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egulation  of  Trial  Coverage 
frged  in  Bar  Assn.  Report 


Practices  Under  Fire  in  Hauptmann  Cose 
Banned  . . .  "Privacy  vs.  Public  Information' 
Conflict  Still  Rages 


k  TWO-YEAR  STUDY  of  the  rela-  Adrian  (Mich.)  Telegram,  was  chair- 
tuns  between  the  press  and  the  man  of  the  editors’  division, 
urts,  growing  out  of  the  conflict  Thg  text  of  the  general  recommen- 
tween  mese  two  forces  which  was  dations  made  by  the  committee  was 
imaxed  by  the  trial  of  Bruno  Haupt-  a<.  follows: 

lann  in  1935,  was  culminated  Sept  ...  •  ,  .u  j  u 

bv  a  renort  released  in  Kan^  consideraUons  here 

,tyX  the  American  Bar  A^cia-  wmmittee  believes  that 

i.n  through  its  Special  Committee  here  should  a  contmumg  effort, 
Cooperation  bet^en  the  Press,  ocal  m  character,  to  regul^e  the  re- 
!adio  md  the  Bar  in  which  locai  Nations  under  discussion.  We  recom- 
wyers’  groups  were  urged  to  bend  a^ociations  ap- 

1  efforts  towards  regulation  of  trial  continuing  committees  on  press 

iblicity.  The  report  was  prepared  velations  to  function  with  correspond- 
or  presentation  to  the  AmericaTBar  *ng  coi^ttees  representmg  the  press 
L^iatior.  convention  which  begins  other  means  of  pubhcity.  So  f« 
Kansas  City  Sept.  27.  die  legal  members  of  such  coixmit- 

The  committee  attempted  to  set  a  tees  are  concerned,  they  should  be 
’.^t  beyond  which  a  ^unsel  ought  chosen  ^om  ^ong  Ae  more 

:«t  to  go  in  the  pubUcizing  of  his  f 

ent  or  of  the  case  as  a  whole.  It  they  should  be  men  of  such  pro^- 
vas  the  opinion  of  the  members  of  f  °"al  diguty  that  respoi^ible  edi- 
ie  board  that  the  spectacle  of  opin-  be  willmg  to  discu^  witii 

i.r,ated  interviews  or  special  articles,  currently  and  frankly,  the  dif- 

ed  by  either  of  the  ^^Is,  or  of  f'i'dties  presented  by  any  ^rticular 
dio  addresses  during  the  progress  tn.^  during  its  progress.  The  com- 
a  case  “is  plainly  in  violation  of  ^tt^  r^ognizes  the  madvisabUity 
e  acknowledged  ethics  of  the  pro-  «  harsh  use  of  the  power  to  puni^ 
:es,sion.”  It  was  felt  that  these  prac-  contempt  by  courte,  but  at  the 
,  perhaps  more  than  any  other.  ^ime  appreciates  that  that  power 

nd  to  obstruct  the  fair  administra-  mherent  in  every  court,  must  be  u^ 
«  of  justice  as  far  as  IS  necessary  to  protect  the 

“This  committee  is  clear  that  if  local  fairness  of  the  pr^eedings,  and  t^t  it 
associations  would  resolutely  en-  ™ay  also  be  used  sympathetically  to 
rcc  the  obvious  and  known  re-  protect  the  part  of  the  press  w^ch 
luirements  of  the  code  of  profes-  respecte  the  real  object  of  judicial 
ional  ethics  upon  the  lawyers  who  Procwdmgs,  agamst  the  u^air  corn- 
subject  to  the  disciplinary  ac-  petition  of  agencies  of  pubhci^  which 
ns  of  the  bar,  a  very  substantial  recklessly  disregard  that  object  and 
of  the  most  glaring  evils  of  im-  _ 


seek  to  capture  customers  of  their 
competitors  by  publications  of  a  sen¬ 
sational,  scandalous  and  inflammatory 
kind.” 

In  most  of  the  seven  questions 
which  formed  the  basis  of  the  study 
the  committee  recommended  that  a 
certain  amount  of  regulation  be  en¬ 
forced,  so  that  the  public  may  be 
treated  to  a  fair  presentation  of  the 
facts  as  the  jury  hears  them.  The 
lawyers  would  ban  entirely  all  cam¬ 
eras,  sound  recording  equipment,  and 
similar  devices,  but  they  were  ac¬ 
cepted  with  the  newspapermen’s  pro¬ 
vision  that  all  such  equipment  would 
be  subject  to  approval  by  the  presid¬ 
ing  justice. 

Radio  broadcasts  or  signed  articles 
by  either  of  the  attorneys  were  harsh¬ 
ly  criticized  by  the  committee  which 
felt  that  such  activities  which  had 
allegedly  occurred  at  the  Hauptmann 
trial  had  created  in  the  reading  public 
a  false  impression  of  the  work  which 
the  court  was  trying  to  do. 

Committee  Formed  in  1935 

The  first  announcement  of  the  bar 
association’s  work  was  made  after  the 
close  of  the  Hauptmann  trial,  when 
the  ASNE  adopted  a  resolution  call¬ 
ing  for  the  establishment  of  such  a 
committee.  At  the  Los  Angeles 
nieeting  of  the  ABA  in  July  of  that 
year,  the  first  step  was  taken.  In  its 
preliminary  report  on  existing  con¬ 
ditions,  the  committee  headed  by 
Judge  Oscar  Hallam,  charged  the  at¬ 


torneys  for  the  defendant  and  the 
prosecuting  attorney  with  “wholly 
disregarding  all  the  rules  of  dignity 
and  ethics  with  which  the  profession 
and  the  courts  have  sought  to  sur¬ 
round  the  trial  of  a  man  for  his  life.” 
They  referred  here  to  the  personal  in¬ 
terviews  and  radio  talks  given,  as  they 
said,  by  the  attorneys. 

David  T.  Wilentz,  attorney  general 
of  New  Jersey,  denied  all  the  com¬ 
mittee’s  charges,  but  C.  Lloyd  Fisher, 
of  the  defense  counsel,  said  “in  many 
respects,  there  is  a  lot  of  justification 
for  what  the  report  says.”  Many 
newspafiers  throughout  the  nation 
editorially  applauded  the  committee’s 
proposals  to  study  the  situation. 

TTie  first  obstacle  to  the  commit¬ 
tee’s  work  came  when  the  Hauptmann 
case  took  a  political  turn,  as  the  name 
of  the  governor  of  New  Jersey  was  in¬ 
jected  into  the  controversy  over  the 
trial.  This  prevented  the  publicaticn 
of  a  report  on  criminal  trial  pub¬ 
licity  drawn  up  by  Judge  Hallam,  un¬ 
til  1936. 

This  conrunittee  stated  its  case  care¬ 
fully,  with  due  regard  for  the  differ¬ 
ences  of  opinion  between  members  of 
the  bar  on  one  side,  and  of  the  press 
on  the  other.  “These  differences,” 
the  report  said,  “had  primarily  to  do 
with  the  best  method  of  obtaining  the 
common  object  rather  than  as  to 
what  the  common  object  was.  Wo 
are  unanimous  in  believing  that  all 
extraneous  influences  which  tend,  or 
may  tend,  to  create  favor,  prejudice, 
or  passion  should  be  eliminated.” 

Bar  Prepares  for  Politics 
Presenting  the  case  of  the  bar  first, 
the  committee  pointed  out  that  the 
legal  profession  has  long  been  con¬ 
sidered  a  nursery  for  political  careers, 
and  since  professional  ethics  forbid 
direct  advertising,  lawyers  have 
yielded  to  the  temptation  to  seek  pub¬ 
licity  for  their  professional  efforts. 
“There  is  enough  of  the  old  tradition 
about  the  bar  to  prevent  direct  adver¬ 
tising,”  declared  the  committee,  “but 
the  indirect  form  of  advertising,  by 
publicity,  is  still  open,  and  undoubt¬ 
edly  much  of  the  publicity  attending 
sensational  cases  has  been  directly 
due  to  efforts  by  public  prosecutors 
and  defendant’s  counsel  to  center  the 
spotlight  of  public  attention  upon 
themselves.” 

In  discussing  the  case  for  the  press, 
the  committee  enumerated  the  three 
fimctions  of  the  newspaper:  dis- 
I  semination  of  news,  gmdance  of  pub- 
>  lie  opinion,  and  operation  of  a  busi- 
:  ness  enterprise,  and  pointed  out  that 
i  so  far  as  coverage  of  important  legal 
'  cases  is  concerned,  the  conscientious 
'  perxisal  of  each  of  these  functions 
(Continued  on  page  46) 


oper  publicity  would  be  overcome,” 
e*  report  static. 

Twelve  Newsmen  on  Board 
The  committee  was  composed  of  six 
embers  of  the  legal  profession,  seven 
embers  of  the  American  Newsi>a- 
Publishers’  Association,  and  five 
mbers  of  the  American  Society  of 
ewspoper  Editors.  Newton  D.  Baker 
a»  chairman  of  the  lawyers’  group, 
sol  Bellamy,  editor  of  the  Cleve- 
Plain  Dealer,  was  chairman  of 
publishers’  committee,  and 
’t  H.  Perry,  publisher  of  the 
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Stuart  H.  Parry 


Tom  Wallace 


O.  S.  Warden 


David  Lawrence  A.  O.  H.  Grier 
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EDITOR  6,  FUEL 


Brooklyn  Eagle  Publishes 
Despite  Guild  Strike 


Fifteen  Arrests  Made  in  Mass  Picketing  Which 
Was  Forbidden  by  Police  . .  .  Typos  Remain  at 
Work  .  .  .  Strike  Called  Monday  Night 


THE  BROOKLYN  DAILY  EAGLE 
continued  to  publish  on  time  this 
week  despite  a  strike  in  its  editorial 
and  commercial  departments  called 
Monday  evening  by  the  Newspaper 
Guild  of  New  York  after  what  it 
termed  “six  months  of  fruitless  con¬ 
tract  negotiations.” 

Tlie  guild  claims  approximately  300 
strikers  in  its  “first  major  battle 
with  a  metropolitan  newspaper  pub¬ 
lisher.”  It  was  learned  at  the  news¬ 
paper  that  36  out  of  about  180  re¬ 
mained  at  work  in  the  news  room  and 
that  39  out  of  51  branch  managers 
refused  to  strike.  No  strike  breakers 
have  been  employed.  Wednesday’s 
edition  of  the  Eagle  contained  32 


tor,  and  several  other  executives  had 
no  trouble  entering  the  building. 

Big  Six  Prccident  There 

William  Ward,  president  of  Typo¬ 
graphical  Union  No.  6,  Austin  Hew- 
son,  business  representative  of  the 
union,  and  W.  T.  Metcalf,  chairman  of 
the  Eagle  chapel,  stood  by  to  see  that 
mechanical  men  went  to  work.  Ward 
said,  “we  have  a  contract  with  the 
Eagle  that  does  not  expire  until  June 
30,  1938.  It  is  the  duty  of  the  offi¬ 
cers  to  see  that  the  contract  is  ob¬ 
served.” 
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Picketing  dwindled  during  Tuesday 
until  that  night  when  another  mass 
demonstration  was  made.  Richard 


three 


Two  of  the 
guild  officers  in  e 
police  car  about  to 
be  taken  from  the 
scene  of  the  Brooklyn 
Eagle  strike  where 
they  were  arrested 
Sept.  13.  Nat  Ein- 
horn  (left)  is  treas¬ 
urer  of  the  New  York 
Guild,  and  Milton 
Kaufman  (center) 
executive  secretary. 
Ten  persons  were  ar¬ 
rested  when  strikers 
refused  to  limit  pick¬ 
eting  to  two  at  each 
entrance  to  the  news¬ 
paper  plant. 


pages  and  was  accompanied  by  a  12- 
page  “Island  News”  supplement  which 
is  five-day,  and  a  six-page  “Home 
Talk”  supplement  which  is  issued 
Wednesday  and  Friday. 

Fifteen  strikers  were  arrested  in 
the  picket  lines,  including  three  guild 
officers.  All,  charged  with  disorder¬ 
ly  conduct,  were  dismissed  by  the 
magistrate.  Police  limited  the  mun- 
ber  of  pickets  to  assemble  before  any 
entrance  to  the  Eagle  plant  and  the 
guild  charges  liberal  use  of  night 
clubs  and  shoving  on  the  part  of  offi¬ 
cers  in  their  attempts  to  enforce  this 
rule. 

Try  to  Block  Mochanicol  Mon 

The  strike  was  called  shortly  after 
six  o’clock  Monday  evening  and  a 
picket  line  was  thrown  arovmd  the 
plant  “to  greet  the  night  shift  of  me¬ 
chanical  workers.”  About  200  pickets 
massed  at  the  entrances  and  10  guilds- 
men  were  arrested  when  they  pro¬ 
tested  the  efforts  of  police  to  move 
them  from  the  doors.  Those  arrested 
were:  Isador  Kaufman,  chairman  of 
the  Eagle  guild  unit  and  president  of 
the  representative  assembly  of  the 
New  York  gviild;  Milton  Kaufman, 
executive  secretary  of  the  New  York 
guild;  Nat  Elnhom,  treasurer  of  the 
N.  Y.  guild;  and  Louis  Schaeffer, 
Allen  Banks,  Leonard  Adler,  Lyman 
Seely,  Leonard  Goldsmith,  Julius 
Becker,  and  Lee  Elson.  All  gave 
their  occupation'  as  newspapermen 
except  cne. 

A^r  that  dl  v.rbance,  police  or¬ 
dered  not  mere  i>,an  two  pickets  at 
each  entrance.  However,  about  250 
maned  Tues-’ay  morning  when  the 
day  mechanical  rr.en  went  to  work. 
Picketing  was  reported  to  have  been 
orderly  and  Cleveland  Rodgers,  edi- 


Guild  Upholds  9 
Of  10  Questions 


The  American  Newspaper  GuiH 
membership  upheld  the  actions  of 
convention  in  nine  out  of  10  questiois 
in  the  referendum,  supporting  the  ClQ 
affiliation  two  to  one  and  the  expan, 
sion  of  the  membership  base  by  thne 
to  two. 

The  resolution  condemning  Fascian 
in  Spain  was  rescinded  by  a  narroy 
margin. 

Final  returns  from  81  of  88  guil4 
were  tabulated  Sept.  10  disclosing  Sjn 
members  of  the  qualified  6.885  hid 
voted. 

Final  official  poll  tally  as  recortkd 
by  the  Guild  Reporter: 


$2 

b 


Police  clearing  the  doors  to  the  Brooklyn 
Eagle  plant  after  editorial  and  business 
office  workers  went  on  strike  Sept.  13. 
Police  arrested  10  men  after  they  had  re¬ 
quested  that  pickets  be  restricted  to  two 
at  each  entrance. 


Following  are  the  final  totals  in  the  conio. 
tion  referendum.  The  “no”  votes  are  tlae 
which  supported  the  1937  convention  actions. 


Weaver,  guildsman  but  not  a  striker, 
was  arrested  then.  Police  then  or¬ 
dered  only  10  pickets  on  each  of  three 
streets  surrounding  the  plant.  Wed¬ 
nesday  morning  Nat  Einhom  was 
again  arrested  with  his  wife,  Fritzi 
Einhom.  Charges  against  these  were 
also  dismissed.  Eld  Reiche  and  Ber¬ 
nard  Brown  were  arrested  Thvirsday. 
Charges  against  both  were  dismissed. 
A  guild  spokesman  said  “we  have  had 
mass  picketing  at  will  and  shall  con¬ 
tinue  to  do  so.” 

On  Wednesday  the  guild  sent  tele¬ 
grams  to  Mayor  LaGuardia  and  to 
Police  Commissioner  Valentine,  and 
Carl  Randau,  president  of  the  New 
York  Guild,  called  on  them  protesting 
the  prohibition  of  “peaceful  mass 
picketing,”  and  the  large  number  of 
policemen  with  nightsticks.  ’Hie  guild 
says  that  at  one  time  there  were  60 


police  there  including  11  mounted 
officers. 

Strike  Paper  Out 

A  single-sheet,  tabloid  strike  paper 
was  published  Thursday  which  the 
guild  says  will  be  distributed  to  100,- 
000.  Strike  headquarters  have  been 
established  at  308  Fulton  Street, 
Brooklyn. 

The  Elagle  guild  unit  had  voted  a 
strike  more  than  a  month  ago,  but 
had  been  prevented  from  calling  it 
by  the  executive  committee  of  the 
N.  Y.  guild  until  last  weekend.  Charg¬ 
ing  M.  Preston  Goodfellow,  publisher, 
with  “repudiation  of  agreements 
reached  during  the  course  of  pro¬ 
tracted  negotiations”  the  guild  states 
that  negotiations  broke  down  over  the 
following  issues:  five-day  week  for 
advertising  and  circulation  depart¬ 
ments;  a  contract  provision  ask^  by 
the  management  which  the  guild  says 
would  permit  discharge  of  42  edi¬ 
torial  employes;  discharge  of  mem¬ 
bers  for  guild  activity;  and  the  guild 
shop,  which  the  guild  states  the  man¬ 
agement  had  previously  accepted. 

No  Efforts  for  Suttiumunt 

’The  guild  stated  ’Thursday  that  they 
had  received  no  overtures  from  Mr. 
Goodfellow  for  a  settlement.  Mr. 
Goodfellow  would  make  no  statement 
to  the  press  on  the  situation. 

On  the  picket  line  ’Tuesday  were  30 
members  of  the  District  Council  18 
of  the  Brotherhood  of  Painters  who 
stated  they  had  joined  because  “for 
years  the  Elagle  had  refused  to  hire 
union  painters.” 

A  resolution  pledging  the  support 
of  members  of  the  Transport  Work¬ 
ers  Union  to  the  Eagle  strikers  was 
adopted  Wednesday  night  at  a  mass 
meeting  of  B.-M.T.  employes.  These 
are  subway  train  operators. 
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FEATURE  fflGHLIGHTS 
THIS  ISSUE 


Houston,  Tex.,  Sept.  15 — A  contract 
signed  by  A.  C.  Bartlett,  editor  of  the 
Houston  Press,  a  Scripps-Howard 
Newspaper,  with  the  Houston  News¬ 
paper  Guild  Sept.  7  provides  for  five- 
day,  40-hour  week,  overtime  in  eqml 
time  off,  customary  two  weeks’  vaca¬ 
tion  with  pay,  sick  leave  and  minimnai 
pay  schedules  for  experienced  newh 
papermen  and  women  graduated  fran 
$20  per  week  first  six  months  up  to 
$45  after  five  years’  experience 
Clerks,  librarians,  secretaries  and  typ¬ 
ists  $22.50  a  week.  Office  boys  $1150 
advancing  to  $15  after  three  years. 

The  guild  shop  provision,  originall; 
proposed  by  the  guild  committee  was 
eliminated  and  clauses  specifically 
designating  the  management’s  right  to 
determine  employes’  journalistic  com- 
■petence  and  fitness  for  work  or  to 
dismiss  for  cause,  and  to  decide  upon 
all  editorial  policies  were  sub^- 
tuted. 

Dismissal  indemnities  are  graduated 
from  one  week’s  pay  for  more  than 
six  months  and  less  than  one  year’s 
employment  to  24  weeks’  pay  after  IS 
years.  News  and  city  editors  and  edi¬ 
torial  secretaries  work  five  and  haH 
day  week.  Eklitor,  managing  edite, 
sports  editor,  and  full  time  editorial 
writers  are  exempt  from  terms  of 
contract.  Other  terms  are  similar  to 
most  Scripps-Howard  contracts. 

The  contract  was  signed  by  Allison 
Sanders  of  Houston  Chronicle  stafi, 
president  of  the  Houston  Newspaper 
Guild.  Negotiating  committee  in¬ 
cluded  Sanders,  Glerm  Dodd  of  Chron¬ 
icle,  Sam  Johnson  and  Frank  White 
of  Houston  Post  staff.  Grace  Calvin 
and  Paul  Hochuli  of  Press  staff  wae 
observers  for  the  Press  unit. 
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Broun  Quits  Nation 
For  New  Republic 

Heywood  Broxm,  New  York  World- 
Telegram  daily  columnist  and  presi¬ 
dent  of  the  American  Newspaper 
Guild,  is  moving  his  weekly  colunffl 
from  the  Nation  to  the  New  Republic 
He  left  the  Nation  Sept.  4  and  wiD 
appear  in  New  Republic  Sept.  29. 

The  Guild  Reporter  states:  “After 
Oswald  Garrison  Villard’s  attack  on 
the  guild  shop  at  Williamstown,  Broun 
signed  with  the  New  Republic.”  Vil- 
lard  contributes  “Issues  and  Men”  t* 
Nation. 
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inent  announced  it  would  extend  the 


$2,500,000  Hearst-Block  Deal 
In  Pittsburgh  and  Milwaukee 


Sentinel-guild  contract  provisions  to 


I}}  A  DEAL  representing  “consider¬ 
ably  more  than  $2,500,000,”  Paul 
Block  this  week  obtained  complete 
control  of  the 


Block  Gains  Complete  Control  of  Post-Gazette,  While 
Hearst  Regains  Possession  of  Sentinel  and 
Merges  It  With  Wisconsin  News 


Pittsburgh  Post- 
Gazette  and  Wil¬ 
liam  Randolph 
Hearst  regained 
possession  of  the 
Milwaukee  Sen¬ 
tinel  which  he 
merged  with  his 
Wisconsin  News. 

Mr.  Block,  who 
had  bought  con¬ 
trol  of  the  Mil¬ 
waukee  Sentinel 
from  Mr.  Hearst 
in  Oct.,  1929,  told 


Jarotne  Karpf 
Editor  &  Publisher  that  Mr.  Hearst 


J 


helped  finance”  his  purchase  of  the 
Pittsburgh  Post  and  Sun  in  Aug.,  1927. 
At  the  same  time  Mr.  Hearst  bought 
the  Pittsburgh  Gazette-Times  and  the 
Chronicle  Telegraph.  In  what  was 
considered  the  biggest  newspaper  deal 
of  that  time,  the  two  chain  publishers 
swapped  two  papers,  and  consolidated 
the  others  into  the  Block  Post-Gazette, 
and  the  Hearst  Sun-Telegraph,  the 
former  taking  the  morning  field  and 
the  latter  the  evening  and  Sunday 
field. 

RepresenistioR  Changed 

In  that  1927  maneuver,  Paul  Block 
and  Associates,  special  representa¬ 
tives  took  over  the  national  repre¬ 
sentation  of  both  Pittsburgh  papers. 
This  week  the  Hearst  International 
Advertising  Service  took  over  the 
representation  of  the  Sun-Telegraph 
and  in  Milwaukee  gave  over  repre¬ 
sentation  of  the  News  to  Paul  Block. 

Mr.  Block  announced  that  when  the 
Pittsburgh  deal  was  consiunmated  Mr. 
Hearst  retained  a  “considerable 
amount  of  stock”  in  the  Post-Gazette 
on  which  Block  had  an  option.  Mr. 
Hearst  is  reported  to  have  had  an 
option  on  the  Milwaukee  Sentinel  and 
both  publishers  exercised  their  privi¬ 
lege  this  week. 

Chong*  Wisconsin  News'  Nam* 

The  Sentinel  will  continue  in  the 
morning  field.  The  Wisconsin  News, 
evening,  becomes  the  Milwaukee 
flews,  and  the  Sunday  Sentinel  edi¬ 
tion  will  be  known  as  the  Milwaukee 
Sunday  News-Sentinel.  According  to 
the  ABC  report  of  March,  1937,  the 
News  circulation  was  101,610.  The 
Sentinel  daily  circulation  was  115,137 
with  Sunday  at  197,836. 

Arthur  Newmyer  of  the  Hearst  gen¬ 
eral  management,  who  is  in  Milwaukee 
uranging  details  of  the  deal,  told 
Editor  &  Publisher  that  there  will  be 
ho  change  in  national  or  amusement 
rates  but  that  retail  store  and  classified 
alvertising  will  run  on  combination 
through  all  editions  beginning  in  the 
evening.” 

TTiis  is  the  fourth  change  that  Mr. 
Hearst  has  made  in  his  vast  newspaper 
fflipire  in  the  last  two  months.  He 
began  with  the  merger  of  the  New 
Eork  American  with  the  Daily  Mirror 
Rid  Evening  Journal.  Soon  after  he 
dianged  the  Albany  (N.  Y.)  Times- 
Union  from  the  evening  to  the  morn- 
hg  field  while  Frank  E.  Gannett 
Oerged  his  morning  Knickerbocker 


Press  and  Evening  News  into  one  eve¬ 
ning  paper.  At  the  same  time,  Mr. 
Hearst  suspended  his  Rochester  Jour¬ 
nal  leaving  the  field  there  to  Mr.  Gan¬ 
nett. 

J.  H.  Block,  Publisher 

John  H.  Black,  native  of  Milwaukee 
and  since  1924  publisher  of  the  Wis¬ 
consin  News,  will  continue  as  pub¬ 
lisher  of  the  daily  and  Sunday  papers. 
Roger  H.  Ferger,  business  manager  of 
the  Sentinel  since  1936,  becomes  as¬ 
sistant  publisher. 

Jerome  Karpf,  former  managing 
editor  of  the  New  York  American,  has 
been  appointed  editor-in-chief  of  both 
papers.  John  G.  Robert,  Jr.,  managing 
editor  of  the  Wisconsin  News,  re¬ 
mains  as  managing  editor  of  the  Mil¬ 
waukee  News.  James  J.  Colby,  for 
17  years  a  member  of  the  Sentinel 
staff,  continues  as  managing  editor  of 
that  paper. 

The  advertising  staffs  of  both  papers 
are  under  Benn  Kinovsky,  advertising 
director  of  the  News.  Harry  M.  Van 
Dusen,  circulation  manager  of  the 
News,  heads  the  combined  circulation 
departments,  and  W.  N.  Thomson, 
chief  accountant,  has  been  appointed 
business  manager  and  chief  account¬ 
ant.  J.  L.  Fredenburgh  is  Sunday 
editor. 

Transfer  of  the  Sentinel  has  re¬ 
sulted  in  letting  out  a  number  of  em¬ 
ployes  in  the  various  departments  of 
both  Milwaukee  Hearst  papers.  The 
morning  Milwaukee  Sentinel,  the 
afternoon  Milwaukee  News  and  the 
Sunday  News-Sentinel  are  being  pro¬ 
duced  with  combined  but  reduced 
staffs  in  the  advertising,  circulation 
and  business  departments. 

Estimot*  200  Out 

The  elimination  of  jobs  and  the  let- 
out  of  large  numbers  of  employes,  es¬ 
timated  as  high  as  more  than  200  in 
all  departments,  was  handled  in  a 


manner  as  to  produce  no  repercussion. 

Tlie  executive  committee  of  the 
Milwaukee  Newspaper  Guild  met  with 


John  H.  Black 


Roger  Ferger 
the  management  several  times  before 
the  dismissals  were  announced. 

It  is  understood  the  management 
paid  the  employes  not  under  the  Sen¬ 
tinel-guild  contract,  signed  this  sum¬ 
mer  with  the  Paul  Block  management, 
severance  compensation  under  the 
terms  of  the  Wisconsin  News  employ¬ 
ment  policy  statement,  posted  about 
a  year  ago  by  the  local  Hearst  man¬ 
agement  after  the  guild  strike  at  the 
News,  and  then  added  a  “goodwill 
bonus.”  The  total  of  the  two  pay¬ 
ments  are  the  same  as  if  the  employe 
had  been  under  the  guild  contract. 
Re-employment  preference  for  six 
months  was  promised  the  discharged 
employes. 

$10,154  in  S*v*rane*  Pay 

The  severance  pay  ranged  from  $15 
to  $1,680,  the  aggregate  being  $10,- 
154.57,  according  to  reliable  informa¬ 
tion.  Guild  men  as  well  as  non¬ 
guild  men  were  included. 

Of  the  41  discharged  editorial  work¬ 
ers,  nine  were  members  of  the  guild. 
In  view  of  that  proportion,  the  execu¬ 
tive  board  of  the  guild  did  not  raise 
the  question  of  discrimination. 

According  to  the  guild,  the  manage- 


all  employes,  and  as  a  result  substan¬ 
tial  pay  raises  will  accrue  to  a  large 
number  of  employes. 

According  to  a  special  dispatch  to 
the  Madison  (Wis.)  Capital  Times 
this  week,  “in  the  past  decade,  losses 
on  the  two  papers  for  Hearst  and 
Paul  Block  were  declared  to  have 
been  $5,000,000.” 

The  Wisconsin  News,  founded  in 
1847,  was  acquired  by  Mr.  Hearst  in 
1919.  Arthur  Brisbane  had  bought 
the  Evening  Wisconsin  News  and  the 
Daily  News  in  1918  and  consolidated 
them,  then  selling  the  merged  paper  to 
Mr.  Hearst. 

The  Sentinel  was  started  as  a 
weekly  in  1837  becoming  a  daily  in 
1844.  Mr.  Hearst  bought  it  in  1924 
from  Charles  Pfister,  who  had  owned 
it  for  more  than  20  years.  He  then 
merged  the  evening  ^ntinel  with  the 
News  continuing  the  morning  and 
Sunday  Sentinel. 

R*dnc*  8  Papers  to  5 

When  the  Hearst-Block  merger  took 
place  in  Pittsburgh  in  1927,  there  were 
eight  papers,  two  morning,  three  eve¬ 
ning  and  three  Svmday.  This  left  it 
with  one  morning,  tw©  evening  and 
two  Sunday. 

Mr.  Block  bought  the  Post  and  S\m 
from  Arthur  E.  Braun  who  was  trus¬ 
tee  for  the  T.  H.  Given  estate.  Hearst 
bought  the  Oliver  papers,  the  Gazette- 
Times  and  Chronicle-Telegraph.  In 
the  trade,  Hearst  took  over  the  Sun 
to  merge  with  the  Chronicle-Tele¬ 
graph  into  the  Sim-Telegraph  and 
Block  took  over  the  Daily  Gazette- 
Times  to  merge  with  the  Post  into  the 
Post-Gazette. 


OWNERS'  STATEMENTS 
DUE  BEFORE  OCT.  1 

Washington,  D.  C^  Sept.  5. — State¬ 
ments  of  ownership,  management,  cir¬ 
culation,  etc.,  of  newspapers,  required 
to  be  filed  annually,  are  due  not  later 
than  Oct.  1,  Roy  M.  North,  Acting 
Third  Assistant  Postmaster  General, 
has  advised  postmasters  throughout 
the  country,  directing  them  to  co¬ 
operate  with  publishers  by  furnishing 
copies  of  form  3526,  the  form  used  for 
submitting  the  statements. 

The  publicity  statements.  North 
directed,  should  be  examined  care- 
ully  to  see  that  they  are  fully  com¬ 
pleted  and  should  be  filed  with  the 
department  division  of  classification. 
Reports  should  be  made  on  Oct.  10  of 
names  of  any  publications  which  have 
not  filed  the  required  statements, 
postmasters  were  advised. 

The  p>ostal  official  also  called  the 
attention  of  postmasters  to  the  fact 
“that  the  statements  of  ownership, 
management,  circulation,  etc.,  are  no 
longer  required  to  be  filed  twice  a 
year,  but  such  statements  need  be 
filed  only  once  a  year,  on  October  1. 
Therefore,  no  statements  for  April  1 
should  be  required  or  sent  to  the  De¬ 
partment,  as  was  required  prior  to 
1933.” 

Section  537,  Postal  Laws  and  Reg¬ 
ulation,  was  amended  March  3,  1933, 
to  require  filing  of  the  statements  only 
once  a  year  instead  of  twice  a  year. 


CAMERAMAN  CAUGHT  AUTO  RACE  CRACKUP 


William  Purcell,  Chicago  commer¬ 
cial  photographer,  who  made  this 
spectacular  shot  of  the  Hammond  au¬ 
tomobile  race  crackup  last  Svmday, 
appearing  in  the  Chicago  Tribune 
Sept.  13,  is  an  old  hand  at  this  sort 
of  work,  having  frequented  the  race 
tracks  in  the  east  and  sold  his  pic¬ 
tures  to  the  New  York  Daily  News, 
Wide  World  and  International  News 
Photos.  He  has  the  uncanny  knack 
of  “smelling”  just  where  a  possible 


crackup  may  occur  on  a  race  track 
and  waits  his  opportunity  to  photo¬ 
graph  it.  When  he  stationed  himself 
at  the  Hammond  track  he  not  only 
got  his  picture,  but  called  to  a  news¬ 
reel  cameraman  at  his  side  in  time 
for  him  to  record  the  freak  accident. 
Purcell,  a  former  Newark  Star-Eagle 
reporter,  used  an  Eastman  Speed 
Graphic  camera  equipped  with  ^st- 
man  Ortho  Press  film  to  make  the 
shot. 


Stockholders  O.K.  Jones 
As  Price  Bros.  Head 

Montreal,  Sept.  15 — At  a  special 
general  meeting  of  shareholders  of 
Price  Brothers  and  Company,  Lim¬ 
ited,  held  in  Quebec  Sept.  14  a  vote 
representing  247,789  of  the  company’s 
542,778  shares  gave  formal  approval 
to  the  election  of  Colonel  C.  H.  L. 
Jones  as  president  and  H.  J.  Syming¬ 
ton  as  chairman  of  the  board.  The 
meeting  endorsed  all  acts  and  pro¬ 
ceedings  of  the  directors  since  re¬ 
organization. 
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EDITOR  &  PUBLISHER 


Traffic  in  “Dummy”  Air 
Permits  to  Be  Bared 

Disbarment  Actions  Before  FCC  Expected  to 
“Blow  Lid  Off"  Situation  Complicating  Issuance 
of  Licenses  . . .  Doily  Charges  Fake  Application 
By  JAMES  J.  BUTLER 


Press,  Radio  Aid  Pupils  Code  of  Ethics 
In  Chicago  Epidemic  _  _  j  -d 

Pending  delayed  opening  of  Chicago  .AClOlDteCl  JjV 
public  schools,  due  to  the  infantile  ~  * 

paralysis  epidemic.  Chicago  newspa-  PrrHlO 
pers  and  radio  stations  are  co-operat- 

ing  in  a  “radio-press”  school  for  ele-  _ . 

mentary  school  children.  TTie  news-  onshtufaflu 

papers  are  printing  lesson  assign-  and  Elects  Van  Cronkhite 
ments,  totaling  about  three-fourths  of  Board  Choilinan 
a  column  in  each  daily,  together  with 

time  of  broadcasts  when  radio  lessons  Chicago,  ^pt.  13 — The  growing  in. 
will  be  heard  over  local  stations.  The  Portai'ce  of  radio  news  broadcasts 
home  study  program  is  vmder  the  national  and  l^al  advertinr 

supervision  of  the  assistant  superin-  sponsorship,  was  emphasized  at  the 
tendent  of  schools.  Pupils  will  be  nrst  annual  meeting  of  the  Associatkn 

examined  on  the  material  covered  as  News  Editors  and  writen 

soon  as  schools  reooen.  held  here  last  week-end.  Approxi- 


WASHINGTON,  D.  C.,  Sept.  15-Hear-  Cheyenne,  Wyo.,  according  to  *e  examined  on  the  material  covered  as 
ing  on  disbarment  proceedmgs  commission,  for  the  purpose  of  de-  3^  schools  reopen, 

against  two  Washington  lawyers  be-  ceiving  and  misleading  the  commis-  ^ 

fore  the  Federal  Communications  sion  in  its  consideration  of  said  ap-  KjiiiurE'Q  'CDPT'TBT' 

Commission  Oct  5,  promises  to  “blow  plications  and  applications  of  other  tvAJVltiO  Or'£,Ul/Ui 

the  lid  off’  a  situation  that  is  com-  applicants,  and  to  hinder  and  delay  The  Eufaula  (Ala.)  Tribune  has  ap- 


mately  35  radio  newsmen  represent¬ 
ing  stations  from  coast  to  coast  at¬ 
tended  the  convention,  which  resolved 
itself  into  a  roundtable  discussion  on 


plicating  the  issuance  of  radio  licenses,  other  applicants  in  obtaining  or  ope-  pointed  J.  J.  Devine  &  Associates,  Inc.,  technical  preparation  of  news  for 
Attorneys  Paul  M.  Segal  and  George  rating  under  authorizations  of  this  as  its  national  advertising  representa-  broadcasting. 

S.  Smith  are  charged  with  deceiving  commission.”  tives.  Recognizing  the  implications  of 

the  commission  by  filing  applications  commercial  sponsorship  of  news  pro- 

for  broadcasting  permits  in  the  names  grams,  the  association  adopted  the 

of  “dummy”  applicants.  T  T  ^  *  following  principles  of  procedure  and 

Hieir  defense,  which  is  in  the  na-  ■■  mmtl  1*RT  C  1 1  fll  T  I  TF  ethics: 

ture  of  a  denial  of  any  unethical  or  **^^**^'  fc*  J  W  k  k.  . 

J  .  •'  ....  ,  1.  We  subscribe  to  the  broadcasting  o<  d 

improper  conduct  as  pracUtioners  be-  . .  »  O  J.  as  it  is  in  good  taste.  We  m 

fore  FCC,  declares  their  activities  determine  good  taste  as  it  is  represented  ig 

tl.rmigbniit  have  been  in  accord  with  **  0  L  the  freedom  of  American  thought  and  pnUc 

accepted  practices,  and  it  necessitates  interest.  We  adopt  the  Canons  of  Joumalia 

.  ,  .,  ..  .  ,  „„  as  set  forth  by  the  American  Society  of  News- 

te^?'^dJLly^®aroSafions  have  been  Rewording  of  Various  DaiUes'  Incorporation  KcaS"its‘"se/7or“h  'h^^ewuh'" 

rec^d^d  tolerated^  Offer.  Papers  Interlinks  Companies  in  'Possessor  ^2  ^we  r«:o^«  the  ";«^"j>biiity^of^ 

•  Corporation"  . . .  No  Capital  Change  Tp‘2e’’a*r^ro'tution"  m°aLrof'thrlte 

interested  persons  are  recorded^  as  oi  public  attention  it  gains  serves  to  determim 

seekers  after  broadcasting  facilities  its  sense  of  responsibility  which  it  shares  witt 


Recognizing  the  implications  of 
commercial  sponsorship  of  news  pro. 
grams,  the  association  adopted  the 
following  principles  of  procedure  and 
ethics: 

"1.  We  subscribe  to  the  broadcasting  of  d 
news  insofar  as  it  is  in  good  taste.  We  shall 
determine  good  taste  as  it  is  represented  is 
the  freedom  of  American  thought  and  public 
interest.  We  adopt  the  Canons  of  Joumalia 
as  set  forth  by  the  American  Society  of  News¬ 
paper  Editors,  insofar  as  they  apply  to  radio 
broadcasting  as  set  forth  herewith: 

“2.  We  recognize  the  responsibility  of  i 
radio  news  broadcast  as  being  restricted  hr 
nothing  but  consideration  of  public  welfait. 
The  use  a  radio  station  makes  of  the  share 
of  public  attention  it  gains  serves  to  determhic 
its  sense  of  responsibility  which  it  shares  witli 


has  reached  the  ears  of  examiners,  SIMPLIFICATION  of  the  corporate  number  of  shares  were  described  as  every  member  of  its  staff.  A  radio  joumiBa 


even  commissioners,  on  many  occa-  smicture  oi  nearst  corporations 
sions.  The  hearing  on  application  of  newspaper  holdings  already  has  been 
Hampden-Hampshire  Corporation  for  accomplished,  it  has  been  learned. 


structure  of  Hearst  Corporation’s  unchanged  by  this  relationship, 
•wspai^r  holcUngs  already  has  been  Po.»«»»or  Company'.  Right. 


who  uses  his  power  for  any  selfish  or  otherwrst 
unworthy  purpose,  is  faithless  to  a  high  tnut 


„  "3.  We  subscribe  further  to  the  contentko 

The  possessor  company  shall  pos-  that  we  as  r.ndio  news  editors  and  writers,  m 
sess  and  enjoy  all  of  the  powers  free  from  all  obligations  except  that  of  fidchiT 


a  radio  Station  in  Holyoke,  Mass,  was  TTjis  h^  ^en  done  quietly  and  ex^-  ^ess  and^^iry  aFT  h::  Trom  au' 

the  most  recent  instance.  William  ditiously  through  revision  of  the  m-  granted  to  each  of  the  constituent  ‘o  ‘he  public. 

Dwight,  managing  editor  of  the  corpor^on  papers  of  the  properties  companies  by  the  corporate  charters  “4.  We  si 

Holyoke  (Mass.)  Transcript-Telegram  _ , _ ^  , _ ,  , _  thereof,”  incorporation  articles  ex-  promotion  of 


“4.  We  subscribe  to  the  theory  that  ay 
promotion  of  any  private  interest  on  any  new 


— - -f-- - s,-  ■  gp.  1  ,  .  1  J  U  llicicwi.  JJUiaUlUll  cu  IIWICO  RTA."  Uk  aiij  luicicsi.  uii  ailjr  licwr 

and  a  director  of  the  proposed  radio  .  involved  changes  plained.  In  addition  it  was  specified  program  except  one  designated  as  a  paid  coo- 

station,  testified  a  “dummy”  applica-  structures  possessor  corporation  “shall  pos-  announcement  is  contrary  to  genen! 


- - - -  - -  f  .u  •  J-  J  1  .  the  possessor  corporation  shall  pos- 

tion  stands  in  the  way  of  his  organiza-  of  the  mdividual  corporaUons  operat-  g^ss  and  enjoy  all  of  the  powers 

tion’s  plans  and  he  raised  several  separate  newsp^rs.  Rather,  the  granted  to  each  of  the  constituent  .  subscribe  to  the  principle  of  fne 

j^sUo.^  of  for  which  .Sfj '7  «>f, 

bers  of  the  coimnission  want  inunedl-  rnmnnniAc  arA  intArlinlrArl  iTitr.  nrta  and  shall  hold  all  powers,  able  right  by  law,  including  the  wisdom  of  any 

ate  answer.  x*  ^  1  privileges,  rights,  franchises,  prop-  restrictive  statute.  To  its  privilege  under  tie 


change  has  been  through  rewording  u,,  of  speech;  and  that  it  be  guarded 

of  incorporation  articles  so  that  the  _ 1 _ IJ  “„ll  _ _ _  mankind.  It  is  our  unque 


comnanies  are  interlinked  into  ono  powers,  able  right  by  law,  including  the  wisdom  of  aay 

.  4.-  4.  J  privileges,  rights,  franchises,  prop-  restrictive  statute.  To  its  privilege  under  tic 

major  corporation,  termed  a  possessor  of  constituent  companies,  freedom  of  American  institutions,  are  t 


Wholly  disassociated  with  the  Segal  corporation,  termed  a  possessor 

and  Smith  cases,  which  have  not 


ties”  of  the  constituent  companies,  freedom  of  American  institutions,  are  t 
.  ,  X  J  xL  X  xi.  separably  joined  its  responsibilities  for  an  ifr 

Articles  Stfited  that  the  possessor  telligent  fidelity  to  the  constitution  of  tJ* 


reached  th.he„ing  stage  end  not  ,  Hew  far  this  move  has  progret^  coV^Tatta  “ sSl  te  r^StnSK  to  STs“S;’’  “  * 

being  prejudged  by  membetj  of  the  ^  ^ He'S?,  •’“>  r.per  by  Beeke  C.rUr 

commission,  IS  the  assertion  that  some  ot  au  ot  wuii^  Kando  pH  Hearst  s  ^f  constituent  companies  T»yr,cra 

“applicants”  for  broadcasting  faciUties  extensive  holdmgs  co^d  not  be  ^g  g^  manner  as  if  said  Kv  S 

have  no  intention  of  entering  the  learned.  Intensive  studies  of  mcor-  ^g^^  corporation  had  itself  in- 

radio  field  on  the  basis  set  out  in  their  poration  papers  filed  m  many  states  ^^^gj  liabilities  or  obligations.”  J  uTvwI”;  nnrrlirlf  cn^' 

applications.  Reports  have  reached  would  be  essential  m  determinmg  ac-  ft  was  specified  that  liabilities  of  such 

FCC  that  withdrawal  of  many  appUca-  eurately  the  answer  to  that  question,  constitu^t  companies  “shall  not  be  of  newscasts. 


tions  awaks  action  on  proffered  com¬ 
promises  with  rival  aspirants,  of  rec¬ 
ord,  for  facilities.  Ilie  procedure  re- 


■'  ^  ■  constituent  companies  shall  not  be  .4  lu  c  i  •  4i_  4: 

Thro*  Step.  Taken  arrested,  nor  shall  the  rights  of  credi-  j  ®  ^ssion,  the  ronvenb® 

Steps  that  have  been  taken  in  an  tors  thereof  or  of  any  person  dealing  fotified  a  institution  which  myested 
individual  newspaper’s  court  action  on  with  such  corporations  be  impaired  complete  diriticm  of  ARNEW  m  to 


ported — in  cases  other  than  the  Segal  a  minor  point  in  a  county  where  it  by  such  a  merger.” 

and  Smith  cixnplaints — is  the  filing  of  is  required  that  incorporation  articles  Approved  by  Stockholdar. 

application  for  facUities  already  being  be  med  for  the  transaction  of  any  ™  ^ 


hands  of  a  board  of  directors.  JeJm 
VanCronkhite,  of  VanCronkhite  As¬ 
sociates,  Chicago,  who  had  been  pn- 


New  officers  of  the  association 


appurauon  lor  lacuiues  aireaay  oeing  ^  .ueu  xur  u.e  01  any  ^ad  been  taken  with  ap-  viously  elected  president  orUy  to  w- 

^t  by  a  well-financ^  group.  Jusmess  reveled  that  tlm^  pa^rs  ^  two-thirds  of  the  stock-  si^  wS  ch^se^  eSrin^  of  E 

Offer  IS  then  made  to  mthdraw  tte  had  to  be  filed.  One  was  the  origmal  holders,  the  articles  related.  Kd  NewSL  of  STTsscSatiai 

appUcation  provided  the  moneyed  ^or^ration  of  the  newspa^r.  The  ^g^  «ew  omcers  ot  me  associau 

petitioners  will  take  the  second  en-  ^ond  was  an  a^eement  to  merge  ^g  •‘reorganization”  of  all  Hearst 

trant  into  the  field  as  a  partner  or  wUl  Ae  newspaper  with  other  newspapers  properties  predicted  in  Fortune  in  K®"  McClure,  WOAI,  San  Antonio, 

settle  some  stock  upon  him.  ^  its  ^a.  "^e  tj^d  was  incorpora-  q  ^  ^935  j^gj  accomplished  with-  Tex  prraident;  BeeWey  Smtt 

Raekat  S..p.ef<l  ’  out  fanfare.  Po^ibly  there  will  be  WJAS  Pittsburgh,  vice-preadent; 

„  .  - _ .  _ subsequent  amendments.  nnonio  Jack  Harris,  WSM,  Nashville,  Tenn. 


settle  some  stock  upon  him. 

Racket  Satpacted 

One  member  of  the  commission,  who 


declined  to  be  quoted,  asserted  the  re-  ,  The  m^er  ag^ment  w^  dated 
_ _  k™  if  y-nn,,-  3.  1936.  The  Hearst  PubUcations’ 


out  fanfare.  Possibly  there  w 
no  public  announcement  made. 


Ken  McClure,  WOAI,  San  Antonio, 
Tex.,  president;  Beckley  Smith, 
WJAS,  Pittsburgh,  vice-president; 
Jack  Harris,  WSM,  Nashville,  Tenn. 


Fortune  then  estimated  Mr.  Hearst’s  ^ce-pr^ident;  Ken  AUller,  KVOO. 
wealth  at  $220,000,000,  of  which  $90,-  ^ 


Dorts  which  have  reached  him  if  con-  nearsi  r-uoucauons  wealth  at  $220,000,000,  of  which  $90,-  “‘r 

fomid  by  tL  study  whtoT  ^  be  ^  declared  to  be  in  news-  ^JJD,  Chicago,  secretary- 

launched  in  connection  with  the  Oct.  papers.  Next  largest  estimated  hold-  treasurer, 

e  —ill  — 4«kiick  tk^k  4.-rioior,/.4>  3,  1937.  The  last  Hearst  Publications  ino.  Fortune  estimated,  was  New  York  " 


5  hearing,  will  establish  the  existence  z-umn^uons  ing.  Fortune  estimated,  was  New  York 

of  a  notorious  racket  in  radio.  estate,  valued  at  $^,000,000,  with 


Tk  I  B  „  f  0444,  1  $25,000,000  to  $60,000,000.  Wik..  ^^..y.vw.wv. 

Smith  d^ges  that  th^  caused  to  be  Publications  was  listed  as  in  the  newspaper  set-up.  Fortum 

chartered  the  Palmer  Broadcasting  P^^^^essor  corporation,  owning  declared  three  major  corporations 

Svndicate  Inc  “for  the  oumose  of  capital  stock  of  e^h  of  the  con-  could  be  made  into  one  “for  all  the 

s***^®***  compames.”  Such  a  merger  difference  it  would  make  to  the  ulti- 
^  ^  described  as  deemed  for  the  “best  mate  recipient  of  their  earnings,”  Mr, 

frtrZ  interests  of  aU  parties  hereto”  and  ex-  Hearst.  -^e  three  organization  listed 

authorizations  from  the  commission.  that  ..jn  pursuance  to  a  plan  were  Ameiioan  Ne^pers,  Inc. 


magazines  third  with  $25,000,000. 

In  the  newspaper  set-up.  Fortune 


S.  C.  STATION  SOUGHT 

Washington,  D.  C.,  Sept.  14— 11* 


authorizations  from  the  commission.” 


heir  earnings,”  Mr.  permission  to  construct  and  operate 
organizations  listed  a  new  broadcast  station  on  1420  kilo- 
Newspapers,  Inc.,  cycles.  For  night  operation  100  watt 


The  syndicate  for  ^tion  of  reorganization  the  constituent  com-  which  replaced  the  old  Star  Holding  power  is  asked  and  for  daytime,  2S0 

licenses  or  ceClstmction  permits  at  panics  shall  merge  into  the  possessor  Corporation;  Hearst  Corporation,  and  watts.  Unlimited  broadcasting  tin* 
Portland,  Me.,  Lewiston,  Me.,  and  corporation.”  Capitalization  and  the  Hearst  Enterprises,  Inc.  is  requested. 


FOR  SEPTEMBER  18.  1937 

KlonFUes  Yield  Scoop  P 
Pittsburgh  Reporter 

Ray  Sprigle  Uncovered  Evidence  Showino 
Jusnce  Black  Was  Once  a  Member  . 
Syndicated  by  NANA 

PITTSBURGH,  Sept.  16 — The 
was  amazed  this  weel 
tion  in  Pittsburgh  Post- 


80%  of  Capital 
For  Lufkin 
Mill  Subscaibed 


a  Publishers  R( 

I  Plant  at  Convention 

Texas  publishe 
b  meeting  hel 

I  subscribed 

I  East  Texas  r 
I  severa^^  .assures 

I  More  than 

has  been 

I  secretary“  of 

I  Newspaper  Publishers 
°  “"ojmced  following  the 

EH  AND  SNAKE 

an  Cousley,  daughter  of  Unanimous 

y.  president  of  the  Alton  $6,250,000. 

"  ■  out  50,000  tons  of , 

In  Mr.  Adsit’s  statement,  it  was 
since  more  than  2- 
wsprint  are  imported 
publishers  each  year,  50 
-  capacity  to  that  nro- 
required  to  makAthe 
TTio  ’  '^PPly  from  other 
Jhe  mill  when  completed 
■  annual  payroll  for 
---t  operaUons  of  more 
“  employ  some 
represents  the  beginning 
industry  in  Texas. 

Acknowledged 

nnV  of  Ted 

Dallas  News,  president 

Publishers 
and  other  Texas  pub- 

*M„tu  James  G. 

president  of 
Publishers 
Kurth  of 


t.r  o,  Ki,„,  rr. 

A  Sprigle  was  bom 


7‘“.'n  uieir  semi-an- 
Sept. 

a  $250,000  m  stock  of 
newsprint  mill  which 
s  construction  of  the 
plant  at  Lufkin 
ot  the  required  capi- 
arranged,  H.  B.  AdSt, 
the  Texas 
Association, 
sessions  over 

- o  Austin 

lan  presided. 

ioK  m  ‘  proposed 
ich  Texas  publisl«rs 
^\^uPP?rting  have 
The  mill  wiU  turn 


1^  by  Ray  Sprigle, 

veteran  Pitts¬ 
burgh  reporter, 
•  ^  exposing  Hugo 

t  „  Plack,  former 

R  i  M  y-  S.  Senator 
from  Alabama 
and  newly  -  ap- 
K|k  pointed  Justice 

of  the  United 
States  Supreme 
Court,  as  a  mem- 
ber  of  the  Ku 
Sprigin  Klux  Klan. 

for  the  Post-Gazette^but^disl’ 
u^Imnally  through  the 


Huber  line  in  Mar^JLS 

Attended  Ohio  Stote  U 

Ii=  XolslTn d  “ ‘1  P-t.- 

Student  at  Ohio  ® 

North  '^bich  he  departed  to^Srr^^*^’ 

we™  ™™8a.ed  newspa^eV  ca  «  ■>”  “ 

<h“T  D  “  °P 

Reel  flf ' 

con- Journal  and  Akror,  ^  ' 

^orning  News,  Lansing  (Mich.’l^mS!  < 
came  he^enM^'  Detroit  Free  pllss.  '^Then  ^ 

I  the  the  rest  of  j^'.^^^burgh,  where  most  of  t 
be^n  spent  days  have  ^ 

old^'pitfsbiSS'a'^  'be  I 

the  Pittsburgh 

brief  time  dLg  gSral  assf^^”  !  ^^32,  Mr.  Sj 

lo  ‘be  Pi££sb«rpk®D JpaterS^fb  '^e  Post-Gazette 

Chicago  Examiner.  ^  ”  ®nd  the  as  Countv  Dirp,., 

He  also  spent  10  •  ,  Supplies, 

ue  became  citv  oditrav  Pn^s  w 

Pittsburgh  Post.  smokes  a 

Worked  as  Cool  Miner  sombrero, 

out  that  .Years  ago  “Sprig”  got  a  ioh 

a  member  of  during  a  coal  strSce  wort  J  '"/burr 

1  on  Sept.  “  week  in  the  mines  dicraincr  After  s( 

was  revealed  to  never  ^  - - 

jerely  waJheM*^ 

S“bng  black  robes  of  a  Justice  of  ^  I 


eiegraph  was  in  Missouri 
years  ago  she  was  too 
'«  up  an  angleworm  in 
Now  a  reporter  on  fho  ^lill  in 

s  shown  holding  a  seven  - _ _ 

snake  in  St.  Louis  Zooiog-  Pointed  out  that 
'lowing  a  lecture  she  rl  500,000  tons  of  7 
j^as  taken  by  Robert  K.  by  American  p, 
he  Telegraph  staff.  mills  of  simui; 

- - - -  posed  would  be 

!=«ta.  and  wrote  a 

inside  conditions”  of  would  provide _ 

1,  which  was  under  wood  and  plan^  c- 

cd  a  city  vice  crusade  l-OM  Sn^’ft^ 
u-|j  of  a  brand  new 

H.UCO...,  Jefc 

County  DirectX  t  If*  ^  Position  Dealey  of  the  I 
at  i,  ®^d  of  the  Southern 

lid  the  then  r  ®b“t  of  his  close  Association, 

C.  McGovern  ^  Co«imissioner  bshers  as  well 

ItT 

®  corncob  pipe,  wears  a  huee  ^ssociadon,  and  S!?  ? 
when  heW  bis  desk,  was  acknowledged 

.J^besgoingsomeplacemoves  *be 

ter  serving  four  years  in  the  bnanciS  sup^rt 

itys  service,  he  returned  to  Se  ^^Pe'-bnenX  br^LrS® 

“  -  •' 

IS  Mrted  and  the  father  of  one  ^tTSf  Si?* 

-  There  is  availahio  «r,+i,;_  . 


obtained  after  the  report! 
trip  to  Birmingham,  whe 
what  most  newspaper  men 
“a  swell  job  of  reportinr 
Photographed  Official 
Mr.  Sprigle  gained 
official  records  of  K1 
obtained  photostats  of 
away  with  a 
nation. 

As  so  often  is  the 
I  reporter,  Mr. 
a  far  bigger 
dreamed  of 
burgh.  He  had 
check  c;_ 

Black,  and  while 
facts  that  have 
He  succeeded 

noses  of  i - 

papers  who  v- 
In  the  first  j 
column  smash 
Gazette,  Mr.  r 
Justice  Black 
Robert  E.  Lee 
H,  1923,  and 
the  first 


ported. 


Records 

access  to  the 
an  proceedings, 
them,  and  c 
story  that  rocked 

case  with  a  f 
Sprigle  returned  i 
story  than  he  tve 
getting  when  he  left  Pitts- 
on  »ri  Alabama 

baf  mg  for  Justice 
-  ‘here  dug  up  the 
created  a  sensation, 
in  this  right  under 
reporters  for  other  news- 
.0  were  on  the  scene. 

artide,  given  an  eight- 
^on  Page  1  of  the  Post- 
oprigle  pointed 
became 
^an  No.  1 


coming  bar-lT  wel-  I  M  . 

Black  after  hie  °  Klan  of  Mr.  I  ■  ■  i 

Senate.  At  *°  *be  J 

cf  the  ReaL  f  ^  Klansmen 

STubitei”  ’■exas pui 

cards  iii  the  iff”  I^fe-member-  Some  of  the  promin, 

of^.^Tack^^if^twTm  ®  ^  J'-.WbtrS.'adt*." 

tbe  article  ^,1  ^  Hlorero.  taken,  £• 

rta«r.al  Wk.rt  Ev™, 


■  hoLT: 


convention  host. 


/ 
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EDITOR  6.  PUBLISHER 


Ads,  Not  Publicity,  Urged 
On  Financial  Advertisers 

Banks  Need  Public  Favor  But  "Handouts" 

Are  Inadequate,  W.  A.  Thomson 


Tells  Convention 

SYRACUSE,  Sept.  16— A  potential 
advertising  market  of  16,000  banks 
throughout  the  country  awaits  the 
nation’s  newspa¬ 
pers  and  other 
advertising  me¬ 
dia  as  a  result 
of  a  determined 
effort  by  bank 
advertising  di¬ 
rectors  and  pub¬ 
lic  relations  ad¬ 
visors  to  im- 
prove  and 
broaden  their 
public  relations 
programs. 

Wm.  H.  Neal  This  is  the  es¬ 

sence  of  a  state¬ 
ment  by  William  H.  Neal  of  Winston- 
Salem,  N.  C.,  newly-elected  president 
of  the  Financial  Advertisers  Associa¬ 
tion,  in  an  interview  with  Editor  & 
Publisher  during  the  four-day  FAA 
convention  this  week  at  the  Hotel 
Syracuse  which  adjourned  today. 

With  the  banks  going  on  record  at 
this  convention  as  aiming  to  bolster 
their  advertising  and  public  relations 
work,  it  is  believed  there  is  a  selling 
job  to  be  done  by  newspapers. 

Mr.  Neal  is  vice-president  in  charge 
of  public  relations  of  the  Wachovia 
Bank  &  Trust  Company  of  Winston- 
Salem.  Active  during  the  past  decade 
in  FAA  work,  he  has  been  a  speaker 
at  several  of  its  annual  conventions. 
He  is  a  faculty  member  of  Rutgers 
University  graduate  school  of  bank¬ 
ing.  Otlier  new  FAA  officers  are: 
George  O.  Everett,  Utica,  N.  Y.,  first 
vice-president;  Stephen  H.  Field, 
Jacksonville,  Ha.,  second  vice-presi¬ 
dent;  Henry  O.  Ochs,  Dayton,  O.,  third 
vice-president,  and  Fred  W.  Mathison, 
Chicago,  treasurer. 

Five  hundred  delegates  and  guests, 
the  largest  FAA  convention  attend¬ 
ance  since  1929,  heard  more  than  40 
speakers  from  banking,  newspaper, 
magazine  and  university  fields  advise 
methods  of  “Developing  Better  Public 
Relations,’’  the  convention  theme. 

Thomas  J.  Kiphart  of  Cincinnati, 
O.,  retiring  president  of  the  FAA, 
keynoted  the  convoition  Monday  by 
declaring  that  only  through  an  im¬ 
proved  public  relations  technique  can 
bankers  counter  the  negative  attitude 
against  the  banking  system  “which 
has  been  churned  on  all  sides  and 
even  from  high  places.” 

Free  Fablieity  Fatile 

William  A.  'niomson,  director  of  the 
Bureau  of  Advertising,  ANPA,  like¬ 
wise  called  attention  to  the  urgent 
need  for  business  to  wage  war  against 
public  ignorance  “to  make  our  coun¬ 
try  safe  for  industry.”  He  carried 
the  idea  farther  by  telling  the  con¬ 
vention  flatly  that  free  publicity  and 
propaganda  simply  cannot  do  the  job 
— ^t^t  only  advertising  in  paid  space 
can  tell  industry’s  story  as  it  should 
be  told,  when  and  where  it  should  be 
told,  and  as  often  as  it  should  be  told. 

Nor,  he  added,  can  even  advertis¬ 
ing  be  effective  unless  it  abandons  the 
self-conscious  pomposity  that  afflicts 
some  institutional  advertising. 

“Public  opinion  about  American 
business,”  said  Mr.  Thomson,  “was 
molded  largely  in  the  news  columns — 


by  the  news  of  the  day.  Human  na¬ 
ture  being  what  it  is,  news  seldom 
consists  of  sweetness  and  light.  It  is 
news,  to  be  sure,  that  the  So-and-So 
Company  has  earned  $8.00  on  the  com¬ 
mon  stock.  But  it  is  news  of  far 
greater  interest  to  a  far  larger  num¬ 
ber  of  people  when  Senator  This  or 
Mister  That  tells  his  devoted  followers 
that  the  So-and-So  Company  is  in  a 
conspiracy  to  make  slaves  of  Amer¬ 
ican  workmen  and  to  substitute  the 
by-laws  of  the  §tock  Ebcchange  for 
the  Ten  Commandments. 

“Now  the  So-and-So  Company  may 
deny  the  charges,  but  it  is  human 
nature  that  the  accusation  or  the  ex¬ 
posure  is  given  a  far  deeper  euid 
wider  news  significance  by  the  read¬ 
ers  than  the  explanation,  especially 
when  the  persons  involved  are  rich, 
powerful  or  prominent,  and  the  at¬ 
tacking  forces  are  those  that  have  the 
public  ear. 

Ncwspapcri  Not  Unanimous 

“Some  business  men  feel  that  it  is 
the  duty  of  the  press  to  take  on  the 
job  of  changing  the  current  of  public 
opinion  about  business.  Many  feel 
that  this  operation  is  merely  a  mat¬ 
ter  of  having  their  public  relations 
departments  prepare  articles  for  the 
newspapers  and  getting  the  newspa¬ 
pers  to  print  such  articles  as  news  or 
essays. 

“Let  us  look  at  the  facts  for  a  mo¬ 
ment.  A  great  many  newspapers — I 
imagine  the  majority — ^have  resented 
and  will  continue  to  resent  unfair  at¬ 
tacks  upon  commercial  America,  upon 
profit-making  enterprises,  upon  prop¬ 
erty  rights.  They  have  printed  and 
will  continue  to  print  numberless 
articles  and  comments  on  current  de¬ 
velopments  of  these  assaults.  Of 
course,  there  have  been  wide  differ¬ 
ences  of  opinion  on  the  merits  of 
some  of  the  attacks  and  I  can  think 
of  no  newspaper  that  believes  busi¬ 
ness  is  100  per  cent  pure  and  has  no 
sins  to  answer  for.  It  must  be  plain, 
however,  that  what  some  papers  re¬ 
gard  as  business  news  others  consider 
to  be  mere  propaganda. 

“In  a  word,  it  would  seem  difficult 
to  get  unanimity  of  opinion  among 
newspapers  on  many  business  ques¬ 
tions.  But  even  if  all  newspapers 
were  willing  to  print  material  defend¬ 
ing  business  from  its  enemies,  it  is 
plain  that  such  material  could  deal 
only  in  the  broadest  hmdamentals  and 
would  miss  utterly  the  intimate  details 
of  individual  operations. 

ladividaol  CompoigBS  Noodod 

“We  cannot  ignore  the  fact  that  if 
many  business  enterprises  would  plead 
their  causes  to  the  public,  they  must 
first  clean  their  own  premises  and 
come  into  court  with  clean  hands. 
Thus  the  question  of  general  public 
eduction  in  the  matter  of  business 
comes  back  to  the  relations  of  each 
business  institution  with  its  own  par- 


IT  DIDN'T  GET  AWAY 

William  J.  Pape,  publisher  of  the  Water- 
bury  (Conn.)  American  and  Republican, 
had  a  hard  58-minute  fight  recently  with 
this  salmon  before  he  landed  it  in  Earl 
Grey  pool,  Jupiter  River,  Anticosti  Island, 
Canada.  It  was  the  biggest  catch  made 
by  any  of  his  party,  which  included  several 
friends. 

ticular  public,  with  its  own  workers, 
its  own  customers,  its  own  stock¬ 
holders. 

“No  news-column  propaganda  will 
ever  achieve  these  complex  objectives. 
No  news  or  editorial-column  com¬ 
ment  about  the  virtues  of  collective 
business  can  hope  to  change  the  pub¬ 
lic  mind  until  the  public  gets  the 
truth  about  individual  business.  No 
third  element  can  intervene  in  this 
matter  between  the  mills  and  the 
multitudes. 

“And  so,  after  considering  all  the 
reasons  why  only  a  few  fragments  of 
the  daily  avalanche  of  propagandists’ 
material  will  ever  get  into  print,  why 
generalizations  about  business  virtues 
that  are  printed  are  of  minor  effect 
and  adequate  news  discussions  of  in¬ 
dividual  enterprises  are  neither  feasi¬ 
ble  nor  logical,  an  advertising  man 
reaches  one  conclusion: 

"That  conclusion  is  that  public  edu¬ 
cation  in  the  matter  of  American 
business  and  the  value  of  its  services 
will  proceed  with  the  same  speed  that 
business  men  show  in  telling  their 
stories  to  the  public  over  their  own 
signatures  in  the  advertising  columns 
of  the  daily  press  and  through  all 
other  effective  mediums  of  commimi- 
cation.” 

■ 

R.  B.  SMITH  PROMOTED 

Ralph  B.  Smith  has  been  appointed 
editor  of  Business  Week,  a  McGraw- 
Hill  publication,  effective  Sept.  1,  ac¬ 
cording  to  an  aimoimcement  this  week 
by  Howard  Ehrlich,  executive  vice- 
president.  Glenn  Griswold  continues 
in  charge  of  all  phases  of  Business 
Week  activities  as  vice-president  and 
publishing  director.  Louis  H.  Engel 
has  been  appointed  managing  editor 
succeeding  Mr.  Smith. 

■ 

ROTHERMERE  ON  TOUR 

Quebec,  Sept.  15 — Lord  Rothermere, 
British  newspaper  magnate  who  ar¬ 
rived  in  Quebec  last  week,  aboard  the 
Empress  of  Britain,  is  now  on  an  in¬ 
spection  tour  of  the  Chandler  mill, 
on  the  Gaspe  coast,  which  reopened 
recently,  after  a  six-year  period  of 
inactivity. 


CANADA'S  PAPER  OUTPUT  SETS  NEW  HIGH 

CANADIAN  NEWSPRINT  PRODUCTION  in  August  totalled  318,713  tons, 
a  new  high  record,  exceeding  August  of  last  year  by  18%.  August  pro¬ 
duction  was  also  somewhat  ahead  of  July’s  314,529  tons,  the  previous  record. 
For  the  eight  months  ended  with  August,  Canadian  production  reached 
2,416,025  tons,  as  compared  with  2,032,208  tons  in  the  like  period  of  1936, 
an  increase  of  19%. 


Friendly  Names 
Advisory  Group 
For  Ad  Bureau 

Picks  Leroy  Herron.  Irwin 
Mcder,  Chesser  Campbell, 

F.  E.  Westcott,  F.  G.  Pearce 

An  Advisory  Committee  of  news- 
paper  advertising  managers  to  work 
with  the  staff  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  has  just  been  ap- 
pointed  by  Edwin  S.  Friendly,  bus- 
ness  manager  of  the  New  York  Sun 
and  chairman  of  the  Committee  in  i 
Charge  of  the  Bureau.  The  Advisory  j 
Committee  consists  of  the  following:  j 
Col.  Leroy  W.  Herron,  chairman- 
Washington  Star. 

Irwin  Maier — Milwaukee  Journal. 
Chester  M.  Campbell  —  Chicago 

Tribune. 

F.  E.  Westcott — Gary  (Ind.)  Post- 
Tribune. 

Fred  G.  Pearce — Altoona  (Pa.) 
Mirror. 

Appointment  of  the  committee  is  a 
first  step  in  the  program  of  expansion 
of  the  bureau’s  activities  in  accord¬ 
ance  with  the  United  Front  plan. 

The  creation  of  this  committee  was 
authorized  by  the  bureau  in  a  reso¬ 
lution  which  stipulated  that  it  should 
consist  of  “five  advertising  managers 
of  ability  and  talent  to  assist  in  sug¬ 
gestions  for  promotion  with  the  di¬ 
rector  and  staff  of  the  bureau;  the 
chairman  of  this  conunittee  to  be  the 
president  of  the  Association  of  News¬ 
paper  Advertising  Executives.” 

The  Advisory  Committee  will  meet 
shortly  with  Director  William  A. 
Thomson  and  his  staff  to  review  cur¬ 
rent  activities  and  to  help  plan 
the  bureau’s  further  promotion 
program. 

The  Newspaper  Representatives  As¬ 
sociation  of  New  York  and  the  News¬ 
paper  Representatives  Association  oi 
Chicago  have  each  nominated  two  d 
their  members  to  become  members  d 
the  Committee  in  Charge  of  the 
Bureau  of  Advertising,  under  the 
agreement  made  between  the  bureau 
and  the  Joint  Committee  for  the  United 
Front.  Action  on  these  appointments 
Ls  to  be  taken  at  the  next  meeting  of 
the  board  of  directors  of  the  ANPA 
early  in  October. 

■ 

Hart,  Schoiiner,  Marx 
Finds  Economy  in  Ads 

Chicago,  Sept.  15 — Hart,  Schaffnert 
Marx,  clothier,  has  launched  what  is 
claimed  to  be  the  largest  national  ad¬ 
vertising  campaign  in  the  clothing 
industry  since  1929.  The  present 
campaign,  marking  the  golden  anni¬ 
versary  of  the  firm,  is  incorporating 
space  in  leading  mass  and  class  maga¬ 
zines  and  newspapers — the  latter 
placed  through  dealers. 

“Advertising  will  increase  our  vol¬ 
ume,”  declared  E.  R.  Richer,  adver¬ 
tising  director  of  Hart,  Schaffner  k 

I  Marx.  “Volume  will  enable  us  to 

^  increase  value-giving,  both  by  lower 

>  prices  and  by  putting  quality  into  the 

■  goods.  Advertising  is  an  economy." 

■  Mr.  Richer  explained  his  firm  was 
the  first  in  the  clothing  field  to  ad- 

>  vertise  nationally,  starting  in  a  small 

^  way  with  a  $5,000  appropriation.  To- 

‘  day’s  expanded  advertising  program 

is  an  outgrowth  of  a  policy  laid  down 
many  years  ago  by  Joseph  Schaffner, 
one  of  the  founders  of  the  firm,  he 
said.  Once  when  the  question  of  the 
amount  of  advertising  appropriation 
was  under  discussion,  Mr.  Schaffner 
said; 

“When  we  want  to  reduce  ex¬ 
penses  we  increase  the  advertising 
budget.” 
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August  Linage  Strong; 
Index  Hits  ’37  Peak 


By  ROBERT  S.  MANN 

NEWSPAPER  advertising  stepped  up 
in  August,  somewhat  more  than  had 
been  expected.  The  Editor  &  Pub- 
usher  Linage  Index  rose  from  July’s 
108.2  to  112.3,  a  trifle  higher  than  it 
had  been  yet  this  year.  Whereas  total 
newspaper  linage  in  July  had  barely 
exceeded  that  of  July,  1936,  in  August 
the  margin  Wcis  4.6  per  cent.  For  the 
first  eight  months  of  the  year,  total 
advertising  has  averaged  5.7  per  cent 
ahead  of  the  same  period  last  year. 

Ihese  figures  are  based  on  mea¬ 
surement  of  the  dailies  of  52  leading 
cities,  as  reported  by  Media  Records, 
Inc. 

Classified  advertising  continued  to 
stand  highest  in  the  El&P  Index.  At 
1193,  it  was  half  a  point  lower  than 
in  July,  however,  and  a  few  points 
lower  than  in  the  preceding  months. 
The  margin  over  1936  has  likewise 
been  narrowing  rather  steadily  since 
the  first  of  the  year. 

Automotive  Moves  Ahead 
In  the  display  classifications,  auto¬ 
motive  made  the  biggest  gain,  and 
financial  made  the  only  loss. 

Automotive  linage,  although  less 
than  in  July,  was  9.4  per  cent  ahead 
of  August,  1936,  this  being  only  the 
second  month  this  year  to  exceed  the 
corresponding  month  of  1936.  With 
auto  sales  holding  up  well  this  sum¬ 
mer,  the  newspaper  advertising  has 
been  nmning  well  along  toward  the 
time  of  annoimcing  the  1938  models 
—now  only  a  few  weeks  off. 

The  August  gain  in  automotive,  in¬ 
cidentally,  was  enough  to  put  news¬ 
paper  auto  linage  for  eleven  months  of 
the  1937  model  year  ahead  of  that  for 
eleven  months  of  the  1936  model  year. 
Automotive  linage  is  still  about  5.5 
per  cent  behind  for  the  calendar  year 
1937  to  Aug.  31,  but  the  model  year 
offers  a  fairer  comparison;  and  when 
we  go  back  to  Oct.  1  of  1936  and  1935 
to  take  in  the  announcement  cam¬ 
paigns,  we  find  that  the  eleven  month 
period  just  ended  was  0.2  per  cent 
ahead  of  the  comparable  period  a  year 
earlier.  This  gain,  of  course,  does  not 
begin  to  equal  the  increase  in  auto 
sales. 

The  loss  in  financial  put  it  22.3  per 
cent  behind  August,  1936,  the  worst 
showing  yet  this  year.  Declining  se¬ 
curity  markets,  wMch  discouraged  the 
advertising  of  new  issues,  may  have 
been  to  blame. 

General  Is  Bright  Spot 
General  advertising  was  a  bright 
spot.  It  overcame  its  July  slump  and 


rose  again  above  the  1936  level.  Its 
jump  in  the  Linage  Index  was  72  per 
cent. 

Retail  advertising,  the  backbone  of 
newspaper  linage,  joined  the  rising 
tide.  It  was  5.4  per  cent  ahead  of 
August,  1936 — a  modest  gain,  possibly, 
but  twice  as  large  as  July’s  2.7  per 
cent,  and  the  largest  since  the  end  of 
April. 

Department  store  linage  paralleled 
the  rise  in  retail  as  a  whole.  Depart¬ 
ment  store  linage  in  August  was 
greater  than  in  any  August  since 
1929,  and  only  about  2  per  cent  less 
than  in  Augiist  of  that  overblown 
year. 

See  the  table  on  this  page  for  de¬ 
tails. 

■ 

Guild  Wants  Kennedy 
to  Resign 

The  International  Executive  Board 
of  the  American  Newspaper  Guild  at 
its  meeting  Sept.  12  adopted  a  resolu¬ 
tion  condenming  the  “high-handed 
and  anti-labor  action  of  the  Maritime 
Commission”  and  requested  the  Presi¬ 
dent  of  the  United  States  to  call  for 
the  resignation  of  Chairman  Joseph 
P.  Kennedy  and  others  for  their  ac¬ 
tion  in  the  case  of  the  S.  S.  Algic,  an 
American  ship,  whose  seamen  went 
on  strike  recently  in  sympathy  with 
Uruguayan  longshoremen  in  the  port 
of  Montevideo,  South  America.  The 
Maritime  Commission  had  advised  of¬ 
ficers  of  the  ship  to  put  the  leaders  of 
the  strike  in  irons. 


G.  D.  SEYMOUR 
JOINS  "LOOK" 

Gardner  Cowles,  Jr.,  president  of 
Look  Magazine,  and  Vernon  Pope, 
managing  editor,  announced  Monday 
two  appointments  on  the  editorial 
executive  staff. 

J.  C.  Herrick,  who  has  headed  the 
New  York  editorial  office  for  the  past 
year,  is  moving  to  Los  Angeles  in 
charge  of  Look’s  Hollywood  office  and 
all  editorial  work  on  the  west  coast. 

Gideon  D.  Seymour  has  been  named 
New  York  picture  editor  of  Look. 
He  will  also  direct  Look’s  activities 
in  Europe  and  elsewhere  outside  of 
the  United  States.  Mr.  Seymour  was 
managing  director  of  the  Associated 
Press  of  Great  Britain,  with  head¬ 
quarters  in  London,  prior  to  his  resig¬ 
nation  this  month  to  join  the  Look 
staff.  [E.  &  P.  Sept.  11.] 

Mr.  Seymour  has  also  served  the 
Associated  Press  as  correspondent  in 
South  America  and  as  an  executive 
in  the  headquarters  in  New  York. 
Mr.  Seymour  will  take  charge  of 
the  Look  New  York  editorial  office 
Oct.  4,  after  a  trip  to  the  Look  office 
in  Des  Moines  for  an  editorial  con¬ 
ference. 

■ 

$500,000  BOND  ISSUE 

Frankfort,  Ky.,  Sept.  13— The  Lex¬ 
ington  Leader  and  Lexington  Herald, 
Lexington,  have  been  authorized  by 
Joseph  W.  Schneider,  director  of  the 
Division  of  Securities,  to  sell  $500,000 
worth  of  5%  serial  bonds  at  par 
value. 

The  issue  will  be  handled  by 
J.  D.  Van  Hooser  &  Company,  Lex¬ 
ington.  Backing  the  bonds  are  a 
mortgage  on  the  properties  of  the 
company  and  other  acceptable  guar¬ 
antees. 


5c  S.  F.  DAILY'S  STREET  SALE  LOSS  ONLY  10% 

SAN  FRANCISCO,  Sept.  15 — Encouraging  reports  on  the  transition  from 
three  to  five  cent  charges  for  street  sale  copies  of  San  Francisco  and 
Oakland  newspapers  continued  today,  two  weeks  after  initiation  of  the  plan. 
Street  sales  of  one  San  Francisco  newspaper  have  been  reduced  less  than 
10%,  one  executive  advised.  This  will  be  partially  offset  by  increases  in 
home  delivered  circulation  and  is  in  the  face  of  several  adverse  factors. 
Waterfront  sales  have  been  reduced  by  an  AFL-CIO  dispute,  last  Thursday 
was  an  important  state  holiday  and  an  exceptionally  hot  week-end  caused 
a  heavy  exodus  from  the  city.  The  gain  in  home  delivered  papers  cited 
came  in  the  face  of  a  15-cent  monthly  increase  adopted  by  all  San  Francisco 
and  Oakland  newspapers. 


DEMOCRATS  PAY  1924  AD  BILL  TO  N.  Y.  TIMES 

THE  DEMOCRATIC  NATIONAL  COMMITTEE  has  paid  $5,000  on  its  13- 
year-old  advertising  bill  to  the  New  York  Times,  it  was  diclosed  this 
week  at  Washington  when  the  financial  report  for  the  June-August  period 
was  filed  with  the  House  of  Representatives.  The  party  paid  $2,500  to  the 
Times  June  11,  and  a  similar  amount  June  18,  which  clears  its  debt  to  the 
daily,  CoL  Julius  Ochs  Adler  said  in  New  York.  The  copy  was  placed  in 
1924  when  John  W.  Davis  was  the  Democratic  nominee. 


Big  London  Printing 
Works  Closes  Down 

The  Arden  Press,  the  London  print¬ 
ing  works  of  W,  H.  Smith  &  Son,  Ltd., 
wholesale  and  retail  stationers,  news 
agents  and  booksellers,  are  closing 
down  at  the  end  of  this  year.  Five 
hundred  employes  will  be  thrown  out 
of  work,  although  it  is  hoped  that  the 
majority  will  be  absorbed  by  other 
London  printers  who  are  expected  to 
take  over  the  greater  part  of  the 
work  produced  at  the  Arden  Press. 

Decision  to  close  the  works  is  due 
to  increased  competition  from  the 
country,  and  the  reduction  in  working 
hours  48  to  45  which  will  soon  come 
into  operation. 

Sale  of  the  printing  machinery  and 
equipment  which  will  take  place  at 
the  end  of  the  year  will  be  one  of  the 
largest  held  in  England  for  some 
time.  Plant  includes:  52  flatbed  let¬ 
terpress  machines,  one-,  two-  and 
three-color;  a  six-roll  Northern  Press 
rotary,  each  unit  having  two  color 
sections  and  two  folders;  a  few  al¬ 
most  new  Crabtree  offset  presses;  sev¬ 
eral  platens;  a  large  composing  plant, 
exclusively  Monotype,  and  the  plant 
of  a  fully  mechanized  binding  room. 

Among  the  papers  printed  by  W.  H. 
Smith  at  the  Arden  Press  are:  Vogue, 
Britain’s  premier  woman’s  fashion 
journal,  Britannia  and  Eve,  Illustrated 
Sporting  and  Dramatic  News  and 
Everybody’s  Weekly. 


WOMEN  DISCUSS  JOBS 

With  job  selection  as  a  keynote, 
delegates  to  the  first  eastern  regional 
convention  of  TTieta  Sigma  Phi  closed 
their  two-day  conclave  at  Hotel  Lin¬ 
coln,  New  York,  Sept.  10-11,  with  a 
Matrix  dinner  at  the  Hotel  Algonquin. 
Mrs.  Anna  Steese  Richardson,  staff 
member  of  Woman’s  Home  Compan¬ 
ion,  was  guest  speaker.  Syracuse 
University  chapter  was  host  to  dele¬ 
gates.  Miss  Jerry  Askwith,  a  Syra¬ 
cuse  graduate,  was  convention  chair¬ 
man.  She  was  assisted  by  Miss  Louise 
A.  Schiavoni,  eastern  regional  direc¬ 
tor,  and  Mrs.  Helen  Jo  Scott  Mann  of 
New  York  University,  national  trea¬ 
surer. 

EARLY  MAy"rESIGN 

Washington,  D.  C.,  S  nt.  13 — Re¬ 
ports  that  Stephen  B.  Early,  secretary 
in  charge  of  press  relations  at  the 
White  House,  will  soon  resign  to  join 
Carl  Byoir  &  Associates,  New  York 
City  publicity  firm,  have  been  re¬ 
vived  here  but  without  comment  by 
Early.  It  is  imderstood  that  a  place 
v/ith  the  publicity  firm  awaits  Early’s 
decision  whether  to  remain  in  Ae 
executive  secretariat  or  quit  offi¬ 
cial  life. 
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Green  Plans  Militant 
Drive  Against  ANG 


Outlaws  Guild  for  CIO  Affiliation,  Hitting 
“Menace  to  Continued  Press  Freedom"  . . . 
Writers  Invited  to  Join  New  AFL  Unit 


WILLIAM  GREEN,  president  of  the  dependent  political  action  even  to  the 
American  Federation  of  Labor,  an-  extent  of  forming  a  new  political 


nounced  in  a  prepared  statement  is-  party,  “raise  the  positive  danger  that 
sued  in  St.  Louis  Sept.  12  that  the  members  of  the  guild  may  be  com- 


American  Newspaper  Guild  had  been  mitted  by  their  association  with  it 
“outlawed”  because  it  had  ailUiated  and  the  CIO  to  a  definite  political 


with  the  Committee  for  Industrial  policy.” 
Organization. 

Green  stated  that  the  action  was  “The<i 


‘Political  Partisan*'' 


“These  same  men  and  women,  hav- 


taken  in  the  interests  of  the  vast  ma-  jug  become  partisans  either  volun- 
jority  of  newspaper  workers  in  the  tarily  or  involuntarily,  must  write 


country  and  to  help  pr^rve  the  free-  thg  political  news  of  the  day  for  their 


dom  of  the  American  Press. 

“This  is  no  empty  phrase,”  he  con 


newspapers,”  he  added. 

“Can  sensible  newspaper  writers. 


tinned.  “I  want  to  impress  upon  both  ^hose  tradition  it  is  to  report  the  acte 
newspaper  witers  and  the  public  the  objectively,  feel  at  home  in  such  a 


menace  to  the  continuation  of  a  free  fajse  position?  Can  the  public  be 


press  involved  in  the  Guild’s  affilia¬ 
tion  with  the  CIO.” 

Anti-CIO  Mm  at  Nuclnut 

Furthermore,  Green  announced  that 


expected,  under  such  circumstances, 
to  place  its  trust  in  the  impartiality  of 
newspaper  reports? 

“History  shows  dictatorships  can- 


the  AFL  will  “imdertake  a  militant  not  be  established  without  destruc- 
drive  against  the  Guild,”  and  that  all  tion  of  free  trade-unionism  and  that 


news  and  editorial  employes  will  be  free  trade-unionism  cannot  be  wiped 
invited  to  join  unions  organized  by  out  while  a  free  press  exists. 


the  AFL.  The  nucleus  of  this  or-  “The  action  of  the  guild  in  voting 


ganization,  will  be,  he  said,  “those  to  associate  itself  with  a  political  dic- 
members  of  the  Guild  who  voted  Uitorship  is  a  stab  in  the  back  to 


against  affiliation  with  the  CIO”  in  its  fiee  trade-unionism  and  to  the  pres- 


recent  referendum. 

Green’s  statement  declared  that  the 


ervation  of  the  democratic  institu¬ 
tions  of  this  country.  The  AFL  will 


“AFL  wiU  resist  to  the  utmost  any  use  every  resource  at  its  command  to 
attempt  of  the  CIO  guild  to  bring  combat  and  destroy  such  a  menace.” 


non-editorial  and  clerical  workers  in 
the  newspaper  business  into  Guild 
membership.” 


Replying  to  Green  Sept.  13,  Jona¬ 
than  Eddy,  ANG  executive  vice- 
president,  called  the  statement 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  20-21 — ^F^rst  Mechanical 
Conference,  Southern  Newspa¬ 
per  Publishers’  Assn.,  Tutwiler 
Hotel,  Birmingham. 

Sept.  20-22 — Life  Advertisers 
Association,  meeting,  Old  Point 
Comfort,  Va. 

Sept.  20-21 — Inter-State  Cir¬ 
culation  Managers  Association, 
fall  convention.  Hotel  Lycom¬ 
ing,  Williamsport,  Pa. 

Sept.  21-22  —  Central  States 
Circulation  Managers  Assn.,  fall 
convention.  Palmer  House,  Chi¬ 
cago. 

Sept.  22-24 — National  Indus¬ 
trial  Advertisers  Assn.,  15th  an¬ 
nual  conference  and  exposition, 
Eldgewater  Beach  Hotel,  Chi¬ 
cago. 

Sept.  24-25  —  First  annual 
classified  clinic,  Pennsylvania 
Newspaper  Publishers  Assn., 
Harrisburger  Hotel,  Harrisburg. 

Sept.  24-25  —  Interstate  Ad¬ 
vertising  Managers  Assn.,  fall 
convention.  Hotel  Walt  Whit¬ 
man,  Camden,  N.  J. 

Sept.  25-27  —  Pacific  Coast 
Liaison  committee  of  Newspaper 
Association  Managers,  Inc.,  first 
meeting,  San  Francisco. 

Sept.  25-26  —  Illinois  Daily 
Newspaper  Composing  Room 
Executives  Assn.,  Illinois  Hotel, 
Bloomington. 

Sept.  25  —  Associated  Press 
Editors  of  Ohio,  fall  meeting, 
Warren,  O. 

Sept.  27-28 — New  York  State 
Publishers  Assn.,  convention, 
Rochester. 

Sept.  28-Oet.  2  —  National 
Newspaper  Boy  Week,  spon¬ 
sored  by  Newspaper  Boys  of 
America,  Inc. 


organized  we  will  issue  orders  to 
the  city  central  bodies  and  the  SWt 
Federations  of  Labor  not  to  give  an 
aid  to  Guild  CIO  members. 

“The  Guild  cannot  win  strikes  witlv. 
out  the  aid  of  our  central  lab« 
bodies.  The  Guild  could  not  hast 
won  its  strike  against  the  Seottit 
Post-Intelligencer  if  it  had  not  bets 
for  the  Seattle  Central  Labor  Unioo. 

“We  have  already  had  some  i*. 
quiries  from  reporters  who  are  di^ 
satisfied  with  the  political  policia 
espoused  by  the  Guild.  I  should  thin^ 
we  could  start  with  them.  We  will 
have  a  special  organizer  assigned  only 
to  this  work,  just  as  we  had  one 
formerly,  but  dismissed  him  when 
we  found  he  was  pro-CIO.” 


Plans  for  the  anti-Guild  drive  as  Green’s  “latest  attempt  to  split  the 


GUILD  WITHDRAWS 
ATLANTA  CHARGES 

Two  Reinstated.  3  Get  Back 
Pay  and  Quit  Constitution 

Reinstatement  of  two  of  six  dis¬ 
charged  news  staff  men,  and  technial 
reinstatement  of  three  others  contis- 
gent  upon  their  immediate  resignation, 
last  week  marked  a  formal  settlement 
of  a  complaint  filed  against  the  At¬ 
lanta  Constitution  by  the  Atlanta 
Newspaper  Guild  through  the  Natioi. 
al  Labor  Relations  Board. 

Under  the  terms  of  the  agreement, 
Sam  Cox,  former  telegraph  desk  slot 
man,  and  Lee  Fuhrman,  former  re¬ 
write  man,  were  reinstated  with  two 
weeks’  salary.  Fuhrman,  ill  in  a  hos¬ 
pital,  was  given  60  days  to  return  to 
his  job. 

Albert  C.  Lietch,  president  of  tlx 
Atlanta  Guild  and  former  reporter; 
Will  Riley,  reporter,  and  Morris  Siegel, 
reporter,  stated  they  did  not  wish  to 
continue  employment  with  the  Con¬ 
stitution,  and  received  reinstatement 
with  their  agreement  to  resign.  Lietdi 
received  13  weeks’  pay  at  $40  i 
week,  $520.  Riley  waived  any  claim  for 


aimounced  by  Green  follow: 

“1.  All  news  and  editorial  em- 


Newspaper  Guild.” 
“President  Green,” 


Eddy’s  state- 


ployes  of  newspapers  throughout  the  nient  said,  •  •  *  states  that  his  mo- 
country  will  be  invited  to  join  fed-  five  is  the  preservation  of  the  ‘free- 


eral  unions  organized  by  the  AFL.  dom  of  the  press.  Despite  his  exer- 


It  is  expected  that  those  members  of  cise  of  that  freedom  over  a  period  of 
the  gmld  who  voted  against  affilia-  months,  he  and  the  AFL  have  ^n 


tion  with  the  CIO  or  against  its  po-  unable  to  date  to  split  away  a  single 
litical  policies  will  form  the  nucleus  local  imion  of  the  American  News- 


of  this  new  organization.  It  will  be  paper  Guild. 


accorded  the  fullest  support  by  the  “His  plan  to  take  seme  of  our 


mechanical  trades  unions  of  the  AFL  members  into  the  International  Typo- 
which  for  years  have  been  solidly  graphical  Union,  and  others  into  the 


entrenched  in  the  newspaper  busi-  International  Printing  Pressmen’s  and 


ness.  Without  the  help  and  support  Assistants’  Union  seems  to  have  been 
of  these  unions  the  guild  will  be  un-  made  without  consultation  with  those 


able  to  maintain  its  position. 

To  Expel  Guild  Chapters 


unions.  The  Typographical  Union  has 
long  had  juri^iction  over  mailers 


“2.  The  AFL  wUl  resist  to  the  ut-  has  ''ever  ^n  disputed  by 

most  any  attempt  of  the  CIO  gufid  Newspa^r  Guild.  As  for  the 


to  bring  non-editorial  and  clerical  Pressmen’s  Union  enrolling  business 
workers  in  the  newspaper  business  office,  advertismg  and  clerical  em¬ 


ir,  to  guild  membership.  Such  em-  Ployes,  Senator  George  Berry ,  mter- 
ployes  will  be  urged  to  join  the  es-  national  president  of  that  ^lon,  stated 


tablished  printing  and  mechanical  this  morning  over  long  ^st^ce  from 


trades  imions  in  the  newspaper  field,  the  Pre^inens  Home  in  'Tennessee 
“3.  All  state  and  central  bodies  of  that  while  his  union  expected  to  con- 


the  AFL  will  be  instructed  to  expel  tinue,  in  some  instances,  to  enroll 
local  chapters  of  the  guild  from  mem-  newspaper  handlers  and  carriers,  it 


bership  and  to  refuse  to  give  them  intention  of  taking  in  clerical, 

any  further  cooperation  as  they  are  f vmrkers.  He 


no  longer  eligible  to  membership  be-  further  disclosed  that  he  had  not  been 
cause  of  association  with  the  CIO.  consulted  m  advance  of  Mr.  Green  s 


On  the  other  hand,  the  new  unions  irresponsible  statement. 


ill  the  newspaper  field  organized  by 
the  federation  will  be  admitted  into 


"Fuderal"  Unions  Planned 

In  Washington  Sept.  14  Green  am- 


state  and  city  organizations  of  the  pUfied  his  St.  Louis  statement,  ex- 


AFL  and  receive  their  fullest  sup¬ 
port” 


plaining  that  working  newspaper 
men  will  be  organized  into  “federal” 


In  disrnssing  his  aiinoimcement  labor  unions  affiliated  directly  with 
Green  said  the  upholding  of  inde-  AFL.  These  will  be  bound  together 


pendent  political  action  in  the  guild  into  a  council,  whidi  will  be  a  kind 
referendum  and  the  fact  that  the  of  executive  or  steering  committee. 


CIO’s  leader,  “who  controls  that  or¬ 
ganization  with  the  autocratic  domi¬ 
nation  of  a  dictator,”  has  openly  in- 


after  a  sufficient  number  of  the  units 
is  organized. 

Green  said  this  status  will  be  pre¬ 


dicated  his  intention  of  pursuing  in-  liminary  to  the  formation  of  a  na- 


pay;  and  Siegel  received  two  weeks' 
tional  union  with  autonomous  rights,  pay  at  $22.50  a  week.  All  submitted 
“Federal”  locals  are  classed  as  wards  their  resignations  and  releases.  Ha 
of  the  federation  itself,  which  has  the  case  of  John  Minter,  former  reportw, 
right  to  sanction  or  to  withhold  sane-  was  not  taken  up. 
tion  for  strikes.  When  the  federa-  Terms  of  the  settlement  included  a 
tion  finds  the  locals  are  sufficiently  provision  that  the  Constitution  post 
strong  and  well  knit  as  a  coimcil  the  on  its  office  bulletin  board  for  30 
new  imion  will  be  formally  chartered  days  a  notice  as  follows:  “In  accord- 
as  a  national  organization  with  its  ance  with  the  law,  the  Constitution 
own  officers.  neither  encourages  nor  discourages 

He  said  he  expected  to  confer  membership  in  any  labor  organization, 
“within  a  few  days”  with  Senator  The  law  is  that  every  employe  shall 
George  L.  Berry,^  president  of  Ae  have  the  right  of  self-organization  to 
Printing  Pressmen  s  Union,  regarding  form,  join  or  assist  the  labor  organiza- 
acceptance  of  non-editorial  workers,  tion  of  his  choice.  The  Constitution 
including  advertising  department  ^jn  abide  by  the  law.” 
clerks,  into  that  body.  “Perha^  the  The  Constitution,  which  denied  alle- 
pressmen  will  accept  Aem,  Green  gallons  that  the  men  were  dismissed 
said,  I  do  not  think  the  ITU  would  g^fid  activiUes,  declared  its  settle- 
want  to  take  them.  ment  was  valid  “only  if  all  charges 

To  Seek  Agreements  are  withdrawn,  all  resignations  men- 

Asked  what  plans  AFL  had  for  tioned  herein  are  delivered,  and  full 
bookkeepers  and  stenographers  he  releases  to  the  Constitution  Publish- 
said  ordinarily  these  workers  are  ing  Company  are  given.”  This  was 
placed  in  federal  unions,  and  this  done,  closing  the  case, 
practice  will  be  followed  largely,  but  ■ 

he  added,  “we  will  be  ruled  by  con-  Y,  Guild  FUgS  NLRB 
venience.”  He  indicated  a  council 

for  these  workers  will  also  be  or-  ^.^nargeS  AgaUlSt  FaperS 
ganized  before  a  national  union  of  The  Newspaper  Guild  of  New  York 
the  group  is  formed.  has  filed  charges  with  the  National 

“We  are  going  to  offer  the  news  Labor  Bocud  charging  unfair  labor 
and  editorial  workers  the  opportunity  practices  against  publishers  of  the  H 
to  become  members  of  the  AFX.,”  Progresso,  the  Corriere  d’ America  and 
Green  stated.  “When  these  men  are  the  Wall  Street  Journal. 
organized  we  will  ask  for  contracts  Formation  of  company  unions  coo- 
for  the  men  we  represent,  but  we  trolled  by  the  publishers  is  charged 
will  ask  for  one  agreement  in  an  by  the  guild.  Generoso  Pope  forrned, 
office.  I  have  not  thought  out  the  dominates,  and  controls  the  Generoso 
plan  far  enough  to  say  anything  Pope  Italian  Newspapers  Club,  Inc.,  i 
about  a  closed  shop  or  an  open  shop,  company  union  on  the  two  Italian  ps- 
I  do  not  want  to  use  any  of  these  pers,  and  the  Dow-Jones  Comp^t 
terms  now.  publishers  of  the  Journal,  organized 

“We  will  organize  the  news  men  the  Dow-Jones  Newsroom  Associatko 
soon  by  assigning  some  of  the  more  to  “frustrate  collective  bargainkg 
than  250  organizers  on  our  staff  to  with  the  guild,”  according  to  the 
this  work.  When  these  locals  are  guild. 


I 


home.  Luckily  tor  the  manufacturer,  most  of 
her  dreams  of  buying  will  come  true. 

In  Philadelphia,  she  e.xists  in  greater  num¬ 
bers  than  in  any  other  American  metropolis. 
For  in  Philadelphia,  nine  out  of  ten  dwellings 
are  single- family  homes — more  of  them  than 
in  any  other  city  of  the  nation — making  Phila¬ 
delphia  the  greatest  market  of  individual  homes 
in  the  Western  World. 

Philadelphia  has  more  single-family  homes 
than  all  New  York  City  and  Buffalo  com¬ 
bined  ;  more  than  Cliicago  and  St.  Louis  added 
together ;  more  than  the  total  existing  in 
Detroit  and  Cleveland. 

And  in  Philadelphia,  too,  is  one  daily  news¬ 
paper  —  The  Evening  Bulletin  —  to  carry  the 
manufacturer’s  story  of  his  products  to  her  in 
nearly  every  home  ...  at  one  of  the  lowest  ad¬ 


vertising  costs  per  reader  in  the  United  States. 

The  Evening  Bulletin  reaches  78.9%  of 
Philadelphia  families  of  every  class  and  income ; 
89%  of  families  with  incomes  of  $3,000  or 
more ;  94' »  of  families  with  incomes  of 
$10,000  or  over.* 

The  Bulletin’s  average  daily  circulation, 
521,057  for  1936,  is  all  net  paid.  It  far  e.xceeds 
any  other  Philadelphia  daily  newspaper,  morn¬ 
ing  or  evening;  one  of  the  largest  daily 
circulations  in  America  .  .  .  the  largest  daily 
neivspaper  circulation  in  the  nation  that  has 
been  obtained  ivithout  prizes,  premiums  or 
subscriber  contests. 

If  you  wish  to  reach  the  hundreds  of 
thousands  of  women  who  manage  Philadelphia 
single-family  homes,  cultivate  them  through 
The  Bulletin.  Consult  your  .Advertising  .Agency. 

•From  Survey  of  A.  A.  A.  A. 


To  the  manufacturer  <»f  a  prt>duct  for  the 
home,  she  is  the  most  interesting  woman  in 
.America. 

For  she  is  the  manager  of  a  single-family 
home  .  .  .  the  greatest  purchaser  of  home 
products  on  earth. 

Her  plans  for  home  improvement  are 
continuous.  Her  dreams  of  unlimited  spending 
are  glorious  .adventures.  It  is  her  bucing  that 
speeds  the  wheels  of  industry. 

d'oday  she  is  thinking  and  planning  for  a 
new  rug,  redecoration  of  the  kitchen,  possibly 
a  new  refrigerator  or  that  chair  for  the  living 
room,  a  dozen  new-fangled  electric  appliances 
.  .  .  perhaps  even  the  new  car  .about  which  Jim 
has  been  hinting  for  so  long. 

I'omorrow  she  will  consider  many  other 
things  to  lighten  her  housework,  beautify  her 
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Comedy  Replaces  Scandal 
At  Shore  Pageant 


America.”  The  about  face  came  when 
the  judges  told  her  she  had  received 
the  wrong  letter  concerning  the  Per¬ 
sian  lamb  coat,  and  that  she  would 
get  a  coat  free.  Runners-up  in  the 
contest  could  buy  a  coat  at  cost. 


lantic  States — Winifred  Mallon,  New 
York  Times  Washington  Bureai- 
Pennsylvania— Guy  V.  Miller,  asso^ 
ciate  editor,  Pittsburgh  Press. 


ATLANTIC  CITY,  Sept.  16— Exposes 
of  past  Atlantic  City  beauty  pageant 
scandals  gave  way  this  year  to  such  a 
high-speed  musical  comedy  windup 
that  the  staff  writers  and  correspon¬ 
dents  are  only  now  relaxing  enough 
to  laugh. 

Only  conceded  an  outside  chance, 
17-year-old  Bette  Cooper  of  Hacketts- 
town,  N.  J.,  won  the  Miss  America 
1937  crown  at  midnight  Saturday; 
broke  down  in  tears  as  the  lens  and 
newsreel  men  stormed  the  Steel  Pier 
stage;  and  Simday  morning  fled  from 
her  honors. 

She  left  promoters,  vaudeville 
agents,  advertising  men,  and  movie 
talent  scouts  flabbergasted;  Mayor 
Charles  D.  White  and  his  fellow  city 
officials  futilely  insisting  that  “she 
can’t  do  that  to  our  pageant”;  and 
reporters  frantically  running  down  a 
romantic  love  story. 

Love  Story  Sconted 
Apparently  no  one  but  Miss  Cooper 
and  21-year-old  Louis  Off  knows 
whether  it’s  true  they  are  engaged. 
Reporters  did  find  out  that  he 
drove  her  home  Sunday  morning  to 
Hackettstown.  Her  father,  LeBrun 
Cooper,  a  New  Jersey  Highway  De¬ 
partment  engineer,  said  that  yoimg 
Off  was  her  first  fancy  “and  an 
awfully  nice  fellow.”  He  had  been 
her  official  escort  all  through  the 
pageant  week,  sending  orchids  each 
morning.  Young  Off  himself,  cor¬ 
nered  at  Hackettstown,  said  “she  is  a 
lovely  child,  too  nice  to  be  taken  out 
of  her  home  and  toured  aroimd  the 
country  in  vaudeville  engagements.” 

Anyway,  all  this  gave  the  reporters 
something  to  work  on  before  Off’s 
father,  Frank  B.  Off,  wealthy  beach¬ 
front  hotel  owner  and  Atlantic  City 
commissioner,  came  back  from  “a 
fishing  trip”  Monday.  He  said  there 
was  “no  coiutship  and  no  romance.” 
They  didn’t  believe  him,  but  they 
agreed  that  he  said  it  like  a  gentle¬ 
man. 

Sunday  night  the  reporters  and  pub¬ 
licity  men  who  had  covered  the 
pageant  threw  a  party  for  themselves, 
paying  their  own  bills  for  food  and 
drinks  at  $2  a  head  in  the  Ritz-Carl- 
ton.  And  down  here  that’s  a  record. 

Coat  of  Another  Color 
This  year’s  pageant  had  all  the 
angles  except  major  scandal.  So 
far  there  has  been  no  expose  alleging 
that  some  girl  was  a  “ringer,”  and 
while  two  contestants  were  shown  to 
have  been  married,  the  stories  were 
mild  because  under  the  new  rules 
that’s  no  sin.  The  scandals  that  did 
develop  were  minor  affairs. 

One  was  the  discovery  that  a  pro¬ 
moter  had  obtained  a  franchise  from 
the  Showmen’s  Variety  Jubilee  com¬ 
mittee  to  run  the  local  contests  in 
Jacksonville,  Savannah  Beach  and 
Augusta,  Ga.,  and  misused  it  He 
got  $800  from  the  parents  of  the  three 
girls  winning  those  competitions  to 
“promote”  them  here,  and  disap¬ 
peared.  Police  started  hunting  for 
him  while  the  Jubilee  officials  took 
care  of  the  girls’  accommodations  and 
their  fare  to  go  home. 

The  other  developed  in  Hacketts- 
tewn  when  Bette  Cooper  and  her 
father  exposed  the  $1,000  Persian 
lamb  coat  that  was  to  be  one  of  the 
Miss  America  prizes.  The  truth,  they 
said,  showing  a  letter  as  proof,  was 
that  a  New  York  store  offered  her  a 
chance  to  buy  the  coat  “at  cost.” 
Jubilee  cHicials  sadly  explained  that 
this  was  one  of  a  flood  of  offers  that 
poured  in  from  manufacturers  and 
merchant;  eager  to  cash  in  on  pageant 


publicity,  and  they  had  given  it  only 
perfunctory  attention.  Their  only  job 
was  to  see  that  the  girls  got  good 
accommodations  and  care,  trophies 
and  contracts. 

“Phoaiet"  in  Press  Seats 

The  press  row  again  had  its  crew 
of  “phonies”  who  had  borrowed  or 
wangled  a  badge 
reporters  to  sit  on  the 
the  nmway.  The  only  ones  who  got 
seats  unfailingly  every  night  were  tfie 
cameramen,  who  came  early  and 
popped  their  flashes  at  every  one  of 
the  49  girls  throughout  the  four  nights 
of  talent  competitions. 

An  extra  share  of  flashing  concen¬ 
trated  on  Phyllis  Randall  of  Holly¬ 
wood,  stage  dancer  who  came  as  Miss 
California,  and  it  may  have  helped  to 
push  her  out  at  the  end.  Time  Maga¬ 
zine,  it  was  learned  at  one  of  the 
hotel  room  refreshment  seances,  had 
decided  to  follow  some  girl  through 
from  preliminary  contest  to  finish 
and  picked  on  her  because  of  the  dis¬ 
tance.  One  of  its  men  covered  her 
on  the  West  Coast  and  into  the  plane. 
Another  picked  her  up  at  Newark  air¬ 
port  and,  with  a  girl  assistant,  stayed 
with  her.  He  flashed  at  every  ex¬ 
cuse.  Others,  not  wishing  to  miss  a 
bet,  took  the  cue  and  followed  suit 
until  her  every  appearance  brought 
a  barrage.  And  in  addition  many  of 
the  boys  had  privately  picked  her  to 


American  Press  Society 
To  Elect  Officers 

The  American  Press  Society,  36 
West  Forty-Foimth  Street,  New  York 
City,  has  set  in  motion  machinery 
for  the  election  of  its  national  offi- 

ooiroweu  or  cers.  The  election  is  being  conducted  r--  C 

card,  leaving  by  mail  under  the  direction  of  Gault  ^ 

!  floor  beside  Maegowan  of  the  New  York  Sun,  ^he  BatUe  of  the  Processes^  » 

member  of  the  Board  of  Governors,  discussion  of  letterpress  versus  ofIs« 


GAGE  TO  SPEAK 

Harry  L.  Gage,  vice-president  h 
charge  of  sales  with  the  Mergenthaler 
Linotype  Company,  addressed  the 
New  York  Club  of  Printing  House 
Craftsmen,  Sept.  16,  on  “Type  Facet 
and  Human  Eyesight.”  Sept.  23  he 
will  address  the  convention  of  the  Na. 
tional  Association  of  Electrotypers  and 


The  election  will  be  completed  and 
the  results  announced  Oct.  1. 

The  official  ticket  follows: 

For  president:  Paul  Scott  Mowrer, 
editor  the  Chicago  Daily  News,  now 
serving  as  chairman  of  the  Board  of 
Governors. 

For  vice-presidents:  Dorothy 

Thompson,  New  York  Herald  Tri¬ 
bune;  John  Temple  Graves,  2d,  Bir¬ 
mingham  Age-Herald;  John  S.  Piper, 
financial  editor,  San  Francisco  News. 

For  representative  -  at  -  large  and 
chairman  of  the  board:  Oliver  Holden, 
now  serving  as  organization  chairman. 

For  secretary:  Philip  H.  Love,  as¬ 
sistant  city  editor,  Washington  Star. 

For  treasurer:  O.  D.  Donaldson, 
assistant  night  editor,  New  York 
Times. 

For  regional  representatives  on  the 
board  of  governors:  New  York 
State — Gault  Maegowan,  Middle  At- 


or  gravure. 

■ 

HITLER  TIRES  AP  MAN 

Coverage  of  Adolf  Hitler’s  move¬ 
ments  became  a  trial  recently  whai 
Melvin  K.  Whiteleather,  Associated 
Press  writer,  spent  five  long  hours  oo 
der  Fuehrer’s  heels  reporting  in  de- 
tail  the  account  of  his  speech  at  a 
Nazi  rally  in  Nuremberg,  Germany. 
In  a  story  of  his  adventure.  White- 
leather  said  that  “it  was  all  in  a  party 
congress  day  for  der  Fuehrer,  but  it 
wore  down  an  American  newspaper- 


HALL  JOINS  NEWS 

Karl  J.  Hall,  formerly  circulatioc 
manager  of  the  Boston  Herald  and 
Traveler,  has  joined  the  Newark 
(N.  J.)  Evening  News  as  circulation 
promotion  manager. 


Miss  California  survived  into  the 
last  five  on  Saturday  night. 

Hoaptmanaesqua  Touch 
While  the  judges  decided  the  win¬ 
ner,  the  tension  was  that  of  a  Haupt¬ 
mann  trial.  Staff  men  and  women 
from  New  York  and  Philadelphia  pa¬ 
pers  had  hired  men  planted  in  every 
Steel  Pier  ’phone  booth. 

Some  sprinted  the  quarter-mile 
length  of  the  pier  through  crowds, 
hunting  a  booth  that  wasn’t  held. 
And  those  who  got  the  first  flash  to 
their  papers,  it  developed  later,  sat 
at  ease  in  offices  at  the  landward  end 
of  the  pier,  far  from  the  crowd,  with 
a  telephone  and  a  radio.  The  an- 
noimcer’s  microphone  on  the  stage, 
announcing  the  beauties  and  the  de¬ 
cisions,  was  hooked  not  only  to  the 
public  address  system  but  to  WPG. 
The  smart  reporters  were  timed  to 
WPG,  with  their  offices  already  on 
the  ’^one. 

On  Wednesday  this  week  Betty  re¬ 
considered  her*  abdication,  forgave 
the  judges,  and  said  she  was  ready  to 
go  cihead  with  the  job  of  being  “Miss 


Picture  Takers 

The  Herald  Tribune's  8  week 
Photographic  Contest  has 
just  closed.  12,007  readers 
submitted  3 1 ,545  separate 
examples  of  their  skill  in  this 
fast  growing  hobby. 

NEW  YORK 
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The  Courier-Journal  has  advance<l  to  6th  place  in 
Display  Advertising  Linage  among  the  morning  news¬ 
papers  of  the  nation  ....... 


KIND  (»F  ADVKRTISING 


RANK  1 
Mar.  31,  1936 


RANK 

July  31,  1937 


•  These  ratings,  compiled  by  Media 
Records,  indicate  the  advertisers’ 
recognition  of  the  increased  purchas¬ 
ing  power  in  this  market.  Unless  ad¬ 
vertising  expenditures  had  resulted  in 
sales,  advertisers  would  not  have  con¬ 
tinued  favoring  The  Courier-Journal 
to  the  point  of  making  it  one  of  the 
leading  morning  media  in  the  nation. 


TOTAL  DISPLAY 
ADVERTISING 

10"* 

6'" 

RETAIL 

ADVERTISING 

11'" 

TOTAL 

ADVERTISING 

IT" 

»"* 

FINANCIAL 

ADVERTISING 

25"' 

i  ir 

NEW  PASSENGER  CAR 
ADVERTISING 

43' 

i.i" 

•  •  •  and  on  Sunday . 

RETAIL 

ADVERTISING 

^th 

TOTAL  DISPLAY 
ADVERTISING 

14'" 

13" 

•  •  •  and  the  Facts  •  • 


Business  conditions  in  this  market  have  been 
responsible  for  the  increasing  importance  of  the 
Courier-Journal  as  an  advertising  medium. 
Retail  sales  have  continued  well  above  the  1936 
figure  throughout  the  Summer.  The  latest 
report,  for  the  week  ending  September  8,  shows 
trading  15  to  25%  above  the  comparable  week 
of  a  year  ago.  Wholesale  sales  for  this  period 
also  gained  from  10  to  20%  over  last  year. 


Behind  these  increases  in  sales  stand  the  gains  in 
income.  Farm  incomes  in  this  section  increased 
more  than  $35,000,000  and  manufacturing  pay¬ 
rolls  are  larger  today  than  during  the  boom 
period  of  1929.  Advertisers  have  responded  to 
the  growing  purchasing  power  in  this  area,  as 
evidenced  by  increases  in  sales,  by  swelling  their 
advertising  expenditures  in  the  only  media 
covering  this  responsive  market  .  .  . 


THE  C01JR1ER-J01JRNAL 
THE  LOVISVILLE  TIMES 

KEPRESEIVTED  !¥ATIONALLY  BY  THE  BRANHAM  COMPANY 
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Skoxt  “Takai. 


DIFFICULTIES  of  pioneering  the 
newspaper  field  in  the  West  are 
brought  out  in  a  back  number  of  the 
Ogden  (Utah)  Standard-Examiner, 
which  follows: 

“We  begin  the  publication  ov  the 
Roccay  Mountain  Cyclone  with  some 
phew  diphphiculties  in  the  way.  The 
type  phounder  phrom  whom  we 
bought  our  outphit  phor  this  printing 
ophphice  phaled  to  supply  us  with 
any  ephs  and  cays,  and  it  will  be 
phour  our  phive  weexs  bephore  we 
can  get  any.  The  mistaque  was  not 
phound  out  till  a  day  or  two  ago. 
We  have  ordered  the  missing  letters, 
and  will  have  to  get  along  without 
them  till  they  come.  We  don’t  lique 
the  loox  ov  this  variety  ov  spelling 
any  better  than  our  readers,  but  mis- 
tax  will  happen  in  the  best  regulated 
phamilies,  and  iph  the  ph’s  and  c’s 
and  x’s  and  q’s  hold  out  we  shall  ceep 
(soimd  the  c  hard)  the  Cyclone 
whirling  aphter  a  phasion  till  the  sorts 
arrive.  It  is  no  joque  to  us — it’s  a 
serious  aphphair.” 

■ 

PAUL  TTILOW,  editor  and  publisher, 
Mathews  (Va.)  Journal,  weekly, 
prominently  “plays’’  the  following 
item  on  the  first  page  of  the  Septem¬ 
ber  9  issue  of  his  paper: 

STOP  MY  PAPER 
No,  we  didn’t  receive  the  following 
letter,  but  we  know  an  editor  who 
did: 

‘Tlease  send  me  a  few  copies  of 
your  newspaper  containing  the  obit¬ 
uary  of  my  aunt.  Also,  publish  the 
enclosed  clipping  of  the  marriage  of 
my  niece.  And  I  wish  you  would 
mention  in  your  local  column,  if  it 
doesn’t  cost  anything,  that  I  have  two 
bull  calves  for  sale,  and  our  church  is 
having  an  ice  cream  supper,  tickets 
25  cents.  As  my  subscription  is  out, 
please  stop  the  paper,  as  times  are  too 
hard  to  waste  money  on  newspapers.’’ 

■ 

DUHING  a  recent  Canadian  Chamber 
of  Commeiix  convention  in  Van¬ 
couver  the  Daily  Province  sent  a  car¬ 
toonist  over  to  sketch  some  of  the 
delegates. 

llie  cartoonist.  Jack  Boothe, 
sketched  the  chairman,  the  president 
and  picked  one  or  two  members  at 
random  for  “human  interest.” 

When  the  meeting  broke  up  he 
called  the  secretary  to  one  side  to 
identify  the  figures. 

‘"ntis  one  in  particular,”  he  said, 
pointing  to  a  rather  distinguished 
looking  individual  puffing  on  a  large 
pipe.  “Who  is  he?” 

^e  secretary  looked  and  laughed. 
“That’s  the  Vancouver  Sun  re¬ 
porter,”  he  replied. 

The  cartoon  was  relegated  to  the 
waste  basket. 

■ 

A  WOMAN  lecturer  on  dress  reform 
was  shocked  at  the  report  of  one  of 
her  speeches  that  appeared  in  the 
Lakewood  (O.)  Times.  The  story 
concluded  with  .  .  .  “The  lady  lecturer 
on  dress  wore  nothing  that  was  re¬ 
markable.”  But  somewhere  cJong  the 
type  route  a  iwriod  was  inserted,  so 
that  the  published  story  was  con¬ 
cluded  .  .  .  “The  lady  lecturer  on 
dress  wore  nothing.  That  was  re¬ 
markable.” 

■ 

A  TRANSLATOR  on  the  English  edi- 
ition  of  the  Osaka  Mainichi,  Osaka, 
Japan,  makes  mixed  metaphors  and 
scrambled  similes  the  rule,  rather 
than  the  exception. 


One  recent  classic  read:  “The  army 
and  navy  must  go  arm  in  arm  like  the 
two  wheels  of  a  cart.” 

In  translating  an  interview  story  in 
which  a  yoimg  Japanese  aviator  was 
telling  of  an  air  encounter  over 
Shanghai,  the  result  was: 

“Two  of  them  (enemy  planes),  ap¬ 
parently  hit  by  my  shots,  turned 
somersaults  and  were  forced  down 
like  intoxicated  pedestrians.” 

■ 

IT  WAS  the  first  week  for  a  new  re¬ 
porter  of  Tacoma  News  Tribune. 

One  morning  a  report  was  received 
that  a  man  had  committed  suicide  at 
Point  Defiance  park  by  blowing  his 
head  off  with  a  stick  of  dynamite  he 
inserted  in  his  mouth  before  touching 
the  fuse. 

“Go  out  to  the  park  and  get  every¬ 
thing  you  can  on  the  suicide,”  the  new 
reporter  was  told. 

In  a  half  hour  he  returned. 

“What  did  you  get  on  the  case,”  he 
was  asked. 

“I  couldn’t  get  much  because  the 
imdertaker  and  officers  had  gone  when 
I  got  there.  But  I  got  his  jawbone 
and  one  eye,”  he  said,  laying  a  paper 
sack  on  the  city  editor’s  desk. 

His  next  assignment  was  to  provide 
a  decent  fimeral  for  the  contents  of 
the  sack. 

■ 

THE  Hendersonville  (N.  C.)  Western 

North  Carolina  Tribune  recently 
carried  the  following  “Howdy,  Sam” 
item: 


“Sam  Huggins  was  in  town  last 
Saturday  night  standing  on  the  street.”  1  ^ 

■ 

EoiTom  &  Publishes  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


Writer  Beats  Ambulance 
To  Air  Crash  Scene 

South  Bend,  Ind.,  Sept.  13 — When 
two  planes  collided  in  the  air  here 
Sunday,  Acting  Police  Reporter  Ken¬ 
neth  Jennings  of  the  South  Bend 
News-Times  was  in  the  police  station 
writing  a  story  as  the  call  for  an  am¬ 
bulance  was  received.  Racing  three 
miles  in  his  car  to  the  crash  scene  he 
beat  the  ambulance  and  100  yards 
away  stopped  at  the  home  of  Ralph 
E.  Hennings,  chief  News-Times  pho¬ 
tographer,  who  was  unaware  of  the 
disaster.  One  of  the  four  killed  in 
the  crash  was  Lloyd  Butz,  Mishawaka 
pilot  who  had  flown  Hennings  from 
South  Bend  to  Louisville  for  a  series 
of  pictures  of  the  Ohio  river  flood 
last  Winter. 

The  South  Bend  Tribune  baptized 
its  radio  station’s  new  portable  broad¬ 
casting  outfit  by  at-the-scene  reports 
of  the  tragedy. 

■ 

GIVING  RADIO  COURSE 

Erik  Barnow,  former  Arthur  Kud- 
ner  Inc.,  program  director  and  script 
writer,  will  conduct  a  course  at  Co¬ 
lumbia  University  this  fall  on  “Radio 
Writing.” 


The  Largest  Public  Office  Building  in  the  Worid 
is  in  Washington,  D.  C. 

The  new  building  of  the  Agricultural  Dept. — 
Houses  5800  clerks; 

Has  4500  rooms; 

Reached  through  7  miles  of  corridors; 

Operating  37  elevators; 

Biggest  electric  clock  installation  in  the  world, 

2300  of  these  clocks  register  arrival  and  de¬ 
parture  of  the  clerical  force. 

And  this  is  only  one  of  the  many  office  buildings 
occupied  by  Uncle  Sam,  with  111,301  employes 
on  the  local  Federal  pay  roll — and  part  of  the 
nearly  one  million  prosperous  people  living 
within  the  25-mile  metropolitan  area  constitu¬ 
ting  the  Washington  Market. 

This  is  the  busy  market  that  The  Star — Evening 
and  Sunday— covers  so  thoroughly  and  influen¬ 
tially  that  only  ONE  newspaper  is  needed. 

An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
North  American  Newspaper  Alliance 

tlTiie  Cbenmg  ^tar. 


N>w  York  OWloi* 
DAN  A.  CARROLL 
110  E.  4-.ind  8t. 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chiraco  Office 
J.  E.  LUTZ 
Tribune  Tower 
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.  .  greatest 
staff  of 
football 
coaches 
ever  to 
write  for 
any 
newspaper  • 


BIERMAN 

of 

Minnesota 


LITTLE 

of  Columbia 

WADE 

of  Duke 

BIBLE 

of  Texas 

THORNHILL 

of  Stanford 


What  a  line-up!  In 
addition,  spot  coverage 
by  Harry  Grayson  and 
Richard  McCann,  plus 
the  popular  ‘‘Greatest 
Plays  of  1937”  drawn  by 
Art  Krenz! 

NEA  .  .  .  tuned  to  the 
seasonal  needs  of  its 
newspapers  .  .  .  brings 
extra  big  features  at  no 
extra  cost!  Don’t  pay 
more  for  a  hodge-podge 
of  features  .  .  .  investi¬ 
gate  the  economical  NEA 
budget  service  now. 
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The  Detroit  News 


THE  HOME  NEWSPAPER 


of  All  Detroit’s  397,1.22  Families 
Have  Definite  Earning  Fower  / 


THE  HIGHER  THEIR 
INCOMES  THE  BETTER 
THE  NEWS  COVERS  THEM 


STORE  WORKERS 


Take  the  skilled  labor  classification,  for 
example.  This  group  comprises  36%  of 
Detroit’s  workers.  As  a  group  it  has  much 
higher  buying  power  than  any  white  collar 
division.  60.7  take  The  Detroit  News 
regularly  in  THEIR  HOMES.  The  office 
workers  comprise  20yo  of  the  city’s  workers 
and  75.6%  of  them  take  The  News  regularly. 
52.2%  of  the  store  workers  take  The  News 
regularly,  as  do  50.6yo  of  those  in  the  un¬ 
skilled  workers’  classification. 

The  better  the  buying  power  of  any 
group,  the  more  thoroughly  does  The  De¬ 
troit  News  reach  it.  Among  the  home 
owners  whose  homes  are  valued  at  $10,000 
or  more.  The  News  is  taken  regularly  by 
88%.  63Vz%  of  all  Detroit  homes  taking 
any  newspaper  regularly  take  The  News. 


PERSONAL  SERVICE 


UNCLASSIFIED 


*Pefteniage  of  Familiei^itir  ak 
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G.  Lynn  Sumner  Tells 
New  Ad  Techniques 

Soys  Newspaper  Copy  Has  Improved  More  in 
Last  5  Years  Than  in  50  Preceding  .  .  . 
Insurance  Ad  Men  Re-elect  Arthur  Fisk 


BRIARCLIFF,  N.  Y.,  Sept  14— Mem¬ 
bers  of  the  Insurance  Advertising 
Conference,  in  annual  convention 
here,  today  re-elected  Arthur  A.  Fisk, 
Prudential  Insurance  Company  of 
America,  as  their  president;  also  Ray 
C.  Dreher,  Boston  Insurance  Company, 
to  succeed  himself  as  vice-president. 

A  new  secretary- treasurer  was 
named  when  Arthur  H.  Reddall,  Equi¬ 
table  Life  Assurance  Society,  inctim- 
bent  for  several  years,  withdrew  and 
was  succeeded  by  Robert  E.  Brown, 
Jr.,  Aetna  Casualty  and  Surety  Com¬ 
pany. 

Executive  Conunittee  continues  in 
office,  the  members  being  David  C. 
Gibson,  Maryland  Casualty;  C.  J. 
Fitzpatrick,  United  States  Fidelity  & 
Guarantee  Company;  W.  Leslie  Lewis, 
Agricultural  Insurance  Company;  and 
Harold  E.  Taylor,  American  Insurance 
Company. 

President  Fisk,  disciissing  the  news¬ 
paper  advertising  done  by  life  insur¬ 
ance  companies,  said  that  “those  com¬ 
panies  which  have  instituted  cam¬ 
paigns  have  found  them  successhil. 
The  campaigns  are  usually  thoroughly 
‘merchandised’  with  field  representa¬ 
tives  who  invariably  happily  respond 
to  the  opportimities  offered  by  the  ad¬ 
vertising.  The  campaigns  which  have 
been  most  successful  I  find,  run  in¬ 
frequently  but  in  display  space. 

“I  find  that  the  expenditure  for  ad¬ 
vertising  in  national  magazines  by 
life  insurance  companies  in  1936  was 
approximately  50%  greater  than  in 
1933.  Total  expenditure  for  magazines 
for  1936  was  slightly  over  $2,000,000. 
It  is  believed  a  similar  sum  was  ex¬ 
pended  in  newspapers,  promotional 
material  and  in  other  ways  by  the 
life  insurance  companies.  For  the 
year  1937  the  expenditure  will  prob¬ 
ably  be  the  same.” 

Sumaer  Telit  New  Technique 

New  techniques  in  advertising  are 
coming  in  the  years  just  ahead,  G. 
Lynn  Siunner,  president  of  the  G. 
Lynn  Sumner  advertising  agency.  New 
York,  told  the  convention.  In  broad¬ 
casting,  he  said,  “commercials  in  the 
evening  must  be  shorter  and  more 
acceptable,  daytime  programs  more 
helpful  to  the  housewife.” 

In  the  magazine  field,  he  said.  Life 
and  Look  have  brought  “the  most 
revolutionary  change  since  Lorimer 
created  the  Saturday  Evening  Post 
and  Edward  Bok  pioneered  with  the 
Ladies  Home  Journal.”  Already,  he 
went  on,  “the  influence  of  this  new 
editorial  venture  is  evident  in  adver¬ 
tising.  There  is  a  strong  trend  to  the 
photographic,  to  pictures  and  cap¬ 
tions;  in  fact,  this  new  style  is  rap¬ 
idly  relegating  to  limbo  the  late 
epidemic  of  comic  strips  and  bal¬ 
loons. 

“Hie  newspaper  will  continue  to  be 
the  great  m^um  for  quick  convey¬ 
ance  of  news  to  all  the  people — not 
only  news  of  the  world  and  of  the 
nei^borhood,  but  news  of  new  mer¬ 
chandise  in  the  stores  and  new  prod¬ 
ucts  offered  by  the  manufactorer. 
The  daily  newspaper  never  grows  old 
or  grows  stale  because  every  24  hours 
the  doings  of  a  nutd  and  merry  world 
full  of  people  provide  the  fresh  fuel 
of  war  and  romance  and  crime  and 
intrigue  and  drama  and  achievement 
for  a  new  satisfied  reading  public. 


Newspaper  Adt  Impreve 

“Shrewd  and  competent  creators  of 
advertising  make  their  own  pages  in 
the  press  often  more  interesting  than 
the  news  itself.  Fashion  advertising 
is  to  women  as  fascinating  as  Cholly 
Knickerbocker,  the  daily  offerings  of 
the  department  stores  are  certainly 
more  filled  with  interest  for  them 
than  air  raids  in  Spain.  Newspaper 
advertising,  at  least  in  metropolitan 
papers,  has  shown  greater  improve¬ 
ment  in  the  past  five  years  than  in 
the  fifty  years  preceding,  and  more 
effective  use  of  newspapers  by  both 
local  and  national  advertisers  is  cer¬ 
tain  to  be  important  in  the  years 
ahead.” 

Mr.  Sumner  told  his  audience  to 
advertise  “life”  insurance  rather  than 
“death”  insurance,  explaining  that  in¬ 
surance  lengthens  life  by  decreasing 
worries. 

“Once  we  accept  life  insurance,”  he 
said,  “as  having  for  its  purpose  the 
increase  of  life — the  life  of  the  insured 
— the  life  of  his  dependents — the  life 
of  his  home — the  life  of  his  business — 
the  life  of  all  other  activities  that 
thrive  indirectly  as  the  result  of  the 
insured’s  feresight — what  vast  possi¬ 
bilities  are  opened  up  for  selling  and 
advertising!” 

Agents  Use  Newspapers 

“One  of  the  best  sources  of  pros¬ 
pects  is  the  local  newspaper,”  Robert 
E.  Brown  said.  “One  agent  watched 
his  paper  every  night  for  accoimts  of 
local  burglaries.  The  following  morn¬ 
ing  he  would  solicit  the  victim  and 
everyone  living  in  the  same  neighbor¬ 
hood,  averaging  three  sales  out  of 
four  prospects — which  is  not  bad 
batting  in  any  league.  And  nearly 
all  of  these  sales  were  new  accounts 
on  the  agent’s  books. 

“This  same  plan  can  be  followed  in 
the  production  of  fire,  hold-up,  acci¬ 
dent  and  automobile  insurance.  In 
addition,  the  social  columns  of  a  pa¬ 
per  contain  the  names  of  people  go¬ 
ing  away,  and  announcements  of 
weddings  and  engagements.  These 
people  are  prospects  for  personal 
effects,  personal  accident,  automobile, 
jewerly  and  fur  floater,  wedding  pres¬ 
ents  floater,  residence  burglary  in¬ 
surance  and  other  lines.” 
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Hearst  Papers  End 
U.  S.  Tennis  Meet 

William  Randolph  Hearst’s  newspa¬ 
pers  recently  concluded  their  ^st 
cooperatively-run  Grand  National 
Tennis  Tournament  in  Los  Angeles, 
Cal.,  and  gave  cups  of  award  to  four 
winners  from  the  12,000  to  15,000  who 
participated. 

The  tournament  was  begun  in  the 
18  cities  where  Hearst  newspapers  are 
situated,  but  was  open  to  anyone  no 
matter  where  he  happened  to  live. 
There  was  no  entrance  fee  and  the 
only  restrictions  stipulated  that  con¬ 
testants  should  be  over  16  and  not 
of  national  rating. 

The  larger  cities  offered  the  great¬ 
est  number  of  players.  Chicago  led 
in  this  respect  with  2,100  entries.  New 
York  was  second  with  2,000  and  Bos¬ 
ton  third  with  1,800.  Other  cities 
where  the  preliminaries  were  staged 
had  a  turn-out  ranging  from  1,000  to 
300  players. 

Fear  Sectieaal  Coatetts 

Winners  of  local  contests  were  pre¬ 
sented  with  equipment  for  participa¬ 
tion  in  the  sectional  play-offs.  ’These 
matches  were  held  in  New  York  City, 
San  Antonio,  Tex.,  Chicago,  and  Los 
Angeles. 

Finals  were  played  recently  at  the 
courts  of  the  Los  Angeles  Tennis  Club. 
Miss  Helen  Germaine,  of  New  York 
City,  won  the  girls’  singles  and  Ron  7 
aid  Lubin,  of  Los  Angeles,  the  men’s 
singles.  The  men’s  doubles  was  won 
by  Worth  Orwald  and  Gene  Smith,  of 
Berkley,  Cal.  These  winners  received 
silver  loving  cups.  In  addition,  the 
name  of  each  winner  was  inscribed 
on  larger  cups  which  will  remain  in 
the  custody  of  the  Hearst  Grand  Na¬ 
tional  Tennis  Tournament  with  the 
names  of  each  year’s  winners  to  be 
added.  ’The  prizes  were  presented  by 


Hearst  executives  and  movie  stars 

Jess  Krueger  was  in  charge  of  4, 
tournament  on  a  national  scale  wit|) 
the  cooperation  of  other  members  of 
the  staff  in  the  general  c^ces  of 
Hearst  Newspapers.  The  local  matches 
were  managed  by  the  papers  them, 
.selves. 

Mr.  Krueger  explained  that  the  pur. 
pose  of  the  tournament  was  to  aSotj 
an  opportunity  for  young  tennis  stars 
to  get  a  better  chance  at  Davis  Cud 
competition.  It  was  the  first  tinse , 
tennis  elimination  was  ever  conducted 
on  such  a  broad  scope,  he  explained. 
He  added  that  all  expenses  of  the 
players  were  paid  by  Hearst  News- 
papers. 


Women's  Press  Club 
Plans  Field  Monument 

Hie  Women’s  Press  Club  of  Si 
Joseph,  Mo.,  imdertook  a  national 
campaign  Sept.  15  to  raise  fimds  to 
erect  a  monument  to  “Little  Boy 
Blue,”  the  son  of  Eugene  Field,  who 
was  bom  there.  ’The  son  was  bom 
while  Field  was  on  the  St.  Joseph 
Gazette  in  1875.  Hie  poem  was  writ¬ 
ten  some  time  after  the  child  died  in 
Denver  while  Field  was  conducting 
his  column  “Sharps  and  Flats”  for 
the  Chicago  Daily  News. 


WKBH  DEAL  APPROVED 

Application  of  WKBH,  Inc.,  Lc 
Crosse  Tribune  and  Leader-Press  ra¬ 
dio  station,  for  renewal  of  its  license 
has  been  recommended  by  a  Federal 
Commimications  Commission  Ex¬ 
aminer,  who  also  recommended  that 
Joseph  C.  Callaway,  who  controls  the 
corporation,  be  authorized  to  transfer 
his  control  to  Harry  Dahl. 


CONCENTRATION! 


93%  of  fhe  Fort  Wayne  News- 
Sentinel  circulation  is  concen¬ 
trated  in  the  Fort  Wayne  retail 
trading  zone*.  The  News-Sentinel 
reaches  people  who  BUY  in  Fort 
Wayne. 

This  highly  concentrated  cover¬ 
age  in  this  rich  market  offers 
profitable  selling  to  the  Notional 
Advertiser. 


(•Authority:  A.  B.  C.  Publisher's  Interim 
Statement  7/1/37) 


(Ehe  Neuis- Sentinel 

FORT  WAYNE  .  IND 


National  Representatives:  Allen-Klapp-Frazier  Co. 
N*w  York  Chicago  Datroif  St.  Louis 
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TIPS  ON 


IN  UNUSUAL  LOS  ANGELES 


SALARY  CENSUS 

Among  U.  S.  markets,  Los  Angeles  County  has  the 
highest  percentage  of  the  well-paid  professions — ar¬ 
chitects,  lawyers,  doctors,  executives,  who  make  from 
$3,000  to  $20,000  a  year.  Advertisers’  note:  The 
Times  coverage  of  all  families  here  with  incomes  of 
$1,700  and  better  is  nearly  twice  that  of  any  other 
Los  Angeles  newspaper. 


GOOD 

SPENDERS 


Insurance  agencies,  de¬ 
partment  stores,  chain 
shoe  emporiums,  many 
other  businesses  report 
that  the  unit  of  sale 
here  is  greater  than  anywhere  else  in  the  country. 
To  reach  a  huge  number  of  the  good  spenders  in  this 
market — 215,768  families  who  get  The  Times  on 
week-days,  343,415  on  Sundays — you  pay  half  the 
usual  cost.  See  “Purline”  below. 


GROWING  PAINS 

Lending  additional  support  to  Los  Angeles  County’s 
title  of  “America’s  fastest  growing  metropolitan  mar¬ 
ket”  is  this  fact:  During  1935  and  1936,  it  led  all 
U.  S.  counties  in  number  o/  real  estate  transactions. 
In  step  with  this  unusual  growth  is  demand  for 
things  you  sell.  For  all  the  facts  on  this  expanding 
market,  write  The  Times. 


TWICE  YOUR  MONEY'S  WORTH 

THE  “PURLINE”  measures  advertising  costs  here 
in  an  utterly  new  way.  A  purline  is  the  cost  per  line 
per  billion  dollars  of  purchasing  power  reached.  For 
The  Times,  it  is  only  47c — for  other  Los  Angeles 
newspapers,  from  $1.00  to  $1.16.  Thus,  in  Los  An¬ 
geles.  The  Times  doubles  the  sales  expectancy  of 
advertising  dollars.  For  further  Purline  data,  or  in¬ 
formation  on  local  selling  problems,  write  The  Times, 
Los  Angeles,  or  Williams,  Lawrence  and  Cresmer, 
New  York,  Chicago,  Detroit.  San  Francisco. 


LOS  ANGELES  TIMES 

Largest  Morning  Circulation  in  the  West 
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Topics  Announced  for 
SNPA  Mechanical  Meet 


MORE  THAN  100  executives  of  the 

mechanical  departments  of  Southern 
newspapers  will  attend  the  first  me¬ 
chanical  conference  of  the  Southern 
Publishers  Association  at  the  Hotel 
Tutwiler,  Birmingham,  Monday  and 
Tuesday,  Sept.  20-21.  Frederick  K. 
Forstall,  mechanical  superintendent  of 
New  Orleans  Times-Picayune,  is 
chairman  of  arrangements. 

Assisting  Mr.  Forstall  are  W.  A. 
Cams,  of  the  Birmingham  News  and 
Age-Herald;  George  W.  Holloway, 
Nashville  (Tenn.)  Banner;  I.  J.  Gard¬ 
ner,  Chattanooga  (Tenn.)  Times;  John 
P.  White,  Charlotte  (N.  C.)  Observer; 
W.  B.  Swdlin,  Miami  (Fla.)  Herald; 
and  T.  C.  McLemore,  Mobile  (Ala.) 
Press-Register. 

There  will  be  no  outside  speakers. 
The  conference  time  will  be  spent 
discussing  selected  topics  imder  four 
main  divisions.  Composing  Room, 
Pressroom,  Photo  -  Engraving  and 
Stereotyping.  Discussion  leaders  for 
these  divisions,  respectively,  are: 
George  W.  Stone,  Atlanta  Constitu¬ 
tion;  W.  L.  Knighton,  Birmingham 
News  and  Age-Herald;  Charles  J. 
Conrad,  New  Orleans  'Hmes-Picayune; 
and  W.  B.  Astor,  Jr.,  Memphis  Com¬ 
mercial  Appeal. 

The  topics  are: 


5.  Changing  from  original  method  to  im¬ 
proved  methods  of  press  drives. 

6.  Humidihers  and  their  use. 

7.  What  kind  of  press  blankets  are  best  for 
various  types  of  presses? 

8.  Definitions  for  the  means  of  eliminating 
the  three  greater  evils  in  printing,  namely; 
Offset,  strike-through  and  show-through. 

9.  Type  of  packing  used  on  impression 
cylinders  to  obtain  best  results. 

10.  Better  color  printing — comics  and  run 
of  paper  color  printing.  Is  it  profitable  for  a 
paper  under  50.000  to  print  their  own  comics? 

11.  (a)  Waste  paper — waste  in  pressroom 
and  damage  in  transit,  (b)  How  many  spoiled 
copies  are  thrown  out  when  press  is  stopped 
to  pick  up  make-overs  or  change  roll? 

12.  How  to  determine  correct  body  of  ink 
for  various  speeds  of  presses. 

13.  Diameter  of  Plante  and  Impression  Cyl¬ 
inders;  thickness  of  stereotype  plates  and  if 
over  7/16  inch  how  much  in  thousandths; 
thickness  of  packing. 


Composing  Room 

1.  (a)  Cost  per  page  in  the  Composing 
Room,  (b)  Uniform  page  cost  system  for  both 
individual  and  combination  papers. 

2.  How  to  charge  for  advertisers’  changes 
on  proofs. 

3.  (a)  Methods  of  basing  and  anchoring 
flat  casts.  (b)  Getting  place  for  cuts  into 
.ads  without  waiting  on  stereotype. 

4.  Methods  of  handling  angular  ad  com 
position  such  as  Western  Auto  ads. 

5.  Use  of  four-point  column  rule:  does  it 
require  more  time  on  ads,  heads,  cut  lines 
.and  make-ups? 

6.  (a)  Handling  of  national  copy— are 
plates  stored  in  national  department  and  sent 
to  composing  room  with  copy  on  date  of  in¬ 
sertion?  (b)  Better  instructions  from  agencies 
in  insertion  and  change  orders. 

7.  Defects  in  slugs,  cause  and  remely. 

8.  How  to  improve  proofreading. 

9.  Copy  control  of  advertising  and  news. 

10.  (a)  Cost  of  maintenance  on  machines, 
(b)  Methods  and  materials  used  in  cleaning 
machine  matrices. 

11.  What  advantages  or  disadvantages  are 
there  in  streamlining  in  the  composing  room? 

12.  What  relationship  should  exist  between 
composing  room  and  stereotype  and  pressroom, 
where  stereotype  and  pressroom  is  performing 
under  one  head,  not  separately? 

13.  Ideal  composing  room  production  report 
to  office. 

14.  Method  used  to  stimulate  more  produc¬ 
tion  per  man  without  too  much  drive. 

15.  Importance  of  obtaining  good  solid  ma¬ 
chine  type. 

16.  Possibilities  of  the  Semagraph.  Tele 
typesetter  and  Type-O-Writer. 

17.  Composing  Room  lighting. 

18.  (a)  Deadline — its  advantage  and  abuse, 
(b)  How  late  are  corrections  accepted  on  food 
ads  on  afternoon  papers? 

19.  What  meth^s  should  be  used  to  secure 
reasonably  uniform  type-high  slugs? 

20.  How  much  above  type-high  should  the 
head  letter  be  cast  for  best  quality  printing? 

21.  How  many  offices  are  using  the  column 
rule  a  little  below  type-high  in  order  to  pre¬ 
vent  injury  to  press  blankets? 

22.  How  large  type  should  be  machine  set 
on  small  dailies? 

23.  Combination  metal  for  composing  room 
and  stereotype. 

24.  Experiences  with  Monotype  and  Ludlow 
systems  on  large  and  small  dailies? 

25.  Apprentice  training. 


Photo-Engsavino 

1.  The  liest  screens  for  newspaper  work 
and  information  on  selecting  equipment  for 
taking  photographs  that  are  to  he  copied  in  the 
photo-engraving  department. 

2.  What  about  one-man  plants? 

3.  Cost  per  square  inch. 

4.  The  advantage  masking  has  over  silver 
print  copy  for  store  advertising. 

5.  The  advantage  strip  film  has  over  set 
plate  negatives  in  newspaper  engraving  de¬ 
partment. 

6.  Strip  film  and  its  use. 

7.  Cold  Top  enameL 

8.  Which  is  preferable,  glossy  or  matte 
finish  photographic  copy? 

9.  Photo-engraving  plant  in  combination 
with  small  daily  newspaper. 

10.  Scherer  “Rolup”  system  of  engraving 

11.  Dumped-up  cuts.  This  is  by  way  of 
variety  a^d  contrast. 

12.  What  cooperation  can  be  worked  out 
Iietween  the  editorial  room,  the  photographers 
and  the  photo-engraving  department  for  better 
selection  of  copy  and  better  preparation  of 
copy? 

13.  Is  combination  photographer  and  en 
graver  satisfactory  for  small  paper? 

14.  Source  of  supplies. 


Quin-Twin  a  Boyi 

On*  of  th*  fiv*  "girit"  picked  by 
fh*  Toledo  News-Bee  several  weeks 
ago  as  doubles  of  the  famous  Dionne 
quintuplets  and  dubbed  "Toledo's 
Quin-Twins,"  turned  out  to  be  a  boy 
last  week,  leaving  everyone  con¬ 
cerned  (especially  the  judges)  with 
a  smiling,  yet  very  red,  face.  James 
Joseph  Leonard,  masquerading  as 
"Joan  Jean,"  had  been  entered  by 
his  mother  "just  for  fun"  and  be¬ 
cause  she  thought  th*  might  get 
some  good  pictures  of  her  son.  "But 
I  never  dreamed  he'd  win  a  prixe," 
she  said.  Mrs.  Leonard  pointed  out 
that  th*  judges  never  asked  her  if 
"Joan  Jean"  was  a  girl,  they  just 
took  it  for  granted. 

Jimmy  gained  a  national  reputa¬ 
tion  having  his  picture  in  News-Bee, 
EDITOR  &  PUBLISHER  and  Life. 
But  his  playmates  are  now  calling 
him  "Joan." 

Friends  of  the  family  gossiped 
about  th*  stunt  and  the  News-Bee 
was  tipped  off  in  that  way. 


'News-Morsels'  Is  New 
Column  in  Erie  Daily 

A  new  front-page  colxunn  entitle 
"News-Morsels”  based  on  "the  neat 
beyond  the  headlines”  was  started 
recently  by  Edwin  K.  Gross,  tele- 
graph  editor  of  the  Erie  (Pa.) 
patch-Herald.  ITie  column  of  short 
telegraph  itons  is  divided  into  tao 
parts:  "News-Names”  and  "Neirs- 
Drama.”  Over  the  column  the  editor 
states  he  "selects  the  news  beyond  the 
headlines,  not  sensational,  not  conie. 
quential,  but  none-the-less  vital,  be¬ 
cause  it  is  depictive  and  explanatory, 
because  it  tickles  the  funnybone  or 
produces  heartache  —  news  supple- 
menting,  illuminating  and  animating 
the  headlines,  the  news  of  people- 
which  is  the  world’s  most  interesting 
news  —  and  their  drama  of  their 
living.” 

Gross  was  formerly  with  the  Trex- 
ton  (N.  J.)  Morning  Press,  Niogoro 
Falls  Sunday  Telegram,  Buffalo  Eve¬ 
ning  News,  Buffalo  Times  and  Buf¬ 
falo  Commercial. 


tary-manager,  announced  in  the  Sept. 
20  bulletin  of  the  association  that  a 
series  of  mechanical  bulletins  is  be¬ 
ing  started. 


PuSSKOOM 

1.  Discussion  of  newsprint — one  side  of 
paper  will  print  good,  reverse  side  is  not  a 
good  printing  surface,  and  pressman  continu¬ 
ously  complains  about  this  condition. 

2.  (a)  Cost  of  regrinding  rubber  rollers 
and  who  does  the  work,  (b)  Care  of  rubber 
rollers  and  from  what  type  of  rollers  are  best 
results  obtained  ? 

3.  Remedy  for  sagging  form  rollers  and 
distributors  on  lower  decks  of  multiple  unit 
press. 

4.  Best  build-up  for  impression  cylinders  on 
stereotype  presses,  flatbed  presses. 


Steseotype 

1.  Underlaying  and  overlaying  electrotypes 
for  maximum  reproduction. 

2.  How  to  overcome  dry  mat  shrinkage. 

3.  Standardize  mats  from  agencies. 

4.  What  thickness  should  stero  plate  be 
when  finished  for  press? 

5.  Could  a  cooling  system  be  a  better 
advantage  for  plates  than  being  naturally 
cooled? 

6.  Do  papers  find  it  necessary  to  shave  flat 
casts  ? 

7.  What  method  do  they  use  when  shell 
casts? 

8.  Double  pages— can  they  be  handled  as 
rapidly  in  the  stereotype  room  when  set  in 
double  chases  as  in  single  chases? 

9.  Halftones— do  they  print  better  when 
boosted  .003  or  .004  over  type-high? 

10.  Effect  of  separate  water  control  on  cast¬ 
ing  boxes. 

11.  Trouble  from  under-etched  halftones. 

12.  .Miility  to  reproduce  cuts  from  mats 
having  type  in  them  without  “blurring”  and 
poor  print. 

13.  Shell  vs.  type-high  casting. 

14.  Costs  and  controls  for  different  fuels. 

15.  Preferable  location  of  stereotype  room, 
near  composing  room  or  pressroom  when  two 
are  separated. 

16.  Importance  of  accuracy  in  height  of 
stereotype  casts  of  halftones  and  bases  for 
mounting  zinc  halftones? 

17.  Metal  replacement,  thickness  of  mats, 
more  shrinkage  in  order  to  lessen  the  width 
of  newsprint. 

18.  Plates  fitting  press  cylinder  properly. 

Miscellaneovs 

1.  What  is  there  in  the  near  future  for 
small  newspapers  in  small  towns  in  the  field 
of  color  printing? 

2.  Safety  measures  and  sanitary  rules. 

3.  What  is  the  importance  of  posted  office 
rules  in  the  mechanical  departments? 

4.  Floor  materials  and  finishes.  Paints  for 
floors  and  walls  in  mechanical  departments. 
Painting  machinery  lighter  than  black  color. 

5.  Development  of  Southern  newsprint  mak¬ 
ing. 

6.  Air  conditioning  in  newspaper  plants.  Is 
rust  being  created? 

7.  Radio  stations  owned  and  operated  in 
connection  with  local  dailies. 

8.  How  many  mechanical  men  read  trade 
papers? 

9.  What  can  be  saved  in  reducing  roll 
widths  ? 


WincheU  HI; 

Sobol  Does  Column 

Walter  Winchell,  New  York  Daily 
Mirror  Broadway  columnist,  is  ill  in 
Hollywood  and  will  not  write  his  col¬ 
umn  for  several  weeks,  according  to 
Jack  Lait,  Mirror  editor.  He  has  been 
making  a  motion  pictime  in  addition 
to  conducting  his  column. 

During  his  absence,  which  may 
range  from  two  weeks  to  more  than 
a  month,  according  to  varied  reports, 
Louis  Sobol,  Broadway  columnist  for 
the  Journal  and  American,  will  write 
in  his  place  for  all  of  the  papers  in 
which  Winchell’s  "On  Broadway”  ap¬ 
pears  with  the  exception  of  the  Mir¬ 
ror,  it  was  said.  Winchell’s  column 
is  S3mdicated  by  the  Daily  Mirror,  Inc., 
under  a  recent  King  Features  align¬ 
ment. 

Mr.  Lait  said  the  request  for  a  leave 
of  absence  came  from  Winchell  late 
this  week. 


GETS  PRO  GRID  POST 

Ed.  Cochrane,  Chicago  Amerieex 
sports  editor,  has  apparently  set  a 
precedent  among  Western  Conferenot 
football  officials  by  also  accepting  as¬ 
signments  in  the  National  Profes¬ 
sional  Football  League.  Major  John 
Griffith,  head  of  the  Big  Ten,  when 
asked  about  the  appearance  of  C^- 
rane  as  both  a  prp  and,  ^  Big  Ten  oi- 
hcial,  said  the  restriction  had  been 
lifted  as  such,  stating:  "We  cannot 
stop  any  of  our  officials  from  accept¬ 
ing  professional  football  officiating  as¬ 
signments.”  He  intimated,  however, 
the  ban,  in  effect,  still  exists.  Codi- 
rane  is  the  only  Chicago  newspapei- 
num  at  present  officiating  footbiD 
games. 


Mogelever  Loses 
Suit  Against  Guild 

Vice-Chancellor  John  O.  Bigdoe 
ruled  in  Newark,  N.  J.,  Thursday  that 
the  Newark  guild  had  complied  with 
its  constitution  in  revoking  the  mem¬ 
bership  of  Jacob  Mogelever,  city  e<t- 
tor  of  Newark  Ledger,  after  a  guild 
trial. 

Mogelever  some  months  ago  brou^t 
an  action  to  restrain  the  guild  from 
barring  him,  contending  his  trial  was 
illegal  and  that  he  was  being  deprived 
of  a  valuable  right.  The  Vice-Chan¬ 
cellor  held  no  trial  was  necessai; 
under  the  guild  constitution. 


STRIKE  CONTINUES 

Newton,  la.,  Sept.  13 — The  expected 
settlement  of  the  controversy  between 
the  Newton  Daily  News  and  the  New¬ 
ton  Typographical  Union  failed  to 
materialize  this  week  when  an  investi¬ 
gator  for  the  National  Labor  Rela¬ 
tions  Board  refused  to  attend  a  con¬ 
ference  at  which  Publisher  James  R. 
Rhodes  insisted  upon  the  presence  of 
a  stenographer.  Herbert  Vogt  of 
Chicago  accompanied  R.  C.  Shelton  of 
the  Des  Moines  imion  to  Newton  for 
the  conference,  then  refused  to  partic¬ 
ipate  because  of  the  stenographer. 
Pickets  patrol  the  entrances  to  the 
Daily  News  plant.  The  paper  is  ap¬ 
pearing  with  a  reduced  composing 
room  staff. 


NEW  RADIO  PROGRAM 

National  Dairy  Products  Corpora' 
tion  has  transferred  its  Sealtest  radio 
account  to  McKee,  Albright  &  Iv*y, 
Inc.,  Philadelphia,  effective  Oct  IT 
This  agency  also  handles  the  Sealteit 
magEizine  and  newspaper  advertisn* 
of  National  Dairies.  A  new  half-hour 
Sealtest  radio  program,  over  42  st^ 
tions  on  the  NBC  Red  Network,  will 
go  on  the  air  beginning  Sunday. 
Oct.  17. 


NYSPA  PLANS  MEET 


GOES  STREAMLINED 

The  Kenosha  (Wis.)  Evening  News, 
with  its  Sept.  7  issue,  introduced 
“Wisconsin’s  first  Steamlined  News¬ 
paper”  with  a  new  typographical 
dress.  The  heads  are  from  the  mod¬ 
em  Gothic  family  while  the  new 
text  type  is  seven  point  Opticon  set 
on  an  eight  point  base. 


Fall  meeting  of  the  New  York  State 
Publishers  Association  will  be  held  in 
Rochester,  Sept.  27-28.  It  will  center 


ACCOUNT  TO  AYER 

Pinesbridge  Farm,  of  Ossining,  N. 


around  the  new  printing  trades  school  producer  of  the  Original  Pinesbrid^ 
which  is  a  part  of  the  Rochester  Farm  Smoked  Turkey,  has  appoint^ 
Sr  Mechanics  Institute.  N,  W.  Ayer  &  Son  to  handle  its  afl- 


Cranston  Williams,  SNPA  secre- 


Athenaeum  &  Mechanics  Institute.  N.  W.  Ayer 

The  school  will  be  open  for  inspec-  vertising.  Newspapers  and  magazine 
tion  will  be  used. 


Fall  fashion  forecasts  indicate  that  an  unprecedented 
number  of  newspapers  will  appear  in  brand-new 
dresses.  And  the  trend  is  decidedly  toward  Linotype’s 
Legibility  prints.  They  offer  a  selection  to  suit  the 
tastes  and  requirements  of  every  wearer.  Five  differ¬ 
ent  faces . . .  but  every  one  with  common  characteristics 
that  appeal  to  the  eye  of  the  reader,  that  add  to  the 
ease  and  enjoyment  of  reading.  Publishers  like  Lino¬ 
type  Legibility  Group  faces  because  they  avoid  thin 
lines  which  are  likely  to  break  down  . . .  because  they 
are  free  from  narrow  openings  which  act  as  “ink  traps” 
. . .  because  they  are  compact,  getting  the  largest  face 
on  each  body  size  without  loss  of  legibility . . .  because 
careful  distribution  of  white  space  in  and  around  each 
letter  makes  these  faces  appear  larger  than  they  are. 
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OR  SEPTEMBER  18.  1937 

There'S  EYE  APPEAL  IN  LEGIBILITY  DRESS 


EDITOR  &  PUBLISH  EF 

Ottawa  Paper  s  Plant 


paign  is  to  any  manufacturer,  and 
that  while  a  newspaper  has  its  own 
peculiar  problems,  its  basic  market¬ 
ing  problems  are  not  widely  different 
from  those  of  any  product  which  seeks 
mass  consumption.” 


NEWSPAPER  PROMOTION 
REVIEW 


By  ROBERT  S.  MANN 


Exciting  Event 

WHAT  IS  the  “Most  Exciting  Event 
of  the  Day”? 

“A  Front  Page  with  News!”  replies 
the  Montreal  Gazette,  taking  six  of  its 


Photos  in  the  advertisements  give  n  mn  DTrDT  f CUC^ 

good  display  to  the  editorial  resources  irUDIilftrmi 

of  the  Post.  Writers,  editors,  copy  M.  L.  Annenberg  this  week  an- 
desk;  women  on  the  Post  staff;  writers  nounced  the  appointment  of  Herbert 
of  special  articles;  comic  strip  artists —  Krancer  as  publisher  of  his  Miami 
all  are  pictured  in  good-sized  space.  Tribune.  Mr.  Krancer,  who  has  been 
Only  the  photographers  are  omitted;  with  the  Annenberg  organization  for 
advertisement  No.  2,  on  pictures,  gives  10  years,  relinquished  the  manage- 
its  space  to  news  and  feature  photos,  ment  of  Radio  Guide,  Screen  Guide 
with  only  one  picture  (of  two  editors)  and  Official  Detective  Stories  and  took 
devoted  to  the  staff.  over  his  new  duties  Sept.  8.  At  Miami 

Competitive  Copy  Again  “if  he  contemplated  no 

,  changes  m  any  department  at  present. 

HAD  TO  GO  into  what  is  kno^  Sam  Flaum  now  becomes  advertising 
as  a  deep  brown  study  and  then  director  of  the  Annenberg  magazine 
hunt  up  a  Pennsylvania  map,  before  headquarters  at  551  Fifth 

we  could  decide  how  much  territory  Avenue  New  York 
the  Lancaster  Newspapers  are  chal-  ’  g 

lenging  in  their  new  promotion  book-  pwir'T  TGU  Tr^TT19MllT  TC  Cn 
let,  “Lancaster,  Pennsylvania,  a  Major  tWVxUan  JUUniMiUi  U>  dU 

Market.”  For  on  page  after  page  are  Running  315  pages  and  cover,  the 
figures  showing  Lancaster  County  to  Drapers’  Record,  London,  England, 
be  “first,”  or  “second,”  or  “third" —  published  its  50th  anniversary  num- 
beg  pardon,  no  thirds— in  her  capita  ber,  Aug.  28.  The  edition  carried  a 
buying  power,  in  industrial  products,  record  volume  of  advertising.  The 
in  total  buying  power,  in  per  capita  anniversary  ediUon  cover  ran  in  four 
earned  income,  in  retail  sales,  in  bank  colors  and  presented  a  series  of  pic- 
deposits,  etc.,  etc.  At  first  we  thought  tures  showing  the  type  of  clothing 
this  meant  first  or  second  in  the  state,  worn  during  the  past  50  years.  Orig- 
but  this  idea  vanished  when  we  failed  inaUy  drawn  in  color,  the  subject  was 
to  find  the  state’s  two  biggest  cities  transferred  by  art  needlework  on  to 
listed  even  as  fourth  or  fifth  m  any  ijnen,  photographed  and  finally 
tabl^ven  in  population.  So  we  printed  by  the  photo-litho  process, 
finally  decided  the  statements  referred  g 

to  five  particular  counties  in  the  east-  mTNr*  APTSM  rtHTTV 

ern  and  northeastern  part  of  the  state,  nUIMWxAnliiW  UAlLl 

I  all  roughly  comparable  to  Lancaster  ^  new  Hungarian-language  news- 
County.  Correct  us  if  we  are  wrong.  fl'®  Hungarian  Daily  World 

Possibly  we  shouldn’t  worry  about  (Amerikai  ^  Magyar  Vil^),  will  be 
such  a  point,  but  we  have  an  idea  published  in  New  York  on  Oct.  25. 
that  space  buyers  to  whom  such  book-  Joseph  Feher  is  its  managing  editor. 

lets  are  directed,  like  to  know  exactly - — - - 

what  figures  represent.  And  they  like 
to  know  at  first  glance,  not  having  I 
time  to  study  long  over  vmsolicited  I 


THE  MOST  EXCITING  EVENT  Qf  lUE  QAXJ 

A  FRONT  PAGE 
WITH  NEWS.' 


HAS  THE  NEWS 


own  columns  and  reproducing  its  own 
front  page  to  emphasize  the  point. 

“News  is  breaking,”  says  the  text 
of  the  ad  shown  here.  “Nations  are 
restless.  Fire  wings  its  way  over  the 
map  of  the  world,  from  Addis  Ababa 
to  Madrid,  from  Madrid  to  Shanghai. 

Breathless  history  is  being  made — 
every  day  on  the  front  page.” 

From  which  point  the  advertisement 
goes  on  to  say  a  good  word  for  the 
Gazette’s  news  service,  particularly  its 
foreign  news  service. 

Editorial  Thornes 
AN  ORCHID  to  someone  on  the  Ga¬ 
zette,  for  making  a  dramatic  presen¬ 
tation  of  a  truth  so  obvious  that  news¬ 
papers  themselves  often  forget  it. 

Since  editorial  content  is  the  basis  of  to  pin  them  down  all  around, 
everything  a  newspaper  is  or  can  p. 
hope  to  be,  it  ought  to  be  worth  som2  r*a«orm 
good  promotion;  not  only  does  edi-  Q.  (FROM  E.  &  P.):  What 
torial  content  determine  the  choice  think  of  newspaper  promotic 
of  the  newspaper  reader,  but  it  means  way,  Mr.  Williamson?’’ 
a  lot  to  the  buyer  of  advertising  space.  A.  (from  A.  R.  Williamson 
Chicago  Tribune  has  been  doing  named  assistant  to  the  pc 
some  good  promotion  of  its  editorial  Minneapolis  Star):  “I  believe  ' 
values.  A  recent  page,  under  the  '  "  ‘ 

heading,  “Undominated,”  told  how 
"Chicago  Tribune  correspondents  have 
experienced  police  espionage,  expul¬ 
sion,  threats  of  injury  and  death,”  yet 
still  “get  the  truth  as  it  cannot  be  pub¬ 
lished  in  countries  from  which  it  is 
sent.”  Earlier  the  Tribune  had  used 
similar  copy  on  its  writers  in  this 
coimtry.  And  to  anyone  familiar  with 
the  Tribune’s  aggressive  policies  that 
make  enemies  as  well  as  friends,  such 
citations  seem  certainly  pertinent  to 
any  advertiser’s  imderstanding  of  the 
force  he  is  being  asked  to  employ. 

Another  good  example  of  capitaliz¬ 
ing  on  the  editorial  values  of  a  news¬ 
paper  may  be  seen  in  a  series  of  eight 
full-page  advertfsemoits  by  the  Wash- 
Each  is  introduced  with 


The  man  we  are  looking  for  already  has  a  job. 

He  is  either  writing  exceptionally  fine  copy  for  an 
advertising  agency  of  moderate  size,  or  he  is  doing 
outstanding  work  in  the  City  Room  of  a  good  daily 
newspaper. 

He  is  between  25  and  35  years  of  age.  He  is 
conscientious.  He  is  able.  And  be  is  ambitious  to 
get  himself  a  position  on  the  creative  staff  of  a  big 
and  important  agency,  and  make  good  there. 

The  man  we  hire  will  find  himself  in  a  hard¬ 
working  organization  of  real  people  who  like  each 
other  and  respect  their  calling. 

He  will  move  in  fast  company,  and  he  will  have 
to  be  good  to  keep  up. 

But  bis  opportunities  and  rewards,  after  he  has 
proved  himself,  will  be  considerable.  They  will  be 
limited  only  by  his  own  character  and  talent,  and 
his  usefulness  to  the  firm. 


A.  B.  C.  PROVIDENCE 

31,399  FmmMmm 


If  you  are  interested,  and  think  you  can  fill  the  bill,  let  us 
hear  from  you.  We  want  to  know  everything  you  can  tell 
us  about  yourself  .  .  .  including  your  little  human  weak¬ 
nesses  and  failings.  Nobody  is  perfect;  and  we’d  rather 
hear  about  it  from  you,  now,  than  find  out  for  ourselves, 
later  on. 

Needless  to  say,  all  communications  will  be  kept  in  strict¬ 
est  confidence. 


RHODE  ISLAND 

133,936  FmmMUt 


ington  Post. 
a  headline:  ‘"nie  first  (or  second,  or 
third,  etc.)  of  eight  reasoas  why  the 
Washington  Post  Grows.”  The  sub¬ 
heads  are:  No.  1,  News;  No.  2,  Pic¬ 
tures;  No.  3,  Society,  Woman’s  Pages; 
No.  4,  Special  Articles;  No.  5,  Comics; 
and  Ae  rest  we  haven’t  yet  seen. 


EDITOR  &  PUBLISHER 


PROVIDENCE 

Journal-Bulletin 
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bo^ve  ®  ^gai\ 

^^\to  spe^^ 


2,500,000  Pennsylvania  iomilir/d  are  spending 
more  this  year  than  any  year  ^ce  1929.  Retail 
sales  are  up  to  the  highest  dollar  volume  since 
'29. 

From  the  first  half  of  1936  to  the  first  half  of 
1937— 

Farm  income  in  Pennsylvania  is  up 
23%.  Form  income  for  the  country  is. 
up  16%. 

Passenger  cor  soles  are  up  15%.  In¬ 
crease  for  the  country  as  a  whole  is 
only  8%.  < 

Household  refrigerator  sales  have  in¬ 
creased  27%.  The  gain  in  refrigerator 
sales  for  the  entire  country  is  only  18%* 

Sales  of  food,  clothing,  drugs,  and  home 
furnishings  are  also  away  ahead  of  last  year. 

Keep  these  facts  before  you,  and  when  you 
make  up  lists  and  select  your  markets  be  sure 
to  include  these  Pennsylvania  Hometown 
Newspapers — the  most  logical  medium  you  con’ 
use  in  Pennsylvania.  There  ore  seven  news¬ 
papers  for  every  five  families. 


USE  Pennsylvania’s  Home  Town  Newspapers 


Beaver  Falls  News-Tribune  (e) 
Butler  Eagle  (e) 

Chambersburg  Public  Opinion  (e) 
Chester  Times  (e) 

Clearfield  Progress  (e) 

Coatesville  Record  (e) 
Connellsville  Courier  (e) 
Greensburg  Review-Tribune  (me) 
Hazleton  Plain  Speaker  (e) 
Hazleton  Standard-Sentinel  (m) 


Jeannette  News-Dispatch  (e) 
Lansdale  North  Penn  Reporter  (e) 
Lansford  Evening  Record  (e) 
Lebanon  News-Times  (e) 
Lehighton  Leader  (e) 

Lock  Haven  Express  (e) 

New  Kensington  Dispatch  (e) 
Norristown  Times-Herald  (e) 
Pottsville  Republican-Schuylkill 
Reporter  (me) 


Punxutawney  Spirit  (e)  •  ' 

Ridgway  Record  (e) 

Tarentum  Valley.  News  (e) 

Towanda  Daily  Review  (m) 
Washington  Observer  &' Reporter  (me) 
Waynesboro  Record-Herald  (e) 
Wilkes-Barre  Times-Leader  (e) 
Williamsport  Gazette-BuUetin  (m)  •' 
Williamsport  Sun  (e) 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  weak  an  advarfisin^  clauilScation  will  ba  analyxad  in 
thaia  eolumnt.  Sinca  practically  all  advartitinq  finally  cantars 
on  a  ratail  outlat,  thata  tfudia*  should  ba  o?  aqual  intarast 
to  national  as  wall  at  local  advartisart. 

By  FRANK  E.  FEHLMAN 

No.  32.  Cheese 


DURING  THE  PAST  TEN  YEARS, 

many  individuals  and  associations 
have  tried  various  promotion  plans 
and  schemes  to  increase  the  per  capita 
consumption  of  cheese. 

One  state  seriously  considered  tax¬ 
ing  every  meal  sold  in  the  state,  so 
that  a  fund  might  be  bulU  up.to  pro¬ 
mote  the  various  cheese  products  pro¬ 
duced  in  the  state.  Many  advertising 
agencies  have  done  a  great  deal  of 
consumer  research  work,  hoping  that 
their  findings  and  sales  plans  might 
be  sold  to  some  manufacturer  of 
American  cheese  but,  up  to  now,  none 
of  these  plans  has  been  sold  or  put 
into  operation. 

Several  years  ago  a  Chicago  manu¬ 
facturer  devised  a  method  of  process¬ 
ing  cheese.  This  method  of  produc¬ 
tion,  wrapping  and  advertising,  has 
been  highly  successful  largely  because 
each  piece  of  cheese  is  wrapped  in  a 
separate  package  which  makes  for 
easy  handling  in  the  grocery  store, 
delicatessen,  or  the  home.  Cheese 
connoisseurs,  however,  do  not  believe 
that  the  type  of  q^ieese  measures  up  to 
the  so-called  ttunohrd  brands  such  as 
limburger,  cream  “cheese,  and  prob¬ 
ably  a  hundred  variations  of  so-called 
American  cheese. 

The  average  grocer  selling  cheese  in 
the  brick  or  round  form,  finds  that  his 
clerks  frequently  give  more  than  the 
customer  pays  for  and,  regardless  of 
how  his  cheese  is  shown  in  the  store, 
it  does  not  present  a  very  attractive 
appearance.  There  are  exceptions  to 
this,  of  course,  where  one  &nds  10  or 
IS  domestic  and  imported  brands  of 
cheese  displayed  in  a  refrigerator  case 
and  where  some  one  clerk  is  assigned 
to  the  sale  of  the  cheese. 

Production  in  United  States 

m  THE  UNITED  STATES  there  is 

produced  annually  about  400,000,000 
pounds  of  American  cheese.  Other 
types  such  as  limburger,  brick,  imita¬ 
tion  Swiss,  Italian  cheese,  cottage,  pot 
and  baker’s  cheese  probably  accoimt 
for  another  150,000,000  poimds.  Most 
of  this  cheese  is  produced  in  Wis¬ 
consin,  Minnesota,  New  York,  Penn¬ 
sylvania  and  the  Northwest  where  our 
milk  production  is  heaviest. 

The  sale  of  this  cheese  is  generally 
left  in  the  hands  of  a  broker,  a  jobber 
or  a  special  agent  who  takes  part  or 
all  of  the  production  of  a  given  cheese 
factory  and  the  cheese  is  sold,  irre¬ 
spective  of  brand  names.  The  con¬ 
sumer  may  get  the  same  pound  of 
cheese  from  the  seune  factory  under 
a  half  dozen  different  names,  diuing 
a  period  of  three  years. 

Advertising  Expenditures 

IT  IS  ALMOST  IMPOSSIBLE  to  find 

advertising  linage  figures  of  cheese 
advertisers,  die  single  exception,  of 
course,  being  the  one  national  adver¬ 
tiser  who  now  has  packaged  processed 
cheese  in  most  of  our  stores  in  every 
state. 

Development  oi  This  Business 

THOSE  PUBLISHERS  who  are  in  or 

near  a  cheese  production  factory, 
might  develop  a  fine  regional  adverti^ 
ing  account  by  using  the  simple  for¬ 
mulae  that  have  been  developed  for 


other  products  that  are  sold  in  grocery 
or  delicatessen  stores. 

So  little  is  known  about  the  con¬ 
sumer’s  habits  regarding  cheese  con¬ 
sumption,  that  some  research  work 
should  be  done  before  an  attempt  is 
made  to  prepare  a  campaign  for  any 
prospect  in  this  classification. 

Consumer  Research 
HOLLAND,  DENMARK  AND  ITALY 
are  large  producers  of  cheese  and 
the  per  capita  consumption  in  these 
countries  is  from  five  to  ten  times  as 
high  as  it  is  in  the  United  States.  The 
average  family  in  these  foreign  coim- 
tries  has  a  very  small  amount  of 
money  with  which  to  feed  themselves 
each  week.  Over  the  centuries  they 
have  found  that  cheese  is  an  excel¬ 
lent  substitute  for  meat  and  thou¬ 
sands  of  recipes  have  been  developed 
that  provide  wholesome  family  meals. 

American  housewives,  as  a  group, 
know  very  little  about  how  to  use 
cheese  and  its  food  value. 

The  food  editor  of  the  paper  should 
be  enlisted  in  this  research  work  be¬ 
cause  of  her  knowledge  of  food  values 
and  food  combinations.  A  simple 
questionnaire — it  may  be  more  ela^- 
rate — might  be  like  this: 

Name. 

Size  of  family. 

lacome  (A,  B,  C — Grade  the  family  on  their 
rent  or  the  value  of  their  home). 

How  much  cheese  is  IxrtiRht  each  week  ? 

How  is  it  used  ? 

Do  children  like  cheese? 

Is  there  a  preference  for  foreign  or  do¬ 
mestic  cheese? 

Do  they  have  cheese  recipes  in  their  recijK 
hies? 

Where  do  they  buy  their  cheese? 

Other  questions  can  be  developed 
by  the  food  editor  of  the  paper. 

The  simplest  way  to  get  this  in¬ 
formation  is  to  employ  10  women 
(housewives)  who  have  a  great  many 
friends  in  their  own  neighborhoods. 
Have  each  interview  100  of  her 
friends.  Pay  her  five  or  ten  cents  for 
each  report  she  turns  in.  ’Two  thou¬ 
sand  such  reports  will  give  the  an¬ 
swers  to  many  of  the  questions  that 
are  now  unanswered  and,  from  these 
answers,  may  be  developed  a  continu¬ 
ous  schedule  which  should  be  run  on 
the  food  page  or  the  woman’s  page. 

Copy  Suggestions 

BASED  ON  MANY  EXPERIENCES, 

it  is  suggested  that  the  copy  xised 
should  run  at  least  five  days  a  week. 
It  need  not  be  more  than  50  or  75 
lines  on  a  single  column  and  each 
advertisement  should  include  a  very 
simple  recipe.  Considerable  emphasis 
should  be  placed  on  the  fact  that 
cheese  is  an  excellent  substitute  for 
other  protein  foods  and  that  it  con¬ 
tains  a  maximum  of  food  calories  and 
vitamins. 

Retailers  are  easily  sold  on  a  prod¬ 
uct  when  they  know  the  advertiser 
is  going  to  help  them  sell  the  house¬ 
wife.  ’There  is  no  substitute  for  news¬ 
paper  advertising  if  a  cheese  campaign 
Ls  under  consideration,  for  the  simple 
reason  that  more  than  half  of  all  the 
recipes  found  in  the  average  kitchen 
are  obtained  from  some  daily  news¬ 
paper.  Women  constantly  tear  out 
these  recipes  and  file  them.  A  con¬ 


tinuous  schedule  running  five  days  a 
week,  for  a  period  of  six  months  would 
win  thousands  of  women  to  the  use 
of  cheese  as  a  major  item  in  the 
preparation  of  meals.  At  present,  too 
many  people  think  of  cheese  as  a 
tidbit  for  sandwiches  or  a  midnight 
“snack.”  Few  women  think  of  cheese 
as  a  major  food  item  that  can  be  used 
like  meat,  potatoes,  cabbage  or  fish. 

For  Doily  Section  Publishers 
PUBLISHERS  READING  THIS  out¬ 
line  who  are  located  in  or  near  one 
of  oiu*  major  milk  sheds,  should  take 
immediate  steps  to  develop  a  test 
campaign  for  cheese.  One  test  cam¬ 
paign  with  a  sales  record  enables  the 
producer  of  the  cheese  to  move  to 
many  other  dailies  in  your  section  of 
your  state.  Here  is  a  regional  classifi¬ 
cation  of  prospects  that  could  easily 
produce  a  fine  increase  in  national  lin¬ 
age.  A  few  of  these  stories  would, 
of  course,  be  very  helpful  to  repre¬ 
sentatives  who  are  continuously  solic¬ 
iting  food  advertising  from  national 
advertisers. 

■ 

500  COMPETE  IN  S-H 
MODEL  PLANE  MEET 

World  records  were  smashed  in 
four  of  12  contests  by  model  plane 
champions  in  the  fourth  annual 
Scripps- Howard  Junior  National  Air 
Races  at  Municipal  Airport,  Akron,  O., 
Aug.  30  to  Sept.  2,  as  the  best  flyers 
from  19  Scripps-Howard  cities  made 
up  the  field  of  some  500  flyers.  The 
four  record  breakers,  all  from  Cleve¬ 
land,  represented  the  Cleveland  Press. 

’Hie  coveted  Maj.  A1  Williams’ 
Trophy,  for  the  outstanding  race 
champion  of  the  meet,  was  presented 
to  Harry  Walker  of  Cleveland,  who 
besides  setting  a  world  record  also 
placed  second  in  two  other  events. 

The  All-America  Junior  Aviator 
Trophy,  presented  by  C.  R.  Smith, 
president  of  American  Airlines,  was 
awarded  to  Clement  Turansky,  19, 
representing  the  Pittsburgh  Press. 
This  annual  award  is  decided  by  the 
race  contestants  on  the  basis  of  sports¬ 
manship,  ability,  etc.  ’Turansky  also 
receives  $25  and  an  air  tour  to  Boston, 
New  York  and  return. 

Contestants  represented  the  cream 
of  the  Scripps-Howard  Junior  Aviator 
organization  which  includes  more  than 
350,000  members.  Nearly  $2,500  in 
trophies  and  cash  prizes  were  offered 
by  the  nation’s  leading  aeronautical 
concerns.  Races  for  all  ages  of  flyers 
were  on  the  program. 

Crowds  were  thrilled  at  the  per¬ 
formance  of  the  tiny  planes,  interest 
centering  in  the  gasoline-powered 
planes  which  behave  most  realistically 
like  life-sized  craft  roaring  over  the 
field. 

Highspot  of  the  program  was  a  trip 


to  Cleveland  to  attend  the  NatiojuJ 
Air  Races.  Clifford  W.  Henderson 
managing  director  of  the  races,  gav, 
his  annual  Famous  Flyers  Lunchet* 
in  their  honor  and  the  national  win. 
ners  received  their  trophies  and 
prizes.  Each  year  the  opening  day  is 
dedicated  as  “Junior  Aviator  Day* 
with  scores  of  race  officials  and  prom, 
inent  aviators  paying  tribute  to  the 
“future  heroes.” 

■ 

FAIR  TRADE  BOARD 

Members  of  the  National  Fair  Trade 
Board  to  examine  and  approve  price 
maintenance  contracts  were  an- 
nounced  this  week  by  the  National 
Association  of  Retail  Druggists.  Ihey 
include  John  A.  Goode,  Asheville 
N.  C.,  druggist;  Robert  L.  Swain| 
Baltimore  retailer  and  chairman  of  the 
NARD  fair  trade  conunittee;  E.  K. 
Kelly,  secretary  of  the  American 
Pharmaceutical  Association,  Washing¬ 
ton,  D.  C.,  John  W.  Dargavel,  execu¬ 
tive  secretary,  NARD,  and  Rowland 
Jones,  Jr.,  Washington  representative 
of  NARD.  Fred  Griffiths  has  been 
named  to  represent  National  Asso¬ 
ciation  of  Chain  Drug  Stores  on  the 
board. 

CUSTODIAN  NAMED 

Athens,  Ga.,  Sept.  14— Judge  W.  G. 
Cornett,  referee  in  bankruptcy,  this 
week  appointed  G.  A.  Booth  as  cus¬ 
todian  for  the  property  of  the  Athm 
Daily  Times,  pending  final  adjudica¬ 
tion  of  a  petition  in  involuntary  bank¬ 
ruptcy,  filed  Sept  10  in  behalf  of  a 
group  of  creators.  Rupert  A.  Brown, 
Athens  lawjter,  was  named  attorney 
for  the  custodian.  This  action  was 
taken  after  L.  EL  Sullivan,  editor  and 
publisher  of  the  Times,  failed  to  enter 
opposition  to  the  bankruptcy  proceed¬ 
ings. 


U.  S.  A.  ON  A  PLAHER 

$5 

WRITE  FOR  YOUR  COPY 
TODAY. 

E.  KATZ  SPECIAL  AGENCY 

500-5TH  AVENUE,  NEW  YORK 


EXCUSE 

Oar  Dust 


Recent  visitors  to  Akron’s  businau 
section  have  complained  of  the 
many  sidewalk  detours  made  neces¬ 
sary  by  new  building.  We  have 
asked  them  to  be  patient  and  to 
take  the  dust  as  a  good  omen.  We 
knew  the  old  outmoded  buildings 
which  occupied  these  many  places 
and  we  know  the  new  jewelry  store, 
shoe  stores,  two  new  theatres,  restau¬ 
rants,  drug  store,  furniture  store,  etc., 
will  put  a  new  and  better  face  on 
our  Main  Street. 

We  don’t  like  the  dust,  but  we  do 
like  the  significance  of  all  this  bustle 
and  building. 

Akron  is  just  a  little  proud  of  the 

DUST. 


Complete  economical  coverage 
of  thU  alert  free  spending  mar¬ 
ket  is  available  through  the 
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^THE  lyiA^POLlS  STAR 
^JA^ESYiLLE  DAILl  CAZETTE 
^THE  ATHENS  MESSEHER 
*AIT0N  EYENINfi  TEIECRAPH 


nidwesteni  newspapers 


CHOOSE  INTERTTPE  REGAL 


Four  midwestem  states  are  represented  in  recent  sales  of  Intertype  Regal. 
In  Indiana,  the  well-known  Indianapolis  Star  bought  twenty-four  fonts  of 

7  Point  Regal  No.  2 _ In  Wisconsin,  the  Janesville  Gazette  installed  fifteen 

fonts. . . .  Illinois  £ind  Ohio  are  represented  by  the  Alton  Evening  Telegraph 
and  the  Athens  Messenger;  and  these  papers,  too,  chose  7  Point  Regal  No.  2. 

"Naturally  Chose  Streamlined  Intertype" 

Gordon  K.  Bush,  publisher  of  the  Athens  Messenger,  writes:  “We  operate  a 
seven-machine  all-Intertype  composing  room  and  have  relied  upon  Intertypes 
exclusively  for  over  twelve  years.  Naturally,  therefore,  we  chose  a  new  Stream¬ 
lined  Intertype— the  four-deck  Model  G  with  side-magazine  equipment— to 
replace  our  present  ad  machine,  which  is  still  running  perfectly  after  more 
than  ten  years  of  service  and  is  being  replaced  only  because  of  the  many 
improvements  offered  by  your  latest  machines.” 

Have  TOU  investigated  the  improvements  which  Mr.  Bush  mentions  . . . 
and  the  advantages  of  Intertype  Regal  as  a  circulation  builder?  Write  to  the 
nearest  Intertype  office  for  printed  matter,  or  360  Furman  Street,  Brooklyn. 

Step  Ahead  with  Streamlined  Intertypes 

SET  IN  SLIM  tODONI,  CAIRO  OPEN,  BETON  EXTRA  BOLD  AND  REGAL 
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E  D  I 

GUILD  ON  THE  MOVE 

NO  ONE  SHOULD  BE  surprised  that  the  referen¬ 
dum  approved  most  of  the  program  set  up 
by  the  St.  Louis  guild  convention.  No  other 
result  could  have  been  expected.  No  matter  how 
strongly  guildsmen  may  have  disagreed  with  parts 
of  the  program,  the  majority  could  see  only  the 
notion  that  a  vote  against  the  convention  was  a 
vote  against  the  guild.  Common  sense  will  have 
its  inning  later. 

Meanwhile,  look  for  lively  events.  The  guild 
is  a  minority  of  editorial  workers.  Less  than 
two-thirds  of  its  membership  eligible  to  vote  ap¬ 
proves  the  extreme  program,  but  that  program 
is  the  one  that  will  be  presented  in  every  city 
where  the  guild  is  active.  The  guild  leaders  will 
not  expect  to  realize  every  objective.  The  closed 
shop  will  be  pushed  hard,  but  every  effort  will 
be  made  to  get  publishers  in  agreement  on  all 
other  points  before  going  deeply  into  this  ques¬ 
tion.  The  closed  shop  is  the  feint  in  the  guild’s 
tactics.  If  agreement  can  be  reached  on  other 
issues,  the  closed  shop  will  be  waived — for  the 
present. 

Probably  200  or  300  newspapers  will  face  this 
situation  during  the  next  few  months.  Most  of 
them  will  come  through  it  without  the  threat  of 
a  strike,  but  with  a  fattening  of  the  editorial 
budget.  Within  reason,  that  will  be  a  healthy 
change  in  a  good  many  places.  It  is  not  good 
for  newspapers  to  employ  editorial  men  who 
cannot  command,  in  the  industry’s  market,  pay 
equal  at  least  to  that  drawn  by  mechanical  or 
transportation  workers.  Cheap  men  make  cheap 
thinking  and  newspapers  staffed  by  cheap  thinkers 
cannot  progress  in  a  day  which  puts  a  premium 
on  originality  in  commerce,  science,  and  art. 
Newspapers  can  well  afford  to  pay  for  better 
editorial  service,  giving  underpaid  competent  men 
their  due  and  eliminating  the  bird  dogs. 

The  closed  shop  is  an  effective  barrier  to  that 
improvement.  Aside  from  its  potential  peril  to 
newspaper  freedom,  it  portends  an  immediate 
peril  to  office  discipline.  The  guild  cannot  com¬ 
mand  a  majority  of  editorial  workers  in  many 
cities  and  many  offices.  It  flourishes  strongest 
where  publishers  have  attempted  to  hold  down 
expense  by  hiring  cheap  men,  many  of  them  with¬ 
out  the  skill  to  go  anywhere  in  journalism,  but 
able  to  get  by  with  the  support  of  the  competent 
nucleus  that  can  be  found  in  the  poorest  news¬ 
paper  shop.  The  guild  has  its  roots  in  these 
people  and  their  place  on  the  payroll  will  be  as 
good  as  guaranteed  if  they  force  their  closed  shop 
program  into  effect.  If  they  set  the  pace,  journal¬ 
ism  will  offer  decreasing  attractions  to  the  kind 
of  people  it  needs  to  do  the  job  that  the  public 
welfare  and  its  own  well-being  demand. 

THE  BROOKLYN  STRIKE 

THE  NEWSPAPER  GUILD,  we  believe,  has  longed 
to  try  its  strength  on  a  New  York  metropolitan 
newspaper.  It  has  hacked  at  some  of  the  suburban 
journals,  with  varying  success.  It  now  ^tackles  the 
Brooklyn  Eagle,  an  old  and  honored  newspaper. 
The  guild’s  aims  have  been  aided  by  divided  man¬ 
agement  counsels,  aggravated  by  the  difficulties 
of  financial  and  operating  reorganization. 

There  seems  no  possibility  that  the  guild  will 
find  any  allies  among  the  printing  trades  imions. 
All  are  bound  by  contracts,  which  they  will  not 
jeopardize.  Nor  will  the  guild  be  able  to  mass 
battalions  of  teamsters  and  longshoremen  to  in¬ 
timidate  other  xinion  men.  Ihat  went  for  a  while 
in  Seattle,  but  New  York  police  are  well  schooled 
in  the  handling  of  picket  lines. 

We  pass  no  judgment  now  on  the  guild’s  de¬ 
mands,  nor  on  the  management’s  rejoinder,  nor 
on  the  question  of  justification  for  the  strike.  We 
merely  point  out  that  the  guild  again  struck  a 
newspaper  which  seemed  to  afford  the  possibility 
of  a  nominal  victory,  through  internal  conditions 
that  have  nothing  to  do  with  the  guild  controversy. 
It  is  doubtful  that  the  strike  will  gain  more  from 
the  Eagle  than  could  have  been  won  by  negotia¬ 
tion;  it  is  certain  that  whatever  the  outcome  in 
Brooklyn,  the  situation  is  so  individualistic  as  to 
bc:  without  effect  elsewhere. 


EDITOR  & 


PUB 


Better  ■«  a  dry  morsel,  and  quietness  there* 
with,  than  an  house  full  of  sacrifices  with 
^trife.  Proverbs,  XVII;  1. 


PRESS  AND  BAR 

GENERAL  AGREEMENT  upon  principles  has 
been  reached  between  the  committees  appointed 
by  the  American  Bar  Association,  the  ANPA,  and 
the  ASNE  on  the  discipline  to  be  observed  in 
reporting  of  judicial  proceedings,  "nie  major 
point  of  difference  is  on  the  question  of  [^otog- 
raphy  in  court  rooms.  The  report  would  set  up  an 
absolute  bar  against  cameras  and  sound  equipment 
in  the  court  room. 

Modifications  of  this  rule  are  suggested  by  both 
press  and  bar  delegates.  The  newspapermen 
would  put  control  of  court  photographs  entirely 
in  the  hands  of  the  trial  judge.  The  lawyers  pro¬ 
posed,  in  addition  to  the  judge’s  consent,  that 
counsel  for  both  parties  must  agree  before  any 
pictures  could  be  made.  Without  regard  to  oiu: 
natural  partisanship,  we  believe  that  the  news¬ 
paper  method  is  the  more  realistic.  The  judge  is 
the  supreme  ruler  of  his  court.  He  has  the  power 
under  present  law  and  custom  to  bar  photograph¬ 
ers,  or  to  impose  any  discipline  that  he  considers 
necessary  for  the  protection  of  all  parties  and  the 
dignity  of  justice. 

The  report,  in  general,  upholds  the  thesis  we 
have  always  maintained — that  the  press  is  more 
sinned  against  than  sinning.  Newspaper  offenses 
have  been  committed  by  a  minority  of  reporters, 
either  by  order  or  on  their  own  discretion.  The 
majority  of  reporters  and  editors  have  been  and 
are  as  sensitive  to  the  proprieties  of  justice  as  any 
judge  or  lawyer,  and,  the  report  concedes,  more 
than  many  of  the  latter. 

Bar  associations  are  adjured  to  enforce  the 
profession’s  canons  against  attorneys  whose  dis¬ 
regard  for  them  has  produced  most  of  the  com¬ 
plaints  of  hippodroming.  If  one  could  be  optimis¬ 
tic  that  bar  associations  would  enforce  their  clear 
and  simple  rules  against  prominent  members, 
there  would  be  no  difficulty  in  assuming  that  sen¬ 
sational  newspapers  would  not  set  the  usual  com¬ 
petitive  pace  in  reports  of  trials.  Newspapers  can 
do  nothing  to  discredit  either  their  acknowledged 
function  or  the  administration  of  justice,  without 
the  active  assistance  of  sworn  officers  of  the  court 
who  permit  their  ambitions  for  political  office  or 
for  lucrative  practice  to  overcome  their  ethical 
scruples.  So  long  as  you  have  publicity-hvmgry 
lawyers  and  judges  you’ll  have  newspapers  ready 
to  sate  their  appetites,  and  make  money  as  well. 

BUSINESS  PARADOX 

FEW  OF  THE  OMENS  read  by  the  business 
augurs  warrant  belief  that  the  hazy  prosperity 
of  the  past  two  years  is  due  for  interruption. 
The  few  that  might  mean  trouble  might  also  not 
mean  it,  for  all  that  most  of  us  know  about  judg¬ 
ing  the  business  future.  Most  of  what  has  been 
written  the  past  few  days  on  the  solid  occupa¬ 
tions  of  money-changing  seems  to  have  been  com¬ 
posed  with  all  the  reliance  on  fact  and  assurance 
that  the  same  writers  would  show  in  a  piece  on 
the  history  of  religion  or  the  Elinstein  theory. 
Piffle  is  too  sissy  a  word  for  the  bulk  of  it. 

No  one  has  yet  explained  why  the  market  went 
to  pieces  after  Labor  Day.  The  most  plausible 
explanation  was  Wall  Street’s  expectation  that 
some  important  lines  would  not  realize  their  early 
hopes  of  autumn  volume.  Now,  the  commentators 
are  pointing  to  the  decline  of  $4  billions,  $5  bil¬ 
lions,  or  $15  billions,  depending  upon  where  you 
read,  as  a  reason  for  probable  recession  in  autumn 
volume.  The  logic  is  labyrinthine,  and  a  good 
deal  too  complicated  for  the  mental  processes  of 
the  average  Wall  Streeter  of  our  ken. 


I  A  L 

THE  SPANISH  BALANCE 

THE  AMERICAN  MERCURY  for  August  pub. 

lished  a  long  article  by  Fletcher  Pratt,  pm. 
porting  to  prove  that  the  New  York  Times  hid 
been  guilty  of  partiality  in  the  news  from  Spak 
toward  the  Madrid-Valencia  government,  hostile 
to  the  supposedly  Fascist  Franco.  Between  25  am 
30  instances  of  alleged  news  perversion  were  dtid 
by  the  author,  who  built  up  a  case  that  1n«|m) 
highly  impressive  imtil — 

The  Times  examined  its  own  record.  We  undar. 
stand  that  not  one  of  the  charges  bears  even 
most  casual  investigation.  The  ’Times  stands  • 
its  files,  a  public  record,  as  the  best  evidence  that 
it  did  not  distort  the  news  and  that  the  author 
made  his  case  by  omitting  significant  references, 
by  errors  in  the  dates  of  dispatches,  and  by  actual 
changes  in  the  wording  of  news. 

We  repeat  our  assertions  of  several  months  ago 
that  it  is  ridiculous  to  charge  the  American  press, 
or  any  important  arm  of  it,  with  the  publication 
of  conscious  propaganda  for  either  side  of  the 
Spanish  conflict.  Tons  of  propaganda  have  been 
offered,  and  too  much  of  it  has  found  its  way  into 
print,  but  as  usual,  the  excess  defeated  itself. 

Communiques  are  now  being  printed  as  such, 
despite  the  Spanish  censors’  wish  that  correspond¬ 
ents  transmit  them  as  their  own  product.  A  year’s 
experience  has  taught  editors  and  correspondents 
something  of  Spanish  geography,  topography,  and 
military  probabilities. 

The  intensity  of  domestic  propaganda  on  the 
Spanish  war  is  indicated  by  last  week’s  report 
from  Washington  that  of  funds  raised  here  for  the 
relief  of  both  factions,  $139,193  went  to  Spain, 
while  $124,987  was  spent  for  “administration  and 
publicity.”  At  least  three  organizations  sent  noth¬ 
ing  to  Spain.  Only  one,  sponsored  by  the  Brook- 
lyn  Tablet  and  the  Commonweal  Magazine,  seems 
to  have  transmitted  every  cent  collected  without 
any  overhead  deductions.  And  only  one,  du 
American  Friends  Service  committee,  can  be  re¬ 
garded  as  strictly  neutral. 

We’ll  trail  along  with  the  experienced  aad 
honorable  men  who  represent  American  journal¬ 
ism  in  Spain.  ’They  are  human  and  can  be  fooled 
occasionally.  They  can’t  always  hurdle  the  cen¬ 
sorship,  but  we  have  an  abiding  confidence  that 
they  will  tell  the  whole  story,  as  they  see  it,  at 
the  first  opportunity  offered. 

FOR  A  FLOWING  STYLE 

THE  EMINENT  BOAKE  CARTER  advised  the 
Association  of  Radio  Editors  and  Writers  last 
week  that  newspaper  writers  would  be  benefited 
by  three  years’  experience  in  writing  news  for 
radio  broadcasting.  The  result,  he  thought,  would 
be  a  “much  more  fluid,  flowing,  more  readaUe 
style  in  hundreds  of  our  newspapers.” 

Maybe — but  do  we  want  just  that?  Is  it,  in 
fact,  the  last  word  in  news  broadcasting  tedi- 
nique?  Our  own  experience  as  a  radio  listeier 
warrants  some  doubt.  Repeatedly,  while  listening 
to  a  broadcast,  attention  has  been  distracted 
momentarily  by  a  question,  a  noise  in  the  room, 
or  a  near-midnight  yawn,  and  the  point  of  the 
story  is  lost  forever — or  at  least  imtil  next  morn¬ 
ing’s  papers.  To  get  your  news  by  radio  requires 
a  degree  of  concentration  equivalent  to  hard  worit 
Fluidity  in  writing  would  create  some  net 
problems  on  news  desks,  and  for  the  boss  who 
buys  the  newsprint.  The  newspaper  ideal  is  > 
story  that  retails  its  facts  without  excess  verbiage, 
without  flowery  figures,  and  with  the  word-punch 
that  lands  its  message  solidly  in  the  reader’s  con¬ 
sciousness.  That  ideal  is  not  always  realized, 
but  our  view  is  that  it  would  be  made  more  re¬ 
mote  by  adoption  of  the  fast,  fragmentary  stjde 
that  marks  many  current  news  broadcasts.  Well 
continue  to  prefer  our  news  in  print,  however 
pedestrian. 

WHEN  HALF-GODS  GO 

Heartily  know, 

When  half-gods  go 
The  gods  arrive. 

— Ralph  Waldo  Emerson,  in  “Give  All  to  Love.” 
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Fred  W.  Alltopp 


PHED  W.  ALLSOPP,  co-owner  and 

general  manager  of  Little  Rock 
Arkansas  Gazette,  observed  two  anni¬ 
versaries  Sept.  7, 
the  53rd  year  of 
his  affiliation 
with  the  Gazette 
and  the  45th  an¬ 
niversary  of  his 
marriage.  He 
joined  the  news¬ 
paper  Sept.  4, 
18M,  as  a  mail¬ 
ing  room  em¬ 
ploye. 

F.  A.  Miller, 
president  and 
editor,  South 
Bend  (Ind.) 
Trilmnc,  recently  raised  sufficient 
money  among  South  Bend  business 
men  to  send  the  city’s  crack  police 
team  to  Camp  Perry,  O.,  to  participate 
ill  the  national  shooting  contests  when 
the  city  failed  to  appropriate  the 
money  required. 

A.  G.  Keeney,  executive  editor, 
Spartanburg  (S.  C.)  Herald- Journal, 
has  been  named  to  the  Spartanburg 
Loyalty  Campaign  committee. 

William  B.  Smith,  editor,  Roanoke 
(Va.)  World-News,  was  the  guest 
speaker  at  a  recent  meeting  of  the 
Roanoke  Retail  Merchants’  Associa¬ 
tion. 

M.  M.  Oppegard,  publisher  of  Grand 
Forks  (N.  D.)  Herald,  recently  re¬ 
turned  from  a  trip  to  Churchill  on 
Hudson  Bay. 

S.  G.  Goldthwaite,  editor  and  pub¬ 
lisher,  Boone  (la.)  News -Republican, 
and  Mrs.  Goldthwaite  have  just  re¬ 
turned  from  a  five-week  motor  trip 
to  the  Pacific  Coast. 

Kelton  B.  Miller,  publisher,  Pitts¬ 
field  (Mass.)  Berkshire  Evening  Eagle, 
and  former  mayor  of  Pittsfield,  ob¬ 
served  his  77th  birthday  last  week. 
A  family  dinner  at  Bennington,  Vt., 
celebrat^  the  anniversary. 

M.  H.  Graham,  publisher.  Devils 
Lake  (N.  D.)  Journal,  will  be  host 
to  North  Dakota  Associated  Press 
members  at  their  meeting.  Sept.  28, 
at  Devils  Lake.  Kenneth  W.  Simons, 
editor,  Bismarck  Tribune,  is  president 
of  the  group. 

J.  L.  Horne,  Jr.,  publisher  of  Rocky 
Mount  (N.  C.)  Telegram,  has  been 
appointed  to  the  North  Carolina  com¬ 
mittee  for  planning  a  state  exhibit  at 
the  1939  New  York  World’s  Fair. 

Georges  Pelletier,  publisher  of  Le 
Devoir,  Montreal  French  language 
daily,  is  attending  the  League  of  Na¬ 
tions  Council  and  Assembly  sessions  in 
Geneva,  and  will  later  visit  Germany 
and  Italy  where  he  plans  to  interview 
a  number  of  leading  personalities.  In 
October  he  will  go  to  Paris,  and  re¬ 
turn  to  Montreal  later  in  the  Fall. 

Frank  B.  Anderson,  publisher,  Sau- 
salito  (Cal.)  News,  is  recovering  from 
pneumonia  in  a  San  Francisco  hos¬ 
pital. 

E.  G.  Adams,  publisher,  Livingston 
(Cal.)  Chronicle,  was  a  member  of  a 
volunteer  crew  that  worked  21  hours 
with  a  hand-operated  resuscitator  in 
an  effort  to  save  the  life  of  Raymond 
McKnight,  two,  found  floating  in  an 
irrigation  ditch.  The  child  was  par¬ 
tially  revived  but  failed  to  live. 

Clark  B.  Johnston,  of  the  Pittsburgh 
Post  Gazette  circulation  department, 
was  recently  appointed  editor  of  Ridg- 
way  (Pa.)  Record,  succeeding  A.  T. 
Thompson,  Jr.,  resigned.  Mr.  Johns¬ 
ton  will  also  act  as  general  manager. 

C.  R.  Babcock,  for  nine  years  editor 
of  Blytheville  (Ark.)  Courier-News, 


has  sold  his  interest  to  Harry  W. 
Haines,  business  and  advertising  man¬ 
ager,  and  has  purchased  an  interest  in 
a  motor  sales  agency  in  that  city. 

Victor  Murdock,  editor-in-chief, 
Wichita  Eagle,  gave  the  principal  ad¬ 
dress  at  the  opening  day’s  session  of 
the-  annual  state  convention  of  the 
Kansas  Photographers  Association, 
Wichita,  Sept.  13. 

Mark  R.  Byers,  editor  and  publisher. 
Two  Rivers  (Wis.)  Reporter,  has  been 
named  managing  editor  of  Wausau 
(Wis.)  Record-Herald,  succeeding  the 
late  John  G.  Sanders. 

Robert  Lincoln  O’Brien  will  assume 
charge  of  Hyannis  (Mass.)  Cape  Cod 
Colonial  during  the  vacation  of  his 
son,  Lincoln  O’Brien,  from  Oct.  13  to 
Nov.  6. 

In  The  Business  Office 

C.  LLOYD  BUNKER,  assistant  adver¬ 
tising  manager  of  Muscatine  (la.) 
Journal  and  News-Tribune  since  June 
1,  has  been 
named  advertis¬ 
ing  manager, 
succeeding  A.  M. 
Geibel,  who  left 
recently  for 
Houston,  Tex. 
Previous  to  his 
advertising  posi¬ 
tion,  Mr.  Bunker 
had  been  circu¬ 
lation  manager 
since  Feb.,  1934. 
Before  joining 
the  Journal  he 
was  with  the 
Iowa  City  (la.)  Daily  Iowan  business 
department. 

Norman  S.  Rose,  advertising  man¬ 
ager,  Christian  Science  Monitor,  has 
returned  from  a  European  trip  which 
included  contacts  with  the  Monitor’s 
offices  and  advertising  representatives 
in  London,  Paris,  Geneva,  Vienna, 
Budapest  and  Prague. 

W.  R.  Roberts,  advertising  manager, 
Galveston  (Tex.)  News  and  Tribune, 
and  Silas  B.  Ragsdale,  managing  edi¬ 
tor,  are  members  of  the  committee 
planning  the  1938  Galveston  Mardi 
Gras  scheduled  the  last  week  in  Feb¬ 
ruary. 

Elliott  C.  Hensel,  advertising  direc¬ 
tor,  Oakland  (Cal.)  Tribune,  has  been 
appointed  to  the  legislative  committee 
of  the  Pacific  Advertising  Clubs  As¬ 
sociation.  Elliott  M.  Epsteen,  San 
Francisco  attorney,  is  chairman. 

Alexander  J.  Murray,  formerly  of 
Bridgeport  (Conn.)  Times- Star  pro¬ 
motion  department,  succeeds  Cyrus  H. 


Carl  C.  Council 


C.  Lloyd  Bunker 


FOLKS  WORTH 
KNOWING _ 

SUCCESSFUL  NEWSPAPERMEN  are 
always  asked:  “How  do  you  get 
started  in  newspaper  work?” 

_ M  o  s  t  of  the 

answers  are  in- 
teresting  but 
none  more  so 
than  the  one  that 
can  be  given  by 
the  president  of 
the  North  Caro¬ 
lina  Press  asso¬ 
ciation. 

Carl  C.  Coun¬ 
cil,  president  of 
the  Durham 
(N.  C.)  Herold 
company,  pub¬ 
lisher  of  the 
Durham  Herald  and  Sun  and  owner  of 
the  Radio  Station  WDNC,  started  at 
the  bottom  and  worked  to  the  top. 
He  laimched  upon  his  newspaper 
career  at  the  age  of  13. 

Mr.  Council  was  born  in  Chatham 
County  in  1895,  moving  to  Durham  in 
1903.  At  the  age  of  13  he  formed  his 
permanent  connection  with  the  Dur¬ 
ham  Herald,  carrying  papers  to  aid 
in  the  support  of  his  family.  He  con¬ 
tinued  wiffi  the  paper  in  the  circula¬ 
tion  department  while  he  studied  in 
the  Durham  public  schools.  He 
turned  his  full  time  to  the  paper  after 
finishing  high  school. 

From  the  circulation  department  he 
advanced  to  the  advertising  depart¬ 
ment,  and  on  the  death  of  J.  H.  King 
in  1918  became  a  stockholder  and  was 
elected  secretary  and  vice-president. 
These  positions  he  filled  imtil  1931, 
when  upon  the  death  of  E.  T.  Rollins, 
he  succeeded  him  as  president  and 
treasurer. 

He  has  served  as  president  of  the 
Durham  Chamber  of  Commerce  and 
the  Durham  Rotary  club. 

Favor  as  circulation  manager  of 
Hyannis  (Mass.)  Cape  Cod  Colonial. 
The  latter  recently  became  general 
manager  of  Athol  (Mass.)  Daily  News. 

A.  S.  Ginsburgh,  formerly  of 
Wilkes-Barre  (Pa.)  Times-Leader  ad¬ 
vertising  staff,  has  joined  the  Scranton 
(Pa.)  Tribune  advertising  staff. 

Oliver  King,  circulation  manager, 
Phoenix  (Ariz.)  Republic  and  Ga¬ 
zette,  and  D.  H.  Cratte  and  Glenn 
Wilson,  two  district  managers,  accom¬ 
panied  27  carriers  who  left  Sept.  10 
for  the  Pacific  Coast  on  an  all- 
(Continued  on  next  page) 


Strange  As  It  Seems 

In  the  city  oi  Hollywood,  ColiL, 
a  thorough  newspaper  poll 
shows  Strange  As  It  Seems,  by 
John  Hix,  leading  all  features. 

Everywhere  the  Hix  feature 
^  (daily  panel  and  Simdoy  page 

^  in  colors)  stands  high  whenever 

a  survey  is  made. 

One  reason  for  this  is  that 
Strange  As  It  Seems  appeals  to 
that  sense  of  curiosity  which  is 
common  to  all  mankind. 

McNaught  Syndlcato,  Inc. 

Greenwich,  Conn. 


“On 


page  one 
since  the  day 
we  began  it” 


Everyday 

Living 


BY 

JOSEPH  FORT 
NEWTON 

Concerning  this  daily  etdumn 
of  counsel  upon  the  conduct  of 
life,  Verne  Marshall,  editor  of 
The  Cedar  Rapids  Gazette, 
writes  to  Dr.  Newton— 

^^We  have  carried  it  on  page 
once  since  the  day  we  began  it, 
five  years  ago  this  October.  We 
get  more  response  from  it  than 
from  any  feature  in  the  paper. 

I  At  least  50,000  readers  are  its 
I  regular  followers.  You  are 
i  doing  a  great  job.’’ 

I  And  E.  T.  Leech,  editor  of  The 
i  Pittsburgh  Press,  writes 

“We  consider  your  feature  one 
of  the  standbys  of  The  Press. 
You  have  many  followers.  Hie 
following  is  devoted,  much 
more  worthwhile  than  a  great 
many.” 

These  are  two  evidences  of  the 
quality  of  EVERYDAY  LIVING 
as  a  newspaper  feature,  the 
quality  of  staying  power.  Day 
^ter  day  for  year  after  year 
people  look  to  it  for  guidance 
and  find  it.  The  faith  it  builds 
holds  circulation. 

For  samples  of  EVERYDAY 
LIVING,  please  write  to 

“TLiitsiL 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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expenses-paid  trip  as  guests  of  the 
two  newspapers.  TTie  group  returned 
Sept.  13. 

John  Bruner,  of  the  Richmond  (Va.) 
News  Leader  advertising  staff,  ad¬ 
dressed  the  National  Association  of 
Mutual  Insiu'ance  Agents  convention, 
which  met  at  Jefferson  Hotel,  Rich¬ 
mond,  Sept  15-17. 

Raymond  Pearce,  in  charge  of  ad¬ 
vertising  for  the  Berkley  branch  of 
the  Norfolk  (Va.)  Ledger-Dispatch, 
has  retvumed  after  taking  a  summer 
course  in  advertising  at  Columbia 
University,  New  York. 

Wilma  M.  Thompson,  formerly 
classified  manager  of  Monongahela 
(Pa.)  Republican,  has  joined  the  office 
staff  of  the  Pittsburgh  Coal  Company, 
Pittsburgh. 

John  J.  Maloney,  Mechanicsville 
branch  circulation  manager  of  the 
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Record  Newspapers  of  Troy,  N.  Y., 
has  resigned  to  go  into  the  bakery 
business. 

Wayne  Boring  recently  joined  the 
Norfolk  (Va.)  Virginian-Pilot  adver¬ 
tising  staff. 

Ray  Taylor,  of  the  Ogden  (Utah) 
Standard-Examiner  circulation  de¬ 
partment,  pitched  the  Dundee  clothiers 
to  a  9-0  victory  over  Ogden  Elks  re¬ 
cently  to  win  die  Ogden  Independent 
League  softball  title.  He  pitched  a 
no-hit,  no-run  game  despite  the  fact 
he  failed  to  record  a  single  strikeout. 
A  base  on  balls  to  one  member  of  the 
Elk  team  marred  an  otherwise  per¬ 
fect  game. 

A.  H.  Tebault,  circulation  director, 
Tallahassee  (Fla.)  Democrat,  has  re¬ 
signed  to  become  business  manager  of 
the  St.  Augustine  (Fla.)  Record.  No 
successor  has  been  named  for  Tebault. 
R.  Jordan  becomes  city  circulation 
manager,  and  A.  DeMarlo,  country 
circulation  manager. 

Herbert  Fisswick,  of  the  St.  Augus¬ 
tine  (Fla.)  Record  advertising  depart¬ 
ment,  has  joined  the  Tallahassee 
(Fla.)  Record  as  assistant  to  T.  M. 
Myers,  advertising  manager. 

Frank  S.  Newell,  vice-president  and 
circulation  director  of  Toledo  Blade, 
and  Mrs.  Newell  have  retiumed  from 
a  five-week  motor  tour  of  New  Eng¬ 
land  and  Canada. 

Horace  Edgar  Ramsay,  advertising 
manager  of  Braniff  Airways,  Inc,. 
Oklahoma  City,  has  resigned  to  join 
the  Valley  Publishing  Co.,  Harlingen, 
Tex.,  as  director  of  promotion.  Ram¬ 
say  was  formerly  promotion  manager 
of  Oklahoma  City  Daily  Oklahoman 
and  Times. 

James  W.  Flanagan,  general  man¬ 
ager  of  Scranton  (Pa.)  Times,  and  his 
family  were  delayed  in  Saint  John, 
N.  B.,  for  three  weeks  during  a  motor 
tovir  of  Eastern  Canada  recently  when 
a  young  son  was  stricken  with  ap¬ 
pendicitis. 

Hugh  E.  Willingham,  for  several 
years  head  of  the  Atlanta  Journal 
advertising  art  department,  has 
left  for  Jacksonville,  Fla.,  where  he 
will  become  advertising  manager  of 
the  Duval  Jewelry  Co. 


In  The  Editorial  Rooms 


ELMER  COX,  Utica  (N.  Y.)  Ob¬ 
server-Dispatch  copyreader  since 
1932,  was  named  city  editor  Sept.  14 
s6ftceeding  Mer¬ 
ritt  Johnson,  who 
was  named  man¬ 
aging  editor.  Cox 
started  his  ca¬ 
reer  with  the 
New  York 
Morning  Tele¬ 
graph  in  1921 
and  later  joined 
the  Ft.  Pierce 
(Fla.)  N  ew  s- 
Tribune.  In  1929 
he  went  to  the 
Jackson  (Mich.) 
Tribune,  and  six 
joined  the  Albany 


Elmer  Coi 


months  later 
Knickerbocker  Press. 


Olin  E.  Hinkle,  recently  managing 
editor,  Lexington  (Ky.)  Herald,  is 
now  an  instructor  in  joiumalism  at 
West  Texas  State  Teasers  College, 
Canyon,  Tex.  He  also  heads  the  col¬ 
lege  news  service  and  will  supervise 
college  publications.  No  successor  to 
Hinkle  has  beai  appointed. 

Edward  B.  Hitchcock,  formerly  as¬ 
sistant  foreign  editor  of  Christian 
Science  Monitor  under  Henry  J. 
Sowerby,  recently  went  to  London  to 
assume  the  European  editorial  man¬ 
agership  of  the  Monitor.  He  has  re¬ 
lieved  Walter  W.  Cunningham,  re¬ 
turning  to  the  Monitor’s  Boston  head¬ 
quarters  after  three  years  abroad. 
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Karl  Conard,  veteran  chief  photog¬ 
rapher  of  Wichita  Beacon,  has  re¬ 
signed  to  open  a  private  studio  at 
Kingman,  Kan.  Paul  Threlfall  has 
been  promoted  to  ahief  of  the  photo 
staff  and  George  Gowan,  former  Bea¬ 
con,  photographer,  has  rejoined  it. 

C.  D.  Locklin,  Grand  Forks  (N.  D.) 
Herald  sports  editor,  has  been  named 
an  executive  committeeman  of  the 
newly  organized  International  War 
Veterans  Alliance,  composed  of  World 
War  veterans  of  the  American  and 
Canadian  Expeditionary  Forces. 

John  O.  Hjelle,  Bismarck  (N.  D.) 
Tribune  sports  editor,  is  now  writing 
a  sports  column  entitled  “The  Dope 
Bucket.” 

Frank  Buckley,  who  resigned  last 
week  as  sports  editor  of  the  Toledo 
News-Bee,  has  joined  the  Toledo 
Blade  sports  staff. 

Charles  Wellner,  former  city  editor, 
Hilo  (T.  H.)  Tribune-Herald,  has 
joined  the  Kansas  City  Associated 
Press  bureau. 

C.  G.  Gillespie  has  shifted  from  the 
city  desk  of  Fredericton  (N.  B.)  Mail 
to  Halifax  (N.  S.)  Herald.  Gerald  H. 
Waring  succeeds  him. 

D.  C.  O’Flaherty,  editor  of  Rich¬ 
mond  (Va.)  Times-Dispatch  Simday 
magazine,  has  resigned.  His  successor 
has  not  been  announced. 

Horace  Albert  Hawkins,  veteran 
political  writer  of  Richmond  (Va.) 
Times-Dispatch  staff  who  retired  last 
May,  celebrated  his  76th  birthday. 
Sept.  10,  at  his  home  in  Highland 
Park.  Associates  tendered  him  a  sur¬ 
prise  party  that  evening. 

Frank  Colby,  after  28  years  with  the 
Boston  Transcript,  has  joined  the 
Christian  Science  Monitor  staff  as  a 
photographer. 

Nettie  and  Mary  Chandler,  of  the 
Mobile  Press-Register,  who  have  been 
reporting  Mobile  society  news  for 
more  than  40  years,  have  retired.  Miss 
Nettie  will  continue  writing  a  society 
gossip  letter  under  the  pen  name 
“Betty  Rienville”  for  the  Sunday  edi¬ 
tion.  The  sisters  are  not  related  to 
R.  B.  Chandler,  Press-Register  pub¬ 
lisher. 

Legette  Blythe,  of  the  Charlotte 
(N.  C.)  Observer  staff,  has  signed 
contracts  with  Jarrold’s  Ltd.,  London 
publishers,  for  British  empire  publica¬ 
tion  rights  to  “Marshall  Ney;  A  Dual 
Life.” 

Gene  Dawson,  city  hall  reporter, 
Indianapolis  News,  and  Mrs.  Dawson 
are  the  parents  of  a  daughter,  Carol 
Gene  Dawson,  bom  Sept.  8  in  St.  Vin¬ 
cent’s  Hospital  there. 

William  F.  McDermott,  drama  critic 
and  columnist,  Cleveland  Plain  Dealer, 
will  direct  a  course  in  dramatic  criti¬ 
cism  at  the  Graduate  School  of  West¬ 
ern  Reserve  University,  Cleveland, 
this  semester. 

David  Brown,  of  Louisville  Courier- 
Journal  staff,  has  resigned  to  join  the 
Editorial  Service  Bureau  of  Eastman 
Kodak  Co.,  Rochester. 

John  S.  Edwards,  of  the  St.  Louis 
Globe-Democrat  Sunday  staff,  has  re¬ 
signed  to  become  assistant  manager 


of  the  National  Symphony  Orchestn 
Association  of  Washington,  D.  C. 

William  Rolingson,  telegraph  editor 
Wellington  (Kan.)  Daily  JVetoi, 
joined  the  Wichita  Eagle  (morninjj 
replacing  Roger  Kirkwood  who  rt-' 
cently  resigned  as  Sunday  featun 
editor  to  join  the  Kansas  City  AP  stat 
Robert  Hoenig,  formerly 
sports  editor.  South  Bend  Tribiwa 
has  returned  after  several  months  « 
the  Chicago  Times  as  picture  editor 
Max  Namen,  courthouse  reporter 
Council  Bluffs  (la.)  Nonpareil  and 
Editor  &  Publisher  correspondent,  h 
recovering  from  a  broken  right  collar 
bone  and  badly  bruised  shoulder  suf. 
fered  Aug.  23  when  a  slab  of  heavy 
tile  coping  fell  on  him  from  a  buildinj 
undergoing  repairs.  He  escaped  1 
skull  fracture  by  inches  because  the 
coping  struck  his  head  a  glancim 
blow.  Harry  Mauck,  Jr.,  substituted 
during  Namen’s  absence. 

Wedding  Bells 

CHARLES  WINGFIELD  JUDSON, 
city  editor,  Los  Angeles  Evening 
News,  to  Alice  King  Boris,  social  wel- 
fare  worker.  Sept.  1  at  Ventura,  ci 
W.  B.  Allen,  city  editor  of  Grand 
Forks  (N.  D.)  Herald,  to  Ruth  Brown, 
Grand  Forks  librarian,  at  Hawesville, 
Ky.,  recently. 

Calvin  B.  Knapp,  assistant  editor^ 
Danville  (N.  Y.)  Breeze,  to  Miss  MB 
Nell  Lane,  of  Vineland,  Fla.,  in  tilr 
latter  city,  recently.  ‘  •’ 

Irwin  James  McDonald,  sports  e<B- 
tor,  St.  Petersburg  (Fla.)  Times,  to 
Miss  Martha  Frances  Kennedy,  of 
Leesbury,  Sept.  5. 

Eugene  P.  Broderick,  branch  cir¬ 
culation  manager,  Troy  (N.  Y.)  Rec¬ 
ord,  to  Suzaime  DeMartino,  Sept  11 
Leo  J.  Margolin,  reporter.  New  York 
Herald  Tribune,  to  Miss  Anita  Mae 
Robinson,  Sept.  11  at  New  York  Ci^. 

Gilbert  W.  Harrison,  son  of  Walt* 
M.  Harrison,  managing  editor,  Olcla- 
homa  City  Daily  Oklahoman  and  Eve¬ 
ning  Times,  to  Miss  Vera  LouiK 
Holmes,  Sept.  9  at  Oklahoma  City. 
They  will  live  in  Boston. 

Gordon  A.  Campbell,  federal  build¬ 
ing  reporter,  Christian  Science  Moni¬ 
tor,  to  Miss  Elizabeth  Holmes  of  Mal¬ 
den,  Mass.,  Sept  18. 

Robert  R.  Mullen,  assistant  city  edi¬ 
tor,  Christian  Science  Monitor,  to  Ed¬ 
na  Cummings  of  Cleveland,  recently. 

T.  Leeford  Givens,  city  editor  of 
Wichita  Beacon,  to  Miss  Jessie  Lou 
Tucker,  Beacon  feature  writer,  in 
Wichita  Sept.  12. 

Albert  W.  Spiers,  Jr.,  editor,  Michi¬ 
gan  City  (Ind.)  Evening  Dispatch,  to 
Miss  Lois  Ericson,  of  Michigan  City, 
Sept.  11. 
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Hoe  Arched-type  Super-Production  Units 


Hoe  Super-Production  Folders 


Hoe  Reels  with  Electric  Automatic  Tensions  and 
Full-Speed  Pasters 

Duo  ink  rails  and  reversible  cylinders  will  provide  max¬ 
imum  flexibility  in  handling  run-of-paper  color  work 

A  complete  new  plant  of  newspaper  press  equipment... 
added  to  the  complete  color  plant  that  was  purchased 
less  than  a  year  ago... and  henceforth  every  inch  of  The 
Milwaukee  Journal  will  be  printed  on  modern  Hoe  Super- 
Production  Equipment.  Another  tribute  by  a  prominent 
and  successful  newspaper  to  the  high  standards  of  de¬ 
sign  and  construction  so  zealously  maintained  by  Hoe. 


Bast  l3Sth  Ktreat  (at  Bmmi  Jttrsr)  IVaw 


BOSTON  •  SAN  PBANCISCO  •  CBICACO  •  BIBMINCRAM  •  LONDON 
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FTC  Censoring  Improper 
Classified  Copy 

Misleading  Want  Ads  Stopped  or  Corrected  by 
U.  S.  Agency  .  . .  Classified  Leaders  to  Speak 
at  PNPA's  First  Annual  Clinic 


Br  D.  B.  BARNHART 

THE  FEDERAL  Trade  Commission 
has  been  quietly  carrying  on  a  war 
against  improper  advertising  and  has 
been  a  board  of  censorship  that  has 
passed  on  many  classified  ads. 

One  of  FTC’s  innumerable  duties  is 
to  see  that  advertising  is  honestly 
represented  and  the  advertising  either 
stopped  or  corrected.  Many  of  the 
concerns  investigated  were  users  of 
classified.  Quite  a  number  of  the  ads 
appeared  in  the  pulp  magazines  but 
not  a  few  of  them  were  accepted  and 
run  by  newspapers,  mostly  in  the 
small  circulation  group. 

The  commission  prevented  a  New 
York  author  from  selling  a  book  that 
described  a  “competent  treatment  or 
an  effective  remedy  for  cancer,  dia¬ 
betes,  paralysis,  pneumonia,  heart 
trouble  and  other  ailments.”  It 
stopped  a  Chicago  promoter  from  ad¬ 
vertising  a  booklet  which  would  “en¬ 
able  one  to  sing  or  croon  and  to  have 
a  trained  singing  voice  or  become  an 
accomplished  singer  or  crooner  in  10 
easy  home  lessons.” 

Among  other  ads  stopped  were 
those  for  “muscle  builders.”  “artificial 
teeth,”  “rejuvenization  of  old  age 
methods,”  “snore  eliminators.”  gad¬ 
gets  which  eliminate  asthma,  catarrh, 
hay  fever,  insomnia  and  the  effects 
of  drinking  alcoholic  beverages. 

PNPA  Classified  Clinic 
THE  CLASSIFIED  DIVISION  of  the 
Pennsylvania  Newspaper  Publish¬ 
ers’  Association  will  hold  its  first  an¬ 
nual  clinic  Sept.  24-25  at  the  Harris- 
burger  Hotel,  Harrisburg,  Pa. 

Over  100  publisher  members,  busi¬ 
ness  managers  and  classified  man¬ 
agers  and  their  staffs,  have  already 
made  reservations.  It  is  expected  that 
another  hundred  weekly  publishers 
will  send  in  reservations  as  soon  as 
they  receive  the  special  buUetin  in¬ 
forming  them  that  W.  H.  Conrad,  vice- 
president,  National  Editorial  Associa¬ 
tion,  and  publisher  of  the  Medford 
(Wis.)  Star-News,  will  be  on  hand  to 
give  his  famous  address,  “Getting  13 
Columns  of  Classified  in  a  1,900  Town 
and  Having  Fun  At  It.” 

Frank  A.  Becker,  president.  Asso¬ 
ciation  of  Newspaper  Classified  Ad¬ 
vertising  Managers  and  classified  man¬ 
ager  of  the  Flint  (Mich.)  Journal, 
will  tell  how  he  is  able  to  get  10  pages 
of  New  Year’s  Greeting  ads.  James 
P.  Sweeney,  classified  manager,  New¬ 
ark  Evening  News,  will  relate  how  his 
paper  was  able  to  maintain  classified 
leadership  in  the  six-day  evening  field 
for  14  consecutive  years. 

Harrison  C.  MacDonald,  classified 
expert  from  Lafayette,  Ind.,  will  give 
some  pointers  on  how  to  get  addi¬ 
tional  business,  while  Miss  Cele  Lee, 
of  Bayonne  (N.  J.)  Times,  will  present 
50  business  building  ideas  that  have 
proven  successful  in  practical  use. 

C.  M.  Carroll,  New  York  Times,  and 
Loyal  Phillips,  Washington  (D.  C.) 
Daily  News,  are  other  speakers. 

Scions  will  start  at  1: 30  p.m.  Fri¬ 
day.  There  will  be  sessions  Friday 
evening,  and  Saturday  morning  and 
afternoon.  The  welcoming  address 
will  be  given  by  Floyd  Chalfant, 
president,  PNPA. 

There  will  be  an  amusement  pro¬ 


gram  for  the  wives  of  the  members 
attending. 

1.493  Rosh  Hashana  Ads 
ONE  WOULD  HARDLY  think  it  pos¬ 
sible  to  get  10,843  lines  of  classified 
advertising  in  1,493  separate  ads  in 
a  Saturday  issue  of  a  newspaper  with 
ail  ads  pertaining  to  the  same  thing. 
Yet  that  is  exactly  what  happened  in 
the  Newark  Evening  News  on  Satur¬ 
day,  Sept.  4,  when  it  carried  more 
than  four  .solid  pages  of  Rosh  Hashana 
greetings. 

The  first  13  columns  were  greetings 
of  individuals  of  Newark.  Flach  greet¬ 
ing  was  listed  alphabetically  accord¬ 
ing  to  the  name  of  the  advertiser. 
Following  this  was  121^  columns  of 
greetings  from  business  establish¬ 
ments.  The  remainder  of  the  section 
was  sold  to  individual  and  business 
concerns  in  communities  surrounding 
Newark.  Two  of  these  nearby  com¬ 
munities  required  a  column  and  a 
half  for  their  greetings. 

No  ad  in  the  section  was  less  than 
foiu"  lines.  Agate  type  was  used,  but 
there  were  a  few  lines  of  light  face 
10  point  and  white  space  was  sold  in 
many  of  the  ads. 

’This  Rosh  Hashana  greeting  page  is 
an  annual  feature  of  the  News. 

To  Address  CNPA 

MORTON  J.  A.  MCDONALD,  classified 
manager  of  the  Oakland  (Cal.) 
Tribune,  will  address  the  California 
Newspaper  Publishers  Association  at 
its  meeting  at  Stanford  University  on 
Saturday,  Sept.  18.  Mr.  McDonald  will 
talk  to  the  small  newspaper  group  on 
the  dollar  value  of  classified. 

Sizelove  in  New  Post 
J.  L.  “JACK”  SIZELOVE,  formerly 
classified  manager  of  the  South 
Bend  (Ind.)  Neivs-Times,  has  been 
named  classified  manager  on  the 
Grand  Rapids  (Mich.)  Herald. 

TO  MEET  IN  CHICAGO 

The  annual  meeting  of  the  Agricul¬ 
tural  Publishers  Association  will  be 
held  at  the  Hotel  Stevens,  Chicago, 
Oct.  20  during  “ABC  Week." 


Classified  Idea  Comer 

Now  with  school  startod,  winter 
coming  on  and  payrolls  getting 
larger,  more  classified  readers  are 
becoming  real  estate  conscious. 

Paul  Fitchner,  classified  manager, 
Hartford  (Conn.)  Times,  uses  a 
"Better  Homes"  promotion  that  gets 
lines  and  revenue.  Ask  him  for  a 
tear  sheet.  It  will  be  self  eiplana* 
tory. 

Stohlmon  Listed 
For  Forum  Talk 

James  G.  Stahlman,  president, 
American  Newspaper  Publishers’  As¬ 
sociation,  will  make  the  keynote  ad¬ 
dress  at  the  session  devoted  to  ‘“rhe 
Status  of  the  Free  Press  in  the  World 
Today”  during  the  first  day  of  the 
1937  New  York  Herald  Tribune  Forum 
on  Current  Problems  at  the  Waldorf- 
Astoria  Hotel  in  New  York  Oct.  4. 

Other  speakers  at  this  session  an- 
noimced  this  week  follow:  Dr.  John  H. 
Finley,  editor.  New  York  Times,  who 
will  speak  on  “The  First  Defender  of 
the  Freedom  of  the  Press;”  Harold 
Cross,  professor  of  libel  law,  Columbia 
University  Graduate  School  of  Jour¬ 
nalism,  who  will  discuss  press  “gag” 
laws  in  France  and  Louisiana;  and 
Alexander  Troyanovsky,  Soviet  Am¬ 
bassador  to  the  United  States;  FVied- 
rich  Ernst  Auhagen,  lecturer  on  Ger- 
man-American  relation,  and  Carl  W. 
Ackerman,  dean  of  the  Columbia  Uni¬ 
versity  School  of  Journalism.  The  last 
three  speakers  will  discuss  press  cen¬ 
sorship  in  Germany  and  Russia. 

Dorothy  Thompson,  special  writer 
for  the  Herald  ’Tribune,  will  close  the 


session  with  a  plea  for  self-censor^ 
by  the  press.  ” 

Mrs.  William  Brown  Meloney,  e4. 
tor  of  This  Week,  will  preside  at  ^ 
forum  and  delegates  will  be  welcooai 
by  Mrs.  Ogden  Reid,  vice-presiii^ 
of  the  New  York  Herald  Tribune 
Mayor  F.  H.  LaGuardia.  Speakeiiat 
other  sessions  during  the  two  (W 
program  October  4  and  5  will  inch^ 
Dr.  George  Gallup,  director  of 
American  Institute  of  Public  Opinigg; 
General  Hugh  S.  Johnson;  Scenfn 
of  Agriculture  Henry  A.  Wallace,  J 
Edgar  Hoover,  Mrs.  Franklin  J} 
Roosevelt  and  United  States  Senain 
Arthur  H.  Vandenberg. 

President  Roosevelt  has  indicaW 
he  may  close  the  forum  with  a  brief 
talk,  probably  by^adio  or  telephoei 

ITU  Prints  Full  Data 
On  1937  Contracts 

The  International  Typographical 
Union  has  just  issued  to  officers  aad 
subordinate  unions  a  compilation  of 
minimum  wage  scales  of  all  unions  in 
its  jurisdiction,  covering  both  news, 
paper  and  job  shops.  Additional  data 
includes  city  populations,  local  union 
membership  and  meeting  dates,  tens 
and  period  of  contracts,  ratio  of  ap> 
prentices  of  journeymen,  doubts- 
header  provisions,  and  terms  undn 
which  contracts  may  be  re-opensi 
The  book  was  compiled  by  W.  R. 
Trotter,  ITU  statistical  bureau  hesi 

JAMES  RETURNING 

Fklwin  L.  James,  managing  editor  of 
the  New  York  Times,  is  expected  to 
return  to  his  desk  Monday,  Sept  20. 
He  has  spent  six  weeks  touring 
Europe  with  his  family.  Bruce  Rat. 
assistant  managing  editor,  was  on  the 
desk  in  Mr.  James’s  absence. 
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Trained  Exeeuttre 


.Age.  35;  married;  college  gratl  jilus  ilegree  of  M.  B.  .4.  from 
Harvard  Business  School. 


years  have  been  spent  with  one  of  country’s 
aggressive  newspaper  organizations 


WOOD  NEWSPAPER 
MACHINERY  CORPORATION 


file  past  nine 
hettcr-known, 

where,  after  a  short  time  in  rotogravure,  he  was  promoted 
to  the  national  advertising  department.  Here,  he  grasped 
a  pretty  complete  inside  knowledge  of  their  circulation  and 
promotion  methods.  Ultimately,  he  was  made  assistant 
national  advertising  manager  and  regularly  contacted 
national  advertisers  in  all  parts  of  the  country.  He  just 
resigned  from  the  position  of  national  advertising  manager 
of  a  120,(K)(I  circulation  daily,  which  he  held  for  the  past 
two  years. 

Prior  to  the  aforementioned  connection,  he  was  city  circu¬ 
lation  manager  (for  three  years)  of  a  39,000  circulation 
so'ven-day  paper;  received  some  mechanical  and  minor 
advertising  experience. 

He  is  now  ripe  for  a  position  embracing  the  operating  or 
management  responsibility  of  a  newspaper  in  the  60,000 
circulation  class. 

We'll  gladly  identify  him  and  give  you  complete  details. 
)XV11  respect  your  confidence,  too. 


FERNALD'S  EXCHANGE.  INC. 

another  EDITOR  &  PUBLISHER  service 

Wm.  M.  Wilson,  Mgr. 

1708  Times  Building,  Times  Square,  N.  Y.  C. 
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Morrill  load*  iho  world  with  tliw< 


groatoit  tonitago  of  ink  lold  bf 


loa^  and  got  tho  qnalitr,  oooaU 


omj  and  troablo«boo  pori< 


that«nl7  tho  loador  ew. 


How  the  microscope  reveals  the 
secret  of  crisp  appearance  and 
clean-cut  reading-ease  in  news¬ 
paper  text  and  advertising.  See 
what  happens  when  a  sample  of 
body  text  taken  at  random  from 
a  paper  printed  with  MORRILL 
NEWS  INK  is  enlarged  22  times. 
Note  how  bold  and  uniform  is 
MORRILL  coverage.  That  creates 
eye-appeal  I 


EYE-APPEAL  means  buy-appeal  for  your  paper  —  more  circula¬ 
tion,  more  advertising  for  you  . . .  more  customers  and  livelier 
business  for  your  advertisers.  Let  MORRILL  help  you  put  real  eye- 
appeal  into  your  pages.  Give  your  paper  that  sharp,  clecu^  printing 
that  fairly  talks  to  the  reader.  Insure  the  strong,  smooth  coverage  of 
large  type  and  solids  —  those  clean,  vivid  halftones  —  that  make  your 
pages  sparkle.  There's  a  MORRILL  NEWS  INK  to  help  you  do  it  — 
and  a  MORRILL  BRANCH  nearby  to  serve  you  promptly.  Consult 
the  addresses  below . . .  and  get  in  touch  with  the  Morrill  Service 
Man.  His  practical  advice  is  yours  without  obligation. 


Morrill  Inks 

STANDARD  OF  THE  NEWSPAPER  WORLD 


GEO.  H.  MORRILL  CO. 

Division  GENERAL  PRINTING  INK  CORPORATION 

100  SIXTH  AVE.,  NEW  YORK,  N.  Y. 

FACTOUn  •  Norwood,  Man.  *  Tacoay,  PhUa.,  Pa  ■  Chicago,  111  *  San  Francitco,  Calii. 

BIANCmS  •  Boiloa  •  Naw  York  *  Philadalpkia  *  Dolroil  •  Chicago  •  St  Looii 
Minnaapolii  *  Fort  Worth  •  Lor  Angalor  *  San  Fianciico  ■  Saattla 
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Paul  Mallon  Sees  No  War 
On  Return  from  Europe 


By  ROBERT  U.  BROWN 

IN  SPITE  of  the  nish  for  armaments 
which  are  apparent  in  every  Euro¬ 
pean  country,  Paul  Mallon,  Washing¬ 
ton  columnist,  who  has  just  returned 


Paul  Mallon,  left,  being  intarviawad  by 
Jamas  Kilgallen,  INS  reporter,  on  his  arrival 
recently  in  N.  Y. 


from  a  three  months’  tour  of  eight 
foreign  nations,  says  that  there  is  no 
war  fever  at  all  among  the  people  of 
those  nations.  “The  people  there  are 
primarily  interested  in  what  we  are 
interested  in,’’  he  said,  “and  that  is  to 
make  enough  to  get  along  on,  to  buy 
your  wife  some  decent  clothes,  etc.” 

Mr.  Mallon,  whose  column  “The 
News  Behind  the  News”  begins  re¬ 
lease  shortly  through  King  Features 
Syndicate,  was  the  guest  of  honor  at 
the  Banshees  limcheon  in  the  Basildon 
Room  of  the  Waldorf-Astoria  Wednes¬ 
day.  More  than  150  newspaper  and 
syndicate  men  attended.  Arthur 
“Bugs”  Baer,  King  Features  humorist, 
was  toastmaster. 

Mr.  Mallon  explained  that  he  and 
his  wife  traveled  around  Europe  in 
their  own  car  without  guide  or  inter¬ 
preter  in  an  “attempt  to  see  the  peo¬ 
ple  and  not  the  officials — to  get  the 
ideas  and  the  imderstandings  of  the 
man  on  the  street  there.” 

PreparedRets,  Bat  No  War 

When  he  arrived  in  Southampton. 
England,  Mr.  Mallon  said  he  saw 
planes,  ships,  motor  lorries  and  got  a 
vision  of  military  preparedness,  and 
reached  the  erroneous  conclusion  that 
war  was  about  to  break,  that  every¬ 
thing  was  all  set.  “But  as  soon  as  I 
talked  to  the  people  on  the  streets  I 
found  that  these  things  were  really 
over-emphasis  of  the  true  feelings  of 
the  people,”  he  said. 

“There  is  a  crisis  every  week  over 
there,  but  the  people  don’t  get  excited 
about  it.  They  were  brought  up  on 
it.” 


“Britain  is  in  the  throes  of  a  re¬ 
armament  boom,”  he  said.  “Industry 
has  been  accelerated  to  the  extent 
that  British  prosperity  rests  on  it  to  a 
large  degree.”  However,  when  this 
wears  off  in  several  years,  as  it  is 
bound  to,  they  are  due  for  a  reac¬ 
tion  and  they  don’t  know  what  they 
are  going  to  do  to  take  up  the  slack, 
he  continued,  adding  that  they  will 
probably  adopt  a  housing  program  to 
take  up  that  slack.  He  didn’t  find  any 
thought  of  changing  things  but  their 
idea  of  what  to  do  next  seemed  to  be 
to  continue  what  they  have  done  in 
the  past — to  continue  the  momentum 
brought  on  by  rearmament. 

Neither  French  nor  Italians  Want  War 

In  France  he  had  the  same  view  of 
extensive  rearmament  and  vast  num¬ 
bers  of  troops  in  the  streets,  “but  the 
people  don’t  want  to  fight,  and  it  is 
my  idea  that  it  would  take  a  lot  of 
bayonets  behind  them  to  make  them 
fight.” 

“Mussolini  has  done  a  lot  for  his 
people,  but  they  are  not  for  war,”  he 
continued.  “They  are  politically  en¬ 
thusiastic  but  their  understanding  is 
that  Mussolini  is  trying  to  get  a  little 
bit  more  for  them.  But  to  bring  on  an 
actual  war,  things  would  be  different. 

“The  thought  I  carried  away  is  that 
they  have  their  problems  and  we  have 
ours.  My  quarrel  is  not  so  much  with 
the  European  governments  but  with 
the  American  writers,  promoters  and 
agitators  that  are  trying  to  push  either 
one  side  or  the  other.  If  we  mind  our 
own  business  everything  will  be  all 
right. 

“American  readers  ought  to  under¬ 
stand  that  most  news  stories  from 
Europe  are  official  versions  of  Fas¬ 
cism.  Communism,  or  something  else, 
and  do  not  correctly  reflect  the  situa¬ 
tion  between  nations.  There  is  more 
talk  of  war  on  this  side  than  over 
there. 

Thrnats  Frighten  Only  Us 

"They  use  threats  of  war  to  threaten 
other  nations,  and  they  frighten  us, 
but  they  don’t  frighten  their  own 
people.” 

Asked  if  he  had  made  any  observa¬ 
tions  of  newspaper  conditions  in  Eu¬ 
rope,  Mr.  Mallon  told  Editor  &  Pub¬ 
lisher,  “only  the  obvious  ones,  and 
you  certainly  do  appreciate  the  Amer¬ 
ican  press  when  you  get  back.  Over 
there  you  never  can  find  out  what’s 
going  on.” 

Other  guests  at  the  luncheon  were 
J.  E.  M.  Carvell,  acting  British  Con¬ 
sul  General;  Dr.  Hans  Borchers, 
German  Consul  General;  and  Charles 
de  Fontnouvelle,  French  Consul  Gen¬ 
eral. 

Kearney  Returns 

GREAT  BRITAIN,  Italy  and  France 

“has  gone  crazy”  over  Amer- 


THE  STORY  OF  A  SALESMAN 

He  has  for  15  years  successfully  sold  advertising  space  and  commodity 
products  in  the  “class”  and  “mass”  fields. 

Held  position  of  advertising  manager  for  8  years — was  manager  of  a 
division  of  a  large  manufacturing  concern  with  sales  of  over  a  million 
dollars  for  the  division.  Carried  a  g;rip  on  the  territory  for  this 
company  before  assuming  managership  to  prove  his  ability. 

Has  splendid  acquaintanceship  among  advertising  agency  space  buyers 
and  account  executives. 

Well  known  in  the  cosmetic  and  drug  industries.  Familiar  with 
merchandising  in  department  stores,  wholesale  and  retail  drug  stores, 
chain  drug  stores  and  exceptionally  well  acquainted  with  5  &  10c 
variety  store  buyers  and  executives. 

This  experience  should  be  valuable  to  an  advertising  agency  or 
publisher. 

If  you  are  interested  write  J.  M.  Doherty,  1040  Clay  Ave.,  Pelham 
Manor,  N.  Y.  Telephone  No.  Pelham  0338. 
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ican  comics,  George  Kearney,  man¬ 
ager  of  the  Ledger  Syndicate,  said  this 
week  on  his  return  from  a  two-month 
visit  abroad. 

Furthermore,  the  Europeans  like 
American  gags,  Mr.  Kearney  ex¬ 
plained,  and  except  in  Great  Britain 
only  little  adjustment  in  the  transla¬ 
tions  is  necessary. 

As  result  of  increased  sales  a  Lon¬ 
don  office  of  the  Ledger  Syndicate 
has  been  opened  at  720  Garrett  street, 
W.C.T.U.,  and  one  in  Paris  at  3  Rue 
D’aguesseau. 


Seraglio  from  its  foundation.  R  l 
illustrated  with  rare  photos  and  a)i 
prints. 


Editor  Criticizes  Work 
of  Nudist  Reporter 


Grayson  Soils 

HARRY  GRAYSON,  NEA  Service 
sports  editor,  sailed  recently  on  the 
Manhattan  from  New  York  to  spend 
three  weeks  in  Europe.  Mrs.  Gray¬ 
son  and  their  7-year-old  son,  Harry 
Jr.,  accompanied  him.  Although 
maintaining  he  would  spend  most  of 
his  time  “vacationing”  in  Berlin  and 
Paris,  the  sports  editor  revealed  that 
he  had  an  invitation  to  visit  Max 
Schmeling  in  Berlin,  and  that  he 
would  also  see  Arthur  Bulow,  who 
first  brought  the  German  fighter  to 
this  country. 


Conselmon  on  Vacation 


BILL  CONSELMAN,  creator  of  “Ella 
Cinders”  for  United  Feature  Syn¬ 
dicate,  has  been  in  New  York  for  the 
last  two  weeks  for  his  annual  “holi¬ 
day.”  He  returns  to  his  home  near 
Holl5rwood  Simday.  Also  in  New 
York  this  week  for  a  short  vacation 
was  Frank  Knapp,  former  manager 
of  the  old  New  York  World  Syndi¬ 
cate,  who  is  now  representing  United 
Features  on  the  west  coast.  Consel- 
man  has  completed  his  second  movie 
scenario  for  Shirley  Temple. 


Three  charges  have  been  leveled 
at  James  M.  Macfarland,  north 
Jersey  correspondent  for  the  Ne« 
York  Times  on  the  basis  of  his  story 
in  the  Aug.  28  Editor  &  Publish 
recounting  his  experiences  in  coveriiM 
the  nudist’s  convention  at  Mays 
ing,  N.  J.,  recently.  The  charges  wei* 
made  by  Warren  S.  Brown,  news  edi- 
tor,  Atlantic  City  (N.  J.)  Press. 

Mr.  Brown  declared  first  that  Mr. 
Macfarland  had  no  right  to  term  him. 
self  the  “No.  1  nudist  reporter  of 
U.  S.,”  since  “that  distinction  belongs 
to  William  F.  Carter,  local  AP  msn, 
and  Edward  S.  Gore,  Press  reporter- 
photographer.”  Secondly,  Mr.  Bronn 
belittles  Macfarland’s  statement  thst 
he  was  the  first  and  only  reporter  to 
cover  the  convention  from  the  inside 
until  the  gate  was  thrown  open  to  all, 
by  pointing  out  that  any  reporter  with 
natural  initiative  could  have  gained 
access  through  the  unguarded  fence. 
The  editor  concludes  his  claims  with 
the  remarks  that  “in  Mr.  Macfarland's 
description  of  his  exploit  can  be  seen 
evidence  of  his  having  read  Cartel's 
article.” 


Football  Feature 

CENTRAL  PRESS  ASSOCIATION 
has  a  football  history  feature  called 
“Pigskin  Progress,”  by  Walter  Johns, 
CP  sports  writer,  which  is  to  run  for 
two  weeks  prior  to  the  football  ratings 
feature.  Tlie  first  article  contained 
the  original  rules  of  the  game  in  which 
the  ball  couldn’t  be  carried.  Accom¬ 
panying  these  articles  is  a  two-column 
sports  cartoon  by  Jack  Sords  of  new 
football  coaches. 


Macfarland  refuted  each  of  these 
statements  in  turn  save  the  claim  to  a 
national  scoop.  In  his  letter  to  Edi¬ 
tor  &  Publisher,  he  referred  to  Mr. 
Gore  as  evidence  that  he  participated 
in  the  convention,  and  declares  that 
the  Rev.  Illsley  Boone,  secretary  of 
the  convention,  himself  said  that  no 
other  reporters  had  ever  covered 
previous  conventions. 

Macfarland  said  that  it  was  his 
persuasion  which  influenced  Dr.  Boone 
to  allow  all  other  reporters  to  enter 
the  convention  grounds.  He  also  says 
of  Mr.  Carter’s  article  he  used  only 
one  stock  phrase:  “When  in  Rome  do 
as  the  Romans  do,”  which  has  been 
used  in  reference  to  nudist  conven¬ 
tions  for  many  years. 


History  of  the  Harem 
THE  INSIDE  STORY  OF  THE 
HAREM,”  reported  to  be  an  au¬ 
thentic  account  of  the  institution  as  it 
existed  in  the  palace  of  the  Turkish 
Sultans,  is  being  released  Oct.  3  by 
the  Chicago  Tribune-New  York  News 
Syndicate. 


The  Toughest 
Assignment  .  .  . 

for  any  omployor  on 


Written  by  N.  M.  Penzer,  an  Ori¬ 
ental  scholar  and  member  of  the 
Royal  Geographic  Society,  the  story 
is  in  seven  page-size  installments  and 
contains  a  history  of  the  Grand 


nowspopors 
pross  associations 
magazinos 
radio 


is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 


The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 


The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 


Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 


He  was 
himself 


once  a  newspaper  man 


But  Roy  Durstine  is  no  exception.  Nor  does  Editor  &  Publisher’s 
Nearly  every  large  agency,  nearly  strength  among  advertising  men  stop 
every  large  national  advertiser  has  in  with  these  exmewspaper  men.  Hun* 
its  organization  key  executives  who  dreds  and  hundreds  of  advertising 
used  to  be  newspaper  men,  who  want  managers,  space  buyws,  presidents, 

)to  keep  in  touch  with  the  newspaper  vice  presidents,  directors  who  have 
world  and  who,  therefore,  read  Editor  reached  the  top  in  spite  of  the  fact 
&  Publisher.  that  they  have  never  been  newspaper 

men,  read  Editor  &  Publisher  to  get 
The  chances  are  that  they  would  read  behind  the  newspaper  scene. 

Editor  &  Publisher  anyway.  (Most 

big  advertising  men  do.)  But  they  Do  you  want  to  talk  to  Roy  Dursti 
read  it  more  thoroughly,  more  regu-  and  other  important  advertising 
larly  and  with  greater  interest  be-  ecutives?  Then  tell  your  storj 
cause,  since  they  were  once  news-  Editor  &  Publisher  . . .  and  tell  it 
paper  men,  they  will  always  be  news¬ 
paper  men  .  .  .  and  because  Editor  &  jP  A  I  ■■ 

^  Publisher  is  the  only  publication  that  t  U  I  I  ■■  * 

\d 

to  satisfies  their  hunger  for  news  of  the  ■  ■  a  ■  ■  i 

^  world  to  which  they  still  feel  attached.  P  1 1  If  I  I  II  I 


ROY  S.  DURSTINE 


The  president  of  Batten,  Barton,  Durstine 
and  Osborn  urns  a  reporter  on  the  old  morn¬ 
ing  New  York  Sun  from  1908  to  1912.  He 
began  his  job  there  when  he  was  21  and 
covered  everything  from  police  courts  to 
President  Taft.  He  is  one  of  the  many  key 
advertising  executives  who  read  Editor  & 
Publisher  regularly  to  keep  in  touch  with  the 
newspaper  world. 


Do  you  want  to  talk  to  Roy  Durstine 
and  other  important  advertising  ex¬ 
ecutives?  Then  tell  your  story  in 
Editor  &  Publisher  . . .  and  tell  it  well. 


EDITOR  & 
PUBLISHER 


1700  Timms  Building 


New  York 
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Squawk  Sessions 

Promote 

Staff  Harmony 


Weekly  Meetings  Clear  Air 
ol  “Gripes"  Among  Editorial 
Men  on  News  Handling 


Harmony  is  generated  weekly 
through  staff  meetings  of  reportorial 
workers  of  the  Norfolk  (Va.)  Ledger- 
Dispatch. 

Launched  upon  the  premise  that  if 
m.e.,  c.e.,  desk  men,  reporters  or  even 
copy  boys  were  steamed  up  over 
something  it  was  better  for  diem  to 
blow  off  in  the  news  room  than  on 
the  outside,  the  call  to  order  on  Mon¬ 
days  at  4:30  pm.  has  been  the  means 
of  fine  understanding. 

Credit  for  the  beginning  and  main¬ 
tenance  of  interest  in  these  informal 
sessions  goes  to  Tom  Hanes,  who  in¬ 
troduced  them  upon  taking  over  the 
managing  editor’s  chair  after  having 
been  sports  editor  for  more  than  two 
decades. 

Started  off  by  Hanes,  or  in  his  ab¬ 
sence  by  Joe  Shank,  city  editor,  the 
meeting  in  its  first  phase  is  a  squawk 
clearance.  That  is,  there  is  a  request 
for  squawks.  If  anybody  feels  his  or 
her  story  has  been  underplayed,  beef¬ 
ing  is  permitted.  If  there  is  a  feeling 
that  some  assignment  adjustments 
should  be  made,  what  they  are  can 
be  voiced  without  hesitation. 

Spur  to  Congeniality 

Hiis  first  phase  has  proven  an  “air 
clearer”  for  in  giving  those  at  the 
meeting  an  opportunity  to  “belly¬ 
ache”  at  the  gatherings  it  automatic¬ 
ally  bans  any  outside  talk.  Thus  far, 
more  than  a  year  after  the  staff  meet¬ 
ing  idea  was  started,  there  is  yet  to 
be  a  major  clash  over  any  squawk 
made  outeide  of  the  meeting.  For  the 
boys  and  girls  know  full  well  that 
Hanes  meant  what  he  said  about  the 
rules. 

Now,  it  has  been  made  clear  in  the 
meetings  that  the  squawk  clearance 
was  not  started  because  it  had  been 
the  habit  of  the  staff  to  do  verbal 
throat  operations.  It  was  started  to 
avoid  any  under  the  fellowship  sys¬ 
tem  in  which  congeniality  to  a  marked 
degree  rules  the  news  room. 

A  cardinal  principal  of  this  meet¬ 
ing  is  to  have  the  door  leading  to  the 
news  room  closed  when  the  call  to 
order  is  given.  It  is  strictly  a  staff 
affair. 

The  time  consumed  by  the  meet¬ 
ings  varies  from  a  quarter  hour  to 
an  hour. 


to  a  position  where  he  could  get  a 
better  shot  of  a  swamp  fire. 

Following  a  close  call  on  a  libel, 
a  staff  meeting  was  taken  up  with 
how  to  avoid  those  costly  suits. 

Despite  the  frank  discussions  on 
matters  pertaining  to  the  upbuilding 
of  the  st^  there  have  been  no  necks 
broken  although  quite  a  few  were 
stuck  out  in  the  “gas”  attack. 

A  direct  result  of  the  staff  meet¬ 
ings  has  been  a  wider  picture  range. 
The  m.e.  calls  for  more  pictures.  He 
wants  action  pictures.  And  there  are 
often  bonuses  for  outstanding  ex¬ 
amples  of  cooperation  along  this  line. 

Through  the  staff  meetings  mem¬ 
bers  are  kept  informed  as  to  circula¬ 
tion  trends  and  are  given  an  oppor- 
timity  from  time  to  time  to  vote  for 
their  favorite  comics. 


Asks  Copies  of  14,000 
Papers  for  Uncle  Sam 


Copy  Boy's  Dofenso 

Sessions  give  younger  reporters 
tiptop  backgroimd  for  their  work  dur¬ 
ing  the  week.  High  pressure  is  abso¬ 
lutely  out.  One  of  the  most  interest¬ 
ing  few  minutes  spent  by  the  mem¬ 
bers  were  those  in  which  a  copy  boy 
defended  charges  that  he  was  too 
slow  in  his  trips  to  the  composing 
room.  The  telegraph  editor  was  put 
on  the  defensive  when  a  recital  of 
the  copy  boy’s  duties  convinced  that 
he  was  measiu'ing  up. 

Steps  leading  to  complete  “camera 
equipment”  of  staff  were  started  in 
the  meetings.  At  present  if  any  re¬ 
porter  wishes  to  snap  a  pictiu-e,  a 
camera  is  at  hand.  Candid  shots  are 
expected  to  be  the  result,  in  the 
future  as  they  have  in  the  past. 

An  item  of  incompleted  business  in 
the  sessions  is  the  new  building — a 
$250,000  structure — to  be  occupied  in 
the  fall.  In  this  the  same  frankness 
prevails  and  the  matter  of  equipment 
for  the  news  room  there  is  a  lively 
part  of  the  meeting. 

Designed  to  build  up  staff  confi¬ 
dence,  initiative  and  fellowship  the 
staff  meetings  have  done  just  that  and 
more,  they  have  vindicated  the  m.e.’s 
faith  in  them  and  the  staff’s  faith  in 
him. 


Washington,  D.  C.,  Sept.  15 — As  di¬ 
rector  general  of  the  United  States 
Constitution  Sesquicentennial  Com¬ 
mission,  Representative  Sol  Bloom  of 
New  York,  has  placed  subscription 
orders  with  14,000  daily  and  weekly 
newspapers  for  the  week  of  Sept.  12. 

“If  you  care  to  send  a  bill,  we  will  be 
be  glad  to  make  payment.  At  any 
rate,  what  we  want  is  your  paper  for 
the  week,”  editors  were  told.  Repre¬ 
sentative  Bloom  hopes  a  large  part  of 
the  order  will  be  filled  without  cost. 
Average  cost  for  a  daily  or  weekly  is 
estimated  at  10  cents,  but  what  the 
total  bill  will  amount  to  cannot  be 
gauged  until  bills  come  in,  it  was  ex¬ 
plained. 

No  newspaper  listed  in  directories 
available  to  the  commission  was  over¬ 
looked  and  the  order  is  probably  the 
largest  of  its  kind  ever  placed  by  the 
government.  The  purpose  is  explained 
in  a  letter  accompanying  each  order, 
addressed  not  to  circulation  depart¬ 
ments  but  to  editors:  “I  am  extreme¬ 
ly  anxious  to  have  in  the  permanent 
record  of  the  United  States  Constitu¬ 
tion  Sesquicentennial  Commission 
clii^ings  of  everything  that  is  printed 
during  the  week  of  Sept.  12  on  the 
subject  of  the  celebration  of  the  150th 
Anniversary  of  the  Formation  of  the 
Constitution.” 


AP  MANAGING  EDITOBS 
TO  MEET  IN  N.  ORLEANS 

Announcement  that  the  an«ui 
meeting  of  The  Associated  Press  Moi 
aging  Editors’  Association  will  be  hdd 
in  New  Orleans  on  October  14,  y 
and  16  was  made  this  week  by  Kov 
Roberts,  managing  editor  of  the  Ksn. 
sas  City  Star.  Mr.  Roberts  was  re. 
cently  elected  chairman  of  the  a*o. 
ciation’s  board  of  directors,  succeed- 
ing  the  late  Oliver  Owen  Kuhn 
managing  editor  of  the  Waafiington 
Star. 

News  problems  confronting  editors 
during  the  past  year  will  comprise  an 
important  part  of  the  three-i»y  dis¬ 
cussion.  Details  of  the  program,  now 
in  Mr.  Robert’s  hands-,  have  not  been 
completed.  Clarke  Salmon,  managing 
editor  of  the  New  Orleans  Item  Ttib- 
une,  is  chairman  of  the  entertaina^t 
committee.  Informality  of  discus* 
rather  than  “set  speeches”  is  expected 
to  be  the  keynote  of  this  year’s  meet¬ 
ing. 

Next  month’s  meeting  at  the  Hotel 
Roosevelt  will  be  the  first  held  in  New 
Orleans.  Many  of  the  previous  ses¬ 
sions  were  held  in  Chicago. 


f  0  1 


25,000  At  SoftboU 
Ploy  for  Heorst  Cup 


WOUNDED  IN  SPAIN 


Initial  staff  meetings  were  enlivened 
with  bonus  awards.  There  were  $5 
prizes  for  the  best  story  and  picture 
of  the  preceding  week. 

"Goafs'*  Dofoiid  Salvos 


Washington,  Sept.  16 — Guy  Castle, 
22-year-old  son  of  a  prominent  local 
family,  who  only  several  months  ago 
was  a  Washington  Herald  reporter, 
has  been  woimded  and  is  in  a  mili¬ 
tary  hospital  behind  the  insurgent 
lines  near  the  Saragosa  front  in 
Spain,  according  to  word  received  by 
his  mother,  Mrs.  Harriet  Bayne  Castle 
of  Oxon  Hill,  Md.  A  letter  was  the 
first  d^nite  information  Castle’s 
family  had  that  he  had  joined  the 
Foreign  Legion  in  Seville,  July  9,  and 
was  “immediately  sent  to  the  front.” 


FORESTRY  CONFERENCE 


Plenty  of  attention,  cashless,  of 
course,  was  given  to  the  worst  story, 
the  worst  head  and  the  worst  picture. 
In  keeping  with  the  Fourth  Estate 
ideal  of  fair  play  the  “goats”  were 
permitted  to  defend  themselves. 
Needless  to  say,  defense  was  a  tough 
job  for  the  m.e.  had  been  careful  in 
his  selections. 


Quebec,  Sept.  15 — ^A  joint  Quebec- 
Ontario  conference,  to  discuss  the  for¬ 
est  industry  in  each  province,  will  be 
held  some  time  next  month,  either  in 
Quebec  or  Toronto. 


A  discussion  of  the  difficulties  in 
getting  emergency  reports  from  hos¬ 
pitals  led  to  an  arrangement  whereby 
the  ho^itals  would  call  in  biggest 
emergency  cases,  often  saving  a  half 
hour  or  more  between  checks  of  the 
hospitals. 

Good  will  for  the  public  gained  a 
new  high  when  gifts  were  sent  to 
persons  who  had  cooperated  during 
the  week  in  making  the  coverage  of 
stories  easier.  Two  young  men  at 
Cape  Henry  got  cartons  of  cigarettes 
for  rowing  Vollmer,  a  photographer. 
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Climaxing  four  days  of  colorful 
tournament  play,  the  1937  World’s 
Amateur  Softball  Championship  for 
men  and  women  was  decided  Sept.  14 
before  25,000  spectators  at  Soldiers’ 
Field,  Chicago.  The  tournament, 
which  attracted  96  teams  from  43 
states  and  Canada,  was  staged  under 
the  direction  of  the  Chicago  American. 

The  Briggs  Body  Works  of  Detroit 
won  the  men’s  championship  and 
gained  possession  of  the  $1,000  Wil¬ 
liam  Randolph  Hearst  trophy  for  the 
coming  year.  The  National  Manu¬ 
facturing  Girls  of  Cleveland  retained 
their  title. 

The  tournament,  staged  by  the 
American  for  the  Amateur  Softball 
Association,  vras  open  to  state  cham¬ 
pionship  teams.  The  American  was 
host  to  players  during  their  stay  in 
Chicago.  Details  of  directing  the 
event  were  handled  by  Leo  Fischer, 
assistant  sports  editor  of  the  Ameri¬ 
can  and  president  of  the  Amateur 
Softball  Association. 

Twenty-three  thousand  softball  fans 
filled  Wrigley  Field,  Los  Angeles, 
Sept  13  to  see  the  finals  of  the  Los 
Angeles  Examiner’s  softball  tourna¬ 
ment. 
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STREAMLINED  NEWS 


Utica,  N.  Y.,  Sept.  16— Step  toward  ! 
streamlining  news  as  well  as  makeup  j, 
has  been  taken  by  Utica’s  two  news- 

:  near. 


papers,  the  Press  and  Observer-Dis¬ 
patch.  The  words  street  avenue, 
parkway,  place,  boulevard  and  other 
appiendages  to  addresses  are  elimi¬ 
nated  in  news  copy  on  the  grounds 
they  are  surplusage. 

For  example,  copy  now  reads:  “John 
Jones,  26,  85  Martin,  was  found,  etc.” 

Editorial  directors  of  the  papers,  | , 
members  of  the  Gannett  Group,  or-  '  ™ 
dered  elimination  of  the  description 
of  thoroughfares  last  week  and  are 
awaiting  reaction  of  readers.  Tiej- 
pointing  out  that  the  words  impart  no 
material  information  and  do  not  add 
to  the  value  of  the  story. 
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IRISH  PAPER  WRECKED 
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After  several  attempts  had  been 
made  to  wreck  the  plates  from  which  ’  each 
the  Irish  Independent,  Dublin  news-  culat 


paper,  is  printed,  that  newsp>aper  pub¬ 
lished  Sept.  16  an  article  whidi  al¬ 
leged  that  Wolfe  Tone,  Irish  rebel  ]  j^oi 
patriot  in  the  18th  century,  was  really  j  natio 
a  traitor  to  Ireland  in  the  pay  of  |  culat 
British  authorities.  Several  armed  ment 
men  invaded  the  editorial  offices  of  ]  coop« 
the  newspaper  as  press  time  ap- 1  ment 
proached  and  smashed  the  plates,  but !  open 
new  ones  were  made  and  the  article  j  If  yo 
printed  as  intended.  “We  shall  not  i  your 
yield  our  fundamental  rights  as  a  |  out  y 
newspaper,”  declared  an  editorial  jwell 
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I  jSummer-Slumpitis  War 
^  Nets  a  10%  Increase 

4,  15 

i^l  Southern  Circulator  Tells  How  His  Refusal  to 
^  “Coast"  Brought  Gains  Instead  of  Loss  . . .  News 
Cooperation  Stressed  .  .  .  Barter  System  Used 


By  GLEN  W.  NAVES 

BOW  TO  AVOID  a  hot  weather  cir¬ 
culation  slump,  the  seasonal  prob¬ 
lem  of  virtually  every  southeastern 
daily,  and  to 
show  gains  in¬ 
stead  has  been 
demonstrated  by 
John  L.  Pool, 
Spartanburg  (S. 
C.)  Herald- 
Joumal  circula¬ 
tion  manager, 
and  his  co¬ 
workers. 

With  the  heat 
of  the  summer 
over  and  the 


John  L  Pool  more  prosperous 
cool  weather, 
harvest  and  enlarged  payroll  season 
near,  actual  figures  show  a  10%  circu¬ 
lation  gain  for  these  two  morning  and 
evening  newspapers. 

Although  many  circulation  execu¬ 
tives  “coast”  through  the  sununer,  al¬ 
lowing  vacations  generously  and  tak¬ 
ing  losses  as  a  matter  of  course,  con¬ 
sidering  the  sliunp  inevitable,  John 
Pool  and  his  crew  began  working  hard 
for  results  in  June. 

Promotes  Cooperation 

“Circulation  efficiency,  like  charity, 
begins  at  home,”  is  one  of  Pool’s  con¬ 
victions,  so  he  sought  and  obtained 
:  100%  cooperation  between  members 
.*of  the  news  and  circulation  depart¬ 
ments.  In  this  aim  he  was  assisted 
by  editorial  executives. 

“Usually,”  he  said,  “the  circulation 
and  news  departments  are  foreign  to 
each  other.  I  have  even  known  cir¬ 
culation  department  executives  and 
news  department  men  who  wouldn’t 
speak  to  each  other.  There  was 
jealousy,  aloofness,  lack  of  coordi¬ 
nation.  That  is  crazy  stuff.  The  cir¬ 
culation  department  is  one  depart¬ 
ment  that  can’t  get  along  without  the 
cooperation  of  every  other  depart¬ 
ment  It  particularly  needs  the  co¬ 
operation  of  the  news  department. 
If  you  don’t  think  so,  just  try  to  sell 
your  papers  some  fine  morning  with¬ 
out  your  choice  circulation  areas  being 
well  taken  care  of  in  the  news  col¬ 
umns  and  see  what  happens.  If  your 
leaders  are  of  average  type,  they’ll 
iquawk.” 

Perfect  coordination  with  the  news 
lepartment  resulted  in  several  impor- 
ant  achievements: 

The  state  news  department  was  ex¬ 
panded.  Spartanbiurg  b  the  hub  city 
of  one  of  the  largest  farming  and  in- 
iustrial  areas  in  the  Carolinas.  In  it 
>fe  close  to  100  textile  baseball  teams, 
playing  in  various  leagues.  There  are 
mmmercial  softball  leagues  and  a 
iarge  following  in  golf,  tennb  and 
other  spoils.  Hie  Herald  morning, 
>nd  the  Journal,  evening,  print  one 
of  the  largest  collections  of  baseball 
icores,  columns  of  them  appearing 
overy  day.  The  major  leagues,  too, 
?et  space,  but  preference  is  given  to 
foe  area  baseball  fans  and  players. 

Circulator-Colamaist 
I  One  of  the  circulation  men  turned 
fclumnist.  He  writes  a  long  column 
If  news  every  day  from  a  village  or 
rwn  in  the  newspapers’  territory — 
Piort,  clever,  personal  stuff  with 


plenty  of  names.  This  column,  like 
the  circulation  crew,  crosses  the  state 
line  and  includes  towns  and  villages 
in  North  Carolina.  Field  circulation 
men  have  become  part-time  reporters, 
bringing  in  accounts  of  reunions,  wed¬ 
dings,  funerals,  births,  church  events 
and  other  community  events.  The 
next  day  the  subscriber  or  subscribers 
interested  see  these  items  in  print. 

New  territories  were  opened  up  this 
summer — territories  for  many  years 
considered  the  “property”  of  compet¬ 
ing  newspapers.  The  plan  was  to  use 
generously  and  play  heavily  in  state 
editions  news  of  a  new  territory,  and 
to  feed  into  the  area  for  one  week 
prior  to  the  actual  campaign  compli¬ 
mentary  copies.  With  each  of  these 
went  a  message  stating  why  it  was 
being  sent,  calling  attention  to  its 
general  news  and  features  and  to  its 
large  local  news  content,  and  intro¬ 
ducing  the  representative  who  would 
call  later.  This  plan  of  playing  the 
news  of  a  new  territory  was  not  used 
as  “bait.”  Expansion  of  the  state  news 
department  has  taken  care  of  a  con¬ 
tinued  large  volume  of  date-Une  copy. 
’Through  cooperation  with  the  news 
and  mechanical  departments  there  has 
been  a  minimum  of  make-over. 

Barter  System  Used 
Of  special  interest  is  the  Herald 
and  Journal  barter  system,  which  has 
attracted  wide  attention.  This  was 
one  of  the  features  of  an  intensive 
mail  subscriptions  campaign.  Circu¬ 
lation  men  found  that  many  farmers 
were  without  cash  and  could  not  sub¬ 
scribe,  although  many  of  them  said 
they  were  anxious  to  do  so.  An  ar¬ 
rangement  was  worked  out  with  a 
large  Spartanburg  store  whereby 
produce  of  these  farmers  could  be 
marketed  quickly  and  profitably.  ’The 
circulation  men  took  as  much  produce 
as  the  farmer  wished  to  apply  on  his 
subscription,  brought  it  to  the  store 
and  sold  it,  then  turned  the  cash  in 
as  a  credit  to  the  farmer’s  subscrip¬ 
tion.  The  circulation  department  paid 
the  representative  a  25%  commission 
on  such  subscriptions.  There  were 
many  of  them  and  with  each  came 
much  good  will,  as  farmers  are  usually 
more  appreciative  of  such  favors  than 
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almost  any  other  type  of  people. 

The  produce  plan  was  set  up  to  be 
in  effect  throughout  June,  July  and 
August.  It  is  still  an  important  fea¬ 
ture  of  the  Herald  and  Journal’s 
rural  circulation  work. 

“The  good  will  resulting  from  this 
barter  system  is  tremendous,”  Mr. 
Pool  said.  “We  feel  we  have  clinched 
many  farmers’  subscriptions  for  the 
future.  Having  kept  their  paper  go¬ 
ing  to  them  regularly  during  the  time 
they  could  not  pay  cash,  they  don’t 
forget  us  when  they  are  flush  finan¬ 
cially. 

Farmers  Appreciative 

“The  system  is  a  service  to  them 
also.  Farmers  during  these  three 
months  are  busy  at  work.  They  don’t 
have  time  to  market  produce  to  pay 
for  subscriptions.  The  representative, 
as  he  comes  into  the  city  at  night, 
brings  it  in.  We  find  much  apprecia¬ 
tion  for  that.” 

Large  two-color  placards  pointing 
out  the  dailies’  features  and  the  wide 
sports  coverage  were  placed  in  virtu¬ 
ally  every  section  of  the  Piedmont 
Carolinas. 

Pool  believes  in  keeping  in  close 
touch  with  his  men  and  with  all  de¬ 
partments.  Early  this  season,  when 
sounding  out  the  situation  and  seek¬ 
ing  a  possible  remedy,  he  personally 
sought  advice  from  employes  and  ex¬ 
ecutives  in  all  departments. 

Overnight  camping,  swimming  and 
fishing  trips  and  seashore  excursions 
for  carriers  as  efficiency  awards  have 
been  a  popular  hot  weather  feature. 
Contests  have  kept  the  carriers  on  the 
job,  there  has  been  an  almost  neglible 
turnover  in  carriers  this  season,  and 
they  have  enthusiastically  expressed  a 
preference  for  the  expenses-paid  trips 
as  rewards  to  a  vacation  of  their  own 
planning  and  at  their  own  expense. 

Moves  Up  Deliveries 

Mr.  Pool  doesn’t  believe  in  too  many 
regulations  and  compulsory  rules  for 
operating  a  circulation  department. 
Other  policies  include  these: 

Remember  the  man  in  the  street 
needs  and  wants  a  newsy  newspaper, 
but  don’t  forget  the  man  in  the  field 
and  the  man  in  the  mill  and  their 
families.  Cooperate  in  providing  a 
live  state  news  coverage  for  them. 

See  that  service  is  prompt  and  cour¬ 
teous.  One  of  the  mainsprings  of  this 
summer’s  circulation  campaign  was  to 
speed  up  deliveries.  “In  summer 
people  get  up  earlier,”  according  to 
Mr.  Pool.  ‘"Ihey  want  their  papers 
delivered  earlier,  and  so  we  moved  up 
deliveries  an  hour  earlier.” 

Don’t  be  in  a  rush  to  follow  custom 
and  let  everybody  have  a  summer 
vacation.  That’s  bad  business.  When 
circulation  workers  hold  the  fort  dur¬ 
ing  the  hot  weather  and  take  care  of 
the  circulation,  they  can  take  fall  va¬ 
cations,  knowing  then  that  improved 
conditions  and  the  seasonal  pick-up. 
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plus  the  results  of  their  summer 
labors,  will  take  care  of  circulation 
figures  while  they  rest. 

■ 

Puerto  Rico  Daily 
Adds  12-Page  Duplex 

F.  M.  Zeno,  editor  and  publisher  of 
La  Correspondencia,  San  Juan,  oldest 
and  largest  evening  newspaper  of 
Puerto  Rico,  announced  in  New  York 
this  week  that  his  paper  has  doubled 
its  printing  facilities.  Mr.  Zeno  said 
La  Correspondencia  has  been  a  12- 
page  paper  since  1890,  but  he  has  be¬ 
come  so  optimistic  over  the  prospects 
of  the  coming  year  and  as  the  result 
of  recent  advertising  advances,  he  has 
purchased  an  additional  12-page 
duplex. 

■ 

NEW  POST  FOR  MOORE 

Eugene  B.  Moore,  news  editor  of 
Dayton  (O.)  Journal  since  March,  has 
been  named  to  that  position  on  the 
Herald,  afternoon  paper  of  the  Jour¬ 
nal-Herald  Publishing  Co.  He  suc¬ 
ceeds  C.  W.  Orcutt  who  resigned. 
E.  C.  Crane,  for  the  past  year  city 
editor  of  the  Herald  will  be  Journal 
news  editor.  Jim  Proud,  former  radio 
editor  and  desk  man  will  substitute 
for  Crane.  H 

UPS  SUNDAY  PRICE 

Coincident  with  the  addition  of  a 
number  of  features,  the  Tulsa  World 
Sept.  12  increased  the  street  price  of 
its  Sunday  edition  to  10  cents.  The 
change,  however,  did  not  affect  reg¬ 
ular  subscription  schedules. 


STEREOTYPING 
is  generally  done 
on  "grudged"  time 

From  the  instant  when  the 
last  forms  close  until 
papers  are  on  the  street,  im¬ 
patient  executives  grudge  every 
intervening  second.  To  de¬ 
liver  starters  in  minimum 
time,  the  stereo  crew  must  be 
on  its  toes  and  have  the  benefit 
of  the  best  materials. 

Certified  Mats  save  time  at 
the  scorcher  and  deliver  uni¬ 
formly  good  first  casts. 

For  dependable  stereotyping 
rely  on  Certified  Mats  made  in 
the  17.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

9  Rockefeller  Plaso,  Dept.  F 
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22  Points  Covered 
in  Son  Francisco 
Vendors'  Pact 

Agreement  Establishes  Seller 
and  Buyer  Relationship  .  .  . 
Hour,  Wage  Minimiuns 
By  GEORGE  A.  BRANDENBURG 

Relationship  between  newspaper 
publisher  and  street  salesman  of  seller 
and  buyer,  with  the  expressed  under¬ 
standing  that  employer-employe  re¬ 
lations  do  not  exist,  is  contained  in 
terms  of  an  agreement  between  the 
San  Francisco  Publishers’  Association 
and  News  Vendors’  Union  No.  20769, 
American  Federation  of  Labor.  The 
agreement,  which  became  effective 
Aug.  31,  provides  for  signing  of  con¬ 
tracts  wi^  individual  news  vendors, 
both  part  and  full  time. 

Twenty-two  major  sections  com¬ 
prise  the  agreement,  covering  such 
points  as  relationship,  application 
area,  recognition,  established  prices, 
sales  points,  definitions  of  various 
types  of  news  vendors,  consolidation 
of  comers,  discontinuance  of  comers, 
coin  racks,  inserting,  retimis,  deliv¬ 
ery  conditions,  proportioning  of  full 
and  part-time  vendors,  guarantees, 
sales  elsewhere,  charges  to  vendors, 
union  affiliation,  car  hopping,  con¬ 
solidated  sales,  terms  for  vendors  of 
both  papers  and  magazines,  arbitra¬ 
tion,  minimum  hours  and  time  limits. 

Application  of  the  contract  was 
limit^  to  the  city  and  coimty  of  San 
Francisco — which  are  one.  The  area 
was  divided  into  three  zones.  It  was 
agreed  to  maintain  a  ratio  of  one 
news  vendor  to  one  newspaper  boy  in 
zone,  the  downtown  area.  When  the 
weekly  profits  of  a  newspaper  boy  in 
zone  one  equal  or  exceed  the  part- 
time  weekly  guarantee,  the  boy  is  to 
be  replaced  by  a  part-time  news  ven¬ 
dor,  “a  member  of  the  union  in  good 
standing  and  acceptable  to  the  pub¬ 
lisher.” 

UrIoh  largaialRf  AgRRf 

In  Zone  two,  the  ratio  of  one  ven¬ 
dor  to  two  newspaper  boys  applies, 
with  no  limitations  as  to  ratio  in  the 
third  zone  for  evening  papers.  For 
morning  papers,  the  newspaper  boys 
limit  per  publisher  was  set  at  80  with 
an  unlimited  number  of  jiinior  sales 
boys  for  sale  of  Sunday  papers.  Direct 
competition  on  the  same  comer  as 
vendors  is  forbidden  on  Simday  sales. 

The  union  was  designated  as  sole 
bargaining  agent  for  the  news  vendors 
and  provision  made  that  papers  would 
sell  at  the  retail  price  set  by  the  pub¬ 
lisher.  Uniform  wholesale  prices  were 
provided  with  concessions  barred  to 
newspaper  boys,  newsstands  and  those 
servicing  raclu  and  vending  machines. 
The  wholesale  price  is  three  cents 
for  papers  retailing  at  five  cents  a 
copy  and  7%  cents  for  Sunday  papers 
selling  for  10  cents. 

A  news  vendor  is  defined  as  a  per¬ 
son  over  18  years  old  who  purchases 
newspapers  wholesale  from  the  pub¬ 
lisher  and  resells  them  at  full  or  part- 
time  corners,  at  special-wrapped  edi¬ 
tion  comers  or  special  event  corners. 
A  “newsboy”  is  defined  as  a  person 
imder  18  years  of  age  who  purchases 
newspapers  at  wholesale  and  resells 
them  at  retail  on  comers  as  designated 
by  the  publisher. 

Set  Hear  LiRiits 

A  full  time  comer  is  defined,  for 
evening  papers,  as  a  spot  designated 
by  the  publisher  where  the  news  ven¬ 
dor  offers  papers  for  sale  at  retail  48 
hours  each  week  of  six  days.  Such 
horn's  are  to  be  divided  at  the  pub¬ 
lisher’s  discretion,  but  are  not  to  ex¬ 
ceed  eight  hours  within  nine  con¬ 
secutive  hours  in  one  day,  For  mom- 
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ing  papers,  a  48-hour,  six-day  week 
is  provided,  with  daily  hours  not  to 
exceed  seven  within  eight  hours  four 
days  a  week  and  10  hours  within  11 
on  Saturday  and  Sunday. 

Part  time  comers  are  spots  where 
a  news  vendor  offers  newspapers  four 
consecutive  hours  or  less  at  least  six 
days  a  week.  Provisions  are  made  for 
“roving  news  vendors”  who  sell  pa¬ 
pers  at  large,  with  hours  and  periods 
to  be  designated  by  the  publisher, 
who  also  may  determine  special 
wrapped  or  special  event  comers. 

Weakly  GuaraRtea 

A  minimum  weekly  profit  of  $15.00 
is  guaranteed  full-time  corner  ven¬ 
dors.  The  part-time  comer  guaran¬ 
tee  is  $10.00  weekly.  Vendors  may 
answer  call-backs  after  regular  hours, 
with  gtiarantees  equal  one- sixth  of 
the  weekly  guarantee. 

The  Union  has  agreed  not  to  in¬ 
terfere  with  sale  of  papers  through 
any  outlet  over  which  it  has  no  jimis- 
diction.  No  charge  to  vendors  is  al¬ 
lowed  other  than  the  wholesale  rate, 
and  publishers  promise  no  discrimina¬ 
tion  for  union  activity.  Car  hopping 
is  forbidden,  except  for  sale  of  the 
first  edition  of  morning  papers,  pro¬ 
viding  a  full-time  comer  guarantee 
is  granted.  Union  members  are  not 
required  to  sell  both  morning  and 
evening  papers.  Guarantees  are 
dropped  if  magazines  and  other  pub¬ 
lications  are  also  sold. 

A  standing  committee  of  four  has 
been  named  for  settlement  of  dis¬ 
putes.  Either  party  may  terminate 
the  agreement  on  10  days  notice. 

Comer  Insurance 

CRANSTON  WILLIAMS,  secretary- 

manager,  Southern  Newspaper  Pub¬ 
lishers  Association,  reports  a  consid¬ 
erable  number  of  SNPA  members  re¬ 
plying  to  his  recent  questionnaire  on 
compensation  insiurance  for  carriers 
indicate  that,  in  some  states,  compa¬ 
nies  issuing  such  policies  have  raised 
the  question  of  coverage  of  carriers 
operating  on  the  Little  Merchant  plan. 
In  his  bulletin  of  Aug.  25,  he  states: 

"In  one  state  a  company  refused  to  carry 
the  policy  without  including  the  carriers,  and 
the  publisher  changed  the  policy  to  another 
company.  In  another  state  when  the  company 
rais^  the  question  about  covering  carriers,  the 
publisher  signed  an  agreement  to  reimburse 
the  company  issuing  the  policy  for  any  pay¬ 
ments  they  might  be  required  to  make  should 
the  carriers  or  newsboys  be  held  to  be  em¬ 
ployees.  Several  newspapers  in  one  state  have 
riders  on  their  compensation  policies  protecting 
the  insurance  company  in  the  event  carriers 
are  held  to  be  employees  but  premiums  are  not 
being  paid  on  estimated  earnings  of  carriers. 

"On  tbe  question  about  publishers  carrying 
public  liability  insurance  on  carriers  or  distrib¬ 
utors  who  use  their  own  automobiles,  a  number 
of  publishers  reported  that  they  carry  a  non¬ 
ownership  public  liability  policy  which  covers 
any  automobile  or  truck  being  operated  on 
company  business  but  not  owned  by  the  news¬ 
paper.  Several  other  publishers  reported  that 
the  carriers  or  distributors  pay  premiums  on 
liability  insurance, 

“Several  publishers  report  that  they  do  not 
carry  any  kind  of  non-ownership  liability  policy 
because  they  do  not  feel  they  have  any  re¬ 
sponsibility  for  accidents  caused  by  independent 
carriers  or  distributors.  However,  the  trend 
seems  to  be  toward  tbe  public  liability  insur¬ 
ance  policy. 

“The  SNPA  has  brought  the  situation  to  the 
attention  of  the  ANPA  and  interesting  in¬ 
formation  will  be  found  in  ANPA  bulletin  No. 
6737,  August  12,  giving  the  opinion  of  the 
chairman  of  the  ANPA  Social  Security  Com¬ 
mittee,  concurred  in  by  ANPA  counsel,  that 
insurance  companies  have  no  more  right  to 
insist  upon  the  inclusion  in  such  compensation 
policies  of  newspaper  boys  than  they  ,might 
have  to  insist  upon  the  inclusion  of  trucking 
contractors  or  any  other  types  of  workers  act¬ 
ing  as  independent  contractors.  It  may  be 
natural  that  such  attempts  should  be  made  by 
the  insurance  companies  whose  desire  is  to 
secure  coverage  of  as  large  a  number  as  pos¬ 
sible,  but  there  are  many  companies  writing 
such  insurance  which  do  not  make  such  de¬ 
mands. 

“The  ANPA  bulletin  points  out  that  the 
newspaper  carrier  boy  functioning  as  an  in¬ 
dependent  contractor  is  covered  in  many  cases 
by  public  liability  insurance  where  tbe  pub¬ 


lisher  has  such  a  policy  and  the  publisher  is 
thereby  protected  against  such  possible  claims.’’ 

Subscription  Rotes 

INCIDENTALLY,  the  SNPA  business 

affairs  committee  has  approved  the 
suggestion  of  several  publishers  that 
a  survey  be  made  of  subscription  rates 
of  member  papers.  Accordingly  Crans¬ 
ton  Williams  has  issued  a  question¬ 
naire  to  members  on  retail  rate  to 
public,  wholesale  rate  to  carrier,  dis¬ 
tributor,  street  sales  boy  or  agent. 

Increased  Revenue 

PRODUCING  QUALITY  circulation 

concentrated  in  the  most  desirable 
territory  and  at  the  lowest  possible 
cost  “is  almost  a  religion”  with  circu¬ 
lation  managers  of  the  Capper  Pub¬ 
lications,  writes  James  M.  Rankin, 
director  of  circulation.  The  Capper 
Publications  include  the  Topeka  Daily 
Capital,  Kansas  City  Kansan  and  a 
well  known  list  of  farm  papers.  Com¬ 
menting  on  the  growing  importance 
of  greater  net  revenue  from  circu¬ 
lation,  Mr.  Rankin  states: 

“Our  circulation  managers  analyze 
their  cost  reports  each  month  with 
the  same  intensity  that  they  do  their 
production  reports,  and  we  are  plac¬ 
ing  more  and  more  stress  on  revenue 
to  the  house.  We  know  that  the  re¬ 
quired  circulation  can  be  produced 
with  a  greater  profit  to  the  house  than 
is  now  realized,  and  since  circulation 
on  all  of  our  publications,  from  the 
standpoint  of  total  and  state  quotas, 
is  very  satisfactory  at  this  time,  we 
are  not  overlooking  a  single  oppor- 
timity  to  make  even  small  changes 
here  and  there  in  our  method  of  op¬ 
eration  that  will  increase  profit. 

“Over  a  year  ago  we  established  a 
cost-finding  system  that  provides  our 
circulation  managers  with  a  report 
itemized  to  the  last  detail  of  expense 
and  revenue  at  the  end  of  each  month. 
These  reports  enable  them,  whether 
they  are  handling  production  through 
salesmen,  or  by  direct  mail,  to  locate 
immediately  any  revenue  leak  or  un¬ 
necessary  cost,  and  as  a  result  to  make 
an  adjustment.  These  reports  have 
made  it  possible  for  us  to  increase 
our  circulation  department’s  profit 
several  thousand  dollars  each  month.” 

Mr.  Rankin  reported  the  Capital  has 
returned  to  its  pre-depression  rate  of 
$6  per  year,  daily  and  Simday,  in  the 
rural  ^tricts.  The  depression  rate 
was  $4.95.  In  addition,  the  Capital  has 
increased  its  rates  to  carriers  in  all 
of  the  territory,  including  city,  with¬ 
out  loss  of  circulation. 

Whoopee  Days 

C.  H.  HARMER,  Cedar  Rapids  (la.) 

Gazette,  reports  a  recent  successful 
“Whoopee  Days”  contest  in  which  36 
carriers  from  Cedar  Rapids  and  sur- 
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TYPEFACES 

Effectively  designed 
for  inoderii  or  tradi¬ 
tional  treatments  of 
display  composition. 


Ludlow  Typo^raph  Co. 

2032  Clybourn  Avenue  •  Chicago 


rounding  towns  won  trips,  all 
penses  paid,  to  Chicago  and  CW 
Rapids,  with  others  winning  gift^ 
wards,  for  those  showing  the  gre*te« 
number  of  daily  papers  carried  a^ 
their  starting  points. 
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■ 

DAILY  COLOR  COMICS 

The  Mobile  Press  Register,  folio*, 
ing  a  suggestion  in  an  article  in  Ebboi 
&  Publisher,  has  begun  printing  its 
daily  comic  pages  in  colors.  Orange, 
red,  blue  and  green  have  been  tried  n 
far  in  the  morning  and  evening  edi-  ' 
tions,  and  though  comment  been 
generally  favorable,  there  were  some 
kicks  on  the  orange,  for  though  fairly 
deep,  it  was  still  hard  to  read,  sub- 
scribers  said.  A  slight  upswing  fa 
color  advertising  has  been  noted,  at¬ 
tributable  to  the  example  of  the  uk  of 
color.  Although  this  is  the  first  ex¬ 
ample  of  colored  comics  in  editions 
other  than  Sundays  in  Mobile,  odor 
washes  on  news  photos  have  proven 
successful  for  the  Press  Regfater. 
Large  spreads  using  black  over  red 
have  been  used  on  fire  pictures,  not-  . 
ably  the  Hindenburg  dieter.  ' 


COOKING  SCHOOL  | 

The  Boston  Evening  American  and 
Sunday  Advertiser,  because  of  the 
popularity  of  its  spring  church  cook¬ 
ing  schools  will  start  a  new  schednle  j 
of  10  schools  Sept.  22  on  which  date  a  j 
tabloid  cook  book  will  also  be  pub-  ' 
lished.  Like  the  spring  schools  tbe 
sessions  will  be  sponsored  by  the 
mothers’  clubs,  ladies  sodalities,  and 
other  chuch  organizations,  with  paid  { 
admissions  going  to  church  charitiei  ' 


AWARDS  SCHOLARSHIPS 

The  Richmond  (Va.)  News-Leader 
has  awarded  college  scholarships  for 
the  coming  four  years  to  the  following 
members  of  its  carrier  staff:  James  R 
Harris,  17;  Alvin  F.  Beale,  Jr.,  and 
Barrington  Bowser,  17,  all  of  Ridi- 
mond. 

■ 

FOOTBALL  DOPE  BOOK 

The  Atlanta  Journal  and  its  radio 
station  WSB  are  issuing  the  1937  Foot¬ 
ball  Fans  Dope-Book  to  readers  and 
listeners.  The  booklet  contains  1917 
schedules  and  last  year’s  results  d 
about  204  collegiate  teams  in  the  coun¬ 
try, 

■ 

KALAJIAN  NAMED  CM 

Vahey  Kalajian,  former  street  cir¬ 
culator  has  been  named  circulatian 
manager  of  the  Providence  (R.  I) 
Star-Tribune  succeeding  John  J. 
Griffin. 
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1938  Auto  Models  Coming  Fast; 
Studebaker  Ads  Begin  Next  Week 

DETROIT,  Sept.  15 — The  1938  Olds-  them  in  four  colors — in  Collier’s, 

nrobile  was  shown  at  Lansing  today  Time,  News-Week,  Life,  Liberty, 
to  the  largest  gathering  of  newspaper  American,  Cosmopolitan,  Esquire,  For- 
,nd  magazine 
j^n  ever  assem¬ 
bled  for  a  new 
car  preview. 

Carl  Havens,  ad- 
rertising  man¬ 
ager,  aroused  a 
jKJst  enthusias¬ 
tic  reception 
vben  he  an¬ 
nounced  to  the 
gathering  that 
Oldsm  obile 
would  concen¬ 
trate  its  1938  ex¬ 
penditure  in 
newspapers  ana 
magazines,  and 
would  not  spon¬ 
sor  a  chain 
broadcast. 

This  definite 
stand  by  Olds- 
mobile  may  be 
the  forerunner 
of  similar  an¬ 
nouncements  to 
come  from  other 
manufacturers. 

The  editorial  which  ran  in  Editor  & 

Publisher  last  week  was  favorably  re¬ 
ceived  at  the  various  previews.  There 
is  a  good  basis  for  action  among 
newspapers,  which  as  a  group  have 
not  used  advertising  space  to  sell 
their  medium  as  have  radio  and  other 
competing  media. 

Buick  showed  its  1938  line  on  Mon¬ 
day,  Hudson  on  Tuesday,  Willys 
Overland  is  showing  Thursday,  and 
Dodge  on  Friday. 

Pontiac  has  set  Sept.  22  for  its 
press  party  and  Chevrolet  Sept.  24. 

It  is  too  early  to  forecast  announce¬ 
ment  campaigns  but  most  of  the  auto 
people  have  been  building  up  large 
crests  for  unusually  large  space  at 
announcement  time.  Most  cars  al¬ 
ready  shown  have  told  the  newspa¬ 
per  men  of  large  space  being  planned 
to  launch  the  1938  lines  in  what  is 
termed  a  buying  market. 

Expanded  List 

Chicago,  Sept.  15 — Confining  its  fall 
advertising  program  to  the  printed 
word,  Studebaker  Corporation  will  use 
an  expanded  list  of  newspapers,  in¬ 
cluding  rotogravure  sections,  together 
with  the  largest  magazine  schedule  in 
its  history,  to  announce  its  1938  mod¬ 
els,  it  was  learned  here  to  day.  Money 
formerly  spent  in  radio  will  be  used 
in  roto  advertising  and  color  pages  in 
magazines. 

Studebaker  newspai)er  schedules  in 
black  and  white  have  been  devised  to 
I  combine  more  frequent  insertions  with 
eomnmnding  size  in  aU  cities  where 
Studebaker  dealers  are  located.  The 
extent  of  the  expanded  list  of  news¬ 
papers,  including  roto,  was  not  avail¬ 
able,  but  those  directing  the  pro¬ 
gram  state  the  list  is  larger  than  last 
year. 

Initial  newspaper  announcement 
will  be  made  about  Oct.  1  when 
dealers  will  have  new  cars  on  the 


Au,w  «..iiors  ond  advertising  executives  are  busy  this  week 
rushing  from  one  preview  to  another.  Here  are  some  of  the 
200  at  Buick's  preview  and  dinner  (I.  to  r.):  Graham  Patterson, 
Farm  Journal,  Philadelphia;  John  C.  Marscher,  Philadelphia 
News;  Frank  J.  Prendergast,  St.  Louis  Star-Times;  Harlow  H. 
Curtice,  Buick  president. 


tune,  Country  Gentleman,  and  Farm 
Journal. 

Studebaker  advertising  is  prepared 
and  placed  by  Roche,  Williams  and 
Cunnyngham,  Inc.,  Chicago  agency. 

■ 

ADS  DRAW  CROWDS 

An  all-time  record  attendance  for 
the  Northern  District  Fair  at  Cadillac, 
Mich.,  was  set  last  week.  T.  O.  Huckle, 
president  of  the  fair  association  and 
publisher  of  the  Cadillac  Evening 
News,  gives  newspaper  advertising  full 
credit.  Not  only  did  the  Evening 
News  put  out  a  twenty-page  fair  edi¬ 
tion  and  use  page  and  half-page  ad¬ 
vertisements  in  regular  issues,  but  the 
fair  association  used  all  weekly  papers 
in  the  three  counties  covered  by  the 
fair.  Practically  no  other  form  of 
advertising  was  used. 


Ccanpoigns  and  Accounts 

Roxy  Clothes  Corp.,  New  York,  op- 
operating  retail  men’s  clothing  stores 
throughout  the  East,  has  appointed 
Gussow,  Kahn  &  Co.,  New  York,  to 
do  a  newspaper  and  radio  campaign. 

The  Buenos  Aires  office  of  Mc- 
Cann-Erickson  has  been  appointed 
by  Ditlevsen  &  Cia.  Ltd.,  of  that  city, 
Argentine  distributor  for  Studebaker, 
to  handle  the  Argentine  advertising 
for  that  motor  car,  effective  with  the 
annoimcement  of  the  1938  models. 

The  entire  business  of  Edwin 
Charley,  Jamaica,  wine  and  spirit 
merchant,  has  been  acquired  by 
Horace  V.  Myers,  proprietor  of  Fred 
L  Myers  &  Son,  rum  distillers,  whose 
headquarters  are  at  the  famous  Sugar 
Wharf,  Kingston.  The  two  businesses 
will  be  operated  separately. 

The  Brazil  Nut  Advertising  Fund  of 
New  York  City  has  announced  its  1937 
program,  including  copy  ranging  from 
single  column  to  a  full  page  in  four 
colors  in  women’s  magazines,  as  well 
as  trade  paper  advertising  in  grocery, 
confectionery,  and  bakery  fields.  Con¬ 
sumer  advertising  continues  to  offer 
an  illustrated  recipe  book.  Only  five 
thousand  tons  will  be  available  for 
export  to  the  United  States  in  1937 
as  contrasted  with  nine  thousand  tons 
last  year. 

Consolidated  Cigar  Corporation 
will  begin  extensive  newspaper  ad¬ 
vertising  campaigns  for  four  of  its 
brands  the  last  week  of  September, 
continuing  until  Christmas.  Har¬ 
vester  copy  will  be  carried  in  more 
than  100  newspapers  at  frequent  in¬ 
tervals  with  800- line  advertisements 
in  major  markets.  Dutch  Masters 
copy  will  be  released  in  17  states  with 
600-line  advertisements  in  major  mar¬ 
kets.  Frequent  insertions  will  be 
made  for  44s  in  New  York  State  and 
copy  for  Lovera  will  run  in  the 
Northwest.  The  campaigns  are  im- 
der  the  direction  of  &win,  Wasey  & 
Co.,  New  York. 

Cammeyer  Shoe  Shops,  Inc.,  which 
on  Oct.  1  will  locate  in  their  new 
building  at  448  Fifth  Avenue,  New 
York,  have  appointed  the  Federal 
Advertising  Agency,  Inc.,  New  York, 
as  advertising  counsel.  Charles  M. 
Freeman  is  executive  in  charge. 

Bowey’s,  Inc.,  Chicago  manufacturer 
and  distributor  of  Dari-Rich,  choco¬ 
late  milk  drink,  has  placed  its  adver¬ 
tising  account  with  Stack-Goble  ad¬ 
vertising  agency,  Chicago  and  New 
York,  effective  Oct.  1.  The  agency 
will  take  over  production  of  the  radio 
show  “While  the  City  Sleeps,”  an 
NBC  red  network  program. 

The  Skol  Company,  Inc.,  has  ap¬ 
pointed  the  J.  Walter  TTiompson  Com- 


SALES  MANAGERS  MEET 

The  New  York  Sales  Managers’ 

Club  opened  its  fall  season  Sept.  17, 
with  a  meeting  at  which  the  subject 
“What’s  Ahead  o  Us  for  1937-^?” 
was  discussed  by  a  group  of  members 
representing  a  cross  section  of  Amer¬ 
ican  business.  Another  subject  dis¬ 
cussed  was  “Advertising  as  a  Selling 
Force.”  The  membership  represents 
important  distributors  of  products  in 
basic  materials,  office  equipmen^  ^  advertising  of  Skol, 

and  buildmg  equipment,  ^  bum  and  sunburn,  in 


household 
printing  and  publishing,  foods 
miscellaneous  industries. 


and 


N.  C.  UQUOR  ADS 

Cutlar  Moore,  chairman  of  the  North 
Carolina  State  Liquor  Commission, 
has  annoimced  that  after  Oct.  1  the 
board  would  censor  all  liquor  adver¬ 
tising  in  North  Carolina  publications. 
The  notice  said  that  all  art  pictures 
such  as  a  man  holding  a  glass  in  his 
hand  or  pictures  of  anything  other 
than  a  bottle  would  not  be  allowed. 


fioor. 

The  Saturday  Evening  Post  will  be  JOINS  NIAA 
the  spearhead  of  the  magazine  list.  Indiana  Association  of  Industrial 
I  Studebaker’s  opening  announcement  Advertisers  was  recently  granted  a 
will  appear  in  the  Sept.  25  issue  and  charter  in  the  National  Industrial  Ad- 
will  consist  of  three  pages  in  full  vertisers  Association  at  a  dinner  in 
color.  Additional  pages  in  black  and  Indianapolis  by  William  E.  McFee  of 


white  or  in  color  will  follow  in  eight 
other  issues  this  year. 

The  announcement  in  the  Post  will 


Middletown,  O.,  national  president. 
J.  M.  Jewell,  of  Reeves  Pulley  Com- 


the  United  States  and  Canada. 

Hotel  St.  George,  Brooklyn,  has 
appointed  G.  Bijur,  Inc.,  New  York, 
as  advertising  agency  and  promotional 
counsel,  effective  Oct.  1. 

H.  W.  Fairfax  Advertising  Agency, 

lnc. ,  New  York,  has  been  named  to 
handle  the  advertising  of  Haring  & 
Blumenthal  Realty  Corporation, 
New  York. 

Plummer,  Ltd.,  New  York,  importer 
of  china  and  glass,  has  appointed 
Luckey  Bowman  &  Company,  of  that 
city,  to  handle  its  advertising  ac¬ 
count.  Curtis  F.  Columbia  is  the  ac¬ 
count  executive.  Newspapers  and 
class  magazines  will  be  used. 

Miles  Laboratories,  Inc.,  Elkhart, 

lnd. ,  has  signed  for  daily  and  Simday 
15-minute  news  broadcasts  over  27 
stations  of  the  expanded  Don  Lee 
network  on  the  Pacific  coast  for 


Bathasweet  Corporation,  New  York, 
offered  a  ten-cent  package  of  Batha¬ 
sweet  for  one  cent  to  the  buyer  of  a 
package  of  American  Family  soap 
flakes  in  newspaper  and  radio  adver¬ 
tising  in  Chicago  last  week.  Batha- 
sweet’s  initial  newspaper  ads  were 
divided  about  equally  between  its 
own  product  and  that  of  Procter  & 
Gamble.  The  company  is  also  spon¬ 
soring  a  morning  newscast  over  WGN, 
Chicago  Tribune  station.  H.  M. 
Kiesewetter  Advertising  Agency, 
places  Bathasweet,  while  H.  W.  Kas- 
tor  &  Sons  Advertising  Company,  Chi¬ 
cago,  handles  the  American  Family 
account. 

An  extensive  advertising  campaign 
in  newspapers  throughout  the  country 
will  back  up  G  &  W’s  national  maga¬ 
zine  advertising  this  fall,  according  to 
Ralph  Niece,  advertising  and  sales 
promotion  manager  for  Gooderham  & 
Worts.  Two  newspaper  campaigns 
will  support  G  &  W’s  “Star”  Whiskies 
and  its  two-year-old  Mill  Farm 
Straight  Bourbon  Whiskey,  and  both 
will  continue  through  the  Christmas 
season.  In  blend  territories,  G  &  W 
“Star”  Whiskies  will  receive  the  major 
support — with  advertisements  contain¬ 
ing  imaginary  conversations  between 
characters  famous  in  history  and 
literature.  In  advertisements  appear¬ 
ing  in  territories  where  major  sup¬ 
port  will  be  given  G  &  W’s  Mill  Farm 
Straight  Bourbon  Whiskey,  the  con¬ 
versation  takes  place  between  strictly 
American  characters.  Fletcher  &  Ellis, 
Inc.,  New  York,  is  the  aging. 

Bunte  Brothers,  candy  manufac¬ 
turer,  Chicago,  has  appointed  Homer 
McKee,  Inc.,  Chicago  agency. 

Beginning  Oct.  1,  the  experimental 
advertising  campaign  for  black  tea, 
sponsored  by  the  tea  growers  of  India, 
Ceylon,  Java  and  Sumatra,  will  be 
expanded  to  a  national  basis,  it  was 
announced  by  Benjamin  Wood,  man¬ 
ager  director  of  the  Tea  Bltieau.  The 
new  program,  financed  by  an  annual 
budget  of  $1,000,000,  will  include  the 
continued  use  of  newspapers  in  51 
key  cities,  the  addition  of  magazines, 
outdoor  displays  and  merchandising 
promotions. 

■ 

SEEKS  BIG  AD  FUND 

Richmond,  Va.,  Sept.  14 — ’The  Vir¬ 
ginia  Conservation  and  Development 
Commission  has  voted  imanimously  to 
request  the  General  Assembly  for  an 
appropriation  of  $250,000  for  advertis¬ 
ing  and  publicizing  Virginia  to  tour¬ 
ists  during  the  two  fiscal  years  begin¬ 
ning  July  1,  1938.  Virginia  Press 
Association  originally  suggested  the 
$250,000  appropriation. 

■ 

N.  E.  MEETING  OCT.  3-5 

Town  Criers  of  Rhode  IsUuid  and 
Women’s  Advertising  Club  of  Provi¬ 
dence  are  making  plans  for  the  New 
England  Advertising  Clubs  conven¬ 
tion  in  Providence,  Oct  3,  4  and  5, 
at  the  Biltmore  Hotel,  with  a  banquet 
OcL  4  at  which  Gov.  Robert  E.  Quinn 
will  be  the  featured  speaker.  J.  Nel¬ 
son  Alexander  is  convention  chairman. 


be  supplemented  by  pages — many  of  president. 


pany,  Columbus,  Ind.,  was  named  year  in  the  interest  of  Alka-Seltzer. 


The  broadcasts  start  Sept  26. 


TO  ADDRESS  AD  CLUB 

Dr.  Glenn  Frank,  editor  of  Rural 
Progress  magazine  and  former  presi¬ 
dent  of  the  University  of  Wisconsin, 
will  address  a  luncheon  meeting  of 
the  Chicago  Federated  Advertising 
Club  at  the  Hotel  Sherman,  Sept.  23. 
His  subject  will  be;  “An  Editor  Looks 
at  Advertising.”  ^ 

PLANS  SUNDAY  ISSUE 

Scranton,  Pa.,  Sept.  15 — ^The  Scran¬ 
ton  Tribune  plans  to  issue  a  Sunday 
edition  early  in  October,  making  it  the 
first  seven-day  here  in  years. 


Chicago:  211  West  Woclcer  Drive 
New  York;  220  East  42nd  Street 
Son  Francisco:  1st  Not'l  Bonk  Bldg 


pany,  has  been  appointed  assistaw 
S.  D.  Mahan,  general  advert^ 
manager.  Mr.  Davis  has  been 
in  Westinghouse  advertising  since 
1910.  J.  M.  McKibbin,  Jr.,  wth 
inghouse  since  1922,  has  been  an! 
pointed  apparatus  advertising  and 
sales  promotion  manager. 

Raymond  F.  Peasback,  director  of 
merchandising,  advertising  and  sales 
promotion  of  Vitex  Laboratories,  Inc 
a  subsidiary  of  the  National  Oil  Pjoj!! 
ucts  Co.,  Harrison,  N.  J.,  has  been  an- 
pointed  director  of  advertising  and 
sales  promotion  of  the  Agricult*ai 
Division  of  NOPCO,  in  addition  to  hb 
present  duties  with  Vitex.  He  irill 


THE  ADVERTISING  SURVEY  $80,000  Idea  Wanted 


Anyone  who  has  a  good  Idea  how 
to  advertise  Michigan  to  the  rest 
of  the  United  States  is  invited  to 
get  in  touch  with  the  state  adminis¬ 
trative  board  at  Lansing. 

Auditor-General  George  T.  Gun- 
dry  has  revealed  that  because  of 
failure  to  get  such  a  campaign  under 
way  this  summer  the  state  will  have 
close  to  $80,000  to  spend  for  this 
purpose  next  summer. 

The  state  advertising  fund  is  built 
up  of  direct  appropriations  from 
the  legislature,  and  refunds  to  the 
Administrative  Board  from  the  tour¬ 
ist  associations. 


New  Anthracite  Campaign,  Beginning  Next 
Week,  Marked  by  Attention  to  Dealer  Copy 
A  Novelty  in  Chain  Grocery  Copy  Appears 
By  ROBERT  S.  MANN 


ARRIVAL  of  the  fall  advertising  cam-  ad.  One  series,  shown  herewith, 
paign  of  Anthracite  Industries,  Inc.,  stresses  the  “solid  comfort”  in  solid 
scheduled  to  start  next  week,  is  a  good  fuel,  another  the  advance  in  anthra- 

cite  equipment,  another  offers  forth- 
DsmiigMtsMfviTuioiKsiiN  ».  4  iMiKumti  right  Competitive  copy  Under  headings 
miHSMiK  such  as  “Can’t  leak,”  “100%  safe,”  etc. 

V  Another  series  consists  of  sample 

*1  .  Ustimonials,  with  instructions  on  how 

■®*^**“  obtain  permission  from  customers 

to  substitute  local  names,  photos  and 
statements  for  those  in  the  copy  as 
HniuKt  cMiw  »  M  l  HI  furnished.  Another  series,  on  the  local 


own  photo  instead  of  pen  sketches  Richmond,  Va.,  Sept.  14 — Represent-  manager  of  the  Brill  Mfg.  Co.,  mak 
provided.  atives  and  executives  of  insurance  ot  “Brillo,’’^  and  also  the  Utility  C 

The  Anthracite  Industries’  own  ad-  companies  from  all  sections  of  the  n»aker  of  “Gre-Solvent,”  has  b^ 
vertising  is  unusual  in  make-up.  country  will  gather  at  the  Hotel  associated  with  Armand  R.  Arahy 
Each  piece  of  copy  covers  half  a  dozen  Chamberlin  at  Old  Point  Comfort,  -•  v 

points,  with  a  section  on  each — com-  Monday,  Sept.  20,  for  a  three-day 
fort,  savings,  cleanliness,  basement  annual  convention  of  the  Life  Adver- 
modemization,  the  local  dealer,  etc.  tisers’  Association.  The  convention 
The  picture-and-caption  treatment  will  close  Wednesday  noon  with 
used  is  that  which  has  gained  great  election  and  installation  of  officers, 
favor  in  current  advertising. 

Tlie  Simpers  Company,  New  York, 
is  the  agency  for  the  anthracite  drive. 

Grocery  Copy 

HEREWITH  we  show  you  a  chain 
grocery  advertisement.  Honest!  This 
comes  from  last  Saturday’s  W  ashing - 
ton  Post,  being  the  first  of  a  series  of 
13  Saturday  advertisements  intended 


the  organization  of  Tarr  &  Aruy. 
manufacturers’  representatives.  Tur 
&  Arany  will  represent  food  manufac¬ 
turers  in  the  New  York  metropolitan 
market,  synchronizing  sales  with  co¬ 
operative  newspaper  advertising  and 
merchandising.  Offices  are  located  in 
the  General  Motors  Building,  New 
York. 

E.  T.  Nettleton,  formerly  advertis¬ 
ing  manager  of  Holland-Amehca 
Steamship  Line,  and  for  the  past  sev¬ 
eral  years  with  the  Charles  W.  Hoyt 
Company,  Inc.,  New  York,  has  bera  | 
appointed  advertising  manager  of  the  ! 
Calco  Chemical  Company,  a  division 
of  the  American  Cyanamid  Company,  j 

Humphrey  Company,  Bo'ston  agency,  N.  J.  , 

as  account  executive.  He  was  for-  Oldetyme  Distillers,  Inc.,  producer  j 

merly  copy  writer  and  accoimt  ex-  Three  Feathers  and  Green  River 
executive  with  Ruthrauff  &  Ryan  and  whiskies,  has  appointed  Louis  J.  Gor- 
with  the  New  York  office  of  Doremus  “ON  supervisor  of  metropolitan  sales 
&  Co.  activities  succeeding  Si  MosKOwm. 

Dudley  Fay,  formerly  vice-presi-  ^’osigned. 
dent  and  account  executive  in  the  Neilson  M.  Mathews,  former  vice-  i 
Chicago  division  of  J.  Walter  Thomp-  president  of  Carter-Thomson  Agency, 
son  Compemy,  joins  the  New  York  joined  Geare-Marston,  Inc.,  Phil- 
advertising  staff  of  Time.  adelphia  and  New  York,  as  an  ac- 

Frank  Braucher,  for  many  years  count  executive.  He  formerly  wm  an 
vice-president  and  advertising  direc-  cxecuUve  of  Curtis  Publishmg  Can¬ 
tor  of  Crowell  Publishing  Company, 

has  resigned  Tom  Varley  has  been  elected  presi- 

Beeman  Fisher,  for  17  years  adver-  ^”8^5  &  Varley,  Inc 

tising  manager  Texas  Power  &  Light  if 

Co  Dallas  has  resiened  to  become  to  become  head  of  Schick  Dry  Shava, 
L-o.,  uaiiM,  nas  resigned  to  become  David  Lewis  has  been  made  vke- 

vice-president  and  general  manager  -j  *  j  /-.v  i  v 
of  radio  station  WOAI,  San  Antonio.  President  and  Charles  Krueger, 
Fisher  is  oast  secretarv  of  the  Tenth  treasurer.  Kennard  Keen 

DSrict  ALciiated  Advertishig  Club.  &  Varley  as  a^ 

He  also  was  formerly  with  the  Asso-  coun  execu  ive. 
ciated  Press  Gerald  Kochenderfer  has  been  ap- 

R.  R.  Davis,  formerly  apparatus  ad-  “J 

vertising  manager  of  ffirWesting-  of  ffie  NaUonal  Tool  Company,  Clev^ 


to  SoH  the  AdvontogM  of  Anthrocito 


Among  Advertising  Folk 


occasion  for  tribute  to  an  industry 
that  has  done  a  fine  job  of  selling  to 
solve  its  problem. 

But  more  than  that,  it  marks  a  sig¬ 
nificant  milestone  for  the  newspaper 
business.  No  one  can  tell  how  much 
advertising  of  this  cooperative  sort  has 
been  turned  to  magazines  and  radio 
or.  the  theory,  casually  accepted  but 
firmly  held,  that  “if  you  can’t  use  all 
the  newspapers,  better  not  use  any.” 

To  say  nothing  of  the  instances  in 
which  proposed  programs  have  been 
abandoned  because  part  of  an  industry 
would  not  bear  its  share  of  the  cost. 

The  outstanding  success  achieved  by 
the  Anthracite  Industries  proves  that 
both  difficulties  can  be  overcome  by 
intelligent,  persistent  effort.  The  ex¬ 
ample  should  make  it  easier  to  sell 
other  industries  on  the  possibilities  of 
newspaper  advertising. 

The  new  anthracite  campaign  will 
break  Sept.  21  and  following  days  in 
106  newspapers  in  73  cities  from  Maine 
to  the  District  of  Columbia,  and  from 
the  Atlantic  Coast  west  as  far  as  Buf¬ 
falo.  In  addition,  a  special  campaign 
will  be  used  in  Detroit  and  Mil-  to  sell  the  women  of  Washington  both 
waukee,  marking  the  first  invasion  of  ideas  and  groceries  for  Sunday  din- 
Middlewestem  territory  except  for  a  ners. 

test  campaign  last  year.  Field  work  The  block  of  type  at  the  lower 
has  been  begim  in  the  South,  and  ad-  right  comer,  set  in  light  10  point, 
vertising  in  that  section  may  be  ex-  represents  the  product-and-price  copy 
pected  in  another  year  or  so.  of  a  typical  grocery  ad.  To  the  left 

r»  1  K  J  is  a  suggested  Sunday  menu,  and 

Helping  Dealers  Advertise  farther  to  the  left  is  copy  urging  con- 

AN  INTERESTING  angle  of  the  new  sumers  to  “get  the  Sanitary  habit.” 

anthracite  campaign  is  the  increased  ■ 

effort  to  make  advertisers  out  of  muTDHT^lvr 

dealers— not  only  coal  dealers  but  BACARDI  CAMPAIGN 
plumbing  and  heating  contractors,  Lawrence  C.  Gumbinner  Advertis- 
and  other  dealers  in  coal-buming  mg  Agency,  New  York,  has  been  ap- 
equipment.  The  headquarters  fur-  pointed  for  Bacardi  rum,  distributed 
nishes  proofs  of  varied  campaigns  to  by  Schenley  Import  Corporation.  A 
dealers,  proofs  and  mats  to  local  news-  campaign,  somewhat  larger  than  that 
papers;  and  field  workers  of  the  An-  of  last  fall,  will  be  started  shortly  in 
thracite  Industries  work  with  news-  newspapers  in  major  cities  and  in 
paper  solicitors  to  obtain  tie-in  adver-  magazines, 
tising.  Last  year  tie-in  copy  by  deal-  | 

SPECIAL  NAB  MEETING 

linage  of  the  general  campaign,  and  A  special  convention  of  the  National 
this  year  those  in  charge  are  counting  Association  of  Broadcasters,  the  first 
on  doing  as  well  or  better.  called  by  the  board  of  directors  in  the 

The  dealer  campaigns  are  varied  in  organization’s  history,  will  be  held  in 
nature,  and  dealers  are  urged  to  use  New  York  City  Oct  12,  probably  at 
a  whole  campaign  rather  than  a  single  the  Waldorf-Astoria. 
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flTH  THE  ADVENT  OF  WAR  seem¬ 
ing  more  and  more  likely  as  Euro- 
jKgn  and  Far  Eastern  crises  come  to 
fhead,  Nelson  Antrim  Crawford’s 
but  vital  book  concerning  the 
education  of  American  children 
Ljjnst  war  takes  on  significance. 
Tour  Child  Faces  War,”  is  the  title  of 
educational  piece,  published  by 
Coward-McCann  Inc. 

Mr.  Crawford  is  a  journalist  and 
effiter  of  long  standing,  having  con¬ 
tributed  articles  to  the  Encylopedia 
for  the  Social  Sciences,  the  American 
Vercury,  the  New  Republic,  and  the 
\afion.  Since  1928,  he  has  been  edi¬ 
tor-in-chief  of  the  HoiLsehold  Maga- 
one.  Psychologically,  Mr.  Crawford 
has  treated  his  subject  well.  He 
drives  deeply  and  intelligently  into 
the  child’s  mind  and  into  the  parent’s 
mind  in  his  series  of  questions.  There 
are  no  lengthy  dissertations,  no  highly 
technical  psychological  terminology 
but  pure  conversation..  “Your  Child 
Faces  War”  is  a  valuable  book,  but 
whether  the  training  of  the  children 
of  only  one  nation  will  effect  the  de¬ 
sired  result  is  matter  of  speculation. 
And  certainly  the  chances  that  parents 
of  other  nations  will  adopt  Mr.  Craw¬ 
ford’s  ideas  are  at  best  slim. — J.  A. 

■ 

HENRY  W.  CLUNE,  columnist  for  the 
Rochester  (N.  Y.)  Democrat  and 
Chronicle,  is  author  of  a  novel,  “The 
Good  Die  Poor,”  published  by  Long- 
nans,  Green  &  Co. 

A  swift-moving  modem  story  of 
newspaper  life  and  municipal  politics, 
with  the  main  character  a  sort  of 
newspaper  David  Harum,  “The  Good 
Die  Poor”  is  dune’s  first  published 
novel.  Two  books  of  his  newspaper 
writings,  under  the  title,  “Seen  and 
Heard,”  have  been  published  by  the 
Democrat  and  Chronicle.  He  has  sold 
a  number  of  short  stories  to  maga- 
unes. 

Motion  picture  rights  for  the  novel 
have  been  purchased  by  Warner 
Brothers  Pictures.  The  English  pub¬ 
lishing  rights  were  purchased  by 
Metheun,  Lt.,  London,  and  the  book 
will  come  out  in  that  country  in  mid- 
autumn. 

■ 

WHEN  CHINA  GOES  TO  PRESS” 
by  George  L.  Moorad  in  the  July 
issue  of  the  China  Journal  (Shang¬ 
hai)  declares  that  “more  than  any 
other  institutions’  newspapers  reflect 
the  anomalous  make-up  of  modem 
China;  her  hopes  and  disappointments, 
her  disunity  and  her  new-found  pa¬ 
triotism  .  .  .  not  spokesmen  for  the 
people,  nor  quite  creatures  of  the 
Government.” 

Editorial  room  atmosphere  has  none 
d  the  American  clatter  and  bristle, 
•ys  the  author;  there  is  much  segre- 
ption  into  separate  rooms,  symbolic 
d  the  system  of  separating  the  paper 
Bto  departments,  cind  all  writing  is 
hy  hand  for  the  Chinese  typewriter  is 
fcw  and  clumsy.  Only  the  telephone 
■id  the  ubiquitous  tea-boy  disturb 
K  peace. 

But  “an  entirely  different  impres- 
fcn  is  gained  by  a  visit  to  the  press- 
•oom,  where  giant  American  rotary 
jreases  thunder  out  in  an  hour  or  less 
M  edition  that  has  taken  all  day  to 
^ite  with  brush  and  ink  and  set  in 
^e  characters  by  hand.” 

of  typesetters  deal  with  at 
10,000  characters,  filed  by  system 
radicals”  and  numbers;  it  takes 
ity  of  several  years  for  a  man 
between  two  and  three  colunms 


of  1,000  characters  each  in  a  10-hour 
day,  and  after  this  comes  the  me¬ 
chanical  feat  of  laying  out  pages  of 
12  horizontal  columns  with  vertical 
lines  of  characters  wedged  between 
and  around  solid  blocks  of  advertis¬ 
ing  layouts,  resulting  in  a  “higgledy- 
piggledy  arrangement  that  drives 
readers  nearly  frantic  when  they  try 
to  locate  their  favorite  editorial  col¬ 
umn,  or,  for  that  matter,  any  regular 
feature  except  the  advertising,  which 
by  tradition  borrowed  from  the  Eng¬ 
lish,  generally  usurps  the  front  page 
among  other  choice  spots.” 

In  general,  Chinese  papers  either 
carry  advertising  and  reams  of  po¬ 
litical  news  or  entertain  the  reader 
more  informally.  Mr.  Moorad  roughly 
parallels  the  New  York  Times  and  the 
tabloids.  The  former  class,  compris¬ 
ing  the  oldest  newspapers  in  the 
country,  is  the  more  nvunerous;  “this 
is  somewhat  remarkable  for,  while  the 
Chinese  are  born  politicians,  they  are 
equally  enthusiastic  gossipers.”  How¬ 
ever,  the  advertisements  with  their 
“dramatic  and  often  bawdy  messages” 
considerably  brighten  the  otherwise 
serious  big  political  dailies. — R.  G. 

■ 

ADD  PUJJ>S.  “If  You  Must  Write 

for  the  Pulps,”  as  Harold  B.  Hersey 
suggests  in  the  last  chapter  of  his 
new  book,  reviewed  here  recently, 
you  will  be  interested  to  know  that 
the  title  of  the  book  is  “Pulpwood 
Editor.”  Sorry! 

■ 

In  the  Periodicals 

Gordon  Carroll,  writing  “Ur.  Roosevelt’s 
Propaganda  Trust,"  in  September  American 
Mercury  says — “the  American  citizen  since  the 
Roosevelt  accession  on  March  4,  1933,  has 
fallen  victim  to  a  torrent  of  high-powered 
propaganda  which,  in  extent,  plausibility, 
subtlety  and  universal  application,  has  never 
been  equalled  by  any  foreign  dictatorship.” 
The  writer  goes  on  to  list  some  of  the  public 
relations  employes — 73  for  the  Department  of 
Agriculture,  21  for  the  Social  Security  Board, 
"at  least  60"  for  the  WPA,  etc. 

The  current  Cinema  Arts  contains  an  article, 
“Ditto  Ditto,”  about  Simone  Simon.  It  was 
written  by  H.  Allen  Smith,  New  York  World- 
Telegram  feature  writer.  The  guest  movie 
critic  of  the  month  in  the  same  magazine  is 
Howard  Barnes  of  New  York  Herald  Tribune. 

The  part  the  newspaper  world  played  in 
recent  congressional  history  is  discussed  by  the 
editors  in  September  Current  History,  under 
the  title,  “Court  and  Press.”  Quotes  from 
newspapers  all  over  the  country  are  used. 
This  week’s  Saturday  Evening  Post  starts  a 
behind-the-scenes  history  of  the  court  question 
by  Joseph  AIsop  and  Turner  Catledge;  title, 
“The  168  Days.” 

A  conscious  or  unconscious  note  of  humor 
invades  the  Contributors’  Column  of  the  cur- 
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rent  Forum.  In  discussing  the  son  of  the  late 
Sir  .Arthur  Conan  Doyle  it  says  he  “dedicates 
himself  to  communicating  with  life  beyond  the 
grave  and  races  automobiles  as  a  hobby.” 

“Peter  B.  Kyne’s  Inside  Story,”  in  Septem- 
I  er  Writer's  Digest,  is  by  Frank  K.  Ross,  re- 
tiorter  for  Phoenix  Arizona  Kepubtie. 

■ 

6  Coast  Groups  Plan 
Cooperative  Action 

Representatives  of  six  Pacific  area 
newspaper  associations  will  confer  in 
San  Francisco  Sept.  25,  26  and  27  on 
plans  for  a  proposed  cooperative  pro¬ 
gram  advancing  general  newspaper 
interests  in  that  region.  The  meeting 
has  been  called  by  Fred  W.  Kennedy, 
manager,  Washington  Publishers  As¬ 
sociation  and  past  president  of  News¬ 
paper  Association  Managers,  Inc. 

Members  of  the  associations  of 
Arizona,  California,  Nevada,  Oregon, 
Washington  and  Hawaii  have  been  in¬ 
vited.  Sessions  will  be  held  in  the 
California  Newspaper  Publishers  As¬ 
sociation  offices. 

Basis  for  the  organization,  known 
as  the  Pacific  Slope  Liaison  Commit¬ 
tee,  was  laid  at  a  previous  San  Fran¬ 
cisco  meeting  held  April  17. 

Included  in  the  subjects  to  be  con¬ 
sidered  for  joint  Pacific  action  are 
placement  of  responsibility  for  in¬ 
dividual  newspaper  association  work, 
study  of  legislative  programs  both  in 
the  separate  states  and  nationally, 
chain  store  relationships,  newspaper 
advertising  representation  and  repre¬ 
sentation  on  various  boards. 


CNPA  MEETING 

Palo  Alto,  Cal.,  Sept.  17. — Califor¬ 
nia  newspaper  publi^ers  opened  a 
three  -  day  conference  here  with 
Stanford  University  and  the  Chi- 
fornia  Newspaper  Publishers  Asso¬ 
ciation  as  joint  sponsors.  Business 
sessions  will  be  held  Saturday  with 
George  Morell,  president  of  the  Cali¬ 
fornia  Newspaper  Publishers  Asso¬ 
ciation,  presiding.  Mr.  Morell,  who  is 
president  of  Peninsula  Newspapers  In¬ 
corporated  and  publisher  of  the  Palo 
Alto  Times  will  present  a  report  on 
the  Chicago  meeting  of  publishers  and 
discuss  the  newspaper  labor  program. 
Presiding  at  the  round  table  for  daily 
newspapers  will  be  William  Scripps 
Kellogg,  Glendale  News-Press  and  a 
vice-president  of  the  CNPA.  Roy  A. 
Brown,  San  Rafael  Independent,  di¬ 
rects  the  weekly  discussion.  H.  C. 
Burkheimer,  Alhambra  Post-Advo¬ 
cate,  addresses  the  round-table  ses¬ 
sion  on  “Increasing  Expenses  and 
What  Are  We  Going  to  Do  About 
Them.” 

■ 

IN  LARGER  QUARTERS 

After  a  17-year  occupancy  of  three 
rooms  on  the  first  floor  of  the  Tribune 
building,  editorial  offices  of  the  Bis¬ 
marck  (N.  D.)  Tribune  and  the  state 
office  of  the  Associated  Press  have 
been  moved  into  new  quarters  on  the 
second  floor.  AP  is  occupying  a  suite 
of  three  rooms  while  the  Tribune  staff 
has  four  large  rooms. 


MORE  CIRCULATION  ... 
AND  A  HANDSOME  PROFIT 

Here  is  your  opiiortunity  to  render  a 
public  service  in  your  community — to  build 
up  reader  good-will — to  encourage  added 
advertising  lineage — to  increase  your  cir¬ 
culation  at  a  profit! 

A  new,  dynamic  Publishers  Service  promo¬ 
tion  plan  makes  it  possible  for  you  to 
offer  to  your  readers — practically  as  a  gift — 

The  oxford 

UNIVERSAL  ENGLISH 

DICTIONARY 

IN  10  MASSIVE  VOLUMES 

This  greatest  of  all  dictionaries  is  recog¬ 
nized  the  world  over  as  the  final  word  on 
the  English  language.  Published  and  dis¬ 
tributed  with  the  sanction  of  Oxford 
University,  this  most  outstanding  of  all 
reference  works  is  as  beautiful  in  appear¬ 
ance  as  it  is  monumental  in  content.  Con¬ 
sult  America’s  foremost  newspaper  pro¬ 
motion  organization  for  details  and 
for  exclusive  franchise  in  your  territory. 

Publishers  Service 
Company,  Inc. 

75  West  Street  -  -  New  York,  N.  Y. 
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Pittsburgh  Group 
Adopts  Constitution 


Richard  Watts  Returns  Joumol-American 


From  Madrid  Front 


PiTTSBUBCH,  Sept.  15 — A  direct  chal¬ 
lenge  to  the  Newspaper  Guild  for  the 
right  to  represent  the  editorial  em¬ 
ployes  of  the  Pittsburgh  Press  in  col¬ 
lective  bargaining  negotiations  with 
the  management  was  flung  this  week 
by  the  newly-organized  Pittsburgh 
Ftess  Editorial  Association. 

A  proposed  constitution  for  the  new 
organization  has  been  adopted  by  the 
board  of  governors  and  will  be  sub¬ 
mitted  to  the  entire  membership  for 
approval  at  a  meeting  this  month. 

This  constitution  points  the  way  to 
the  battle  with  the  guild  in  providing 
for  appointment  of  a  Collective  Bar¬ 
gaining  Committee  to  deal  with  the 
management  on  questions  of  pay, 
hours  and  working  conditions. 

The  constitution,  a  copy  of  which 
was  placed  in  the  hands  of  every 
member  of  the  editorial  department, 
pledges  the  association  to  steps  “to 
elevate  the  standards  and  ethics  of  the 
profession  as  well  as  lending  itself  in 
assisting  in  publishing  a  better  news¬ 
paper”  and  “not  participate  in  political 
or  religious  controversies.” 

A  three-fourth  majority  vote  of  the 
membership  by  secret  mail  ballot 
would  be  required  for  affiliation  with 
any  outside  group,  for  the  calling  of 
a  strike,  for  amendments  to  the  con¬ 
stitution  or  expulsion  of  a  member. 
Dues  were  set  at  $2  per  year. 

The  Newspaper  Guild  now  has  a 
contract  with  the  Press  which  expires 
March  27. 

The  constitution  provides  for  the 
expulsion  of  any  mepiber  who  fails  to 
pay  his  dues  within  three  months  after 
the  beginning  of  the  fiscal  year. 

It  also  provides  that  “any  member 
guilty  of  actions  inimical  to  the  cause 
or  purposes  of  the  association,  or  guilty 
of  unethical  professional  conduct,  may 
be  expelled  by  a  three-fourths  ma¬ 
jority  of  the  entire  membership.” 


Richard  Watts,  Jr.,  drama  critic  of 
the  New  York  Herald  Tribune,  re¬ 
turned  recently  on  the  Normandie 
after  six  weeks  in  Madrid  and  sur¬ 
rounding  districts  observing  the 
Spanish  war.  Robert  Neville,  of  the 
Herald  Tribime  editorial  staff,  who 
accompanied  Watts  on  his  tour 
throu^  the  government  territory,  ar¬ 
rived  on  the  liner  Manhattan  several 
days  later. 

The  Loyalists  are  more  affable  to¬ 
wards  newspapermen  than  are  the 
Insurgents,  declared  Mr.  Watts.  This 
fact,  he  said,  persuaded  him  to  remain 
with  the  forces  defending  Madrid. 
Correspondents  in  the  beleaguered 
city  have  assumed  a  blase  attitude 
in  regard  to  the  incessant  artillery 
fire  which  rakes  Madrid  daily,  and 
unconcernedly  go  about  their  busi¬ 
ness.  One  correspondent  was  busily 
engaged  in  preparations  for  a  book 
on  the  night  of  July  6  when  the  Loy¬ 
alists  launched  their  big  drive. 

Mr.  Watts  and  Mr.  Neville  encoun¬ 
tered  James  Minifie,  Herald  Tribune 
correspondent;  Herbert  Matthews, 
New  York  Times  correspondent,  John 
Buckley,  of  the  Chicago  Tribune,  and 
correspondents  of  the  various  news 
services  stationed  in  Loyalist  sectors. 
These  men  did  not  complain  of  any 
undue  restrictions,  said  Mr.  Watts. 

During  the  most  recent  offensive, 
however,  correspondents  were  not 
permitted  to  go  to  the  front  for  the 
first  time  in  the  year-old  conflict. 
Government  communiques  which 
proved  to  be  unusually  reliable,  were 
issued  to  the  newspapermen.  In  ref¬ 
erence  to  these  reports,  Mr.  Watts 
claimed  that  foreign  observers  were 
impressed  by  the.  authenticity  of  the 
information.  ■ 


Signs  with  Artists 

The  New  York  Evening  Journal 
and  American  last  week  signed  an 
agreement  with  the  Commercial 
Artists  and  Designers  Union,  an  AFL 
local.  The  union  declares  the  contract 
is  the  first  of  this  natiu'e  to  be  signed 


Ohioans  to  Try  Milk 
Ads,  Not  Milk  Strike 


Cincinnati,  Sept.  14  —  Newsp^ 
advertising  will  be  relied  upon  to^ 
the  retail  milk  consumers  of  the  Qn- 
cinnati  metropolitan  area  from  an  in! 
crease  of  a  cent  a  quart  on  bottled 
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?n  —  str^e  in  this  di^ict.  Dairy  fam^;  .  Mer 

The  contract  covers  13  artists  in  the  ^ 

advertising  department  and  provides  ... 

a  minimum  of  $30  a  week  for  artists  by  10  p*, 

of  the  lowest  category  and  a  $60  j  i  u 

minimum  for  those  doing  more  crea-  ,  iiJr  iu  ^emben  of 

tive  art  work.  The  contract  contains  Exchange  We 

preferential  re-hiring  clause  and  been  debatmg  among  themselvei  and 

with  the  farmers  organizations  whiet 


calls  for 
committee. 


joint  standing  grievance 


NEW  UNDATED  LEADS 

With  the  development  of  two 
threatening  war  fronts  in  Europe,  the 
New  York  Times  has  improved  on  its 
“undated  leads”  at  the  head  of  im¬ 
portant  stories  by  omitting  para¬ 
graphed  designations  of  various  atti¬ 
tudes  on  the  situation  and  interposing 
in  the  longer  run-together  lead  the 
pages  where  the  detailed  accounts  may 
be  found.  The  advantage  of  the  new 
style  is  in  the  picture  such  a  lead 
gives  of  simultaneous  developments  in 
a  crucial  situation.  A  typical  para¬ 
graph  reads  as  follows: 

“.  .  .  On  the  ground  the  Japanese 
were  pushing  inland  toward  ^ang- 
wan,  north  of  Shanghai  (Page  1).  But 
in  the  North  they  were  balked  35 
miles  west  of  Peiping  (Page  2).” 


supply  them  monthly  with  somefthw 
over  2,000,000  poimds  of  fluid  milk, 
as  to  whether  to  give  voluntary  co- 
opieration  to  Federal  control  of  tht 
Cincinnati  milkshed. 

To  go  under  Federal  control  would ; 
have  meant  an  increase  of  a  cent  i  j 
quart  to  the  price  of  milk,  now  deliv.  I 
ered  at  the  doorstep  at  i2c  a  quui  j 
Of  this  increase  the  farmer  would : 
have  obtained  27c  on  the  100  pounds. 

Through  competition  of  milk  am- 
neries  and  other  causes  the  bottled 
milk  consumption  of  Cincinnati  atet 
had  been  reduced  more  than  10  pe  j 
cent  below  normal.  Milk  deelen  j 
feared  that  a  price  increase  to  their  | 
customers  would  only  serve  to  de- , 
crease  consumption,  so  that  neidier 
they  nor  the  farmers  would  be  bene¬ 
fited. 


$50,000  LIBEL  ACTION 


WHEELING  WAGES  UP 


A.  P.  Hudson,  Charleston,  W.  Va., 
lawyer  and  former  circuit  judge,  sit¬ 
ting  as  chairman  of  the  arbitration 
board  hearing  the  case  of  the  Wheel- 
ing  Typographical  Union  No.  79  vs. 
the  News  Publishing  Company,  pub¬ 
lishers  of  the  Intelligencer  and  the 
News-Register,  awarded  a  flat  in¬ 
crease  of  7%  in  wages.  The  publish¬ 
ers  proposal  asked  for  a  decrease  of 
15%. 


Harrisburg,  Pa.,  Sept.  14 — The  Pa¬ 
triot  Company,  publisher  of  the  Pa¬ 
triot  and  Evening  News,  has  been 
named  in  a  $50,000  libel  suit  filed  in 
the  Dauphin  County  Court  here  by 
former  State  Senator  George  L.  Reed. 
Reed  charges  that  the  newspapers, 
through  various  news  stories  and 
editorials  connecting  him  with  certain 
political  alliances,  severely  injured 
his  business  and  reputation. 


PLANS  "BEE"  FOR  '38 

Tile  Louisville  Courier- Journal  is 
issuing  invitations  for  the  fourteenth 
annual  National  Spelling  Bee  to  be 
held  late  in  May  in  Washington.  New 
members  for  the  1937-38  school  year 
included  the  Worcester  (Mass.)  Tele¬ 
gram-Gazette  and  the  Charleston  (W. 
Va.)  Daily  Mail.  The  spelling  bee, 
originated  in  1925  as  a  goodwill  proj¬ 
ect,  is  open  to  daily  newspapers  of 
20,000  or  more  circulation.  Donald 
MeWain,  of  the  Courier- Journal,  is  its 
director. 


They  urged  the  farmers  to  wak  to  i 
see  if  advertising  would  not  InctaK 
sales  of  bottled  milk  by  10  per  cot 
After  thorough  discussion  the  fann-  ! 
ers  agreed,  partly  because  the  abon-  , 
dance  of  hay,  feed  and  ensilage  on  I 
their  farms  has  reduced  costs  of  op-  '  /^yte 
eration.  j 


GERMAN  DAILY  SOLD 


USIL 


JACK  DUNN  NAMED  C.  E. 

Quebec,  Sept.  15  —  M.  McIntyre 
Hood,  for  the  past  year  city  editor  of 
the  Quebec  Chronicle-Telegraph,  has 
resigned  to  rejoin  the  Oshawa  Times. 
Jack  Dunn,  parliamentary  corre¬ 
spondent  for  the  Chronicle- Telegraph 
for  the  past  three  years,  has  been 
appointed  city  editor  in  succession  to 
Hood.  J.  Vance,  formerly  marine  re¬ 
porter,  has  been  switched  to  the  par¬ 
liamentary  beat. 


PRESS  AIDE  TO  RETIRE 

Washington,  D.  C.,  Sept.  14 — ^Lieut. 
Ernest  (Larry)  Seaman,  who  has  chal¬ 
lenged  many  a  newcomer  to  the 
Washington  newspaper  corps  enter¬ 
ing  the  White  House  to  attend  the 
Presidential  press  conferences,  is  to 
retire  from  the  force  Oct.  1,  terminat¬ 
ing  a  service  dating  from  1902.  He 
has  accepted  a  position  at  a  local 
bank.  ■ 


TOURS  FOR  NEWSMEN 

The  new  Pennsylvania  publicity 
commission,  formed  to  advertise  the 
state  to  tourists,  is  planning  a  series  of 
trips  for  Pennsylvania  newspapermen 
in  the  near  future.  Groups  will  be 
taken  over  different  parts  of  the  state 
with  the  idea  that  newspapermen 
should  be  properly  posted  on  what 
the  state  has  to  offer  in  the  way  of 
scenic  and  educational  features. 


Sale  of  the  St.  Paul  (Minn.)  VoUei- 
Zeitung,  German  language  daily  and 
Sunday  newspaper,  one  of  the  oldest 
German  language  newspapers  in  the 
United  States,  to  Val  J.  Peta"  of 
Omaha,  publisher  of  several  other 
German  language  newspapers,  was  an¬ 
nounced  Sept.  13.  Its  editorial  poliq 
will  be  the  same  as  that  of  all  other 
Val  J.  Peter  publications,  the  an- 
noimcement  stated. 


!  pub 


GUILD  UNIT  DISBANDS 


ADS  GUARANTEED 


WOMEN  TO  MEET 

Ohio  Newspaper  Women’s  Associa¬ 
tion  will  hold  its  37th  annual  conven¬ 
tion  at  Cincinnati  commencing  Oct. 
29  at  Hotel  Netherland  Plaza.  Awards 
for  outstanding  newspaper  work  will 
be  made. 


U.  OF  G.  NAMES  MASSEY 

Dyar  E.  Massey,  Jr.,  president  of 
Sigma  Delta  Chi,  national  professional 
jcumalistic  fraternity,  has  been  ap¬ 
pointed  graduate  assistant  in  the 
Henry  W.  Grady  School  of  Journal¬ 
ism  of  the  University  of  Georgia  at 
Athens,  John  E.  Drewry,  director, 
has  announced. 


The  guild  vmit  at  the  South  fim 
(Ind.)  Tribune,  published  by  F.  A 
Miller,  recently  withdrew  from  the 
guild  pledging  support  to  their  pub¬ 
lisher  in  a  signed  statement.  Tliert 
were  about  25  guild  members.  Last 
week  Publisher  Miller  announced 
wage  increases  to  staff  members. 
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Guaranteed  want  ads  are  now  being 
offered  by  the  Mobile  Press-Register. 
If  results  have  not  been  obtained  after 
the  first  week  the  ad  will  be  nm  free 
for  another  seven  days.  Results  are 
judged  solely  by  the  advertiser. 


HEADS  MAYORS'  CLUB 

Edward  J.  Gallagher,  mayor  of  La¬ 
conia,  N.  H.,  publisher  of  the  La¬ 
conia  Evening  Citizen  and  chairman 
of  the  New  Elngland  Associated  Press, 
was  elected  president  of  the  New 
Hampshire  Mayors’  Club  at  the  an¬ 
nual  meeting  at  Laconia,  Sept.  14. 


^Fitz-Livecork 
Press  Blankets 


Every  step  in  the  chain 
of  reproduction  proc¬ 
esses  is  important . . . 
but  so  much  depends 
upon  the  dependable 
uniformity  of  your  mat! 

Always  Uniform 


Write  for  Samples  and  Prices 


FITZPATRICK  FELT  MANUFACTURING  CO. 
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PHOTOGRAPH  Y— 41 


GRAFLEX  Pnize CAMERAS 


Mew  Dual  Hook-Up 
An  Aid  to  Photo  Artistry 


CAMERA  KNIGHTS 


SECOND  IN  LINE 


in  seniority  xhe  first  of  the  new  compact  As- 
on  the  photographic  staff  of  the  sociated  Press  Wirephoto  receiving 

Detroit  News  is  Bernard  E.  Nagel.  He  machines  was  put  into  operation  in 

_ _  joined  the  st^  the  Portland  Oregonian  newsroom 

Bof  the  News  in  recently.  Heretofore,  the  Oregonian 

May,  1912,  just  has  received  Wirephotos  by  United 

11  years  after  his  Airlines  plane  from  San  Francisco, 
chief,  William  A.  xhe  new  machine  will  probably  re- 
Kuenzel.  That  place  earlier  Wirephoto  equipment  in 

b  r  o  u  g  h  t  t  h  e  aH  stations,  it  was  learned  in  New 

News  stM  of  York.  It  stands  about  40  inches  high 

photographer^o  ^nd  is  three  feet  wide  by  two  feet 
two  nien.  ^me  deep.  The  older  and  much  larger 

stam  includmg  equipment  will  probably  be  retained 

inside  men  and  auxiliary  purposes, 
office  help,  now  ^ 

TaSr  opens  three  branches 

ney”  to  all  his  Three  branch  offices  for  advertising, 
co-workers  and  friends.  His  newspaper  circulation  and  news  information  ser- 

career  was  interrupted  only  once  and  vice  are  being  opened  by  the  Camden 

that  was  during  the  World  War  when  (N.  J.)  Courier- Post  at  Burlington, 

he  spent  18  months  in  the  United  Pitman,  and  Hammonton,  N.  J.  The 

States  Army  Aerial  Photographic  Ser-  first  branch  was  opened  at  Burling- 

vice,  part  of  that  time  overseas.  ton.  Sept.  11  with  a  spectacular  pro- 

Barney  regards  as  the  most  out-  motion  program,  a  pony  being  top 

f... — J,*-*——  standing  news  shot  in  his  long  gal-  prize  offered  school  children  suggest- 

when  he  was  able  to  feel  sure  of  a  ^  picture  of  Henry  Ford  and  jjjg  the  best  name  for  it.  Similar 

shot  at  1/lOOth  of  a  second.  When  Thomas  A.  Edison  in  earnest  conver-  prizes  are  being  awarded  in  connec- 
the  independent  manufacturers  pro-  sation.  The  shot  was  made  at  the  tion  with  the  formal  opening  of  the 

duced  devices  that  stepped  the  speed  funeral  of  President  Harding  m  branches  in  the  two  other  commtmi- 

up  to  l/20(lth  of  a  second  with  regu-  Marion,  O.  _  ties.  Herbert  W.  Tushineham.  sales 


Another  Scoop  with  GRAFLEX 


Two  “five-nose”  finishes  are  to  be  found  in  the 
records  of  thoroughbred  racing — and  this  one  was 
“shot”  by  Charles  M.  Smyth  with  his  Speed 
Graphic!  Another  outstanding  example  of  the 
split-second,  precision  performance  of  Graflex 
American-made,  Prize-Winning  Cameras — and  of 
their  ability  to  give  you  dramatic,  story-telling, 
paper-selling  pictures.  Your  dealer  will  gladly 
demonstrate  the  many  advanced  features  that 
make  Speed  Graphic  the  favorite  of  newspaper¬ 
men  everywhere. 


your  flash  photo 
problems  are  over 

No  more  ands,  Ua  or 
buts  about  getting 
your  shot  .  .  .  Super- 
Saah’s  light-producing 
medium  is  a  new 
hydronalium  wire, 
developing  a  flash 
three  times  as  long 
at  its  brightest  point, 
generating  60%  more 
photographically  ef¬ 
fective  light.  No  more 
uncertainty  about 
high-speed  synchron¬ 
ised  flashes  or  wide 


SPEED  6RAPHIC 


Send  today  lor 
r  •  our  free  catalog 

of  Q  r  a  fl  e  X  and 
Speed  Graphic  Cameras  and  Acces¬ 
sories.  Use  coupon  below,  if  you  wish. 
Folmer  Graflex  Corporation.  Dept.  EP- 
23,  Rochester,  N.  Y.,  U.  S.  A. 


Here  are  some  of  the  reasons  why 
picture-taking  with  a  Speed  Graphic 
is  exact  and  certain  even  under 
adverse  conditions:  distance  scale, 
rear  ground  glass,  folding  magni¬ 
fying  peep-sight,  folding  wire  find¬ 
er,  extra  long  bellows,  rising  and 


FOLMER  GRAFLEX  CORPORATIOh 


New,  all-photo  advertising  service  for 
all  lines  of  bueinees.  For  trade  pub¬ 
lications,  house  organa,  tabloidt,  news¬ 
paper  ads,  sales  letters,  broadsidee  or 
booklets,  PHOTOMATS  brings  100 
high  class  photographic  oyo  eatehors 
monthly  in  roady-to-uao-mata  for  only 
$S.  Qlooay  prints,  too.  All  alMO  and 
aublacts.  New  Vork’s  best  models. 
Write  for  free  proofs— no  salotmen. 
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ITU  HEARS  GREEN  PLEA, 
DEBATES  GOING  CIO 

Louisville,  Ky.,  Sept.  16— Warned 
by  William  Green,  president  of  the 
American  Federation  of  Labor,  that 
a  continued  division  of  labor  by 
hatred,  bitterness  and  discord  means 
“eventually  we  will  destroy  our¬ 
selves,”  delegates  and  visitors  to  the 
81st  annual  convention  here  of  the  In¬ 
ternational  Typographical  Union  con¬ 
sidered  the  future  of  their  veteran 
and  powerful  union — whether  to  “go 
CIO”  or  to  remain  a  loyal  affiliate  of 
the  federation  it  helped  to  found  56 
years  ago. 

The  fealty  issue  was  brought  to  the 
forefront  at  the  outset  of  the  conven¬ 
tion,  presided  over  by  Charles  P. 
Howard,  for  10  years  I.  T.  U.’s  presi¬ 
dent  and  now  secretary  of  the  Com¬ 
mittee  for  Industrial  Organization. 
Green,  in  effect  calling  on  the  printers 
to  remain  an  AFL  affiliate  and  to 
repudiate  Howard,  asked  for  an  im¬ 
mediate  vote. 

A  ballot  on  a  proposal  to  withdraw 
from  AFL  and  to  join  the  CIO  was 
expected  before  the  convention  ends 
Friday. 

Replying  to  Green’s  attack  on  the 
CIO,  Howard  charged  Mr.  Green’s 
administration  with  negligence  in 
pushing  organization  work. 

Internal  politics  revolved  about  ef¬ 
forts  of  the  “Independent”  party’s 
forces,  headed  by  Claude  M.  Baker, 
San  Francisco,  first  vice-president,  to 
wrest  control  of  the  convention  from 
the  Howard  “Progressives.”  How- 
ardites  prevailed,  however,  but  on 
first  test- vote,  the  Independents  won 
five  of  the  seven  members  of  the  po¬ 
tent  committee  on  appeals,  only  com¬ 
mittee  not  appointed  by  the  president 
Mr.  Baker  is  looked  on  as  chief  chal¬ 
lenger  to  the  Howard  presidency  when 
next  May’s  election  comes  along. 

Baker  told  the  ITU  men  that 
“unless  peace  is  restored  in  the  labor 
movement,  old  established  unions  like 
ours  will  be  drawn  into  a  struggle  the 
outcome  of  which  none  with  certainty 
can  foretell.  It  is  possible  we  might 
become  involved  in  jurisdictional  con¬ 
troversies  which  may  end  in  complete 
loss  of  identity  as  an  autonomous 
trades  union.” 

Representing  almost  90%  of  the 
eligible  craftsmen  in  the  American 
and  Canadian  printing  industry,  the 
375  delegates  were  among  some  2,000 
attending  the  convention  from  the 
union’s  900-odd  locals  with  member¬ 
ship  of  around  80,000.  Chiefly,  the 
convention  concerns  itself  with  legis¬ 
lative  matters  and  had  before  it  123 
“propositions”  sponsored  by  individ¬ 
ual  delegates  or  locals.  These,  for  the 
most  part,  had  to  do  with  by-law 
changes,  wage  and  hours  agreements 
in  scattered  localities,  etc. 


Daily  Cables  Editorial 
to  Black  for  Answer 


(By  telegraph  to  Editoi  &  Publisher) 

Chicago,  Sept.  16 — The  Chicago 
Times  today  cabled  a  700-word  edi¬ 
torial  to  Justice  Black  in  London  deal¬ 
ing  with  published  charges  concern¬ 
ing  his  membership  in  the  Klan.  The 
editorial  was  preceded  by  an  excerpt 
from  a  recent  Times’  editorial  in 
which  the  paper  declared  “If  the  new 
justice  has  shown  in  his  career  as  a 
Senator  such  intolerance  or  bigotry, 
the  President  and  the  Senate  have 
joined  in  an  error  which,  upon  proof 
in  his  conduct  on  the  court,  the  Times 
would  seek  to  correct  by  supporting 
impeachment  proceedings.” 

Today’s  editorial,  headed  “Cable¬ 
gram  to  Justice  Black,”  calls  upon 
the  Justice  “to  speak  up,”  asserting 
“The  people  have  a  right  to  know  the 
answers  to  questions  that  Justice 
Black  is  ducking.”  The  Times  con¬ 
demns  the  Justice’s  flight  from  re¬ 
porters,  stating:  “Newspapermen  in 
Paris  and  London  have  tried  to  ask 
him  whether  he  is  obligated  to  im- 
American  and  intolerant  ideals  by 
virtue  of  any  honorary  or  life  mem¬ 
bership  in  the  Klan.  He  won’t  an¬ 
swer.” 


Richard  Finnegan,  Times  editor,  told 
Editor  &  Publisher  the  editorial  was 
cabled  to  Black  to  inform  him  of  pub¬ 
lic  sentiment  in  this  country  and  to 
seek  a  reply  from  him. 


IN  NEW  POST 


Miley  Given  Severance 
Pay,  Leaves  N.  Y.  News 

Jack  Miley,  New  York  Daily  News 
sports  col'jmnist,  this  week  receiveo 
twelve  weeks’  severance  pay  and  left 
the  paper  following  settlement  of  a 
dispute  with  the  management  over  his 
proposed  transfer  to  a  rewrite  job  at 
a  reduced  salary. 

Miley  took  his  case  up  with  guild 
officials  recently  when  told  he  was  to 
be  transferred  to  the  news  depart¬ 
ment  because  his  column  was  “not 
satisfactory.”  The  guild  entered  a 
protest  and  after  several  conferences 
with  the  mimagement  it  was  “mutual¬ 
ly  agreed”  that  Miley  be  dismissed 
at  his  columnist’s  salary,  which  was 
said  to  be  well  over  $100  weekly. 
Miley  had  been  with  the  News  more 
than  eight  years,  making  his  sever¬ 
ance  pay  total  considerably  in  excess 
of  $1,200. 


NEWSPAPER 

WORLD 


4  ADVERTISING  REVIEW 


EDITOR  &  PUBLISHER 


FCC  Bars  Press  Card 
Claims  of  Chicagoan 


(By  telegraph  to  Kditob  &  Publishes) 
Washington,  Sept.  16 — G.  S.  McGill, 
trading  as  Publishers’  Service  Bureau, 
Chicago,  has  signed  a  Federal  Trade 
Commission  stipulation  in  which  he 
admits  misstatement  in  connection 
with  the  issuance  of  “press  cards”  and 
agrees  to  discontinue  the  practice. 
He  had  claimed  that  his  cards  en¬ 
titled  the  holder  to  receive  benefits 
usually  accruing  to  legitimate  press 
cards  issued  to  newspaper  staff  mem¬ 
bers.  McGill  also  agreed  to  cease  as¬ 
serting  that  the  holder  of  credentials 
such  as  are  supplied  by  him  to  each 
subscriber  to  his  book  “Free  Lance 
Corresponding  for  Newspapers”  is 
thereby  identified  as  an  active  news 
correspiondent. 


Time  Adds  Two  New 
Managing  Editors 


FO 


MACON  NEWS  WINS  SUIT 

Macon,  Ga.,  Sept.  14 — In  sustain¬ 
ing  a  general  demurrer  yesterday,  Su¬ 
perior  Judge  Malcolm  D.  Jones  dis¬ 
missed  a  suit  for  $15,000  damages 
brought  by  the  J.  W.  Woolfolk  Com¬ 
pany  of  Fort  Valley  against  the  Macon 
Evening  News.  The  Fort  Valley  com¬ 
pany,  manufacturers  of  insecticides, 
sought  to  recover  for  damages  al¬ 
legedly  suffered  last  spring  through  a 
story  printed  by  the  Macon  Evening 
News.  The  paper  contended  that  the 
story  in  question  was  a  fair  report 
of  a  judicial  proceeding  in  United 
States  district  court. 


Detroit  Mailers  Get  Pay 
Rise,  Closed  Shop 

Detroit,  Sept.  15 — Negotiations  be¬ 
tween  the  Detroit  Free  Press  and  a 
mailers  imion  which  already  held 
contracts  with  the  two  other  principal 
dailies  resulted  this  week  in  a  closed 
shop  contract  that  calls  for  raises  of 
10%.  The  contract,  similar  in  many 
i-espects  to  those  held  by  mailers  of 
the  News  and  the  Times,  a  Hearst 
afternoon  paper,  lifts  the  scale  to 
$1.10  per  hour,  one  of  the  highest 
rates  ever  established  in  mailers  con¬ 
tract.  The  agreement  is  the  first  in 
this  department  of  the  Free  Press  in 
more  than  20  years. 


CAROLINAS  C.  M/s  MEET 

The  18th  annual  convention  of  the 
Carolinas  Circulation  Managers  As¬ 
sociation  will  be  held  in  Asheville, 
N.  C.,  Oct.  24-26.  Rex  Beilis,  Salis¬ 
bury  (N.  C.)  Post,  is  association  presi¬ 
dent. 


i£Kiami  MjetralJ) 


rioMiD  A‘a  moMT  m  eosr  akt  k  tw  sr  acss 


Carroll  Kilpatrick,  former  associate 
editor  of  Birmingham  (Ala.)  Age- 
Herald,  has  been  named  associate  edi¬ 
tor  of  Montgomery  (Ala.)  Advertiser, 
succeeding  Gould  Beech,  who  has  en¬ 
tered  North  Carolina  University  for 
graduate  work  on  a  scholarship  ap¬ 
pointment.  Mr.  Kilpatrick  will  as¬ 
sume  his  new  post  on  his  return  from 
Europe. 


First  7  Months  of  1937 
carried 


8,030,761 


LINES  OF 


PAID  Advertising 


2nd  PAPER  (Afternoon) 

5,857,405  Lines 


3rd  PAPER  (Morning) 

3,453,783  Lines 


The  Herald’s  INCREASING  leadership  proves  that  the  advertisers 
of  this  rich  market  recognize  fully  the  fact  that  .  .  .  “You  CANNCJT 
cover  Miami  without  the  Herald  .  .  .  and  vou  CAN  cover  it  with 
the  Herald  .  .  .  alone.”  LEADER  in  MIAMI  IN  BOTH  ADVER¬ 
TISING  and  CIRCULATION  for  16  YEARS!” 


FRANK  B.  SHUTTS,  Publisher 


National  Representatives: 

J.  p.  McKinney  &  son 

New  York  Chicafo  San  Francisco 


Southern  Representatives: 

GARNER  &  GRANT 

Suite  1601 

Rhodes-Haverty  Bldg..  Atlanta,  Ga. 


Time  Magazine  recently  increased 
the  number  of  its  managing  editw, 
from  two  to  three  to  relieve  the  strain 
of  that  position. 

The  new  managing  editors  are  Man¬ 
fred  S.  Gottfried  and  Frank  Norrii 
who  were  moved  up  from  associate 
editors.  John  S.  Martin,  the  other 
managing  editor,  is  at  present  on  an 
extended  leave  of  absence.  John 
Shaw  Billings,  who  has  been  listed  as 
a  managing  editor  since  he  joined 
Life  has  had  his  name  withdrawn 
from  Time.  He  has  been  managing 
editor  of  Life,  an  affiliated  publication 
of  Time,  since  its  origin. 

T.  S.  Matthews,  formerly  a  contrib¬ 
uting  editor,  has  been  made  an  asso¬ 
ciate  editor,  a  position  from  whidi 
Arthur  Ogden  recently  resigned. 
Robert  Chasteney,  assistant  to  the 
publisher,  has  bron  made  promotion 
manager. 

Other  additions  to  the  staff  are: 
Carolyn  Marx,  formerly  of  the  World- 
Telegram,  to  the  book  department, 
and  Leon  Svirsky,  center  of  mudi 
controversy  between  the  newspaper 
guild  and  his  former  employer,  the 
World-Telegram,  because  of  his  dU- 
charge. 
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F.P.A.  WITH  NEW  YORKER 

Franklin  P.  Adams,  who  as  “F.  P, 
A.”  for  many  yccu-s  wrote  “The 
Conning  Tower,”  a  daily  column,  for 
the  New  York  World  and  later  for 
the  New  York  Herald  Tribune,  has 
been  writing  tennis  news  and  notes 
for  the  New  Yorker  magazine. 


CHAS.  BARTLETT  WEDS 

Charles  Bartlett,  Chicago  Tribuw 
golf  writer,  was  married  to  Miss 
Catherine  Shannon,  Chicago,  Sept.  15. 


Total 

Total 

Gran 

Ti: 

Knic 

Knic 


ToU 

ToU 

Crar 


Citiien 

Times 

Citizen 


Tota 

Totj 

Oral 


Georgi 

Constr 

Jouma 

Amet 

Consti 

Journ; 


Press- 

Press- 


Sews- 

Sun 

Sun 

•Arne 

ttSui 


Comn 

News 


Gr: 


Age-I 

News 

Post 

TXew 

•'k 


Recto 

Amei 

Globe 

Hera 

Post 

Tran 

V\dv 

TGIol 

tHer 

Post 


Cour 

■Vew) 

Time 

Cour 

tTTii 


Coui 

of 


.Time 

iNew 

iFree 

Tirai 


iPree 


SEPTEMBER  18,  1937 


43 


'  Iaugust  linage  for  leading  cities 

3sed  (Compiled  by  Media  Records,  Inc. I 

iton 


irain 

AKRON,  OHIO 

,  i 

1937 

1936  Gain  or  Loss 

. (e) 

603,482 

567,782 

35.700  G 

orrii 

1,055,552 

989,516 

66,036  G 

=iait 

rises  Press  ... 

. (S) 

285,865 

257,669 

28,196  G 

'ther  I 

1,659,034 

1,557,298 

101.736  G 

1  an 

Tntal  Sunday 

285,865 

257,669 

28.196  G 

Grand  Total  . 

1,944,899 

1,814,967 

129,932  G 

ALBANY,  N.  Y. 

ined 

faickerbocker. 

. (e) 

594,741 

465,454 

129,287  G 

atm 

400,579 

490.966 

90,387  L 

«ing 

•Times-Union  . . 

. (S) 

215,430 

163,489 

51,941  G 

ition 

995,320 

956,420 

38.900  G 

Total  Sunilay 

215.430 

163,489 

51,941  G 

trib- 

1,210,750 

1.119,909 

90.841  G 

(e)  now  published  in 

the  morning.  Albany 

ISS6- 

Knickerbocker 

Press  discontinued. 

New  name  is  now 

1  KnickerbfKker-Frcss-Mews. 

ALBUQUERQUE.  N 

.  M. 

.146,114 

310,290 

35,824  G 

the 

. (e) 

372.208 

317.107 

55,101  G 

>tion 

J.iurnal  . 

. (S) 

75,977 

57,554 

18,423  G 

718,322 

627,397 

90,925  G 

are: 

Total  Sunday 

75.977 

57,554 

18,423  G 

Grand  Total  . 

794,299 

684,951 

109,348  G 

ASHEVILLE,  N.  ( 

C. 

333,670 

286,189 

47,481  G 

lucfa 

. (e) 

387,874 

300,833 

87,041  G 

aper 

Citizen-Times  . . 

. (S) 

171,300 

193,205 

21,905  L 

the 

721,544 

587,022 

134,522  G 

dia- 

Total  Sunday 

171,300 

193,205 

21,905  L 

Grand  Total  . 

892,844 

780,227 

112,617  G 

ATLANTA.  GA 

£B 

. (e) 

460,633 

410,733 

49,900  G 

Connitution  .... 

415,343 

523,767 

108,424  L 

^  p. 

. (e) 

722,209 

599,125 

123,084  G 

. (S) 

208,571 

193,562 

15,009  G 

Tlie 

(institution  . . . . 

. (S) 

245,348 

223,164 

22,184  G 

>  for 

Journal  . 

. (S) 

254,454 

234,829 

19,625  G 

'  for 

Total  Daily  . . 

1,598.185 

1,533,625 

64,560  G 

ToUl  Sunday 

708.373 

651,555 

56,818  G 

lotes 

Grand  Total  . 

2,306,558 

2,185,180 

121,378  G 

ATLANTIC  CITY,  1 

N.  J. 

Press-Union  . . . 

378,993 

387,573 

8,580  L 

)S 

Press-Union  . . . . 

. (S) 

70,952 

64,331 

6,621  G 

Total  Daily  . . 

378,993 

387,573 

8,580  L 

ToUl  Sunday 

70.952 

64,331 

6,621  G 

Grand  Total  . 

449,945 

451.904 

1.959  L 

Sold  mornina  and  evening  combination.  Linage  of  one 

..  IS. 

edition  shown. 

BALTIMORE,  MD. 

— 

News-Post  . 

. (e) 

756,581 

716,664 

39,917  G 

Sun  . 

. (e) 

865,245 

844.988 

20,257  G 

Sun  . 

427,513 

437.687 

10,174  L 

'.American  . 

. (S) 

317,143 

332,394 

15,251  L 

ttSun  . 

. (S) 

477,657 

467,414 

10,243  G 

1 

Total  Daily  . . 

2,049,339 

1,999,339 

50,000  G 

Total  Sunday 

794,800 

799,808 

5,008  L 

Grand  Total  . 

2,844.139 

2,799,147 

44,992  G 

BANGOR,  MAINE 

Commercial  _ 

. (e) 

258,466 

195,494 

62.972  G 

News  . 

341,828 

371,729 

29,901  L 

Grand  Total 

600,294 

567,223 

33,071  G 

BIRMINGHAM.  ALA. 

Age-Herald  . . . . 

399,942 

296.712 

103,230  G 

News  . 

. (ej 

536,070 

465.016 

71,054  G 

Post  . 

. (e) 

378,508 

384,024 

5,516  L 

tNews  .and 

Age-Herald  . . 

. (S) 

321,477 

301,971 

19,506  G 

Total  Daily  . . 

1,314.520 

1,145,752 

168.768  G 

lotal  Sunday 

321,477 

301,971 

19.506  G 

(•rand  Total 

1,635,997 

1,447,723 

188,274  G 

BOSTON,  MASS. 

Recurd  . 

234,341 

233,484 

857  G 

American  . 

. (e) 

271,780 

278,899 

7,119  L 

Globe  . 

....(me) 

462,634 

506,042 

43.408  L 

Herald-Traveler 

....  (me) 

642,184 

660,203 

18,019  L 

Post . 

. (m) 

354,519 

359.458 

4,939  L 

Transcript  . 

. (e) 

261,181 

278,313 

17,132  L 

‘Advertiser  _ _ 

. (S) 

223,735 

237,022 

13.287  L 

IGlobe  . 

. (S) 

370.078 

359,362 

10,716  G 

r 

tHerald  . 

. (S) 

352,209 

322.395 

29,814  G 

k 

Post  . 

. (S) 

118,877 

111,076 

7,801  G 

Total  Daily  , . 

2.226.639 

2,316,399 

89,760  L 

1  otal  Sunday 

1,064,899 

1,029.855 

35,044  G 

Grand  Total 

3.291,538 

3,346,254 

54.716  L 

Globe  (m  & 

e)  sold  in 

combination  only.  Herald  linage 

shown.  Traveler  sold  also  in  combination  with  Sunday 

Herald. 

BUFFALO.  N.  ' 

r. 

Courier  Express 

....  (m) 

493.127 

471.431 

21,696  G 

•Vews  . 

939,594 

884,397 

55,197  G 

Times . 

. (e) 

501.723 

406,247 

95.476  G 

Courier  Flxoress 

. (S) 

231.757 

176,887 

54,870  G 

tlTimes  . 

. (S) 

164,472 

156,730 

7,742  G 

Total  Daily  . , 

1,934.444 

1,762,075 

172.369  G 

> 

Total  Sunday 

396,229 

333,617 

62.612  G 

Grand  Total  , 

2  330,673 

2,095,692 

234,981  G 

i 

CAMDEN.  N.  . 

J. 

Courier  . 

. (e) 

504,934 

478.981 

25.953  G 

Courier  (el 

and  Post 

(m)  sold  in  combination.  Linage 

ol  Courier  (e) 

sllOWTl. 

CHATTANOOGA,  TENN. 

Times  . 

281,476 

278,222 

3,254  G 

V  u  w  s 

. (e) 

356,444 

386,204 

29,760  L 

■ree  Press  .... 

. (e) 

591.863 

i  imes 

. (S) 

134.586 

122,872 

11,714  G 

Her  Press  . . . . 

. (S) 

177,104 

Total  Daily  , 

1,229,783 

664.426 

565.357  G 

Total  Sund.ay 

311,690 

122,872 

188,818  G 

Grand  Total  , 

1,541,473 

787.298 

754,175  G 

CHICAGO,  ILL. 

1937  1936  Gain  or  Loss 


Tribune  . (m)  949,532  890,451  59.081  G 

Herald  Examiner  ...(m)  564,237  568,719  4.482  L 

tl>aily  News  . (e)  865,485  826,902  38,583  G 

American  . (e)  562,448  555.692  6,756  G 

Times  . (e)  464,238  344,212  120,026  G 

tTrilmne  . (S)  645,393  639.814  5.579  G 

•Herald  Examiner  ...(S)  283,360  313.566  30.206  L 

Times  . (S)  71,041  61,189  9,852  G 

Total  Daily  .  3,405.940  3,185.976  219.964  G 

Total  Sunday  .  999,794  1,014,569  14,775  L 

Grand  Total  .  4,405,7.34  4.200,545  205,189  G 

CINCINNATI,  OHIO 

Enrjuirer  . (m)  339,010  314.365  24,645  G 

Post  . (e)  530,083  478,825  51,258  G 

Times  Star  . (e)  772.106  737,469  .34,637  G 

tEnquirer  . (S)  491,317  458.150  33,167  G 

Total  Daily  .  1,641,199  1,530,659  110.540  G 

Total  Sunday  .  491,317  458,150  33.167  G 

Grand  Total  .  2,132,516  1,988,809  143,707  G 

CLEVELAND,  OHIO 

Plain  Dealer  . (m)  606,467  573,530  32.937  G 

News  . (e)  599,039  556,996  42,043  G 

Press  . (e)  1,025.438  915,666  109,772  G 

ttPlain  Dealer  . (S)  493,814  425,128  68,686  G 

Total  Daily  .  2,230,944  2,046,192  184,752  G 

Total  Sunday  .  493,814  425,128  68,686  G 

Grand  Total  .  2,724,758  2,471,320  253,438  G 


FORT  WAYNE,  IND. 


1937  1936  Gain  or  I.oss 

Journal  Gazette  . (m)  396,030  354.042  41,988  li 

News  Sentinel  . (e)  764,559  703,222  61,337  G 

Journal  Gazette  . (S)  224,329  226,572  2.243  L 

Total  Daily  .  1,160,589  1,057.264  103,325  G 

Total  Sunday  .  224,329  226,572  2,243  L 

Grand  Total  .  1,384,918  1,283,836  101,082  G 

FORT  WORTH,  TEXAS 

Star  Telegram  . (m)  250,801  246,033  4,768  G 

Star  Telegram  . (e)  493.219  435,338  57,881  G 

Press  . (e)  340.926  320,735  20,191  G 

Star  Telegram  . (S)  159,735  156,374  3,361  G 

Toml  Daily  .  1,084,946  1,002,106  82,840  G 

Total  Sunday  .  159.735  156,374  3,361  G 

Grand  Total  .  1,244,681  1,158,480  86,201  G 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  and  Star . (e)  303,420  249,622  53.798  G 

Star  merged  with  Review  Feb.  28,  1937. 

FRESNO,  CALIF. 

Bee  . (e)  401,105  457,030  55,925  L 

Bee  . (S)  114,416  81,978  32,438  G 

Total  Daily  .  401,105  457,030  55,925  L 

Total  Sunday  .  114,416  81.978  32,438  G 

Grand  Total  .  515,521  539,008  23,487  L 

GLENS  FALLS,  N.  Y. 

Post-Star  . (m)  416,142  394,866  21.276  G 


Post-Star  (m)  and  Times  (e)  sold  in  combination.  Linage 
of  Post-Star  is  given. 


COLUMBUS,  OHIO 

Dispatch  . (e)  878,582  788,368  90,214  G 

Citizen  . (e)  506,031  517.349  11,318  L 

Ohio  State  Journal.,  (m)  243,118  195,270  47,848  G 

Dispatch  . (S)  310,901  269,463  41,438  G 

Star  . (S)  61,586  57,145  4,441  G 

Total  Daily  .  1,627,731  1,500,987  126.744  G 

Total  Sunday  .  372,487  326,608  45,879  G 

Grand  Total  .  2,000,218  1,827,595  172,623  0 

DALLAS.  TEXAS 

News  . (m)  564,877  543,992  20.885  G 

Times  Herald  . (e)  732,300  659,335  72,965  G 

Journal  . (e)  498,735  442,736  55,999  G 

Dispatch  . (e)  263.207  224,002  39,205  G 

tNews  . (S)  322,511  298,641  23,870  G 

Times  Herald  . (S)  286,430  270,174  16,256  G 

Dispatch  . (S)  87,397  82,868  4,529  G 

Total  Daily  .  2,059,119  1,870,065  189,054  0 

Total  Sunday  .  696,338  651.683  44,655  G 

Grand  Total  .  2,755,457  2,521,748  233,709  G 

DAYTON,  OHIO 

Journal  . (m)  312,646  263,776  48,870  G 

Ilerald  . (e)  615,267  556,882  58,385  G 

News  . (e)  794,763  704,226  90,537  G 

Journal  . (S)  120,490  102,381  18,109  G 

News  . (S)  152,791  119,212  33,579  G 

Total  Daily  .  1,722,676  1,524,884  197,792  G 

Total  Sunday  .  273,281  221,593  51,688  G 

Grand  Total  .  1,995,957  1,746,477  249,480  G 

DENVER,  COLO. 

News  . (m)  282,065  318,333  36,268  L 

Post  . (e)  792,854  732,225  60,629  G 

News  . (S)  80,823  74,069  6.754  G 

Post  . (S)  262,572  242,884  19,688  G 

Total  Daily  .  ..  1,074,919  1,050,558  24,361  G 

Total  Sunday  .  343,395  316,953  26,442  G 

Grand  Total  .  1,418,314  1,367,511  50,803  G 

DES  MOINES,  IOWA 

Register  . (m)  311,294  281,985  29,309  G 

Tribune  . (e)  458,074  435,354  22,720  G 

Register  . (S)  264,429  269.593  5,164  L 

Total  Daily  .  769,368  717,339  52,029  G 

Total  Sunday  .  264,429  269,593  5,164  L 

Grand  Total  .  1,033.797  986,932  46,865  G 

DETROIT,  MICH. 

Times  . (e)  655.937  613,481  42,456  G 

Free  Press  . (m)  535.172  483.832  51,340  G 

News  . (e)  1,154.687  966,384  188.303  G 

•Times  . (S)  328,583  334,549  5,966  L 

Free  Press  . (S)  214.526  214,344  182  G 

ttNews  . (S)  463,684  460,030  3,654  G 

Total  Daily  .  2,345,796  2,063.697  282,099  G 

Total  Sunday  .  1,006,793  1,008.923  2,130  L 

Grand  Total  .  3,352,589  3,072,620  279,969  G 

EL  PASO,  TEXAS 

Times  . (m)  279.276  311,281  32.005  L 

Herald  Post  . (e)  375.722  383,349  7,627  L 

Times  . (S)  127,472  138,557  11,085  L 

Total  Daily  .  654,998  694,630  39,632  L 

Total  Sunday  .  127,472  138.557  11,085  L 

Grand  Total  .  782,470  833,187  50,717  L 

ERIE,  PA. 

Dispatch  Herald  _ (e)  448,713  433,895  14,818  G 

Times  . (e)  480,235  433.292  46.943  G 

Dispatch  . (S)  257,014  81,543  175,471  G 

Total  Daily  .  928.948  867.187  61.761  G 

Total  .Sunday  .  257,014  81.543  175,471  G 

Grand  Total  .  1,185,962  948,730  237,232  G 

EVANSVILLE,  IND. 

Courier  . (m)  462,161  408,026  54,135  G 

Press  . (e)  581,599  508,305  73.294  G 

Courier  . (S)  158.121  132,213  25,908  G 

Press  . (S)  145,502  124,184  21,318  G 

Total  Daily  .  1,043,760  916,331  127,429  G 

Total  Sund.iy  .  303,623  256,397  47.226  G 

Grand  Total  .  1,347,383  1,172,728  174,655  G 

FALL  RIVER,  MASS. 

Herald-News  . (e)  375,413  370,226  5,187  G 


HARRISBURG,  PA. 

Patriot  . (m)  464,047  454,504  9,543  G 

Telegraph  . (e)  478,281  287,712  190,569  G 

Grand  Total  . .  942,328  742,216  200,112  G 

The  News  (e)  carries  the  same  amount  of  advertising 
as  the  Patriot  (m). 

HARTFORD,  CONN. 

Courant  . (m)  326.204  286,689  39,515  G 

Times  . (e)  871,835  785,445  86,390  G 

Courant  . (S)  206,402  245,492  39,090  L 

Total  Daily  .  1,198,039  1,072,134  125,905  G 

Total  Sunday  .  206,402  245,492  39,090  L 

Grand  Total  .  1,404,441  1.317,626  86,815  G 

HOUSTON,  TEXAS 

Chronicle  . (e)  665,974  602,479  63,495  G 

Post  . (m)  392,010  366,599  25,411  G 

Press  . (e)  427,986  435,348  7,362  L 

Chronicle  . (S)  307,978  317,811  9,833  L 

Post  . (S)  237,208  251,975  14,767  L 

Total  Daily  .  1,485,970  1,404,426  81.544  G 

Total  Sunday  .  545,186  569,786  24,600  L 

Grand  Total  .  2,031,156  1.974,212  56,944  G 

INDIANAPOLIS.  IND. 

News  . (e)  760.898  691,295  69,603  G 

.Star . (m)  539,209  467,325  71,884  G 

Times  . (e)  611,938  601.643  10,295  G 

tStar  . (S)  363,820  374,410  10,590  L 

Total  Daily  .  1,912,045  1,760,263  151,782  G 

Total  Sunday  .  363.820  374,410  10,590  L 

Grand  Total  .  2.275,865  2,134,673  141,192  G 

JACKSONVILLE.  FLA. 

Times-Union  . (m)  476.951  423,987  52,964  G 

Journal  . (e)  461,595  411,568  50,027  G 

Times-Union  . (S)  262,788  238,880  23,908  G 

Total  Daily  .  938,546  835,555  102.991  G 

Total  Sunday  .  262,788  238,880  23,908  G 

Grand  Total  .  1,201,334  1,074,435  126,899  G 

JAMESTOWN.  N.  Y. 

Journal  . (e)  331,060  391,667  60,607  L 

Post  . (m)  365,096  337,538  27,558  G 

Grand  Total  .  696.156  729,205  33,049  L 

JOHNSTOWN.  PA. 

Tribune  . (e)  714,123  588,280  125,843  G 

Tribune  (e)  is  sold  in  combination  with  Democrat  (m). 

KNOXVILLE.  TENN. 

Journal  . (m)  372.814  368,190  4,624  G 

News  Sentinel  . (e)  396,660  411,344  14,684  L 

Journal  . (S)  149,145  142.096  7,049  G 

News  Sentinel  . (S)  169,310  170,968  1.658  L 

Total  Daily  .  769,474  779,534  10,060  L 

Total  Sunday  .  318,455  313,064  5,391  G 

Grand  Total  .  1.087,929  1,092.598  4,669  L 

LOS  ANGELES.  CALIF. 

Examiner  . (m)  640,287  653.946  13,659  L 

Illustrated  News  ....(m)  344.368  323.325  21,043  G 

Times  . (m)  933,495  897.117  36,378  G 

Herald-Express  . (e)  896,.'08  822.522  73,986  G 

News  . (e)  289.385  264,390  24,995  G 

•Examiner  . (S)  487,458  488.932  1,474  L 

Times  . (S)  478,218  470,930  7,288  G 

Total  Daily  .  3,194.043  2,961.300  142.743  G 

Total  Sunday  .  965.676  959.862  5,814  G 

Grand  Total  .  4,069.719  3,921,162  148,557  G 

LOUISVILLE.  KY. 

Courier  Journal  . (m)  660,007  591.804  68,203  G 

Times  . (e)  628,063  582,241  45,822  G 

Courier  Journal  . (S)  427,995  366,422  61,573  G 

Total  Daily  .  1,288,070  1,174,045  114,025  G 

Total  Sunday  .  427,995  366,422  61,573  G 

Grand  Total  .  1,716.065  1,540,467  175,598  G 

The  Times  for  August  27th  has  not  been  received. 

MANCHESTER.  N.  H. 

Union-Leader  . (m)  404,611  384,023  20,588  G 

Union  (m)  and  Leader  (e)  sold  in  combination.  Linage 


of  Union  (m)  shown. 

MEMPHIS,  TENN. 


Commercial  Appeal...  (m)  614.919  603,400  11,519  G 

Press  Scimitar  . (e)  391,337  380,787  10,550  G 

tCommercial  Appeal  .(S)  383,578  343,606  39,972  G 

Total  Daily  .  1.006,256  984.187  22,069  G 

Total  Sunday  .  .383.578  .343,606  39,972  G 

Grand  Total  .  1,389.834  1,327.793  62,041  G 
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EDITOR  &  PUBLISHER 

August  Newspaper  Linage  for  Leading  Cities 


MIAMI.  FLA. 


OKLAHOMA  CITY,  OKLA. 


1937 

Herald 

. .  .(m) 

493,144 

News  . . 

....(e) 

407,194 

Tribune 

. .  .(m) 

228.362 

Herald 

...(S) 

221,944 

News  . 

...(S) 

99,644 

Tribune 

...(S) 

116,290 

Toul 

Daily  . . . , 

1,128,700 

Total 

Sunday  . , 

437,878 

Grand 

Toul  ... 

1,566,578 

1936  Gain  or  Lots 


202,191  19,753  G 

73.840  25,804  O 


ST.  LOUIS.  MO. 


135.763  G 
120,966  G 
256,729  G 


MILWAUKEK.  WIS. 


Sentinel  . 

237,494 

254,732 

17.238 

L 

Journal  . 

Leader  . 

902,749 

898.498 

4,251 

G 

. (e) 

152,682 

128,527 

24.155 

G 

News  . 

. (e) 

433,230 

405,460 

27.770 

G 

•Sentinel  ..... 

. (S) 

212,064 

214,642 

2,578 

L 

tjoumal  . . 

. (S) 

341,984 

360,221 

18,237 

L 

Total  Daily  .  1,726,155  1,687.217  38,938  G 

Total  Sunday  .  554,048  574.863  20.815  L 

Grand  Total  .  2,280,203  2,262,080  18,123  G 

MINNEAPOLIS.  MINN. 

Journal  . (e)  575,074  505,444  69,630  G 

Tribune  . (e)  546,644  566,817  20,173  L 

Sur  . (e)  333,403  425,511  92.108  L 

tjournal  . (S)  214,849  196,519  18.330  G 

Tribune  . (S)  347,525  341,819  5,706  G 

Total  Daily  .  1,455,121  1,497,772  42.651  L 

ToUl  Sunday  .  562,374  538.338  24,036  G 

Grand  ToUl  .  2,017,495  2,036,110  18,615  L 

MODESTO.  CALIF. 

Bee  . (e)  327,071  295,495  31,576  G 

MONTREAL,  CANADA 

Star  . (e)  899,410  849,307  50,103  G 

Gazette  . (m)  325,166  287,225  37.941  G 

La  Presse  . (e)  731,519  719,086  12,433  G 

La  Patrie  . (e)  102,452  88,629  13,823  G 

Herald  . (e)  184.538  157,756  26.782  G 

La  Patrie  . (S)  75,392  54,948  20,444  G 


Total  Daily  .  2,243,085  2,102,003 

Total  Sunday  .  75,392  54,948 

Grand  Total  .  2,318,477  2,156,951 

MUNCIE.  IND. 

rest  . (e)  408,578  366,163 

tar  . (m)  392.705  367,966 

tar  . (S)  114,018  108,404 


141,082  G 
20,444  G 
161,526  G 


Total  Daily  .  801.283  734,129  67,154  G 

Total  Sunday  .  114,018  108,404  5,614  G 

Grand  Total  .  915,301  842,533  72,768  G 

NASHVILLE,  TENN. 

Banner  . (e)  326,189  319,443  6,746  G 

Tennessean  . (in)  360,741  337,575  23.166  G 

Banner  . (S)  189,687  174,889  14.798  G 

Tennessean  . (S)  188.527  155,252  33,275  G 

Total  Daily  .  686.930  657,018  29,912  G 

Total  Sunday  .  378,214  330,141  48.073  G 

Grand  Total  .  1,065,144  987,15?  77,985  G 

Tennessean  (in)  sold  in  combination.  Linage  of  one 
edition  only  is  shown. 

NEWARK.  N.  J. 


Ledger  . 

...(m) 

186,847 

News  . . 

....(e) 

975,605 

SUr-Eagle  . 

....(e) 

358,.104 

CaU  . 

...(S) 

231,769 

Ledger  . 

....S) 

91,384 

Total  Daily  . . . . 

1,520,756 

Total  Sunday  . 

323,153 

Grand  Total  . . . 

1,843,909 

NEW  ORLEANS.  LA. 


Times  Picayune  . . 

...(m) 

761,431 

Tribune  . 

. .  .(m) 

307,765 

Item  . 

...-(e) 

493,024 

States  . 

....(e) 

452,438 

Times  Picayune  and 

States  . 

....(S) 

450,602 

fltem  Tribune  . . 

....(S) 

359,024 

ToUl  Daily  . . . 

2,014,658 

Total  Sunday  . 

809,626 

Grand  ToUl  . . 

2,824,284 

NEW  YORK,  N. 

Times  . 

....(m) 

729,577 

Herald  Tribune  . . 

....(m) 

527,021 

News  . 

...(m) 

887,190 

Mirror  . 

,  ...(m) 

285,848 

. . . . (e) 

673,738 

. . . . (c) 

813,037 

World-Telegram  . 

....(e) 

806,194 

....(e) 

553,502 

•American  . 

....(S) 

373,637 

....(S) 

821,202 

....(S) 

122,537 

{News  . 

....(S) 

509,194 

tHerald  Tribune 

....(S) 

573,142 

Total  Daily  . . . 

5,276,107 

Total  Sunday  . 

2,399,712 

Grand  ToUl  . . 

7,675,819 

Total  Daily  . . 
ToUl  Sunday 
Grand  Total 


RROOKLYN.  N.  Y. 

_ (e)  763,891  654,276 

_ (S)  185,021  190,234 


763,891  654,276 

185,021  190,234 

948,912  844,510 


NIAGARA  FALLS.  N.  Y. 

Gazette  . (e)  582,973  500,277 

OAKLAND.  CALIF. 

Post-Enquirer  . (e)  464,235  462,006 

Tribune  . (e)  710,021  670,480 

Tribune  . (S)  207,980  184,761 

Total  Daily  .  1,174,256  1,132,486 

Total  Sunday  . .  207,980  184,761 

G?^id  Total  .  1,382,236  1,317,247 


Oklahoman  . 

...(m) 

1937 

381,054 

1936 

329.780 

Gain  or  Loss 
51.274  G 

Times  . 

....(e) 

536,427 

437,730 

98,697  G 

Oklahoma  News  , 

....(e) 

328,072 

248,844 

79.228  G 

Oklahoman  . 

....(S) 

281,393 

269,491 

11,902  G 

Oklahoma  News 

,...(S) 

115,570 

89,600 

25,970  G 

ToUl  Daily  . . , , 

1,245,553 

1,016,354 

229,199  G 

Total  Sunday  , 

396,963 

359,091 

37,872  G 

Grand  Total  , , . 

1,642,516 

1,375,445 

267,071  G 

Bec-Ncws  . 

OMAHA.  NEB. 

_ (e)  356,365 

350,585 

5,780  G 

World-Herald  .... 

....(e) 

538,897 

510,879 

28,018  G 

•Bee-News  . 

,...(S) 

214,135 

215,020 

885  L 

tWorld-Herald  . . , 

,...(S) 

226,622 

221,183 

5,439  G 

Total  Daily  . . . 

895,262 

861,464 

33,798  G 

Total  Sunday  . 

440,757 

436,203 

4,554  G 

Grand  Total  . . , 

1,336,019 

1,297,667 

38,352  G 

Bee-News  and  World-Herald  sold  in  combination,  morn¬ 
ing  and  evening.  Linage  of  one  edition  shown. 

PEORIA.  ILL 

Journal-Transcript  ...(e)  541,930  489,253  52,677  G 

•Star  . (e)  612,192  532,685  79.507  G 

Journal-Transcript  ...(S)  172,863  139,596  33.267  G 

SUr  . (S)  136,937  134,661  2.276  G 

ToUl  Daily  .  1,154,122  1,021.938  132,184  G 

Total  Sunday  .  309.800  274,257  35,543  G 

Grand  Total  .  1,463,922  1,296,195  167,727  G 

Journal-Transcript  sold  in  morning  and  evening  combi¬ 
nation,  Linage  of  one  edition  shown. 

PHILADELPHIA.  PA. 


Bulletin  . . 

. . . . (e) 

701,298 

737,259 

35,961 

T, 

Inquirer  . 

...(m) 

607,135 

491,967 

115,168 

G 

News  . 

....(e) 

190,711 

225,279 

34,568 

I, 

Public  Ledger  . . . 

....(e) 

785.800 

796.603 

10,803 

L 

Record  . 

...(m) 

453.455 

460,589 

7,134 

1. 

tinquirer  . 

...(S) 

506,647 

476.091 

30,556 

G 

fRecord  . 

...(S) 

329,108 

336,953 

7,845 

L 

Total  Daily  .  2,738,399  2,711,697 

Total  Sunday  .  835,755  813,044 

Grand  Total  .  3,574,154  3,524,741 

PHOENIX.  ARIZ. 


Republic  . 

...(m) 

376,723 

359,237 

17.486  G 

Gazette  . 

. ..  .(e) 

445,829 

424,470 

21,359  G 

Republic  . 

...(S) 

134,707 

118,127 

16,580  G 

Total  Daily  . . . . 

822,552 

783,707 

38,845  G 

ToUl  Sunday  . . 

134,707 

118,127 

16.580  G 

Grand  Total  . , , 

957,259 

901,834 

55,425  G 

PITTSBURGH.  PA. 

Sun-Telegraph  . (e)  793,190  815,151 

Post-Gazette  . (m)  505,922  456,518 

Press  . (e)  1,101,783  1,056.144 

•Sun-Telegraph  . (S)  355,591  310.644 

ttPress  . (S)  361,564  297,741 


ToUl  D.rily  .  2,400,895  2,327,813 

Total  Sunday  .  717,155  608,385 

Grand  Total  .  3,118,050  2,936,198 

PORTLAND,  ORE. 


73,082  G 
108.770  G 
181,852  G 


Oregonian  . 

,  ..(m) 

556,525 

467,093 

89,432 

G 

Journal . . 

....(O 

756.152 

688,330 

67.822 

G 

News-Telegram  . . 

....(e) 

348,149 

341,019 

7,130 

G 

Oregonian . 

..AS) 

285,334 

268,799 

16,535 

G 

Journal  . 

...(S) 

159,281 

128,963 

30,318 

G 

Total  Daily  . . . . 

1,660.826 

1,496,442 

164.384 

G 

Total  Sunday  . , 

444,615 

397,762 

46,853 

(i 

Grand  ToUl  .  2,105,441  1,894,204 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  896,396  860.018 

Journal  . (m)  287,528  287,695 

Star-Tribune  . (e)  350,723  181,444 

Journal  . (S)  185,153  186,004 

Total  Daily  .  1,534,647  1,329.157 

Total  Sunday  .  185,153  186.004 

Grand  ToUl  .  1,719,800  1,515,161 

READING,  PA. 

Eagle  . (e)  574.417  512,566 

Times  . (m)  512,545  449.879 

Eagle  . (S)  49,629  36,485 


36,378  G 
167  L 
169,279  G 
851  L 

205,490  G 
851  L 
204,639  G 


Globe-Democrat  . , 

....(m) 

1937 

434.491 

1936 

402,916 

Gain  or  Low 

58.691L 
M,797g 
76,375  G  i 
26,2221 

Post- Dispatch  .... 

....(e) 

714,380 

773,071 

Star-Times  . 

. . . . (e) 

498.255 

433.458 

ttGlobe-Democrat 

...(S) 

276,284 

199.909 

Post- Dispatch  .... 

....(S) 

358,662 

384,884 

Total  Daily  , . , 

1,647,126 

1,609,445 

37.681  G  , 
50,1$)g  I 
87,8)4  G 

Total  Sunday  . 

634.946 

584,793 

Grand  Total  . , 

2,282,072 

2,194,238 

Pioneer-Press  . . . 

ST.  PAUL,  MINN. 

_ (m)  456,606  503.614 

47,008  L 
12,7911 
4,889  L 
16,871  G 

Dispatch  . 

....(e) 

574,826 

587,617 

News  . 

....(e) 

379,243 

384.1.32 

Pioneer-Press  . . . 

....(S) 

201,223 

184,352 

Total  Daily  . . . 

1,410,675 

1,475,363 

64,688  L 
16.871  G 
47,817 L 

ToUl  Sunday  . 

201,223 

184,352 

Grand  Total  . . 

1,611,898 

1,659,715 

SACRAMENTO.  CALIF. 

Union  . . 

....(m) 

227,669 

290.628 

62.959  r 

Bee  . 

....(e) 

755,512 

722,443 

33,069G 
5,898  L 

Union  . 

....(S) 

142,238 

148,136 

Total  Daily  . . . 

983.181 

1,013,071 

29.890  L 

Total  Sunday  . 

142,238 

148,136 

5.898  L 

Grand  Total  . . 

1,125,419 

1,161,207 

35,788  L 

SALT  LAKE  CITY.  UTAH 


Tribune  . 

.  ...(m) 

605.753 

551,402 

Deseret  News  . , , 

. (e) 

343.312 

311,380 

Telegram  . 

. (e) 

486,103 

448,905 

Tribune  . 

....(S) 

245,072 

204,856 

Total  Daily  .  1,435,168  1.311.687 

Total  Sunday  .  245  072  204.856 

Grand  ToUl  .  1,680,240  1.516,543 

SAN  ANTONIO.  TEXAS 


Light  . 

. (e) 

494,142 

Express  . 

282.445 

News  . 

. (e) 

545,005 

•Light  . 

. (S) 

360,099 

Express  . 

. (S) 

235,110 

Total  Daily  .  1,321,592  1,143.412 

Total  Sunday  .  595.209  528,970 

Grand  ToUl  .  1,916,801  1,672,382 

SAN  DIEGO,  CALIF. 


Union  . 

430.215 

452.789 

Sun  . 

. (e) 

468,241 

423,112 

Tribune  .... 

. (e) 

716.612 

707,473 

Union  . 

. (S) 

280.516 

309.620 

Sun  . 

. (S) 

97,116 

145.542 

Total  Daily  .  1,615.068  1,583,374 

Total  Sunday  .  377,632  455.162 

Grand  ToUl  .  1,992,700  2,038,536 

SAN  FRANCISCO.  CALIF. 


Chronicle  . 

455.885 

528.696 

72,811  L 

Examiner  . 

600.979 

616.632 

15.653  L 

Call-Bulletin  . . , . 

. (e) 

564.242 

498.585 

65.657 G 

News  . 

. (e) 

728.788 

604.491 

124.297  G 

Chronicle  . 

. (.S) 

253.116 

254  868 

1.752 L 

•Examiner  . . . . 

. (S) 

499,877 

481.902 

17,975  G 

Total  Daily  .  2,349.894  2,248.404  101,490  0 

Total  Sunday  .  752  993  736,770  16,223  0 

Grand  Total  .  3,102,887  2,985,174  117,713  0 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  581.955  536,340  45,615  0 

Union-Star  . (e)  542,711  489,410  53,3010 

Grand  ToUl  .  1,124,666  1,025,750  98,9160 

SCRANTON.  PA. 


Tribune  . 

.  ..(m) 

478,800 

Times  . . 

....(e) 

759.757 

Scrantonian  . 

...(S) 

213,768 

Total  Daily  . . . . 

1,238,557 

Total  Sunday  , , 

213,768 

Grand  Total  . . . 

1,452,325 

SEATTLE.  WASH. 


?1,453  G 
41,643  G 
14,417  G 
50.756  G 
209,910  G 
54,540  G 
95,639  G 
198,778  G 
21,634  L 
38.708  G 
10,753  G 
15.235  G 
38,039  G 

687,136  G 
81,101  G 
768,237  G 


109,615  G 
5,213  L 

109,615  G 
5,213  L 
104,402  G 


Total  Sunday 


Post-Intelligencer  . 

.  .(m) 

386.804 

962.445 

124.517  G 

Star  . 

...(e) 

286,265 

36,485 

13,144  G 

Times  . 

...(e) 

714.895 

998,930 

137,661  G 

•  Post-Intelligencer 

...(S) 

293,344 

Times  . 

...(S) 

264,775 

News-Leader  . (e)  845,692  840,909 

Times-Dispatch  . (m)  512,612  505,032 

Times-Dispatch  . (S)  298,687  272,736 

ToUl  Daily  .  1,358,304  1,345.941 

Total  Sunday  .  298.687  272,736 

Grand  ToUl  .  1,656,991  1,618,677 

ROANOKE.  VA. 

Times  . (m)  208,521  205,608 

World-News  . (e)  396,551  367.615 

Times  . (S)  192,364  171,693 


SUr  . (e)  286,265  295.067  8,802  L 

Times  . (e)  714.895  800,212  85,317  L 

•Post-Intelligencer  ...(S)  293,344  1  21,091  172,2530 

Times  . (S)  264,775  298,731  33,956  L 

ToUl  Daily  .  1,387,964  1,269,118  118.8460 

Toul  Sunday  .  558,119  419,822  138,2970 

Grand  ToUl  .  1,946.083  1,688,940  257,1430 

Post-Intelligencer  did  not  publish  from  Aug.  14-31,  1936i 

SIOUX  CITY.  IOWA 

Journal  . (d)  298,088  254.732  43.3560 

Tribune  . (e)  328,694  339,917  11.223L 

Journal  . (S)  101,435  1  39,958  38.5231 


ToUl  Daily  .  605,072  573,223 

Total  Sunday  .  192,364  171,693 

Grand  Total  .  797,436  744,916 

ROCHESTER.  N.  Y. 

Times-Union  . (e)  784,438  M3,968 

Democrat  &  Chronicle. (m)  875,449  753,661 

Democrat  &  Chronicle.  (S)  287,722  248,791 

Toul  Daily  .  1,659,887  1,397.629 

Toul  Sunday  .  287.722  248,791 

Grand  Toul  .  1,947,609  1,646,420 

ROCKFORD.  ILL 

Register-Republic  ....(e)  508,489  470,180 

Star  . (m)  354,368  341,523 

Star  . (S)  153,421  98,147 

Total  Daily  .  862.857  811,703 

Toul  Sunday  .  153,421  98,147 

Grand  Total  .  1,016,278  909,850 


Total  Daily  . . 
Total  Sunday 
Grand  ToUl  . 


626,782  594,649  32,133  G 

101,435  139,958  38.523  L 

728,217  734,607  6.390  L 


140,470  G 
121,788  G 

38.931  G 

262,258  G 

38.931  G 
301,189  G 


51,154  G 
55,274  G 
106,428  G 


SOUTH  BEND.  IND. 

News-Times  . (e)  400,426  413,489 

Tribune  . (e)  565,580  533,396 

News-Times  . (S)  87,523  71,841 

Tribune  . (S)  91,944  87,309 

Total  Daily  .  966,006  946.885 

Total  Sunday  .  179.467  159,150 

Grand  ToUl  .  1,145,473  1,106,035 

SPOKANE.  WASH. 

Spokesman-Review  ...(m)  333,982  312,505 

Chronicle  . (e)  567,695  512.104 

Press  . (e)  229.779  241,445 

Spokesman- Review  ...(S)  218,233  206,660 

Toul  Daily  .  1,131,456  1,066,054 

Toul  Sunday .  218,233  206,660 

Grand  ToUl  .  1,349,689  1,272,714 


65,402  G  1 
11,573  C 
76.975  G  I 
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August  Newspaper  Linage  for  Leading  Cities 


I 


SYRACUSE.  N.  Y. 


1937 

1936  1 

Gain  or  Loss 

T  iinl 

. (e) 

558.532 

566.651 

8,119  L 

. (e) 

557,807 

535,421 

22.386  G 

468,075 

422.122 

45,953  G 

. (S) 

165.310 

154,625 

10,685  G 

tirnld  . 

. (S) 

65.564 

69.645 

4,081  L 

Port-Standard  . . 

. (S) 

66,953 

54.658 

12.295  G 

Total  Daily  . 

1,584.414 

1,524,194 

60.220  G 

297.827 

278,928 

18.899  G 

Grand  Total  . 

1.882,241 

1,803,122 

79,119  G 

TACOMA,  WASH. 

News-Tribune  . . 

. (e) 

356.364 

427,018 

70.654  L 

. (e) 

302.680 

358.903 

56.223  L 

News-Tribune  . . 

. (S) 

151.215 

155,471 

4,256  L 

Total  Daily  . 

659,044 

785.921 

126,877  L 

Total  Sunday 

151,215 

155.471 

4.256  L 

Grand  Total 

810,259 

941,392 

131.133  L 

TOLEDO.  OHIO 

113.305 

112.387 

918  G 

. (c) 

735.248 

682.617 

52,631  G 

. (e) 

421.471 

360.322 

61.149  G 

Times  . 

. . (S) 

287,787 

250.724 

37,063  G 

Total  Daily  . . 

1.270.024 

1,155,326 

114,698  G 

Total  Sunday 

287.787 

250.724 

37.063  G 

Grand  Total 

1,557,811 

1,406,050 

151,761  G 

TORONTO. 

ONT.,  CANADA 

Glob  &  Mail.... 

. (m) 

431.099 

255.647 

175.452  O 

. (e) 

1,020.234 

1,108,437 

88  203  L 

. (w) 

73.547 

91.308 

17,761  L 

Telegram  . 

. (e) 

968.233 

1,014,340 

46.107  L 

Grand  Total 

2,493,113 

2,469,732 

23,381  G 

TRENTON,  N.  . 

J. 

Times  . 

. (e) 

546,290 

476,645 

69,645  G 

Times-Advertiser 

....(S) 

81,167 

70,858 

10,309  G 

Grand  Total 

627,457 

547,503 

79,954  G 

TROY.  N.  Y. 

438.864 

452,776 

13.912  L 

Record  (m) 

sold  in  combination  with  Times  (e).  Linage 

of  Record  shown. 


TULSA,  OKLA. 


Tribune  . 

....(e) 

444.100 

373,836 

70.264  G 

World  . 

. . .  (m) 

385.246 

343.753 

41,493  G 

Tribune  . 

,...(S) 

142.737 

119,909 

22,828  G 

World  . 

,...{S) 

208,987 

207,570 

1.417  G 

Total  Daily  . . . 

829.346 

717,589 

111.757  G 

Total  Sunday  . . 

351.724 

327,479 

24.245  G 

Grand  Total  . . . 

1,181,070 

1,045,068 

136,002  G 

WASHINGTON.  D.  C. 


1937 

1936 

Gain  or  Loss 

Herald  . 

...(m) 

443,598 

435,571 

8,027  G 

Post  . 

...(m) 

462,057 

434,079 

27,978  G 

News  . 

....(e) 

418,836 

422.928 

4,092  L 

Times  . 

....(e) 

699,763 

732,625 

32,862  L 

Star  . 

....(e) 

1,209.068 

1,152.128 

56,940  G 

•Herald  . 

,...(S) 

452.312 

430.505 

21,807  G 

ttStar  . 

,...(S) 

484,028 

483,785 

743  G 

Post  . 

,...(S) 

269.534 

280,510 

10,976  L 

Total  Daily  . . . , 

3,233,322 

3,177,331 

55,991  G 

Total  Sunday  . . 

1,205.874 

1,194,800 

1 1,074  G 

Grand  Total  . . 

4,439.196 

4,372,131 

67,065  G 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Mamaroneck  Times...  (e)  156.635  143.1R9  13,446  G 
Mount  Vernon  ArRus.(e)  349,081  328,887  20,194  G 
New  Rochelle  Standard 


Star  . (e)  363,347  323,672  39.675  G 

Ossining  Citizen- 

Register . (e)  164,565  147.188  17,377  G 

Port  Chester  Item . (e)  291,823  234,917  56,906  G 

Tarrytown  News . (e)  172,232  161,302  10,930  G 

Yonkers  Ilerald- 

Smtesman  . (e)  357,915  295.447  62,468  G 

White  Plains  Reporter,  (e)  485.909  486,056  147  L 

Pcekskill  Star  . (e)  231,390  242,819  11,429  L 


Grand  Total  .  2,572,897  2,363,477  209,420  G 

WICHITA,  KAN. 

Beacon  . (e)  577,082  414,836  162,246  G 

Kagle  . (ml  286,717  2.12,954  53,763  G 

Eagle  . (el  .183.912  361.490  22,422  G 

Be.acon  . (S)  241,733  236,410  5.323  G 

Eagle  . (S)  180,986  140,604  40,382  G 


Total  D.iily  .  1,247,711  1,009.280  238.431  G 

Total  Snnd.ay .  422,719  377,014  45.705  G 

Grand  Total  .  1.670,430  1,386,294  284,136  G 

WILKES-BARRE,  PA. 

Record  . (m)  619,838  601,243  18.595  G 

Times-Leader  . (e)  589,085  568,178  20,907  G 

News  . (e)  339  267  356.385  17,118  L 

Independent  . (S)  184,299  171,102  13,197  G 


Total  Daily  .  1,548,190  1,525.806  22,384  G 

Total  Sunday  .  184,299  171.102  13,197  G 

Grand  Total  .  1,732,489  1,696,908  35,581  G 

WORCESTER,  MASS. 

Telegram  . (m)  421,713  415,550  6,163  G 

Gazette  . (e)  505.972  478.325  27,647  G 

Post  . (e)  307,806  280,486  27,320  G 

Telegram  . (S)  167,556  166,917  639  G 


Total  Daily  .  1,235.491  1,174,361  61,130  G 

Total  Sunday .  167.556  166,917  639  G 

Grand  Total  .  1,403.047  1.341,278  61,769  G 

YOUNGSTOWN,  OHIO 

Vindicator  &  Telegram  (e)  849.051  679.614  169,437  G 

Vindicator  &  Telegram  (S)  235.640  190,112  45,528  G 


Grand  Tot.al  .  1,084,681  869,726  214,965  G 


Figures  Sepplied  by  Pebllther 
BRONX  (NEW  YORK  CITY) 


1937  1936  Gain  or  Loss 


Home  News  . . . 

. . (e) 

144,321 

155,346 

11,025 

L 

Home  News  . . . 

. (S) 

74,070 

78,348 

4,278 

L 

Grand  Total  , 

218.391 

233,694 

15,303 

L 

GARY,  IND. 

Post-Tribune  . . 

. (e) 

691,515 

595,918 

95,597 

G 

KANSAS  CITY,  KAN. 

Kansan  . 

. (e) 

229.824 

199,983 

29,841 

G 

Kansan  . 

. (S) 

120,393 

92,666 

27.727 

G 

Grand  Total 

350.217 

292,649 

57,568 

G 

KANSAS 

CITY,  MO. 

Journal-Post  . . . 
Star  . . . 

. (e) 

228.296 

279,606 

51,310 

I. 

. (e) 

655.240 

622,025 

33.215 

G 

Times  . 

606,906 

563,569 

43,337 

G 

Journal-Post  . . 

. (S) 

102.331 

90,379 

11.952 

G 

Star  . 

. (S) 

430,085 

379,917 

50,168 

G 

Total  Daily  . 

1,490,442 

1,465.200 

25.242 

G 

Total  Sunday 

532,416 

470,296 

62,120 

G 

Grand  Total 

2.022.858 

1.935.496 

87,362 

G 

NEW  BEDFORD,  MASS. 

St.andard  Times 

. (e) 

413,3.36 

375,018 

.38.318 

G 

Mercury  . 

402,024 

377,020 

25.004 

G 

Standard-Times 

. (S) 

45,052 

49,672 

4,620 

L 

Total  Daily 

815..360 

752.038 

63,322 

G 

Total  Stinday 

45,052 

49.672 

4,620 

G 

Grand  Total 

860,412 

801,710 

58,702 

G 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  "THIS  WEEK"  AND  METROPOLITAN 
GROUP— AUGUST,  1937 

•“AMERIC.\N  WEEKLY”  Linage— 86.381  lines  is  in- 
eluded  in  the  Sunday  figures  of  the  following  papers; 

Albany  Times  Union,  Atlanta  American,  Baltimore  Amer¬ 
ican,  Boston  Advertiser,  Chicago  Herald-Examiner,  Detroit 
Times,  Milwaukee  Sentinel,  New  York  American.  Omaha 
Bee-News,  Pittsburgh  Sun-Telegraph,  San  Antonio  Light, 
Syracuse  American,  Washington  Herald;  96,838  lines  in  the 
Los  Angeles  Examiner,  San  Francisco  Examiner  and  Seattle 
Post-Intelligencer. 

t‘‘THIS  WEEK”  Linage — 21,301  lines  is  included  in  the 
Sunday  figures  of  the  following  papers; 

Atlanta  Journal,  Baltimore  Sun,  Birmingham  News  and 
.\ge  Herald,  Boston  Herald,  Buffalo  Times,  Cincinnati  En¬ 
quirer,  Cleveland  Plain  Dealer,  Dallas  News,  Detroit  News, 
Indianapolis  Star,  Memphis  Commercial  Appeal,  Milwaukee 
Journal,  Minneapolis  Journal,  New  Orleans  Item  Tribune, 
New  York  Herald  Tribune,  Om.nha  World-Herald,  Phila¬ 
delphia  Record,  Pittsburgh  Press.  St.  Louis  Globe  Democrat, 
Washington  Star;  18.540  lines  in  the  Chicago  Daily  News. 

t“METROPOLITAN  GROUP”  Linage  is  included  as 
fol'ows  in  Sunday  figures; 

Baltimore  Sun,  45,069,  Boston  Globe  44,241,  Buffalo  Times 
17.630,  Chicago  Tribune  46.525,  Cleveland  Plain-Dealer 
49,032,  Detroit  News  41,374,  New  York  News  34,403,  Phila¬ 
delphia  Inquirer  48.604,  Pittsburgh  Press  44.854,  St.  Louis 
Globe-Democrat  36,759,  Washington  Star  39,11'. 


NEW  MAGAZINE 

Alice  A.  Bailey  and  Foster  Bailey, 
president  of  the  Lucis  Publishing 
Company,  New  York  City,  are  editors 
of  the  World  Observer,  new  monthly 
magazine  promoting  better  under¬ 
standing  between  nations.  Florence 
Brobeck,  formerly  editor  of  McCall’s 
Magazine,  is  managing  editor;  Roger 
Fitzhugh  is  circulation  chief  and 
Aletha  Shoemaker  is  in  charge  of  ad¬ 
vertising. 

■ 

$2,000,000  FOR  ICE  ADS 

Philadelphia,  Sept  14 — More  than 
$2,000,000  will  be  spent  for  advertis¬ 
ing  by  ice  manufacturers  of  the 
United  States  during  1938,  Hurley 
Bust,  Chicago,  told  a  meeting  of  ice 
manufacturers  of  Pennsylvania,  New 
York,  Maryland,  Virginia  here.  Hust 
is  national  advertising  meuiager  of 
National  Ice  Advertisers,  Inc. 

■ 

A  CORRECTION 

The  reference  to  W.  G.  Dodge  as 
mechanical  superintendent  of  the  New 
York  Daily  News,  which  appeared  in 
last  week’s  Equipment  Review  sec¬ 
tion  of  Editor  &  Publisher,  was  in¬ 
correct.  Mr.  A.  C.  Smith  has  been  and 
still  is  the  head  of  the  News  mechan¬ 
ical  departments,  with  Mr.  Dodge  as 
one  of  his  assistants. 

■ 

finer  screen  used 

Decided  improvement  in  appearance 
of  local  news  cuts  is  the  result  of  the 
of  65  instead  of  55  screen  at  the 
Norfolk  (Va.)  Ledger-Dispatch’s  en¬ 
graving  plant.  Pictures  show  up 
much  clearer  and  readers  have  con¬ 
gratulated  the  paper. 
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THOMAS  A.  TRACY,  64,  city  editor, 

Bristol  (Conn.)  Press,  for  36  years 
and  twice  president,  Bristol  Press 
Club,  died  Sept.  12  after  a  brief  illness. 

Isabel  Foster,  47,  editorial  writer, 
Hartford  (Conn.)  Courant,  since  1930, 
died  of  Ijmaphatic  leucaemia  Sept.  13 
at  San  Diego,  Cal.,  while  on  vacation. 
She  served  as  telegraph  editor, 
Waterbary  (Conn.)  Republican,  dur¬ 
ing  the  last  months  of  the  World  War, 
became  feature  editor,  Chrisitan  Sci¬ 
ence  Monitor,  Boston,  and  joined  the 
Courant  in  1927,  serving  first  as  a 
feature  writer. 

Gerald  Martin,  57,  of  the  Panama 
(R.  P.)  Star  &  Herald  and  dean  of 
Isthmian  newspapermen,  died  recently 
of  injuries  suffered  when  he  fell  down 
a  flight  of  stone  steps,  Aug.  28.  Mr. 
Martin  also  served  as  correspondent 
for  the  Chicago  Tribune,  Reuters  and 
Havas  Agency,  traveling  extensively 
throughout  Central  and  South  Amer¬ 
ica.  Bom  in  Manchester,  N.  H.,  he 
went  to  the  Isthmus  of  Panama  in  1912 
and  for  four  years  was  with  the 
Isthmian  Canal  Commission. 

Richard  G.  S.  Howland,  74,  Rome, 
N.  Y.,  correspondent  for  Utica  (N.  Y.) 
Press  and  other  newspapers,  who 
scored  a  widely-quoted  scoop  for  the 
New  York  Herald  and  the  Associated 
Press  in  the  Hildreth  trial  verdict  42 
years  ago,  died  there  Sept.  12. 

Edward  S.  Tinsley,  chess  editor  of 
the  Times  of  London,  England,  and 
British  chess  expert,  died  suddenly 
Sept.  11  at  Worcester  where  he  was 
attending  a  chess  conference. 

J.  Gaylord  Blair,  48,  an  advertising 
salesman  in  Louisville  for  20  years, 
died  suddenly  Sept.  11  at  his  home. 


Until  a  few  weeks  ago,  Mr.  Blair  was 
manager  of  the  Barron  G.  Collier  of¬ 
fice  there.  He  formerly  was  with 
the  Courier- Journal  and  Times,  in 
charge  of  rotogravure  advertising. 

Joseph  Collins  Patton,  56,  well 
known  newspaperman,  who  held  ex¬ 
ecutive  news  posts  on  both  the  Char¬ 
lotte  (N.  C.)  News  and  the  Charlotte 
Observer,  before  retiring  from  active 
newspaper  work  15  years  ago  to  de¬ 
vote  his  time  to  advertising  activities 
and  industrial  sales  promotion  work, 
died  Sept.  10  at  Charlotte,  following  a 
six-week  illness. 

John  S.  Keaveney,  26,  Boston  Her¬ 
ald-Traveler  circulation  department 
accoimtant,  died  recently  following  a 
long  illness. 

Arthur  W.  Brown,  85,  veteran  news¬ 
paper  and  magazine  writer  and  for¬ 
mer  member  of  the  New  York  Sun 
editorial  staff  during  the  regime  of 
the  late  CTiarles  A.  Dana,  died  re¬ 
cently  at  his  home  in  West  Kingston, 
R.  I. 

Mrs.  Julia  Rainz,  84,  musician  and 
widow  of  the  late  Gilbert  D.  Raine, 
former  publisher  of  the  old  Memphis 
News-Scimitar,  died  Sept  13  in  a 
hospital  near  Memphis.  She  com¬ 
post  the  state  centennial  hymn,  "In 
Tennessee.” 

Mrs.  Walter  L.  Durham,  Jr.,  31, 
whose  husband  is  manager  of  the 
Memphis  Commercial  Appeal  bureau 
at  Nashville,  died  Sept.  5  at  Nashville. 

Almon  E.  Greenleaf,  64,  president 
the  Greenleaf  Co.,  Boston  agency,  and 
pioneer  New  England  advertising  man, 
died  Sept.  11  in  Brookline,  Mass.,  fol¬ 
lowing  a  brief  illness.  His  wife  and 
a  sister  survive. 

Mrs.  May  Summers,  63,  telephone 
operator  of  New  York  City  News  As¬ 
sociation  and  widow  of  Snowden  Sum¬ 


mers,  a  former  city  editor  of  New 
York  Telegram,  died  Sept  13  in  the 
Moimtainside  Hospital,  Montclair, 
N.  J.  A  son  and  a  sister  survive. 

Paul  E.  Strain,  35,  business  man¬ 
ager,  Lynwood  (Cal.)  Press  and  Trib¬ 
une,  was  killed  Sept.  9  when  his  auto¬ 
mobile  crashed  into  a  light  standard. 
He  is  survived  by  his  wife. 

John  Veazie  Lane,  76,  who  resigned 
as  editor  of  the  Kennebec  Journal  at 
Augusta,  Me.,  in  1935  because  of  fail¬ 
ing  health,  died  in  Augusta  Sept.  12. 
Mr.  Lane,  a  former  Augusta  postmas¬ 
ter,  became  night  editor  of  the  Kenne¬ 
bec  Journal  in  1887,  later  becoming  as¬ 
sociate  editor,  city  editor  and  editor. 


BENJAMIN  L  BELT 

Benjamin  L.  Belt,  president  and 
chairman  of  the  board  of  P.  Lorillard 
Company,  manufacturers  of  Old  Gold 
and  other  cigarettes,  died  Sept.  15  at 
a  hotel  in  Whitefield,  N.  H.  He  had 
been  ill  for  several  weeks.  He  started 
his  career  in  the  tobacco  business 
with  the  American  Tobacco  Company 
and  joined  Lorillard  in  1910.  He  had 
headed  that  firm  for  15  years. 


START  OWN  CAFE 

Realizing  that  newspapermen  too 
often  inherit  bad  stomachs  and  in¬ 
digestion  from  hurried  lunches,  em¬ 
ployes  of  the  Birmingham  News  and 
Age-Herald  have  organized  to  operate 
their  own  restaurant.  As  no  space  is 
available  in  the  News  building,  a  near¬ 
by  place  has  been  rented.  The  enter¬ 
prise  has  been  incorporated  at  $10,000 
with  Ernest  Henderson,  art  editor,  as 
president  and  other  employes  as  oflS- 
cers  and  directors. 
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Regulation  of  Trial 
Coverage  Urged 

continued  from  page  5 


makes  matters  more  complicated  for 
the  newspaper.  In  the  dissemination 
of  news  and  the  guidance  of  public 
opinion,  the  public  is  the  first  con¬ 
sideration,  with  accuracy  and  non- 
partisanship  the  chief  qualities. 

The  operation  of  a  business,  how¬ 
ever,  means  that  papers  must  be  sold. 
The  temptation  to  make  stories  sensa¬ 
tional  and  exciting  above  and  beyond 
their  natural  form,  so  as  to  attract 
readers,  is  often  tempting. 

“The  preservation  of  the  balance 
among  Uiese  three  functions,”  said 
the  special  committee,  “is  best  at¬ 
tained  by  newspapers  published  and 
edited  by  men  who  are  themselves 
conscious  of  the  social  and  political 
importance  of  their  calling.” 

Subjected  to  Undue  Influences 
The  committee  generalized  a 
charge  against  those  newspapers 
which  had  violated  the  simple  ethics 
of  the  profession  in  their  treatment 
of  legal  news  in  a  statement  which 
declared,  “An  unhappy  but  imescap- 
able  consequence  of  the  public  opin¬ 
ion  which  is  quick  to  resent  any  form 
of  censorship,  is  that  constructive  and 
valuable  newspapers  are  constantly 
subject  to  inroads  upon  their  forces 
of  influence  by  publishers  who  have 
disregarded  the  higher  ethics  of  the 
newspaper  profession.” 

Just  what  can  be  termed  a  limita¬ 
tion  on  publicity  was  explained  by 
the  committee  when  it  pointed  out 
that  “we  clearly  could  not  live  under 
a  system  which  would  send  people  to 
jail  merely  because  they  are  unpopu¬ 
lar,”  such  as  is  likely  if  imcontrolled 
publicity  pervades  the  legal  processes. 
“It  becomes  necessary,  therefore,  for 
us  to  recognize  as  such  a  limitation 
the  exclusion  of  anything  which  would 
tend  to  corrupt  the  judgment  of  the 
jury  by  introducing  prejudice  or  sub¬ 
stituting  somebody  else’s  iminformed 
judgment  for  the  deliberate  and  sup¬ 
ported  judgment  which  they  are  ex¬ 
pected  to  render.” 

Iritaln  Has  Clampod  Down 
It  was  pointed  out  in  the  report  that 
even  a  jury  which  was  kept  from  all 
newspaper  and  radio  comment  on  the 
trial  which  they  were  deciding,  might 
easily  be  influenced  by  the  headlines 
and  snatches  of  whispered  talk 
aroimd  them  as  they  sit  listening  to 
evidence.  It  is  for  this  reason,  the 
conunittee  said,  that  trial  by  popular 
emotion  may  find  a  way  of  enforcing 
its  own  verdict,  and  it  is  for  this  same 
reason  that  Great  Britain  has  clamped 
down  so  on  legal  publicity  in  a  way 
entirely  unapplicable  in  the  United 
States. 

“In  the  United  SUtes,’’  the  committee  de¬ 
clared,  “we  have  tempered  our  attitude  by 
concesaions  which  some  of  the  members  of  this 
committee  feel  are  both  unnecessary  for  the 
protection  of  the  interests  of  society  and 
highly  perilous  to  the  interests  of  either  the 
state  or  the  accused,  as  the  case  may  be,  in 
particular  trials.  So  far  as  these  concessions 
are  the  result  of  the  misconduct  of  lawyers, 
they  seem  to  be  wholly  without  justification 
and  ought  to  be  under  the  control  and  dis¬ 
cipline  both  of  the  courts  and  of  an  organized 
bar.  Your  committee  is  unanimous  in  the 
befief  that  neither  prosecuting  attorneys  nor 
couiisd  for  the  accused  ought,  during  the 
course  of  the  trial,  to  give  newspaper  inter¬ 
views  or  make  radio  broadcasts  either  fore¬ 
casting  the  effect  of  evidence  yet  to  be  i)ro- 
duced  or  commenting  upon  evidence  already 
introduced. 

“So  far  as  lawyers  are  concerned,  the  place 
to  try  their  cases  is  in  the  courthouse  and 
only  the  rarest  combination  of  circumstances 
can  justify  their  participation  in  any  publicity 
prior  to  or  during  the  trial.’* 

A  longer  and  sharper  attack  was 
launched  by  the  committee  against  the 


broadcasting  companies  than  against 
the  newspapers.  The  committee 
charged  that  the  companies’  practice 
of  interviewing  the  principal  attor¬ 
neys’  witnesses,  and  other  important 
figures  on  the  air  had  removed  from 
the  court  trial  the  dignity  which  it, 
as  the  arbiter  of  a  man’s  life,  should 
maintain.  Even  greater  fault  was 
found  with  the  radio  trials,  emulating 
the  true  ones.  Here  the  committee 
pointed  out  that  the  air  trial  is  de¬ 
signed  chiefly  to  arouse  dramatic  in¬ 
terest,  and  in  some  manner,  distort 
the  true  presentation  of  facts  as  the 
jury  heard  them. 

"The  lawyers’  committee  felt  strong¬ 
ly  that  air- recording  equipment 
should  be  banned  from  the  courtroom, 
on  the  grounds  that  the  various  tech¬ 
niques  necessary  for  adaptation  of 
testimony  to  air  communication 
would  make  it  necessary  for  wit¬ 
nesses,  jury,  attorneys,  and  judge  to 
divide  their  attentions  between  the 
more  important  one  of  coming  to  a 
just  decision  in  the  case  before  them, 
and  the  less  vital  one  of  making  that 
trial  available  to  a  more  or  less  dis¬ 
interested  invisible  public.  The  com¬ 
mittee  was  in  entire  agreement  that 
the  surreptitious  procurement  of  pic¬ 
tures  or  sound  records  is  wholly  in¬ 
defensible. 

The  committee  also  went  on  record 
in  unanimous  disapproval  of  the  pop¬ 
ular  referendum  or  poll  on  the  guilt 
or  innocence  of  the  defendant  in  a 
criminal  trial.  It  was  also  felt  by  a 
majority  of  those  present  that  “news¬ 
paper  comment  should  avoid  specu¬ 
lation  as  to  guilt  and  expressions  of 
opinion  as  to  the  effect  of  rulings  by 
the  court  or  testimony  by  particular 
witnesses.” 

Privacy  vs.  Public  Information 

At  the  close  of  the  report,  the  two 
groups  put  forth  their  feelings  on  the 
entire  problem.  ’The  lawyers  were 
firm  in  their  opinion  that  the  right  of 
privacy  of  the  individual  whose  posi¬ 
tion  does  not  warrant  publicity  must 
be  respected  by  the  press.  The  news¬ 
papermen,  on  the  other  hand,  were 
equally  convinced  that  the  right  to 
inform  the  public  of  the  process  of  a 
trial,  could  not  and  would  not  be  dis¬ 
avowed.  The  statements  of  the  two 
groups  follow: 

Lawyeks:  “Whether  or  not  pictures  of  wit¬ 
nesses  should  be  permitted  to  be  taken  with¬ 
out  their  consent  can  safely  be  left  to  the 
determination  of  the  trial  judge  whose  discre¬ 
tion  should  be  controlled  by  a  desire  to  pro¬ 
mote  the  ends  of  justice,  broadly  considered, 
without  any  unnecessary  invasion  of  the  right 
of  privacy.  Under  ordinary  circumstances 
the  use  of  cameras  and  photographic  appli¬ 
ances,  if  consented  to  by  the  accused  and 
the  witnesses,  and  approved  by  the  judge, 
would  seem  to  be  of  relatively  small  impor¬ 
tance.  Pictures  of  the  accused,  taken  without 
his  consent,  and  of  witnesses,  who  are  obliged 
to  be  present,  often  under  circumstances  of 
great  emotional  distress,  seem  to  impose  an 
unnecessary  hardship  upon  the  doing  of  a  duty 
which  society  commands.  The  right  of  per¬ 
sonal  privacy  is  very  little  respected  in  Amer¬ 
ica.  As  indicated  above,  the  accused  is  still 
protected  by  the  presumption  of  innocence  and 
would  seem  entitled  not  to  be  photographed 
without  his  consent  merely  because  he  is 
temporarily  rendered  unable  to  protect  bis  own 
rights.  Women  and  children,  whose  presence 
at  a  trial  is  compelled,  are  often  humiliated 
by  the  thought  that  they  are  accidentally  as¬ 
sociated  with  the  sordid  details  of  a  criminal 
trial.  It  seems  an  unjustifiable  addition  to 
their  distress  that  they  should  be  photographed 
against  their  will,  pictured  in  the  press,  and 
their  personal  appearance  and  clothes  made 
the  subject  of  gossiping  comment.  That  there 
are  witnesses  who  enjoy  this  kind  of  pub¬ 
licity  is  no  justification  for  inflicting  it  upon 
those  who  shrink  from  it.  Those  who  seek 
it  can  usually  find  some  method  of  attaining 
it,  while  those  who  shrink  from  it  can  find  no 
method  of  avoiding  it  unless  their  rights  are 
respected  by  the  press  and  protected  by  the 
court.” 

NEWsPAPCauEN:  “The  law  requires  that 

trials  shall  be  public;  and  the  appellate  courts 
have  repeatedly  held  that  the  requirement  is 
satisfied  by  the  attendance  of  the  press.  Al¬ 
though  it  may  distress  principals  or  witnesses 
to  attend,  their  ‘right  of  privacy’  in  a  dispute 


which  the  public,  through  the  instrumentality 
of  its  courts,  is  called  upon  to  adjudicate,  is  a 
legalistic  anomaly.  The  public  has,  by  con¬ 
stitutional  guarantee,  the  right  to  the  must 
complete  information  as  to  what  is  afoot  in  its 
courts.  picture  may  be  as  informing  as 

columns  of  type.  Provided  the  picture  is  made 
without  disturbing  the  decorum  of  the  court, 
or  otherwise  obstructing  the  ends  of  justice, 
the  publisher  of  a  newspaper  has  the  right  un¬ 
der  the  existing  law  both  to  make  the  picture 
and  to  print  it. 

“This  right — which  is  part  of  the  constitu¬ 
tional  privilege  of  the  press  to  print  the  news, 
and  also  part  of  the  people's  constitutional 
right  to  be  informed  by  its  free  ami  full  pub¬ 
lication — the  publisher  members  of  the  com¬ 
mittee  are  tiot  prepared  to  disavow.” 

Hallam  Report  Comidorod 

The  committee  considered  the  Hal¬ 
lam  report  carefully,  choosing  from 
its  16  recommendations  those  which 
dealt  primarily  with  the  relation  of 
the  courts  to  the  press. 

They  omitted,  however,  two  sug¬ 
gestions  made  by  the  Hallam  com¬ 
mittee  that  the  courtroom  and  court¬ 
house  be  kept  free  from  news  dis¬ 
tributing  devices  and  equipment,  and 
that  bulletins  by  the  defendant  issued 
to  the  public  during  the  progress  of  a 
trial  be  definitely  forbidden. 

'Those  resolutions  which  were 
adopted  by  the  Special  Committee  in 
this  report,  are  reprinted  here.  All 
of  them  were  adopted  unanimously 
by  the  18  members  of  the  board,  a 
complete  roster  of  which  follows: 

(1)  “That  attendance  in  the  courtroom  dur¬ 
ing  the  progress  of  a  criminal  trial  be  limited 
to  the  seating  rapacity  of  the  room.” 

(2)  “That  the  process  of  subpoena  or  any 
other  process  of  the  court  should  never  be 
used  to  secure  preferential  admission  of  any 
person  or  spectator;  that  such  abuse  of  proc¬ 
ess  be  punished  as  contempt.” 

(3)  “That  no  use  of  cameras  or  photo¬ 
graphic  appliances  be  permitted  in  the  court¬ 
room,  either  during  the  session  of  the  court 
or  otherwise. 

“That  no  sound  registering  devices  for  pub¬ 
licity  use  be  permitted  to  operate  in  the  court¬ 
room  at  any  time. 

“That  the  surreptitious  procurement  of  pic¬ 
tures  or  sound  records  be  considered  con¬ 
tempt  of  court  and  be  punished  as  such.” 

(4)  “Tliat  newspaper  accounts  of  criminal 
proceedings  be  limited  to  accounts  of  occur¬ 
rences  in  court  without  argument  of  the  case 
to  the  public. 

“That  no  popular  referendum  be  taken  dur¬ 
ing  the  pendency  of  the  litigation  as  to  the 
guilt  or  innocence  of  the  accused.” 

(5)  “That  broadcasting  of  arguments,  giv¬ 
ing  out  of  argumentative  press  bulletins,  and 
every  other  form  of  argument  or  discussion 
addressed  to  the  public,  by  lawyers  in  the  case 
during  the  progress  of  the  litigation  be  defi¬ 
nitely  forbidden.” 

(6)  “That  public  criticism  of  the  court  or 
jury  by  lawyers  in  the  case  during  the  progress 
of  the  litigation  be  not  tolerated.” 

(7)  “That  featuring  in  vaudeville  of  jurors 
or  other  court  officers,  either  during  or  after 
the  trial,  be  forbidden. 

“That  public  discussion  in  speeches,  maga¬ 
zine  articles  or  newspaper  interviews,  by  wit¬ 
nesses,  during  the  progress  of  the  litigation  and 
covering  the  subject  matter  thereof,  should  be 
forbidden.” 

The  members  of  the  sub-commit¬ 
tees,  were: 

American  Bar  Association:  J.  W. 
Farley,  Boston;  John  G.  Jackson,  New 
York;  Judge  Oscar  Hallam,  St  Paul; 
Merritt  Lane,  Newark;  Giles  J.  Pat¬ 
terson,  Jacksonville,  fia.;  Newton  D. 
Baker,  Cleveland,  Chairman. 

American  Newspaper  Publishers 
Association:  Paul  ^llamy,  Cleveland 
Plain  Dealer,  Chairman;  Emanuel 
Levi.  Chicago  Herald  &  Examiner, 
Col.  R.  R.  McCormick,  Chicago  Trib¬ 
une;  J.  R.  Knowland,  Oakland  Trib¬ 
une;  A.  H.  Sulzberger,  New  York 
Times;  W.  F.  Wiley,  Cincinnati  En¬ 
quirer;  Roy  C.  Holliss,  New  York 
News. 

American  Society  of  Newspaper 
Editors:  Stuart  H.  Perry,  Adrian, 
(Mich.)  Telegram,  Chairman;  Tom 
Wallace,  Louisville  Times;  O.  S. 
Warden,  Great  Falls  (Mont.)  Trib¬ 
une;  David  Lawrence,  United  States 
News;  Albert  O.  H.  Grier,  Wilmington 
Joumal-Every  Evening. 


PNPA  to  Appeal 
44-Hour  Week 
Ruling  by  State 

Many  Complaints  Filed  j 
Against  New  Low  . . .  Groups 
Act  on  Ad  Problems 

Harrisburg,  Pa..  Sept.  15— Three  im- 
portent  meetings  of  Pennsylvania 
Newspaper  Publishers’  Association 
committees  in  Harrisburg  this  week 
tackled  three  major  problems  facing 
the  newspapers — application  of  the 
state’s  new  44-hour  laws  to  the  in¬ 
dustry,  the  development  of  more  tour¬ 
ist  business  through  advertising,  and 
a  variety  of  newspaper  advertising 
problems. 

A  group  of  publishers  meeting  with 
Floyd  Chalfant  of  the  Waynesh^ 
Record  Herald,  president  of  the  PNPA, 
and  with  William  N.  Hardy,  manager 
and  H.  R.  Corwin,  head  of  the  asso¬ 
ciation’s  industrial  relations  division, 
decided  that  PNPA  should  appeal 
from  the  ruling  of  the  State  Depart¬ 
ment  of  Labor  and  Industry  on  the 
application  of  the  44-hour  week  to 
the  newspaper  and  printing  industries. 
This  action  was  taken  as  a  result  of 
numerous  complaints  filed  against  the 
new  law.  Before  formal  arguments 
are  filed,  the  publishers  expect  to  hold 
a  conference  with  Ralph  M.  Bashore. 
secretary  of  the  Department  of  Labor 
and  Industry. 

Support  Tourist  Ads 

A  committee  headed  by  Paul  R. 
Eyerly,  Bloomsbury  Morning  Preu, 
met  with  members  of  the  Pennsyl¬ 
vania  State  Publicity  Commission  to 
pledge  the  support  of  the  newspapers 
in  the  campaign  to  bring  more  tour¬ 
ists  to  Pennsylvania.  The  committee 
of  publishers  took  the  ground  that 
they  would  rather  the  advertising  ap¬ 
propriation  be  spent  in  newspapers 
outside  the  state  than  in  the  Pennsyl¬ 
vania  newspapers  if  that  would  create 
more  business. 

At  a  meeting  of  the  associations' 
advertising  committee,  headed  by 
Colonel  Clharles  C.  Curtis,  AllenUnon 
Morning  Call,  the  manager  was  in¬ 
structed  to  organize  a  group  of  daily 
newspapers  in  the  eastern  section  of 
the  state  for  the  employment  of  a 
regioiud  advertising  representative. 
Present  standard  advertising  contracts 
were  approved,  although  there  was 
some  criticism  of  agencies  that  have 
attempted  to  impose  upon  newspapers 
by  seeking  special  rate  advantages. 


Equipment  and  Supplies 


Rebuilt  Presses 


BLACK  AND  COLOR 

SCOTT  Modem  High  Speed  Stwl 
Cylinder  Roller  Bearing  Unit  PretMi 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fed. 

SCOTT  24  and  32  page  presses. 
HOB  and  GOSS  32  page  presses. 

HOE  “Super  Speed”  Unit  Octuple 
with  substructure  and  reels. 

DUPLEX  “Super  Duty”  Unit  Oc¬ 
tuple  Press. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPAMT 

Mato  OMca  *  PaaiMT . FlateSaU,  N.  i- 

Naw  York  OMca . SSO  Waoi  41M  Stn* 
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Strikers  Heckle  Dore; 
Seller  Quits  P-I 

Seattle  Sept.  14— Employing  the 
52016  tactics  used  by  Pott-Intelli- 
gencer  workers  during  the  guild 
strike  which  closed  that  paper  last 
year,  Seattle  Star  striking  guildsmen 
have  launched  a  campaign  of  heckling 
public  officials. 

Last  week  a  group  of  women  called 
on  Mayor  John  F.  Dore.  They 
swarmed  into  his  office  headed  by 
State  Representative  Margaret  Cough¬ 
lin,  seeking  to  get  some  change  of  at¬ 
titude  on  his  Star  picketing  ultimatum. 
Hie  mayor  threatened  to  have  them 
thrown  out  and  following  half  an 
hour  of  hub-bub  shouted: 

‘‘I’ll  tell  you  the  Star  situation  is 
settled  and  you  can  talk  for  10,000 
years  and  it  won’t  change  my  mind 
one  bit.  This  is  an  AFL  town  and 
it’s  going  to  stay  an  AFL  town.” 

Guildsmen  had  previously  promoted 
a  parade  through  Seattle  streets  of 
“future  victims  of  Johnny  Dore.” 

H.  Richard  Seller,  Seattle  guild 
president,  who  has  b^n  handling  the 
campaign  while  Strike  Chairman  Jack 
Heise  is  on  an  extended  vacation  in 
Mexico,  announced  his  resignation 
from  the  Post-Intelligencer  this  week 
and  said  he  was  accepting  a  full 
time  organizing  postion  with  the  CIO. 

The  Everett  News  has  been  definite¬ 
ly  suspended  following  a  strike  of 
Everett  Typographical  Union  mem¬ 
bers  several  weeks  ago.  Publisher 
Leonard  Diehl  has  not  been  available 
for  a  statement  His  attorney  has 
however,  started  action  to  dissolve  the 
corporation. 


CLASSIFIED 

ADVERTISING 


Newspaper  Brokers 


Capable  handling,  buying,  vellinK,  mergers. 
No  leases  or  trades.  Highest  references, 
ten  Feighner  Agency,  Nashville,  Mich. 


Newspapers  Wanted 

Established  weekly  In  south.  Will  consider 
small  circulation.  Oive  full  particulars  in 
first  letter.  Box  2689,  Bditor  &  Publisher. 

Have  118,000  for  daily  newspaper. 
Box  2657,  Editor  A  Publisher. 


Circalation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  subvtan- 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  indianapolia. 


'Brand  New”  Subserlption  plan,  invented 
1937,  destined  to  break  all  records.  Hud¬ 
son  De  Priest  &  Associates,  246  6th  Ave., 
N,  y,  0. 


Help  Wanted 


Advertising  Manager  leading  evening  east¬ 
ern  100,UU0  newspaper.  $200.  Write  full 
details,  references,  photo.  Box  2665, 

Editor  &  Publisher. _ 

Advertialng  solicitor  wanted  by  lllinoie  daily 
of  5,000.  Must  be  good  consistent  pro¬ 
ducer,  aggressive  salesman,  good  copy  and 
layout,  and  have  own  promotional  ideas. 
\Vrite  full  details,  including  photographs, 
to  Box  2685,  Editor  &  Publisher, 


Circulation  Opportunity  now  for  two  young 
men  20  25,  determined  to  advance  in  cir¬ 
culation  work,  to  make  a  connection  in 
Westchester  County,  New  York.  Small 
starting  salary  with  excellent  opportunity 
for  advancement.  Previous  circulation  pre¬ 
ferred.  If  you  think  you  are  one,  write 
reasons  and  full  particulars  for  personal 
interview.  Box  2686,  Editor  &  Publisher. 


Man  to  head  advertising  department  weekly 
newspaper,  vicinity  New  York.  State  age, 
religion,  experience.  Small  salary  but  do 
not  reply  unless  you  have  enough  self- 
confidence  to  rely  for  real  income  upon 
participation  in  business  you  produce. 
Box  2666,  Editor  &  Publisher. 


Printing  Superintendent  wanted  for  weekly 
newspaper  and  job  shop,  near  New  York, 
estimate,  layout  and  push  production  in 
entire  shop  of  ten  mechanical  employees. 
State  salary  and  experience.  Box  2667, 
Editor  A  Publisher. 


_ Situotiong  Woiitod _ 

Star 

ADVERTISING  MANAGER 
RECORD; 

Past  6  years — N.  Y.  Daily  Mirror  Local 
and  National 

3  years — N.  Y.  Daily  News  (National) 

2  Vi  years — Adv.  Mgr.  Elite  Styles  Maga¬ 
zine 

AGE  31 

REFERENCES: 
li.  E.  McQivena 
Hugo  Sonnenschein 
Mary  M.  Murphy  • 

FOR  INTERVIEW; 

Warren  Rinenberg,  N.  Y. 

Daily  Mirror,  235  E.  45th,  N.  Y.  C. 
Phone — M.  H.  2  1000,  or  wire  to  43 
Georgia  Ave.,  Long  Beach,  N.  Y. 


ABLE.  EXPERIENCED  EDITOR 

SEEKS  JOB  OF  GIVING  DAILY 
NEW  LIFE,  READER  INTEREST 


Able,  experienced  newspaperman  with 
sound  ideas;  and  unusual  capacity  for 
work  asks  interview  with  publisher  who 
wants  a  paper  that  readers  will  reach  for 
eagerly.  College  graduate,  aged  28.  Mem¬ 
ber  Sigma  Delta  Chi,  American  Press  So¬ 
ciety.  Now  employed,  but  available  on  2 
weeks  notice.  Box  2701,  Editor  A  Pub¬ 
lisher. 


Mr.  Publisher 

Are  you  getting  the  maximum  revenue  from 
your  carrier  and  mail  subscribers?  Are 
your  wholesale  rates  what  they  should  be  j 
In  short,  are  you  g^Lting  from  your  cir¬ 
culation  department  what  you  have  a 
right  to  expect?  I  am  a  young  Circulation 
Manager  looking  for  an  opportunity  to 
serve  you  and  help  you  get  the  most  for 
your  product.  Available  two  weeks  notice. 
Wire  or  write  Box  2675,  Editor  A  Pub- 
lisher. _ 

Advertising  Man — wanting  a  real  opportun¬ 
ity,  forceful  salesman,  builder  and 
holder  of  real  linage,  capable  of  taking 
charge  of  department,  16  years’  experi¬ 
ence.  under  40.  Box  2621,  Editor  A 
Publisher. 


Advertising  salesman  now  employed  on 
Metropolitan  daily  would  like  position 
as  advertising  manager  on  smaller  daily. 
Good  organizer  with  executive  experience. 
Local.  National  and  classified  experience. 
Box  2652,  Editor  A  Publisher. 


Advertising  Salesman— 35,  married,  10  years 
same  Southern  Paper,  40,000  circulation. 
Excellent  producer,  work  remarkably  free 
from  come-back.  Thoroughly  capable. 
References.  Box  2669,  Editor  A  Publisher. 


Advertising  or  Editorial — 5  years  experience 
in  both.  Former  college  editor,  ’23.  Go 
anywhere  at  any  salary.  Box  2671,  PMitor 
A  Publisher. 


RATES 

SITUATIONS  (Cash  with  Ordar) 

I  Tima  —  .50  par  lina 

3  Timas  —  .40  par  lina 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

I  Tima  —  .75  par  lina 

4  Times  —  .60  par  lina 

Coast  six  words  to  the  lina  whan  sanding 
cash  with  ordar.  Ads  charged  to  estab¬ 
lished  accounts  will  bo  billed  for  the 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
t  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Second  paper  in  highly  coi^etitive  field 
needs  classified  manager,  dive  complete 
details  in  your  first  letter  and  enclose 
picture.  Box  2680,  Editor  A  Publisher. 


To  a  newspaper  advertising  salesman  who 
desires  to  enter  the  field  of  Radio  Adver¬ 
tising  Salee.  There  is  a  vacancy  in  a 
Texas  local  station.  Send  picture,  per¬ 
sonal  history,  references  and  ideas  of 
compensation  and  radio  salesmanship. 
Box  2668,  Editor  and  Publisher. 


Looking  for  a  Berth?  .  .  .  The  most  logical 
way  to  secure  a  connection  in  any  branch 
of  newspaper,  magazine,  advertising 
agency  or  kindred  work,  is  through  our 
personal  agency. 

Applicants  may  register  without  charge. 
Of  coarse,  there  is  a  nominal  fee  after 
the  placement  is  made. 

Write  for  a  registration  card  today. 
All  correspondence  strictly  confidential. 

“We  Connect  the  Wires” 
FERNALD'S  EXCHANGE.  INC. 
another  EDITOR  A  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

Wm.  M.  Wilson.  Mgr. 


Nawspapar  Sarvty  Strvie* 


Assistant  Editor — well  seasoned  newspaper¬ 
man  capable  of  handling  most  any  execu¬ 
tive  editorial  job  on  any  sized  paper 
wants  to  settle  down  and  start  to  live 
in  a  congenial  community,  where  a  job 
exists  on  the  local  paper.  He  can  take 
and  give  orders  amiably.  Knows  make¬ 
up,  head  writing,  copy  editing,  can  write 
a  forceful  and  factual  story  himself  and 
teach  others  to  do  the  same.  Knows 
how  and  when  to  use  pictures,  has  a 
working  knowledge  of  the  mechanical 
department.  Has  worked  on  both  rural 
and  metropolitan  papers  with  three  years’ 
foreign  experience.  Salary  in  keeping 
with  local  conditions  and  secondary  to 
the  opportunity  to  settle  down  and  ’’dig 
in.”  University  graduate,  married,  34, 
and  ’’rarin’  to  go.”  Employed  but 
available  on  very  short  notice.  Box  2642, 
Editor  A  Publisher. _ 

Cartoonist,  all  around,  excells  in  editorials, 
sports  and  features.  Knowledge  of  wash- 
drawings  and  layouts.  Modest  salary,  lo¬ 
cation  anywhere.  Samples  upon  request. 
Age  ‘22.  single.  Experience  reporter.  Box 
2692.  Editor  A  Publisher. 


Cartoonist,  wide  experience,  nationally 
known,  good  record,  can  do  general  art 
dept.  work.  Send  for  specimens  of  work. 
Only  reasonable  pay  expected.  Box  2690, 
Editor  A  Publisher. 


Sifaatlons  Wanftd 


Expert  Circulator 
Offers  Services 

Temporary  Arrangement  Only 


Reasonable  per  diem  basis,  one  week  to 
three  months.  Age  35,  fifteen  years  cir¬ 
culation  experience:  one  year  with  Hearst 
upstate  daily;  one-and-one-half  years, 
New  York  City  daily;  three  years  execu¬ 
tive,  Boston  daily  300,000  circulation; 
nine  years  circulation  manager,  daily,  city 
of  225.000  population  (merger).  Capable 
analyst,  co-ordinator,  sales  manager,  able 
to  plan  feasible  campaigns,  inspire  staff 
and  get  lasting  results  without  waste. 
Expert  on  home  delivery  organization, 
insurance  and  carrier  promotion,  publicity 
through  conipetitive  sport  events,  et  cetra. 
A-1  references  from  above  prominent  pub¬ 
lishers.  Let  me  make  a  survey  for  you. 
East  only.  Box  2670,  Editor  A  Publisher. 


Managing  Editor — Now  employed  New  York 
City,  wishes  change  to  smaller  city  daily, 
where  bread  metropolitan  experience  and 
thorough  knowledge  of  all  departments  of 
newspapers  will  be  a  definite  asset.  Box 
2656,  Editor  A  Publisher. 


Newspaper  Editor  resigning  $50  week  po¬ 
sition.  Personal  reasons.  Twelve  years’ 
experience.  Trade  journal  or  publicity 
preferred.  Rewriting,  reporting.  Married; 
30;  references.  Box  2648,  Editor  A  Pub¬ 
lisher. 


Newspaper  Executive  (top  flight  salesman) 
will  soon  start  on  tour  of  United  States 
with  letters  of  endorsement  from  Gov¬ 
ernor  of  his  state  and  United  States  Sena¬ 
tors.  Will  visit  all  Capitols  and  contact 
Governors.  If  you  have  something  to 
sell  to  newspapers  and  want  unusually 
fine  representation  this  man  may  be 
available.  Box  2674,  Editor  A  Publisher. 


Reporter,  copyreader,  paragrapher;  exper¬ 
ienced  metropolitan,  medium-size  dailies; 
$40.  8696  Dunbarton  Road,  Apt.  404, 

Detroit.  Mich. 


Reporter,  experienced,  age  20.  for  news 
paper  or  magazine.  Salary  $17.  Write  or 
phone  W.  Likely,  14  E.  90th  St..  New 
York  City,  phone  Atwater  9-7486. 


Spanish  Journalist,  Age  26.  Seeks  news  or 
feature  agency  connection.  Three  years’ 
experience  Latin  American  Correspond¬ 
ent.  Box  2676,  Editor  A  Publisher. 

Trade  paper,  magazine  or  daily  in  New 
York.  Young  experienced  newspaperman. 
College  background.  Now  working.  Box 

2688.  Editor  A  Publisher. _ 

Woman’s  Page  Editor  With  Circulation 
Palling  Ideas  would  relocate — Knows 
make-up,  headlining,  etc. — Six  years 
Metropolitan  Experience.  Box  2653.  Edi¬ 
tor  A  Publisher. 


MdchaRieal  EqaipmsAt  For  SaU 


48-Page  Hoe  Sextuple  Web  Press,  X  Pat¬ 
tern,  with  doable  folder,  21>4'’  ^heel 
cut-off.  Direct  Current  motor  and  control 
panel.  Offered  cheap  to  move  quickly. 
Opportunity  to  secure  extra  or  reserve 
press  at  bargain.  Box  2678,  Editor  A 
Publisher. _ 

20-page  Hoe  Quad  Press,  now  operating  in 
Pa.  city.  Also  complete  press-room  eqnip- 
ment  and  Lanston  Monotype.  Available 
due  to  merger.  Write  Sunbury  Daily 
Item,  Sunbury,  Pa.,  for  particulars. 


N«wtpap«r  Apprabiag 


Appraisals  of  publishing  properties  made 
for  tax,  estate,  purchase  and  sale  pur¬ 
poses,  including  goodwill  value. 
_NEW8PAPER  APPRAISAL  CORP’N. 
Ttiaes  Bldg.,  Times  Sqnsre,  New  York 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Rscomroondod 
for  Any  Position— 

NEWSPAPEBS 
MAGAZINES 
And  Allied  Fields 

QnMificerions,  phot—,  and  re/erencss 
o«  file. 

FERNALD'S  EXCHANGE.  INC. 

aaethar  £3>IT0R  A  PUBLISHER  servioa. 

WM.  M.  'WILSON,  Mgr. 

170$  Times  Bldg.,  Times  Square,  N.  T.  0. 


Newsprint  Going  Upl 

Social  Secnrlty  Taxes  I 

Mounting  Editorial  OostsI 

Are  you  one  of  the  publishers  who  is 
looking  about  for  ways  in  which  to  offset 
these  rising  expenses?  If  you  sre,  you’ll 
want  to  investigate  our  special  survey 
•erviee. 

Can  you  immediately  put  your  finger  on 
the  figure  which  tells  yon  how  much  it 
cost  you  to  get  out  yesterday’s  paper? 
Wouldn’t  you  like  to  be  able  to  do  so? 

Write  us  for  full  particulars  about  what 
one  of  our  thoroughly  competent  and 
well-qnalified  representatives  can  do  for 
you.  Surveys  are  made  on  a  reasonable 
per  diem  basis — and  usually  take  but  a 
few  days.  After  making  the  survey,  ear 
expert  will  show  you  what  can  be  done 
and  how  to  do  it. 

All  correspondence  treated  confidentially. 

Write,  or  wire  Wm.  M.  Wilson,  Manager, 
Femald’s  Exchange  Ine.,  1708  Times 
Building,  Times  Square,  N.  Y.  0. 


Copyreader,  reporter,  executive,  26  years’ 
experience.  Eleven  years  on  last  job. 
Available  immediately;  go  anywhere.  Box 
2687,  Editor  A  Publisher. 


Editor,  Trade  Journal,  Age  28;  versatile, 
resourceful.  Sparkling  advertising  copy. 
Seeks  trade  journal,  house  organ,  pub¬ 
licity,  newspaper  connection ;  demonstrate 
ability.  Anywhere.  Box  2672,  Editor  A 

Publisher. _ 

Exeeuttve.  I  have  over  fifteen  years  execu¬ 
tive  experience  with  a  record  of  ont- 
standing  achievements.  My  tact  in  deal¬ 
ing  with  employees  and  business  asso¬ 
ciates  is  unparalleled.  I  have  made  all 
departments  my  study.  So,  if  you  are 
looking  for  s  man  of  accomplishments 
who  will  be  an  asset  to  your  paper,  I 
invite  your  inquiry.  I  am  46,  of  sterling 
character,  pleasing  addres.s.  and  employed 
by  a  noteworthy  establishment.  Box 

2673.  Editor  A  Publisher. _ 

Free  Lance  Writer — seeks  assignment — has 
made  industrial  surveys,  investigations 
and  crusade  probes  for  commercial  corpo¬ 
rations  and  newspapers.  Well-rounded 
foreign  and  domestic  newspaper  experi¬ 
ence.  Familiar  with  Agricultural,  Apparel, 
Ohemical,  Foods,  Labor  and  Textile  fields. 
Confidences  respected.  Highest  references. 
Box  2679,  Editor  A  Publisher. 


Pheto-Engraviag  Eqvipmant  For  Solo 

E.  T.  SULLEBARGER  CO. 
Photo-engraving  Equipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 


NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 


Ml  negotiatimu  eonfidmuial 

Palmer,  Suter  &  Palmer 

3S0  Madison  Avo.  Now  York 

Bnatneas  BaUbUahad  In  18tS 
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EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


SPEAKING  OF  A  lO-POINT  dive  in 
the  stock  markets  reminds  us  thit 
the  past  week’s  reports  of  whafs  ee. 

ing  on  in  Wall  Sti«et 
Wall  Street  remarkaSe 

Need!  thev 

D**  They  rS 

Rep.rtl.9  Bide  Dudley^  S 
who  called  his  office 
from  the  riot— “Much  excitement,  but 


Wall  Street 

By  ARTHUR  ROBB 

HEYWOOD  BROUN  is  enjoying  life  was  outspoken  in  condemning  the  dozen  or  so  we  can  recall  offhand,  but  ^ho  called 

as  a  war  correspondent  on  the  methods,  but  continuous  in  its  de-  we  can  say  that  none  of  them  has  ever  riot— “Much  excitements 

Rhode  Island  front.  It  appears  the  mand  that  the  records  be  made  public,  found  it  necessary  to  work  like  an  could  learn  nothing  ”  Bro^r«« 
Governor  has  been  so  Months  after  the  events  they  pur-  English  fiction  sleuth  to  get  a  story.  houses  are  mvstified  at  tK«. 


He-Maa 
Rdltorlalc  la 
Rbeda  Ulaad 


Governor  has  been  so  Months  after  the  events  they  puT' 
irritated  by  some  edi-  ported  to  describe,  they  were. 


torial  comments  in 
the  Providence 
News-Tribune  on  af- 


Both  papers  put  staffs  to  transcrib-  liberty,  or  at  least  their  comfort  to 
ing  the  400  pages  recorded  by  the  procure  the  facts  that  nail  malfea- 


i^isn  nction  sieum  to  get  a  story.  houses  are  mystified  at  the  dronTt 
They  imperil  their  necks  Ifteir  $4,000,000,000  in  values  within  a  weA 
jerty,  or  at  least  their  comfort  to  .u.,,  *„ii  o,  ?■  ~ 

•ocure  the  facts  that  naU  malfea-  ‘  *  reisers.  Statistic. «. 

“  .  ,  e  veal  no  reason.  There  are  some  vaan* 

nee  jail  the  criminal,  free  the  m-  hints  that  “Fall  business  may  not 

^pATit  Avnn.cA  iinoAfA  nr  iinsanitarv  .  ..  ..  .  ‘v*  wwine 


the  Narragansett  race  track. 


News-Tribune  on  af-  stenographer.  The  Post  printed  more  sance,  jail  the  criminal,  free  the  in-  business  mav  not «»!! 

fairs  of  government  than  a  page  of  the  revelations.  The  nocent,  expose  unsafe  or  unsanitary  expectations,”  and  some  ^ 

he  has  threatened  to  drive  out  of  the  News  hit  it  with  120  columns,  omit-  conditions,  or  any  of  the  other  duties  allusions  to  the  “thinneai”f^ 

state  its  owner  and  publisher,  Mr.  ting,  it  stated,  a  few  passages  which  that  fall  to  newspapermen  in  making  the  market,  as  possible  explanation,  nf 
Walter  E.  O’Hara,  who  also  operates  might  have  been  an  unwarranted  in-  good  the  constitutional  privilege  of  ^  decline,  which  prior  to  1929  wohM 


trusion  into  private  affairs.  Person- 


O’Hara  won  himself  two  indictments  ally,  we  have  never  had  a  tougher  Thprp  i<!  a  hiv  nntnlH  sforw  u  t 

for  criminal  libel  by  pointed  comments  assignment  than  our  self-imposed  task  hands  of  a  cub— if  there  be  such  ani-  .  “r 

in  a  special  edition  of  his  newspaper,  of  reading  those  120  columns,  and  we  mals  left  in  newspaper  offices.  They  "ot  tosung 

and  the  war  has  waged  merrily  for  the  don’t  beUeve  they  added  any  weight  are  usually  the  reward  of  years  of 

past  10  days,  with  Mr.  O’Hara  stand-  to  the  News’  able  campaign  for  a  thor-  friendship,  or  of  weeks,  maybe  ^ 

ine  a  sentle  sieee  in  his  nenthouse  ough  airing  of  the  state’s  business.  months,  of  intelligent  application  to  ^  u  “°tlom,  tnougn  we  doubt  it 
the  CTanSnd  5ay  after  day.  its  editorials,  starting  the  assignment,  chasing  false  leads,  ^aybe  the  money  sit^tion  was  much 

But  Mr.  Broun,  who  admires  Mr.  on  Page  One  and  breaking  over,  have  watching  apparently  dead  fires  for  ® 

O’Hara  for  his  editorial  spunk  and  “shot  the  works.”  They  undoubtedly  sparks  that  won’t  be  repressed,  check-  ...p-f: 

also  because  of  the  fact  that  he  is  a  were  effective  in  gettmg  the  dicto-  ing,  checking,  and  rechecking  facts,  ^ 


their  institution. 

Real  beats  seldom  fall  into  the 


have  been  cataclysmic. 


also  because  of  the  fact  that  he  is  a  were  effective  in  getting  the  dicto 
brother  of  Neal  O’Hara,  a  fellow-  graph  material  released,  and  they  ma; 


Federal  Reserve  measures  and  de. 
sterlization  of  gold  indicated  in  thor 


columnist,  is  disturbed  by  this  crim-  .....  ..........  ......pw...  .......  ..o...  ...  .u  hut  tho  stnr,,  th  ^ 

inal  libel  business.  It  smacks  of  ture  to  the  point  of  forcing  reforms,  unpleasant  questions,  mentally  tab-  u 

fascism,  and  is  a  pretty  effective  way  The  current  Colorado  legislature,  as  ulating  phony  answers, .  and  finally  ^  ^ 

to  shut  up  an  editor  who  can’t  dig  described  by  the  Denver  press  and  organizing  the  whole  story  for  display 

into  a  sock  as  deep  as  Mr.  O’Hara’s  from  the  scrappy  records  of  the  phon-  to  the  public.  ^  rn.hZf 

No  doubt  about  that  can  exist  in  the  ograph’s,  seems  to  be  following  ideas  There  hasn’t  been  an  oversupply  of  ® 

mind  of  any  editor  who  has  rubbed  fashionable  in  New  York  and  Penn-  that  sort  of  newspaper  work  during  hi 

a  political  machine  the  wrong  way.  sylvania  a  few  years  ago.  the  past  20  years.  The  Neto  York  *  Wa<shinvtll^ 

The  criminal  libel  dodge  is  much  There  is  no  better  cure  for  that  than  World  under  Joseph  Pulitzer  and  for  Wasiungton  laws  Imve  hiM 

more  effective  than  a  civU  libel  suit,  newspapers  which  will  risk  popularity  several  years  after  his  death  usually 

since  It  calls  for  the  arrest  of  the  de-  and  advertising  patronage  by  report-  had  a  couple  such  stories  on  ice  for 

fendant,  and,  as  in  Rhode  Island,  for  ing  which  gets  the  facts  and  editorials  a  Monday  morning  when  no  top  head  "  • 

the  setting  of  five-figure  baU  by  which  explain  them  without  a  pulled  shone  through  the  police  and  press  r^rLfcwnros^hi^r^ 


graph  material  released,  and  they  may  names,  and  dates,  getting  evidence  mvmbling.  Maybe  it  is  a  fact 

eventually  raise  the  public  tempera-  that  people  don’t  want  to  give,  asking 


a  political  machine  the  wrong  way.  sylvania  a  few  years  ago. 
The  criminal  libel  dodge  is  much  There  is  no  better  cure 
more  effective  than  a  civil  libel  suit,  newspapers  which  will  ri: 
since  it  calls  for  the  arrest  of  the  de-  ^nd  advertising  patronag 


coiuts  more  prone  to  line  up  with  the  punch. 


politicians  than  with  their  critics.  Iffie 
end  result  is  likely  to  be  the  same — 
dismissal  or  settlement  of  the  charges. 


mch.  service  news.  A  sentence  hidden  in 

You  may  get  a  few  libel  suits,  the  middle  of  a  Washington  story 


of  why  a  market  composed  largely  «f 
professional  traders  should  have  sud- 


but  you  knock  out  the  impudence  might  catch  the  eye  of  the  man  de-  decid^  ffiat  their  sMuritici 


W’hich  proposes  that  squandered  relief  tailed  to  read  the  papers.  One  or  sev- 


but  the  interim  will  often  find  the  funds  be  replaced  by  creating  a  state  eral  men  would  be  turned  loose  on 


were  priced  $4  billions  too  high. 
Every  one  of  these  possible  explana. 


editor’s  fiuy  cooled. 


liquor  monopoly,  adding  wholesale  that  one  item  to  the  exclusion  of  all  tions  can  be  quickly  traced  to  its 


Not  in  years,  reports  Broun,  has  profits  to  the  existing  tax,  and  then,  other  duties  imtil  it  showed  pay  dirt  source  by  the  experienced  corpi 
Providence  been  so  worked  up*  over  if  niore  funds  were  needed,  kicking  or  nothing.  The  latter  happen^  often  which  covers  Wall  Street,  and  whidi, 
a  newspaper  story.  The  talent  for  the  retail  price  a  quarter  a  bottle,  enough  without  danger  to  any  one’s  we  sometimes  believe,  has  come  to 
saying  it  quick  must  nm  in  the  Unless  our  political  instincts  are  all  job,  but  the  former  proved  out  as  a  thiiA  in  terms  of  Wall  Street  and 
O’Haras,  for  some  of  the  News-Trib-  wrong,  the  near  future  is  going  to  re-  policy  of  sustaining  news  interest  ffieir  own  stereotypes  rather  than  in 
une  lines  (the  alleged  libels)  are  as  quire  many  newspapers  with  the  guts  ’Die  tradition  isn’t  dead,  but  tmder  fhe  language  of  the  people  who  buy 
sharp  repartee  as  has  ever  seen  print,  f®  attack  state  administration  of  un—  today’s  tight  editorial  budgets,  not  newspapers.  Why  print  traden’ 
Not  wishing  to  join  Mr.  O’Hara  on  employment  and  old  age  funds.  There  many  managing  editors  can  afford  to  grumblings  of  a  “thin”  market  wifii- 
$20,000  bail,  we’re  not  going  to  repeat  never  was  a  more  inviting  field  for  detail  staff  men  to  a  story  that  may  out  the  facts  which  would  support  or 
them,  but  we  can’t  help  agreeing  with  the  boys  who  like  to  spend  the  tax-  never  see  print.  The  great  majority  disprove  the  assertions? 

Broun  that  our  mutual  occupation  payers’  money  with  sticky  fingers.  of  today’s  reporters  have  never  had  a  If  financial  pages  are  meant  to  be 

would  have  a  larger  public  with  edi-  But,  we  pray  in  passing,  spare  us  roving  assignment.  If  they  are  eve-  read  by  the  financial  community,  all 
torials  less  on  the  Eknily  Post  side  and  another  15  pages  of  dictagraph  con-  ning  paper  district  men  in  a  highly  we  can  say  is  that  there  is  no  greater 
more  of  “shoot  the  works.”  There’s  versations.  Don’t  get  into  that  box  competitive  metropolis  like  New  York,  overproduction  of  any  commodity  in 
no  ftmd  and  less  profit  in  going  to  ^y  promising  to  print  every  word  that  Boston,  Philadelphia  or  Chicago,  they  America.  If  they  are  meant  for  people 
jail  for  the  sake  of  a  paragraph  with  passes  in  two  political  headquarters,  are  expected  to  get  to  the  telephone  with  only  a  casual  interest  in  the 
a  stinger  in  its  tail,  especially  in  a  Two  good  reporters  who  knew  their  with  enough  facts  to  make  the  next  market,  and  maybe  a  few  small  in¬ 
private  political  brawl,  but  if  an  edi-  background  could  have  made  a  story  edition.  A  more  complete,  a  more  vestments,  the  majority  might  as  well 
tor  can  get  as  excited  over  public  “  pages  covering  every  important  sensational,  or  a  more  accurate  yam  be  written  in  Cherokee  for  all  the  in¬ 
affairs  as  Mr.  O’Hara  did  over  his  with  ample  quotes — leaving  13  than  the  competitors  have  coimts  as  formation  they  convey.  If  Wall  Street 

own,  and  say  it  with  words,  he’ll  have  pages  in  which  the  works  could  be  a  beat — imtil  the  next  edition.  As-  is  still  a  major  factor  in  the  country’i 
an  editorial  page  worth  reading  anH  shot  through  other  guns  or  trained  on  signment  men  in  the  same  cities  are  business,  it  ought  to  be  reported  at 
maybe  even  worth  a  trip  to  the  hoose-  other  quarry.  It  was  a  fine  climax  to  expected  to  produce  complete  and  such;  if  it  isn’t,  it  should  be  reporkd 
gow.  commendable  enterprise,  but  we’d  well-written  pieces  for  today  or  to-  intelligibly  and  objectively  as  a  miitar 

•  •  •  have  to  be  one  of  the  culprits,  we  fear,  morrow  whenever  the  city  desk  sends  factor — but  at  a  great  saving  in  newt- 

OUT  IN  DENVER,  for  in«?tanre  the  every  word  of  that  re-  them  out.  Everything  in  a  good  met-  print.  It  hasn’t  any  mysteries  thit 

Post  and  the  Rocky  Mountain  News  interest  ropoUtan  office  is  weU  organized,  can’t  be  understood  by  any  hi^ 

rarely  notice  each  other,  even  when  •  •  •  everybody  has  his  job  to  do  and  keeps  school  boy.  It  has  none  for  the  mat 

they  are  hammering  EAVESDROPPING  in  person  or  by  off  the  other  fellow’s  grass,  and  the  who  are  assigned  by  the  great  new»- 
....  -  ,  at  the  same  target  microphone  is  one  of  these  things  papers  get  out  without  any  of  the  ex-  papers  and  news  services  to  report 

nmoa  rafies  reported  several  niost  reporters  prefer  not  to  do.  TTie  citement  and  enthusiasm  that  was  re-  daily  doings.  It  will  have  none  for 
of  Record  months  aeo  that  tiie  Denverproduct  garded  as  a  vital  ingredient  by  some  the  public— and  it  will  lose  none  of 


_ Png««  at  tne  same  target  iiuuiuiMiunc  la  UIIC  U1  uieac  uuiigs  r-* — -  e,- ~  — 

riTTwaa  rayvs  reported  several  niost  reporters  prefer  not  to  do.  TTie  citement  and  enthusiasm  that  was  re-  daily  domgs.  It  will  have  none  for 

of  Record  months  ago  that  tiie  Denverproduct  garded  as  a  vital  ingredient  by  some  the  public— and  it  will  lose  none  of 

Ceovorsofieos!  Denver  Post  had  in-  nietaoroDh  ®8ain  that  it  is  of  the  1900  vintage.  its  genuine  value  to  the  natiwi  if 

stalled  a  dictograph  »  not  a  trustworthy  Unquestionably  today’s  papers  have  these  men  will  forget  that  they  are 

in  the  office  of  the  Governor  and  in  means  of  getting  in-  better  craftsmanship  than  their  an-  Street  specialists  and  turn  juil 

the  apartment  of  a  leading  politician.  formation.  Voices  cestors,  but  it  is  questionable  whether  Pi^in  reporters  for  one  year. 

Events  have  revealed  that  the  Post  are  confused,  names  they  are  better  nciuspapers.  It  may  ■ 

did  not  authorize  the  spy  scheme  and  are  uncertain,  thousands  of  words  be  a  sign  of  advancing  age  that  we  _ 

that  it  discharged  its  reporter,  Walden  have  to  be  transcribed  to  get  at  one  look  back  to  the  pre-war  days  when  A  COniuECi'iON 
E.  Sweet,  after  he,  with  three  others,  key  sentence— and  then  you  can’t  be  it  wasn’t  considered  amateurish  to  get  In  Shop  Talk  last  week,  we  stoted 
had  been  indicted  for  their  dictograph  sure.  excited  in  the  face  of  a  three-alarm  that  no  full  report  of  the  letter  of  the 

stunt.  The  News  broke  the  story  first  It  is  no  substitute  for  a  reporter  fire  or  a  juicy  murder,  or  a  10-point  Spanish  Catholic  Bishops  had  been 

last  spring,  nie  Post  probably  did  with  brains,  courage  and  background,  dive  in  the  stock  market  Those  things  noted  prior  to  its  publication  in  the 
not  relish  the  stunt  but  defended  it  as  like  the  late  John  T.  Rogers  of  St.  made  headlines  and  sold  papers,  and  Brooklyn  Tablet  for  Sept.  4.  It  should 
a  necessary  step  for  exposition  of  Louis  Post-Dispatch,  or  scores  of  men  what’s  more,  they  made  journalism  have  been  said  that  the  New  York 
political  gyrations  that  were  likely  to  now  working  at  journalism.  We  don’t  more  than  a  means  of  buying  milk  and  Times  of  Sept.  3  published  substaa* 


Denver  product  garded  as  a  vital  mgredient  by  some  the  public— and  it  will  lose  none  ol 
shows  again  that  it  is  vintage.  its  genuine  value  to  the  naticxi  if 

not  a  trustworthy  Unquestionably  today’s  papers  have  ^h®®®  ttien  will  forget  that  they  are 
means  of  getting  in-  better  craftsmanship  than  their  an-  WaU  Street  specialists  and  turn  juil 
formation.  Voices  cestors,  but  it  is  questionable  whether  reporters  for  one  year, 

are  confused,  names  they  are  better  newspapers.  It  may  ■ 

thousands  of  words  be  a  sign  of  advancing  age  that  we  _ 

iscribed  to  get  at  one  look  back  to  the  pre-war  days  when  A  CORluECTlOri 

md  then  you  can’t  be  it  wasn’t  considered  amateurish  to  get  In  Shop  Talk  last  week,  we  stated 

excited  in  the  face  of  a  three-alarm  that  no  full  report  of  the  letter  of  the 

stitute  for  a  reporter  fire  or  a  juicy  murder,  or  a  10-point  Spanish  Catholic  Bishops  had  been 


cost  the  tcixpayers  money.  The  News  know  them  all  and  we  won’t  name  the  shoes  for  the  children. 


tially  the  full  document. 


